THESIS

ROBERT COLLEGE GRADUATE SCHOOL :
BEBEK, ISTANBUL PAGE

o

J

EtFaﬁENCI: l

(0T ¢ F -3 TH TBOM 115 AOOM.. ‘

EVALUATION OF THE COMMERCIALS
IN
THE ISTANBUL RADIO

Erkunt Tamer

Bogazici University Library

QLTS

Submitted in Partial Pulfillment of the
Requirements for the Degree of Master of Arts
In the Graduate School of Business Administration
Robert College

1966




THESIS

ROBERT COLLEGE GRADUATE SCHOOL

BEBEK, ISTANBUL PAGE T
EABLE QF CONTENTS
Page

AEKIIO"]LEDG'MENTS ......ll.l......l.l.Il..lIll...lt.. VII
LIST OF TABLES LA NN NN AN N R A R R AN A I v

I""" INTRODUCTION LA LI L B B I IR BN B BN B Y NN B BC RN NN O NN N W 1

I.1- Nature of Advertising
I.2~ Radio Advertising In Istanbul

II_ PROCEDURE 'O.‘......‘....O..lfl..'.'.l.. 6
IT.1- Time of the Study
III-SAMPLING METHOD USED IN THE SURVEY scevas 9

I1II.1- Limitations
IIl.2- Margin of Sampling Error

IV- RESEARCH FINDING‘S B d e 00 s BBt ssBsessar S 15

IV.1- The Radio Commercials

IV.,2- Radioc Advertising Agencies and
Programs

IV,3~ Type of Programs Prepared aﬁd

| Broadcast

IV.4~ Distribution of Commercial Announ-
cements According to the Day of
the week and Hours of the Day

IV.5- Strategies In Commercial Programs Jﬁﬁﬁ%h

IV.6=- Classification of Radio Commerciaﬁgﬁég/’

IV.7~ General Rules Governing Radio
Advertising

124005




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL

rncEiI

vV -

Vi-

Page

RESULTS OF THE FIELD SURVEY sevceccescoss 28

V.l -~ TIstanbul Radio Listenership

Ve2 = Radio Iistenership Habits by Days
and Hours

Vo3 = Listenership of Radio Stations
Besides the Istanbul Radio

Ve4 = The Time of the Commercial Pfog— '

 rams

V.5 - Attitude Toward the Commercial
Progranms

V.6 = lListenership of the Commercial
Programs

V.7 - Commercial Programs Listenership
by the Hours of the Day

V.8 - Favorite Programs

V.9 - The Commercial Announcement Liste-

nership
V,10- Reactions Toward the Commercial
Programs Being Scheduled at =&
Spesific Tiue ‘
V.11- Opinion on the Suggested ILorg
Programs Spots Being Scattered
Throughout the Day

V.12~ Opinion on How the Commercials

Should Be
Vel%= The Time of the Commercials
V.l4- Effects of the Commercial Programs

GENERAL CLASSIFICATION OF THE RESPONDENT.. 41

VI.1l=- The Household
VI.2- Income Groups




THESIS

ROBERT COLLEGE GRADUATE SCHOOL :
BEBEK, {STANBUL PAGETTT]

Page

V1.3« ZEducation

V1.4- 3Breakdown By Occupation
V1.5=- Age Groups

V1.6- Sex

V11l- EVALUATION OF THE RADIO COMM'RCIALS
WHEN COMPARED WITH THE FIELD SURVEY

RESULTS .C.Ol.l‘.0.‘.“..0_‘......00!.‘...;..4‘4‘

V1l.1- Radio as a Medium
V1l,2= Effectiveness of Radio Commer-
" ecials

A - Dffectiveness of the Commer-
cials with Respect to the Time
of Listenerchip

B - The Programs with Respect tb
the Wishes of the Listeners

C - Effectiveness and Efficiency of
the Commercials with Respect to
the Prequency of Announcements

D - Effectiveness and Efficiency of
“the Advertising Techniques Used
in Radio Commercial Announcements

Vlll“ CONCLUSIONS ....I..............'..........59

TABLES ..‘.Q.l.‘.'_.‘l..‘...........I l

BIBLIOGRAPI{Y ...ll‘.d..............gs




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL

PAGE IV

APP ANDIX : o _ Page

1 - Radio Commercials Broadcast in One Week eseees I
2 = Radio Advertising Agencies in Istanbul ,...00 II

%3 - Freqguencies of the Commercial Announcements
By the Firm and Days 0f the Week sacecscocrses III

4 - TPrequencies of the Commercial Announcements
of the Firms in Decreasing Order eseececeesse IV

5 - (lassifications of the Commercial Announcements V

6 = Tables Showing the Distribution, Time and
Prequency of the Commercial Announcements by

Firms I E RN NN ENEE RN I RN NN R N B I B A B VI

7 = The Time, Prequency and Distribution of the
Commercials of the Firms that Advertise Most,.. VII

8 -« Breakdown of the Questionnaires of the Field

Sul‘vey I N R R EXEE NI NN I NN NN NNE RN VIII




THESIS

ROBERT COLLEGE GRADUATE SCHOOL

BEBEK, ISTANBUL PAGE V
LIST OF TABLES
Page
Table
I. istal’lbul Radio ListenerShiP ®esssenaseressnn . 1
II.l - Radio Listenership Habits By Days and
Hours (Satgrday) --io;o--cgoo-co-o-- 2
II.2 - Radio Listenership Habits By Days and
Hours (Sunday) ocecsececesovoceecnceee 3
IT.> -~ Radio Listensrship Habits By Days and
Hours (Other DaYS) Stsss vt s ot anan 4
III. Listenership of Radio Stations Besides the
’ istanbu1 Radio S0 AN e et I IR ERNIRSOROIRLIESES 5
IV.l = The Time of‘the Commercial Programs
($aturday)A R N N N N N R A I ) 6
IV.2 -« The Time of the Commercial Programs
(SundaY) S s 0 s 0P REBEIBEIEIEEIRBLAEIEOIOGLOEORES 7
IV.3 = The Time of the Commercial Programs
(Other DayS) R R N W N AR P 8
V. Attitude Toward the Commercisl Programs e... 9
VI. Attitude Toward the Commercial Programs e.... 10
VII, Listenership of the Commercial Programs e... 11
VIII,1~ Commercial Program Listenership By
the Hours of the Day (Saturday) s...s 12
VIII.2~ Commercial Program Listenership By
the Hours of the Day (Sunday) eeceece 13




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL

PAGE VT!|

Table

V11ll.3- Commercial Program Listenership
By the Hours of the Day (Other Days) .14

1X, TPavorite Programs escses0ssssavssscccsesnssnsnssld
X. The Commercial Announcements Listenership ceeeselb
X1. Reaction Toward the Commercial Programs sc..eoesel7

Xll. Opinion on the Suggested Long Prograus,
Spots Being Scattered Throughout the Day ecvee.418

X111l.0pinion on How the Commercial Programs

Should Be sevvevcssocrnsccrnsssnsosenrsosacsraseld
'X1V. The Time of the CommercialsS e.ceessssvsscasoescsasll
XV, Effects of the Commercial Programs s.eseesesssss2l
XV1. The HousehOld eeveccecnssocsossancssnssesnesevesel?

XV11l.Breakdown By Income -l-o.uotta‘.oin.!...!....0!023

iVil.l.Breakdown By Education‘.......--occ..-o.....o.23'

V11l .Breakdown By Occupation P X
X1X. Age GrOUPS secssosesccscstsscossscconsssccscsscseld

XXQ Sex c.itionnco0..0.00...o.00..00!..0.‘00..00!..25




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGEVIT]

ACKNOWLEDGEMENTS

Many individuals have contributed to this survey and
have been generous with their time. It is imposiple to
acknowledge a2ll of them., Certain individuals, however,
have so graciously provided help with their suggestions,
comments, and quidance that I would feel greatly remiss
if special mention were not made of them, I feel indebted
to Dr. Nezih Neyzi and Mr. Ahmet Kog for calling to my
attention the significanse of the topic and for their
valuable quidance, to Dean Pruncls M. Potts for the long
and tedious corrections in the language and {o Dr. Rodney
We Eldridge for his guidance in the form of the thesis.

For many hours of labor at the typewriter, I must
express my appreciation to Mrs,., Zeytune Tinig. Finally,
I feel deaply grateful to my wife for her help with the
preparation of the appendix and charts, for her endless
patience and constant encouragement throughout the survey.




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGE ]

I - INTRODUCTION

An advertisement on a radio program is known as a

" #Commercisl Announcement”, or simply as a "commercial"., To
the audience, the program may be all important, and the
commercials a part to bear with., However, to the advertiser,
the program is the tool by which he conveys his message, It
is a means to provide as large an audience as possible to
sell a product or a service, inducing and convincing the
listeners.,

The program may be popular and build a large and loyal
audience. Still it has to sell to be successful and worth
while. Therefore the commercial announcement has to be built
effectively and should be guided well to the right audience
by being selective and fulfilling the highly specialized
functions of an advertisement. '

I.1- Nature of Radio Advertising

An effective commercial should bhe built around a powerful
- gelling idea., It should make an impact, gét attention, arouse
interest, be persuasive, and initiate action to buy the pro-
duct or the service, |

'Radio advertising is unigque in character. It is written
and prepared for the ears, not for the eyes. It should be
clear, precise, to the point, and since it could be easily
avoided opening of commercials should be,

1) A stopper-attention getter

2) A curiosity arouser

3) An indicator of the dramatic velue and interest of
the words that follow.
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It should overcome the inclination of the listeners to
do something else. _Since the commercials are for the ear,
they should create an image'in the minds of the listeners
and be illustrative as well as persuasive., A mental picture
of the words should be arranged so as to estimulate the
imagination of the audience,

But before we can do anything constructive, we must be
heard and be heard by the right people, at the right time
and with the right program. |

Radio commercials, on the other hand, do not often have
definite and known followers., A listener can turn off the
radio or switch to another station or may not listen the radig
at the time the announcement is broadcast. A radio program
must build and maintain its own audience, Commercials must
be effective, a@d selective, To incorporate all these "mus*c.s:‘L
in commercials, a careful research is a must also.

I.2- Radio Advertising in Istanbul

Radio advertising, that is the Eommercials, has gained
importance in a short time, and is definitely considered to
be one of the most effective media by the advertising agen~
cies, and public opinion; according to the results of studies
conducted by PEVA, the only full-time market research orga=-
nization of Turkey.,

Radio commercials first appeared in 1951 and gained
importance after 1956. Today about 1450 radio advertisements
and spo% announcements are heard over a period of one
week (in case of the sample week 1480).
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With the developing economy and the market, firms feel
that advertising has become necessary to educate the people
in the market, to inform them of the new products, persuade
the consumers to buy the products and to explain their compe-
titive advantage. Radio advertising could reach the great
mass of Istanbul people if well designed. According to our
research findings, 97% of people in Istanbul have radios (see
Table I). Research could guide the firms to built an audience,
to be selective and, most important of all, to be heard. |
However in Turkey and Istanbul, with TRT the problem of
getting the audience and breaking the tendency of avoidance
is acute. Besides the fact that research was not conducted
on this point up to this time, radio commercials have limited
and definite times assigned. According to the schedules
prepared by IRT the advertising programs are as follows :

1) Saturday and Sunday

TIME TIME
SATURDAYS SUNDAYS
Commeycial Programs : 14:00 ~ 15:00 13:30 « 15:00

18:00 = 19:00 18:00 ~ 19:00
22:00 - 22:40 22:00 - 22:40

Spot Announcements :

Seturday : 8:15=10:30=12:35=17:55~19:45 (all 5 minutes
‘ each) ‘ '
Sunday ¢ 12:35-17:55=19:45

2) Other days

(TIME)
Commercial Programs : 18:00-19:00
' 22:00-22:40
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Spots are the same for each day of the week with that
of Saturday.

Very few firms have full times of their own, and they
are also squeezed into the regular hours of adver tising
programs as scheduled.

The fact that the commercial programs are scheduled for
the same limited hours, with little or no long entertainment
programs attached to them, may very well'cut down the audiencsd
drastically giving them the chance of turning off their radios
or switching to other stations, avoiding the commercial
programs, The fact that the time is limited too, is a bar-
rier for the firms to choose the time which the audience
listens to the radio most. It might also be that this fact
is a barrier for the advertisers to he efficient, and get the
full return on the money they spend on advertising. However
research might definitely correct this barrier some what,
within the specific limits, if conducted effectively,

I.3- The Aim of the Study

Advertising executives are now expressing much concern
about advertising, its increase in cost, its éffectiveness,
and the public image., Managements are worried about
increasing costs and possibly declining productiveness,
Common concern could be summed up as follows

1) Advertising has become necessary.

2} Advertising has become far more costly.

3) Advertising could be far more effective and
efficient with the budget firms appropriate at the
moment. .

4) Research is necessary for planning and follow-up

of commercials.
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5) Limitations imposed by TRT prevent it from operating
efficiently. -

These points were deduced from the interviews conducted
with 10 firms in Istanbul, namely, Aygaz, Argelik, B.P.,
Eczacibaglt, Matag, Shell, Tekfen, THY, Unilever, Ziraat
Bankasi. These firms extensively use radio as an advertising
media.

3

In the light of the above mentioned facts, the aims of
this study can be summed up as follows :

1) To apply a simple marketing research technique as
a guide for future studies and media research in Turkey.

2) To classify and reveal the character of our present
radio commercials.,

3) To study the impact of the present radio commercials
with the results of a field survey that reflect the publie
opinion, that is, the profile of the consumers, and to eva-
luate the présgnt pPrograms.

4) To find ways to improve the present condition of
Radio advertising in the light of the research conducted.

5) To test the hypothesis stating that definite and
restricted radio advertising times may cut down the audience,
‘and, therefore, spots and whole programs are more effective
and efficient. |
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II - PROCEDURE

The study consists of two main parts :
A~ Evaluation of the radio commercials
B~ Evaluation 0f the field survey conducted in Istanbul.

A - Procedure to Evaluate the Radio Commercials :

1) All radio commercial programs broadcast by the
Istanbul radio were tape~recorded for a one-week period.

2) All radio commercial programs, plus spot commerciels
appearing on the Radio of Istanbul were recorded in the form
of notes (see appendix ¢ I) again for the same one-week period|

3) Interviews were conducted with the responsible exe-
cutives of ten big firms and three advertising agencies.

4) Interviews were conducted with the responsible mem-
bers of the Istanbul Radio's advertising department.

5) Additional information for cross checking was obtaineg
from the studies of PEVA.

6) The data were c¢classified and analyzed in accordance
with the acceptable methods of classification and in relation
with the nature of Turkey's radio advertising.

7) Conclusions were reached.

8) Results were used to analyze the impact of the field
survey.
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B - Procedure of the Field Survey :

1) A questionnaire was prepared in line with the basic
aims of this study. A pretesting, piloting the gquestionnaire
was performed before the questions took the final form.

2) 1In accordance with the difficulties faced during
piloting, the guestionnailre was corrected. Taking into consi-
deration the fact that the answers %o the questions could be
subject t0 interpretations, and variations could make the
answers impossible to c¢lassify, the questions were standardized
pre-~coded, and open-ended questions were minimized as much as
possible,

%) The questions were pre-coded as to make direct
punching and verifying with IBM possible, in case needed.

4) The questions were designed to get :

a) Radio listenership bhabits and time

b) Reactions to the commercial programs and time of.
listenership.

c¢) What respondents like and don't like about the
commercial programs, and what they expect from them.

d) Possible influences of the commercials,

e} General classification of the respondents.

5) A sample of one hundred was drawn, and the field
survey was conducted in Istanbul city.

6) After the interviews were completed, the question-
naires were edited for possible errors, and the classification
of the open-ended questions was made,

Open-ended questions were coded for IBM operations.
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7) Since sorting and crosses necessary for tabulation
of the study with 100 questionnaires was relatively easy and
possible, IBM operations necessary for a larger sample size
were abandoned on the basis that it would be uneconomical for
this particular survey, and hand sorting was performed (see
appendix)

8) Data was sorted and breakdown by sex and income
groups was obtained besides the general breakdown.

9) Tebulation and analysis was made,

10) Results of the evaluation of the commerciais were
analyzed with the results of the field survey.

11) Conclusion was reached in view of the outcome of -
the surveys conducted.

II.1- Time of the Study

A- Radio commercials were recorded during the last
week of May 1965.

B~ Preparation of the questionnaire, piloting and coding
were performed in the month of May, final forms being ready
on May 30, 1965.

Interviews were conducted in the first week of June,
1965, and were completed in two weeks.
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III- SAMPLING METHOD USED IN THE SURVEYS

A. The Sample Week to Record the Commercials

Istanbul Radio has specific and limited time appropria-
ted for the commercials. The time schedules for the commer-
clals are specified closely by a special regulation.

Therefore the commercials have a specified ceiling. On the
other hand a pressing demand for time by the radio advertising
agencies exists which quarantees the full use of the available
time. This assures us of the fact that the number of commer-
cials doesn't vary from week to week by @& notable amount.

Another fact which was a decisive factor in taking one
week as representative is that the programs of radic commer-
cials are prepared weekly.

Therefore we can be certain that a sample of one week
is representative for the whole, and results could be |
considered as to apply for the whole time span of the
commercials unless an unusual development in the trend comes
abdut‘which wvas viewed as very unprobable both by the
advertising agencies and the radio advertising depaftment
during our interviews.

B. The Sampling Method for the Field Survey :

The audience of Radio Istanbul extends beyond the
limits of the Istanbul area. But the area under study is
Istanbul, which in reality is the major aim of the commer-
cials of the firms, Therefore we define our universe as the
inhabitants of Istanbul city.
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A random sampling method is used for the survey with a
sample size of 100. Beceuse it is practically imposgsible,
with the existing limits of a one-man research; to apply pure
random sampling, in practice the method is somewhat modified.

A frequently used method in market research, that is,
ares sampling is applied.

Istanbul city is divided into districts. According to
the population census of 1960, districts below 45000 popula~
tion were excluded. ‘Eggg,ién proportion with the population
figures for the remaining districts, the number of interviews
that would be conducted in each zone was determined The
following table shows the distribution. -

Digtricts Population Figures Number of Interviews
Eminbnii - ' 134 852 8
Bakarkoy 102 617 6
Eytip 180 0Ol1 10
Fatih 300 594 18
Zeytinburnu 88 341 )
Total for Emindnii side

of Galata Bridge : 806 415 47
BeyoiZlu 216 425 12
Begiktag 93 547 | 5
Sarayer 48 990 ' 3
‘9isli 181 402 11

Total for Beyoglu side
of Galata Bridge : 540 464 31
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Kadikdy = - 131 328 8
Beykoz 58 T17 3
Uskiidar ‘ 111 821 T
Kartal 68 462 4
Total for Asian Coast
of Istanbul : 370 %28 22

Grand Total : 1 717 207 - 100

Detailed maps'for these districts were obtained from
| PEVA to select randomly the blocks and streets where the
interviews were to be conducted. Industrial districts,
where there is no house for dwelling, are blocked and
eliminated. Using these maps, a starting point for the
interviews in each district was determined.

Two interviews in each chosen street were conducted.
The houses, and families to be interviewed were determined
as follows :

The house that has the smallest number in each street was
the starting point. The third house from this point is selec~
ted for interview. If the house is an apartment, a random
number list was used to determine the flat of the particular
spartment. If the inhabitants were not at home, the next
house was substituted in its place, Once the interview with
the first house was completed, for the second interview, the
streef was crossed and the first house opposite the inter-
viewed one was determined as the starting point, and following
the same procedure, the 100 interviews were completed,

To choose the actual person to interview in each house,
random procedures such as asking the person in the house whose
birth day is closest to the day of the interview, and inter-
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viewing that person, was followed.

This procedure was followed as closely as possible
although some small departures from the plan had to be made
“because of the limitations faced due to being alone and
conduc ting the ﬁhcle survey personally.

III.l— Limitations

A market research necessitates a technical and well
organized staff. It is costly and time consuming. One man
can not fulfill all the requirements of a perfect survey.

For this kind of survey where an area is to be covered
effectively, the best sampling method would be a pure randonm
sampling wethod,

A perfect coverage was impossible because of the follo=-

wing reasons.

A) Tor a total coverage, addresses could be obtained,
chogsen at random, from "Istanbul Elektrik Idaresi" (the
electricity department of Istanbul municipality) if they are
willing to give it. Also, the same problem is faced by PEVA;
it is very hard to find and interview places obtained, if
not impossible to find, due to the fact that electricity
contracts are made with the inbabitants of the house mostly
who rent the place and who might have moved out. Cases
exist where the address indicated is not a house any longer
but an empty land or a business office, '

It is also hard to locate the inhabitants and interview
them due to social customs or to find them at home,

B) The number of interviews isn't sufficient for a
total coverage, and to increase the number is beyond the
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possibilities of one person in terms of time and costs.

The number of interviews was not increased also due to
the fact that it is impossible to perform hand sorting and
tabulating within a reasonable time span and IBM evaluation
is very costly for our purposes (450 krs. per interview just
for punching and verification)

C) Istanbul city extends & great area and to cover the
whole area is impossible unless we have trained interviewers.
Therefore pléces out of reach or hard to get to are eliminated
as much as possible without damaging the sample too much.

To summarize, the main limitations of the survey were :

1. Lack of staff

2. Iack of financial means

3, Lack of data about the area to be covered
4, Lack of technical means like computers.

II1.2- Margin of Sampling Error

The table of margin of sampling error for this survey
is based on the following formula and is extracted from the
table prepared by the "Swedish Institute of Public Opinion
Research Litd." :

gi//Percentage (100-percentage })/sample size

Margin of sampling error for a sample size of 100 when
the observed persentages are : '

Sample P 10% 156  20% 25% 30% 35% 40% 45% 50% g
Sizein g 90% 8%% | 80% T75% T0% 65% 60% 55% 50% P

100 X X X 8.7 9.2 9,5 9.8 9.9 10.0
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The margin of sampling error for our sample size is too
large to be critical with the analysis of the results. Howeveﬂ
it gives an idea, and in the survey we will be critical in the
analysis due to the nature of the study and for our special
and demonsitrative purposes;

The sample size is also too small to make cross tabula«
tions. However cross tabulations are provided to see the inc-
linations of different groups within the limits of this study.
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IV - RESEARCH FINDINGS

IV.l- The Radio Commercials

Istanbul Radio has 14 hours 10 minutes of commercial
programs during a period of one week, These programs are
scheduled for specific times of the day as indicated and
shown before. Programs are prepared weekly by the radio
advertising agencies, each having programs of 10 minﬁtes on
the average. |

Aside from the specific advértising programs, spot
announcements are spread throughout the day. Five spot
announcement programs, five minutes each are scheduled six
days of the week, For Sundays, three programs are scheduled,
also ag indicated and shown before.

In these programs a total of 1480 commercial announce-
ments and messages are broadcast. The detailed record of
these annduncements, and their full messages in the order
of days and times of the day is given in Appendix I of this

survey.

Of these 1480 commercial announcements 1270 which is
85.8% of the total are broadecast in the specific advertising
programs., Out of 1480, 210 are spot announcements (14.2%).

IV.2-=- Radio Advertisinnggencies and Programs

Spot announcements are not within the frame work of an
advertising program, and are read by the radio announcers.,
Therefore radio advertising agents prepare programs only for =
the specific time the radio advertising programs are scheduled}
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In the case of the sample week yhich represents the
total weekly radio commercials, 83 different programs were
prepared by 70 advertising agencies, and 8 firms which do
their own advertising. Five programs are repetitive.

The detailed brezkdown of these programs with respect
to the agencies, times assigned to them, and the kind of
programs they prepared are given in appendix II of the survey.

O0f the 83 programs, 77.2% are prepared by the advertising
agencies and 12,8% by the firms that directly have time of
their own, Ten programs, that is 12.0% of the total, belong
to one product or service each, and the remaining 72 progreamg,
that is 88,0% of the totsl, are programs of the advertising
agencies by which advertisements of different products are
broadcast,

IV.3= TIype of the Programs Prepared and Broadcast

The commercisal programs have an entertainment part.
The announcements are carefully arranged so as to fit the
maximum amount of commeréials with the minimum time reserved
for entertainment, yet being interesting enough to keep
people listening. ZPrograms are prepared by the rule of thumb
according to what agencies think people like. There is no
research involved in preparing a certain program.

The type of programs and their percentage with respect
to the total programs are given below according to the sample
week under study :
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Iype of Programs

Number % of totdl

Turkish Music | 26 31.3
Popular Music 18 21.7
Prize Progrems 9 10.8
Cultursl Programs 9 10,8
 Plays 7 8.4
Show Programs 6 Te2
Sports 4 4.9
Comic features 4 4.9
TOTAL 83 100.0

IV.4~- Distribution of Commercial Announcements According
to the Days of the Week and BEours of the Day

According to the sample week under study, there are
1480 commercial announcements broadcast in the specific
commercial programs and the spot announcements. Aside from
Saturdays and Sundays, these programs and spot announcements
are broadcast the same time each day with the same time
limits. On Saturdays there is an additional program from
14:00 to 15:00. On Sundays however there are no spot announ-
cements in the morning and there is an additional program
from 1%.%0 to 15:00, Taking these differences as the base,
the distribution of commercials and spot announcements are
classified under three categeries, that is, Saturdays, Sun-
days, and other days. The distribution according to this
classification is given below :

Days No, of Commercials and Announcements % to total
Saturday 319 21.5
Sunday 300 20.3
Other days | 861 582

Total 1480 100,0




THESIS )

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGE 18

If we take other days seperately, that is the other
5 days, We see that there are on the average 172 commercials
and announcements in each day which is 11.6% of the total.

Tables showing the breakdown of the 1480 éommercials and
announcements by the days of the week, and by the time of the
~day are given in Appendix III of this survey.

With the three~category classification, the frequency
of commercials and announcements by the time of the day and
their percentage to the total in each category is given below:

TIME OTHER DAYS TIME OF SATURDAY TIME OF SUNDAY
OF THE DAY No. % _ THE DAY No. _%_ THE DAY No. _%
8.15 13 1.5 8.,15 5 1.6 12.35 16 5.3
10,30 9 1.0 12.35 8 2.5 13%.30 23 7.7
12,35 34 4,0 14,00 24 T.5 13.40 21 7.0
13,30 11 1,3 14.20 17 5.3 13.50 23 7.7
1%,30 1 0.1 14.30 30 9.4 14,00 26 8.7
17.57 21 2.4 14.40 27 8.5 1l4.10 26 8.7
18.00 9%  10.8 14.50 29 9,1 14,20 28 9.3
18.10 1 8.2 17.57 9 2.8 14.30 25 8,3
18,20 71 8.2 18.00 23 7.2 14.40 3 1.0
18.25 16 1.9 18,10 19 6.0 14.50 19 6.3
18.30 80 9,3 18.20 16 5.0 17.57 5 1,0
18.35 16 1.9 18.30 1 0.3 18.00 12 4.0
18.40 A8 5.6 18.3% 25 7.8 18.10 1 0.3
18.45 36 4,2 18.45% 16 5.0 18.20 17 5.7
18,50 1 0.1 19.4%5 16 5.0 18.30 14 4.7
19.45 64 7.4 22,00 16 5.0 18.40 2 0.7
22.00 54 6.3 22.10 15 4.7 18.50 15 5.0
22,10 68 7.9 22,20 10 3.2 19.45 12 4.0
22,20 81 8.4 22,30 13 4.1 22.00 %2 1,0
22.30 70 8.1 | 22,15 10 3,3
22 .40 3 0.4 . 22.25 _1_ 0.3
861 100,0 219 100.0 300100.0

The radio commercial progrems are classified according
to those % cathegories mentioned above, because the listener-
ship habits and groups show a variation in the "other days"
and on the week ends, especially for men who have jobs and
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cannot liden to the radio during work time. The case is
true for Saturday and Sunday where Saturday is not a totally
free week-end day, for people work till noon time and many
of them work the whole day.

A detailed breakdown of commercials is given above,
segmenting the commercial programs. To be sble to make com-
parisons with the field survey result, the frequency of
commercials and spot announcements is grouped according to
the total program hours given below 3

TIME OF THE OTHER DAYS TIME OF THE = SATURDAY
DAY No, % DAY ~ No., %

8.15 _ 13 1.5 B8.1.8.,15 5 1.6
10,30 9 1.0 12.35 8 2.5
12.35 34 4.0 14.00-15.000 127 39.8
13.30 11 1.5 17.57 9 2.8
13.40 1l 0.l 18:00-19.000 116 3143
18.00-19:00 432 63%.2 19.45 16 5.0
19:45 64 7.4 22:00-22.000 54 17.0

22:00-22,40 336 32.1

TOTAL 861 100.0 319 100.0
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TIME CF SUNDAY

THE DAY No. %

12:35 16 De3
13:30-15.000 194 64.7
17:57 : 3 1.0
18:00~19.000 61 20.4
19.45 12 4,0

22:000-22.400 14 4.6

TOTAL 300 100.0

IV, 5~ Stratégies in Commercial Programs:

In preparing the commercial programs, some primitive
use of different advertising strategies can be observed.
However, in Turkéy, advertising budgets are limited and
specified programs have to be adjusted not by principles
of advertising strategies but by the limits of the budgets
appropriated for advertising, as stated by the firms inter-
viewed, Today the major problems of indusitry are production
and finance, according to the executives. Marketing is =a
nevw concept that they have just began $t0 realize the impor-
tance of, Therefore saleg promotion and advertising are the
first items to cut down on the budgets.:

On the other hand, the specified progrezms for commer-
cials prevent the firms from carying out a program in line
with a plan, because of the very limited time avzilable for .
their use.

In Istenbul Radio, during the sample week, 288 firms had
commercial ammouncements and programs broadcast .. The fre-
quency of each firms' announcements are given in the Appendix
of this survey in the decreasing order.
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The breakdown of firms that have commercial announcements
by the number of days they have commercial announcements
broadcast ,. and their percentage to the total are given below

NN W R O v~

Total : \
No. of days No. of firms %"to total No. of % to total
agnnouncements
21 1.3 . 371 25,1
22 Teb 285 19.2
20 649 199 13.4
18 643 146 ' 9.8
22 7.6 135 9.1
69 24.0 182 12.3
116 40.3 162 10.9
TOTAL 288 100.,0 1480“ 100,0

As we can follow from the table above, the majority of
commercial announcements are made By a small group of firms.
Only a few firms could afford to have their commercial
announcements every day of the week. The firms that have
high frequency within the sample week is given in the Appendix
of the survey. As we look at their make up, these firms can
be grouped in general as 3

1) Banks

2) VWell established, industrial set ups of Turkey

%) Firms engaged in an advertising cempaigne either
because of seasonal or competitive factors.

4) Pirms newly entering the market.

The majority of the firms under the first and second
groups have commercizl znnouncements every day of the week.
Their primary concern is to build up prestige. They can
efford the costs and derive benefits from the well established
company names through extensive advertising.
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The third-group firms carry on a campsaign for a time
period they think is appropriate or which their budgets could
allow. Firms normslly carry out their commercial announce-
ments at a frequency as low as once or twice s week, In case
of competition, firms follow each other in promotional cam-
paigns, to maintain the balance and neutralize each other's
campaigns! effect (especially true for bottled beverages).
These products are mostly convenience goods.

The last group are firms newly entering the market.
They conduct cempaigns to establish the company name and
inform the public of «their operations. They may or may not
carry on with a high frequency of commercial announcements
due to the nature of the product or the strength of the firm.

The other firms with less frequent commercial announ-

- cements have a more acute problem of arranging their times
and days because they want to have the optimum result from
the few times they broadcast. They arrange the specific
days and time of the day again, depending on hunches and
experience, Week-ends are preferred for items that interest
the family as a whole. Because the listenership habits of
groups are not known, general principles as "women listen to
the radic in the mornings, and men after work hours" are
adcpted as stated in the interviews conducted with the firms
and advertising agencies,

Aside from the above mentioned factors, firms run
commercials two days; once during the normal work days and
once on the week end, or just one day but in accordance with
what is thought to be the best day.

| There is no tengible information besides experience and
hunch on the media. Therefore advertising strategies are
not definite, settled, or in most cases, existent,
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IV.6- Classification of Radio Commercisls

The 1480 announcements in the commercial programs or
spot announcements are classified (see Appendix for the total
breakdown and classification), according to the following

Eroups.,

A~ Serviece or Product (S or P)

B- Spot Announcement or whole Program (S or W)

C- Special or Advertising Agency (S or 4)

D~ Sponsor, Producer or Agent (S, P or A)

E- Kind of good, Producer or CGonsumer (P or C)

P- Specialty, Shopping or Necessity good (S, Sh or N)

G- Persuasive or Informative (P or I)

H- Slogan (- or +)
I- Music (- or +)

The results of this classification are tabulated and

given below :

*

A - Product
sService
TOTAL
B - Spot
Whole Program
TOTAL

C - Ad. Agency
Speciel

TOTAL

D - Producer
-~ Agent

TOTAL

Yo. %
225 78,2
63 21,
288 100.0
30 9.7
279 90,3
%09 100.0
269 98.9

3 1.1
272 100.0
165 89.2

20 10,8
185 100,0
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E - Producer good 28 11.2
Consumer good 223 £8.8
TOTAL 251 100.0
F ~ Necessity 27 13.0
Shopping good 114 54.8

Specialty 67 _ 32.2
TOTAL 208 100,0
G - Persuasive 222 62.5
Informative 133 375
TOTAL ' 355 100.0
H - Has a slogan 29 10.1
I - Has music 111 3845

IV.7- General Rules Governing Radio Advertising

According to decree number No. 6/233 formulated by
additions to law No, 3222, regulating radio advertising on
all Turkish radios, all advertisemenis are grouped under
3 items

1, Advertisements and snnouncements of all government
departments and organizations, municipalities,local adminis-
trations, universities and those organizations promoting pub-
lic welfare.

2. Advertisements and announcements of charity and
educational societies, Government economic enterprises, and
those of political parties excluding political propageanda,
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3. Commercial snnouncements and advertisements of real
or legal prsons who, under the Turkish Commercial code are
considered businessmen, in théir commercial and business
functions.

These different groups are charged different prices as
specified in the same decree.

a~ Prices for the spot announcements up to 10 words':

Time of the broad- Price of the Spot
cast T.L.

Mornings 90"

Noons 90

Evenings (18:00-20:00) 150

The price for spot announcements after 20:00 is 120 T.L.

b~ Price of each word if the spot announcement is more
than 10 words :

Time of the broad Price for additional
cast words T.L.

Mornings ' 9

Noons 9

Evenings (18:00-20:00) 15

The price for each word after 20:00 is 12 T.L.

c- Price for commercial programs

Advertising and Between 18:00- Between
announcement time Mornings TL, 20:00 T,L, 20:00~-12:00
5 minutes 840 1200 960
10 minutes 7 1200 1800 1560

15 minutes 1560 2400 2040

T T W 3 =
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The organizations and departments falling under item
"1" are charged only one-fifth of the normal rate. Some
items such as the National Lottery advertisements are totally
free of charge, |

The spot announcements and advertisements csn not be
longer than one minute and are contracted for with fhe radio
station directly by firms or person giving the advertisement.
No intermediary agency is employed.

In case of the whole programs, firms and persons wishing
to give advertisements make contracts with advertising agen-
cies which prepare programs. These agencies receive revenue
from the givers of advertisements and pay to the radio admi-
nistration a fixed sum of money per program and in accordance

with the specified rates given above,

The programs prepared by the advertising agencies can
be five, ten, or fifteen minute programs. These time limits
are not subject to change; They cannot be shorter or longer
than the stated specific time breaks.

The rates are measured in terms of words for spot announ-
cements and in terms of minutes for whole programs,

Different rates are charged for the whole programs
according to the time of the day and day of the week. On
Sundays, all hours are charged by the same and by the top
rate of the normal days.' This case is true for all official
holidays. DBesides the actual price, municipal duties and
stamps add to the total cost of advertising 2.5 %.

No price concessions are allowed for the slack season,

summer,
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No accurate statistics or figures regarding radio

commercials exist. There has been no research until the
time of this survey.
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V. RESULTS OF THE FIELD SURVEY

The results of the field survey are tabulated to show
the general breakdown of the answers, and cross tabulations
by sex and income are provided to show a detailed cross
section. of the listeners. Detailed tables are given in the
tabulation section of this study.

The information obtained from the surve&’is the basis
for the tables,'and regults deduced from these tables are
presented below. Results are only for the city of Istanbul
and for the commercial programs of Istanbul Radio.

V.1- Istanbul Radio Listenership

Istanbul Radio has a very large group of listeners.
Radio is considered ito be a necessity and almost every family
living in Istanbul has a radio and listens to Istanbul Radio.

5

Tisteners of the Istanbul Radio : 97
People who not listen to the Istanbul Radio 3

All men listen to the Istanbul Radio while among women,
6.5% do not.

In the income groups, 97.1% of the low, 100% of the
middle and 95.2% of the high income people listen to the
Istanbul Radio. S

V.2- Radio Listenership Habits by Days.and Hours :

The Listenership habits show some variation on the
weekends from the other days of the week.
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Radio Listenership hours Mother" days{%) Saturday(%) Sunday

Mornings (6:30-12:00) 14.9 22.3 13.4
Afternoons (12:00-19:00) 31l.1 37.2 37.0
Evenings (19:00-24:00) 5440 40,5 49.6

On the whole, radio-is mostly listened to in the evenings
from 19:00 to 24:00. The most frequent times the radio is
listened to are the evenings of the work days of the week. A
fall in the radio listenership is observed in the =zfternoons
of the work days, classified as "others", and a definite
increase i1s observed on Saturday mornings.

As we can observe from the table II.3, women listen to
the radio definitely more than men do during the mornings and
afternoons of the "other days" and male listeners increase
in the evenings, that is after 19:00 hours. However in the
mornings, up to 9:00, male listeners are more than female
listeners with the observed percentages. This information is
gignificant in showing the effect of the work hours on liste-

nership habits.

The trend does not change for Saturdays as can be obser-—
ved from table II.1. However on Saturdays, as can be observed
from table 1I.2, men listen to the radio more than women do,
during the morning and evening hours. In the afternoons women

again, listen to the radio more.

Among the income groups, middle income people listen to
the radio less, compared with the low and high income groups.
As observed in tables II.l, II.2, and II.3, during the morning
and afternoon hours, people of the low and middle income
groups listen to the radio more. In the evenings the high
income group listens to the radio comparatively more. These

results conform with the general view as to the tastes and
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ways of living of certain income groups in Istanbul,

However the reasons for the results obtained will not
be discussed to any depth here, because it is a matter of
general opinion and interpretation,

In general, as can be observed in the tables, the radio
is listened to most between the hours 19:00 and 22:00. The
radio is listened to most on Sundays.

Vo3~ Listenership of Radio Stations Besides the Istanbul
Radio

Three people stated that they have no radios to listen
to. Besides these three people, the majority of the radio
listeners listen to more than one radio station, that is,
87.7% listen to radio stations besides the Istanbul radio.

Other Radio Stations Listened To % of listenership

Istanbul I1 42,1
Ankara 50,4
Foreign - 15,3
No other siations 13.2

There are other stations listened to from time to time
but they are not regularly followed, and therefore, are not

significant for our purposes,

7 As can be observed in table III, male and female liste-
ners equally listen to the Istanbul Il radio station. Ankara
and foreign radio stations are listened to more by male

listeners.

Middle and high income groups listen to more stations thep
the low income groups do.
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The high percentage of people who listen to different
radio stations besides the Istanbul radio indicates that they
shift to other stations if they do not like the programs or

if there are programs which they like on an another station
at a specific time.

V4= The Time of the Commercial Programs

The commercials are scheduled at specific times of the
day. About 21 to 22% of the listeners don't know the time
of the commercial programs. Most people do not remember the
exact time of the specific programs during a day.

ime of Commercials % of Time Stated by Listeners
Qther Saturday Sunday
13:30-15:00 - 16.7 20.8
18:00-19:00 42,1 32.1 31,2
22:00-22:40 34.5 29.2 27.2
Wrong time 1.4 .' - -
Ton't know 22.0 22,0 20,8
100.0 100.0 100.0

Radio listeners can best remember the time of the commerd
cial programs between the hours 18:00 to 19:00. However, evet
for the best known time the percentage of right answers does
not exceed 42.1 %. This fact indicates that for the commer=
cials, regular followers aren't very many.

The breakdown by sex and income is given in tables IV.1,
Iv.,2 and IV.3.

V.5~ Attitude Toward the Commercial Programs

Comuercial programs on the radic can be easily avoided
by switching to another station, or turning off the radio.
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Attitude when the Radio is on %
I listennto the program 56.9
Other 17.6
I switch to another station 15.7
I turn it off . 2.8
| 100.8

Attitudes 0f the listeners differ under the prevailing con-
ditions when the radio coumercials are broadcast. If the
radic is on when there is a commercial program, more people
ligen to the commercials then when the radio is off and hhs
to be turned on_to listen to the commercial programs.

If we analyze the answers given under the "other™
caption, we can generaligze and.say that this group listens
to specific programs they like, or listen to the commercial
progfams if they have nothing else to do.

More than half of the listeners keep on listening to thg
commercials while 25.5% avoid them completely and 17.6%
avoid them partially. ‘

Pemale listeners are more inclined to listen to the
programs, as could be observed in table V, and male liste~
ﬁers are more inclined to avoid them partially or totally.
Middle income group people on the other hand, are more
selective and follow the programs they like more.

The attitude changes in case the radio is not on during
the time the commercial programs start.

Attitude when radio is off %

I do not turn it on 54.9
For some programs L do 25.5
I turn it on 12.7
Others 69

400, 0
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With these answers, it is seen that followership of
radio commercial programs is not well established and only
12.7% care to turn on the radio to listen to the advertising
programs and 25,5 % are more selective.

Female listeners are more loyal followers as compared
with male listeners within the limited percent of people that
turn on the radio for the commercial progrems. However,
again, the female listeners don't care to listen to the prog-
rams when the radio is not on with a percentage as high as
52,3%., Male and female listeners alike are more selective
in this case, as can be observed in table VI.

As to the income groups, low income people are compara-
tively more loyal followers while middle income and high
income groups are more selective, All three groups show a
low tendency to turn on the radio for the advertising prog-
rams.

Viewed ftogether with the case where the radio is on
during the time of commercial programs, it could be stated
that in general, people are indifferent toward the commercial
programs as a whole. The programs as a whole have few loyal
listeners, and comparatively more selective people listen to
the programs they like. '

The least loyal and most selective groupsis the high
income group who are the most potential buyers, with more
disposable income, especially of specialty goods.

V.6- Listenership of the Commercial Programs

With the answers to the question on listenership of
commercial programs, the listenership habits are further
revealed, The answers conform with the results obtained
from tsbles V and VI.
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Listenership ‘ . E —

Listen sometimes 4l.2

Ligten to the commercials 36.3

Listen to the ones they like 9.8

Do not lis ten to the commercials 8.8

QOther : 3.9
100.0

As observed from the results, only 3%6.3% are regular
listeners of the commercial programs. A majprity of the
‘population listens to the programs from time to time if they
like the program. 9.8% are loyal followers of certain prog-
rams they like.

Females are more loyal listeners than males are,

Middle income groups are less selective and are more
indifferent to the commercial programs compared with the
other two groups.

As the results indicate, the listenership habits are
not well developed, and potential buyers have to be attracted
For more loyal following commercial progrzms have to be very
carefully rearranged to fit the general listencrship habits
and times, under the guidance of surveys.

V.7- Commercial Program Listenership by the Hours of the Day

The commercial programs during a day are broadecast at
three different hours on Sundays, Saturdays and at two
different hours during the other days. Listeners do not
follow each program with the same intensity or interest.
Some programs are followed more than the others.
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_ n % % %
Listenership hours Qther days Saturday Sunday.
13:30-14:00 1.8 (spot) 7.8 : 9.4
14:00-15:00 - 9.4 8.6
18:00-19:00 34.3 28,1 - 25.0
22:00~22:40 28.8 23.4 21.9
Not Definite 50.6 5.0 29.7
Don't know . 4.5 4.8 5.4
100.0 100.0 100.0

As observed from the results, a considerable number of
people are not definite followers of commerd als at a specific
time. However, the commercial program that has the most
listeners is the program broadcast between 18:00 and 19:00
followed by the program between 22:00 and 22:40.

Among the people who follow the radio commercial prog-
rams at a specific time, as observed in tables VIII.1l, VIII.Z,
and VIII.3, the majority are male listeners. On the week-end
days, high income group people are less regular listeners
as compared with "other" days and with other groups.

High income group people, on the other hand, are more
indifferent to commercial programs and listen to them at
indefinite hours,

V.8~ PFavorite Programs ¢

Most of the listeners to commercial programs have
favorites within the general advertising programs. As stated
before, people are selective in attitude toward the commer-
cials. Of the total 83 % of the listeners have favorite prog-

rams.
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The programs the listeners favor can be clasgified
under common groups.

Favored Programs %
Puzzles-contests 30.6
Popular Music 22.4
Plays 13.1
Programs offering gifts 12.6
Turkish Music 10.4
Sports : 6e5
Other 444

‘ 100.0

The most favored programs, as obtained from table IV,
are programs with puzzles and contests, followed by popular
music programs.

Male listeners favor programs with puzzles and contests
more, while popular music is favored by female listeners.,

Among the income groups, middle and high income groups
favor commercisl programs with puzzles and contests while
the low income groups favor programs with plays and popular

mnusic,

V.9- The Commercial Announcement Listenership

The commercial programs, and the announcements within
the commercial progréms are separate things for the liste-
ners, The interest of the listeners lies, as stated before,
in the entertainment part of the programs, and announcements
are'more likely to be avoided if not designed very carefuily
With the present condition of the commercial announcements,
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a majority of the listeners do not or can not follow the
announcement within the commercial programs as can be obserw
ved from the results in table X.

Announcements' listenership %
Listeners 45.0
Don't listen 28.6
Cannot follow; too fast 24,2
Other ' 2.2
100,0

The listeners avoid the announcement part of the prog-
ram, but not beéause they want totally to avoid them. As
can be seen from the results, 24.2% of the listeners cannot
follow the announcements because they are too fast.

Female listeners are more attentive in listening the
announcements than are male listeners. Among the income
groups the low income group has more difficulty following
the announcements because they are read too fast, and the
high income group follows the announcements more attentivelyd
The middle income group avoids the announcements most,

V.10- Reaction Toward the Commercial Programs Being

Scheduled at a Specific Time

A majority of the listeners have nc objection to the
commercial programs at a specific time. As observed from
the table XI, 78.3% state that they have no objection,
while 21.7 feellthat it's not appropriate. At first sight
this result might lead to a misinterpretation. The prog-
rams being at a specific time may seem to be favored by
people stating that they have no objections. However, more
than 60% of the people having no objection stated that they
& not care very much about the programs and that is why they
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do not object to ®he present status of the programs.

The 21.7% having objections stated.the reaeson for their
objections.

Objections ' ﬁ

A waste of time 15.4

Busy at that time : 25.1

Other 6105
100.0

The answers under the "other" caption can be summed
up as, "it's boring to have all the programs being squeezed
in specific times”.

0f the total listeners, 15.4 % do not want radio time
to be spent oﬁ this kind of programs, while 23.1 % want to
listen to the programs at different hours and not miss them,
if they are busy and cennot catch the specific hours the
commercials are scheduled for,

Male 1listeners mostly object to the programs being at
specific times because they might be busy and cannot listen
to them at a specific time.

~ V.II- Opinion on the Suggested Long Programs, Spots Being
"Seattered Throughout the Day

The majority of listeners are in favor of long programs,
spots being scattered throughout the day. This fact can be
observed in table XII.
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Opinion on the susgestion | %
It will be better 54 .6
It will be worse . - 14.4
Does not matter -22.7
Do not know 7.2
Other - 1.1

100.0

- The suggested change of the programs is favored mostly
by female listeners and the high income groups, |

Vel2- Opinion on How the Commercial Programs Should Be

Majority of listeners, as observed in table XIII, want
radical changes in the commercial programs.

Form of the Commercials %
Longer Music and entertainment 41.3
Whole Programs 28.4
Stay the same ‘ 11.0
Other 19.3
100.0

Majority of the people favor prograns with more time
devoted to the entertainment part,

V.l3- The Time of the Commercials

A change in time is favored by more people for the
commercial programs, However a fairly large group states

that it should stay the same.

Time of Commercial Programs | %
Should stay as 1t is - 43.4
Should not be at specific hours 21.3

Other 2543 Totals: 100,0
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Under the "other" caption, people stated different
times for the programs being broadcasi at the same time
and favor changes less, while middle and high income groups
are'in favor of changes as observed in table XIV.

V.l4- Effects of the Commercial Programs 3

The programs had some influence on the listeners in
one way or another although not very effective on the whole.
More than half, 53.7%, of the listeners were influenced,
while 46,3% stated that they have not been affected in any
way by the programs,

The effects of the commércials were variocus as observed
in table V.

Effects N
Gave information 5T.1
In dajily Purchases .19.4
In Important Purchases | 9.2
Other . 8.2
In depositing money - ' 6.1
100.0

The most effective functions of commercials, as stated

by the listeners, are giving information concCerning new
 products (26.5 %) and giving general information (30,6 %),
In initiating actusl sales, the commercial programs are not
equally successful.

Although one camnot be certain of the vafious influen-
ces of advertising and get a definite result without a
follow up study, these results are valuable as indicators
of the generzl tendency on the part of the listeners,
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VI - GENERAL CLASSIFICATION CF THE RESPONDENT

The detailed breakdown of the general classification

of the respondents of the sample group for this survey is given

in tables XVI through XX.

VI.1l=- The Household

The survey indicates that the average size of Istanbul
families is 4.54 people.

Household %
Children (Below the age 18) 37.4
Women 33%.8
Men 28.8

‘ 100.,0

VI.2- Income Groups

The income distribution according t0 the sample of the

SUrvey.

Income per Household per Month %
0-1500 (Low income) %4
1501-2500 (Middle income) , 24

2501~ + {(high income) 42

100,0

VI.3~ Education

The distribution of education according to the sample

b4
.
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University (At least 2 years in university)

Lycée (At least 2 years in Lyeée)

Only Primary (completed)

Only Secondary (comple ted)

Can Read and write, but have not completed
Primary

J1lliterate

[

VI.4~ Breakdown by Occupation

Government employees
Private enterprise employees
Unemployed/students
Housewives

“Professional men

Scientisis

Teachers

Officer in the army

Workers

_ Artisans

VI.5- Age Groups :

20 or less
21-30
31-40
41-50
5l= +

42
26
16

100

12
28
18
17

O =1 W\ W

12
39
21
16
12

100,0
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VIcs“ _§2§
Women
Men

46
54

100.0
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VII- EVALUATION OF THE RADIO COMMERCIALS WHEN COMPARED

o e — T et LAl A A el L

WITH THE FPIELD SURVEY RESULTS

With the research on the existing radio advertising
and announcements, the extent and contents of commercials
is revealed and stated.

The field survey is conducted to get the attitudes, reac-
tions, and opinions of the people with regard to the commer -
cials and announcements.

In the light of the study to reveal the impact of the
present radio commercials with the results of the field survey
that reflect the public opinion, that is, the profile of the
consumers, the advertisment programs on the rado can be evalu-
ated better.

VIXI.1l- Radioc as a Medium

In Istenbul five major media for advertising are used
moste

1. Radio

2. Newspapers
3, Magazines
4. Cinema

5. Bill boards

There is no television in Turkey appropriate for pur-
poges of advertising. Bill boards serve a very limited
 purpcse and are not a mass media for advertising. Magazine
sales are very low and also do not serve as mass media.
Movie goers are very few compared to the Radio listeners.
Rzdio is most widely followed by every and each class of
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people and comprises a large proportion of the weight of

advertising in Istanbul, Low literacy sets a limit to news-
bPaper advertising,

Istanbul Radio edministration is directly related to
TRT, which is a state economlec enterprize. Radio has a very
important and definite social and political function in
developing countries such as Turkey. It serves the public
as a means of entertainment, education, and sourse of news.
Therefore the radio commercials are limited by boundaries
unlike those in developed countries. The commercial programs
are squeezed into limited hours of the day with very strict
rules as to their time,

An excess demand exists for radio time, and pressure from
firms keeps the rates high as given under part VI, (7) of the
survey, while little effort has been made for the developuent
of the programs or for more effective commercials,

VII.2- Effectiveness of Radio Commercials

For the radio commercials to be effective, commercial
programs must first be heard and followed by the listeners
of this mass medium,

The commercial programs should be at the right time,
with the right program, and should be listened to by the right
people. To be effective the commercials should fulfill all
the five function of advertising.

A = Effectiveness of the Commercial with Respect t0 the Time
~of Listenership

The radio commercial programs are limited to 14 hours,
‘10 minutes with 1270 commercial announcements which is 85.8%
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of the whole, 14.2% being broadcast in spot announcements.
The programs are broadcast within a definite hour scheduled
by the radio administration. As observed in the survey
results; under part IV, (4), the commercial time and announ-
cements are the most on Sundays (21.5% of the total), followed
by Saturdays (20.3%). On the ordinary days of the week, each
day 11.6% of the total commercials are broadcast.

During the work days of the week, it is observed that the
advertising programs from 18:00 to 19:00 definitely carry
the largest weight, being the longest time scheduled for
advertising, On week ends, the weight shifts to the program
between 13,00 to 14,00 on Saturdays, and 13:30 to 14:00 on
Sundays. ZPrograms from 18:00 to 19:00 are secondary in
importance.

On the other hand, as observed from the field survey
results under part V {5), the attetude toward commercial
programs as a whole is mainly "indifference". Almo&8t 57%
of the listeners keep on listening to the radio during
commercial programs if the radio is on, and only 12.7 %
turn the radio on expecially for radio advertisements.

More than a third state that they listen .to the commercial
programs continuously, while 41.2% listen the programs from
time to time. Only 9.8% state that they listen to the ones
they like, being selective. On the average, the times of
specific commerciel programs are known by 30% of the people,

The radio commercial programs have not effectively
built loyel followers and are more subject to general habits
of radio listenership than to commercial radio listenership

habits.

Rzdio commercial programs are follbWed by commercisel
1isteners most during the hours 18:00 to 19:00 through out
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the week, with the programs from 22:00 to 22:40 being almoét
as closely follwed. This fact leaves weekend early afternoon
hours relatively inefficient. However, as indicated above,
these facts are true for the loyal radio commercial followers.
When the generel radio listenership hours, under the part V
(1) and Table III 1, III, 2, and III,3 of the field survey
results are examined, in view of the majority of the mass
media, evening hours are more efficient. Especially the time
between 19:00 and 22:00, when there are no advertising prog-
rams scheduled, radio is listened to most intensively through-
out the week, For weekends, the commercial programs between
14,00 and 15,00 on Saturdays and 13:30 and 15:00 on Sundays
are followed least in comparison with the commercial progreams
on the other hours of the specified days. These programs are
inefficient with respect to the weight of commercial announ-
cemants broadcast.

The gpot announcements, on the other hand, are free from
the limits of these gpecified programs. Yet they have defini td
times assigned by the radio administration. They are perfect
meéns of reaching the consumers if they are selective and
are broadcest at the specified hours of radio programs under
the guidance of reseabch. Experience has been the gulde up
to now. Although groups that these spots are aimed at are
pretty well determined according to the field survey of the
time of the spots, some assigned times, namely 12:35 and
17:55 are out of place and when radio listenership is not
extensive., Also the radio times approprizated for spots are
very limited and mostly filled by governmental or local
administrations' announcements. More than on appropriate
amount of spot announcements are read giving the impression

of boring news.




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL PAGE 483

B ~ The Programs with Respect o the Wishes of the Listeners

The commercials consist of 83 different programs, 8.0 %
being programs of the advertising agencies and 12.0 % belonging
to one product.

The entertainment part of the program is usually prepared
by the advertizing agencies, only 3 firms doing their own
advertising. The field survey shows that some gaps exist and
should be filled.

a
Programs Ac%ual Degired
Turkish Music 31,3 10.4
Popular Music 21.7 22.4
Prize Programs 10.8 30,6
Culturel Programs 10.8 -
Plays 8.4 13.1
Show Programs : 7.2 -
Sports 4.9 6.5
Comic Features 4.9 -
Programs offering gifts - 12,6
Other - 4.4
100,0 100.0

It is observed that whils programs with Turkish music
are desired relatively less, their shsre in the total is
quite heavy. The most desired types of programs with con-
tests, puzzles, and those offering gifts, are neglected.
Cultural programs, show progranms, and programs ¥ith comic
features are favored by very few and are classified under the
item "others".
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As observed in the radio commercial survey, part V (6),
the majority of the commercials in the programs are product
commercials (78.2 %), and service commercials are comparati-
vely very few (21.8 %) as typicel of a developing economy
where services are not as developed as the secondary production
or the industrial sector with new products to enter the market.

Again with the conditions of a developing economy, where
_marketing channels are not well developed and agents are weak
or lacking, the producers assume the job of promoting their
own product and pushing the products to the market through
advertising besi@es other factors beyond our concern. There-
fore 89.2 % of the commercials belong to the producer and only
10.8 % to the agent.

A Majority of the gobds which have commercisls on the
radio are shopping goods (54.8 %), 32.2 % being specialty
items and 13.0 % necessity items. The nature of shopping
and specialty items requires more thinking for the buyer, and
consumers should be educated showing them the advantages of theg
product. In line with the nature of the above characteristicsi
the commercials should perform the func%ion of informing the
consumer with sound reasoning snd effective advertising. The
make up of the commercials indicate that 37.5 % is informative
and 62.5 % peruasive. To help the memory and associatlon,
38.5 % of the commercial»announcements are broadcast with =
specizl music of their own and 10.1 % with specific slogans
% build an image. The reasons for the persuasive advertising
dominating the character of the commercial programs are on
one hand the cultural level of the consuming public and on the
other hand the weak advertising techniques employed on the
part of the advertising agencies,
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There is no entertainment part for Spof announceménts
or programs of any special type. The techniques used in
preparing these announcements are no better than the ones
in commercial programs, long administrative announcements
in between hamper the effectiveness also. ‘ |

The public opinion derived from the field survey on how
the commercials should be, is definitely in favor of longer
entertainment parts in the programs and whole programs belon«

ging to one firm. Only 11.0 % state that the programs should
stay the same.

The effects of the radio commercials on the general are
not impressive. Of the listeners to radio commercials 46.3 %
had not been affected by them in any way. Table XV of the
field survey). However 53.7% had benefited from the commer-
cials in different ways. As the results are viewed, what is
obvious is that commercisls were not effective in accowmpli-
shing sales, but were valuable for informing the public about
the products and services available. More than 57 % of the
listencsrs state that they got information on new products
and received general information, although inforwative adver-
tising is relatively few as indicated before., This fact
indicates, too, that commercisls serve as a means to introduce
the goods and brands to the consumers but, unfortunately, is
' not followed by the listeners to an effective degree.

On the other hand, commercieals created sales by stimula-
ting daily purchases of 19.4 % of the people affected by them.
Only 9.2 % were affected in their important purchases and
6.1 % in depositing money. When these results are considered
in view of the clasSification of the present make up of
commercials and announcements, it is observed ‘that specialty
i tems and shopping goods constitute 87% of the advertised
goods and only 13% are necessity items. This fact indicates
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that the majority of the advertising, that is the advertise-
ment of shopping and specialty goods, is relatively ineffec-
tive and not efficient. Also, the commercial announcements
of the services mainly belong to banks. Banks have the
highest frequency in radioc commercials, therefore the results
obtained are insignificant. However, banks use advertising
mainly to build prestive and to inform the public of the
lottery days. Banks' commercials to persuade people to depo-
sit their money are not effective and are secondary in impor-
tance.

C = Effectiveness and Efficiency of the Commerciéls with
Respect to the Frequency of Announcements

Radio advertising in Turkey is a very new subject and it
has not yet found its fully efficient form as discussed throug
out the survey. Marketing knowledge seems to be one of the
points in which it is lacking most. The fault should be
divided between the smdvertising agencies and the firms spon-
soring the advertising., Many of the commercials sponsored
by a cbnsiderable portion of firms have a motivation behind
them which is far from the fundamental principles of adver-
tising and marketing. If the motivations behind the exis-
ting commefcials are to be clagsified, the dominating charac-
teristics eould be summed up as follows.

1. Introduction of a new product

2. Building prestige

3, Competition

4. Desire to hear their name on the radio

The first three basically match with the fundamental
principles, but their application i1s satisfactory in only a
few firms. ILspecially the commerg¢ials introducing a new
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product, as in every advertisement, go with zero effect on

the demand for some time and after a gap start to create

or accelerate the demand., In Turkey, many firms which are

not aware of this fact or which are mostly not financially
capable of supporting a2 long advertiéing campaign, advertise
their products for such a short time that it'does.not pass
that effective point and all the efforts and money are wasted.

The fourfh group cover g good portion which cannot be
ignored. ZIZxamining the content of appendix I therec are
commercials for which no sound reason can be found for their
existance., The only motivation behind them is the desire
of the owner or the producer to satisfy himself with the
announcement of his own name on the radio.

Different firms apply different strategies and have
different numbers of announcements. About 44.3% belongs to
14.9% of the total firms advertising, while 40.3 % of the
firms have only 10,9 % of the announcements broadcast. The
first group strives for a total coverage while the secord
just tries to have a commercial on the radio once a week
thinking it better than not advertising at all., To the
second group we can add the firms with two announcements in
a week. In both cases extreme measures are practiced. Both
groups have no idea of the listenership habits snd time., One
is Wasting a good portion of the money spent on advertising
because total coversge may be obtained by fewer announcements
Eetter planned with the listenership habits and time in the
light of a media research. The other group wastes money
because the chance of being heard by an appropriate portion
is week if not impossible. This fact can be stated in the
1light of the evaluation of the effects and efficiency of

radio commercials in this survey.
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D. Effectiveness and Efficiency of the Advertising Techni-
ques Used in Radio Commercial Announcements

~ Aside from the factors discussed above there are agreat
flaws in the technique used in preparing the announcements
and broadcasting them with the programs associated.

First of all, in all programs prepared by the adver-
tising agencies that does not belong to one firm, there are
~multiple products of different types, appezaling to different
groups of people with different sccial and demographic
characteristics,

These different announcements,as could be obsérved from
‘appendi¥ I, are broadcast within each and every program
prepared by the agencies. On the other hand, the overall
body of the programs and their entertaining parts should fit
the product or service advertised; which is impossible under
the present make up of the programs. Different social and
demographic types of listeners are attracted by different
.programs, With the present make up of the programs, a common
program for all the different type of products or services
is not observed. No audiance differentiation is made; that
is an item appealing to one group of listeners and another
item which is not appealing are brought together, thus off-
setting the effects of each other.

~ The éommercial announcements are seldom stoppers or
attention getters. They are read monotonously by the same
'speakers most of the time and are not effective in arouse
the curiosity of the listeners. The dramatic value and
interests of the words that follow are lacking. As stated
by 24.2% of the listeners, they are too fast and cannot be
followed. The words and the way they are read by the
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speakers in the commercial programs are not at all natural
and are eliminating the favorable effects desired to be
created, as stated by the majority of the respondents in the
field survey.

VII.3~ Testing the Hypothesis in the Survey

For the radio administration and the firms that adver-
tise, the hypothesis in the survey is tested to reveal the
effectiveness and efficiency of the present commercials with
specific times scheduled as contirasted with the suggested
form of progranm, '

The hypothesis state that :

"Definite and restricted radio advertising times. may
" cut down the audience, giving the listeners more chance of
avoiding the commermialé, and therefore whole programs
belonging to a single firm could bulld more loyal audience
while spot announcements spread through out the day get

the unaware listeners more efficiently".

A- The results of the research and the field survey
in relation to the hypothesis are as follows :

1- The Istanbul Radio is broadly listened to by the
inhabitants of the city. However radio stations aside from
the Istanbul Radio is also followed by the majority of the
listeners, ounly 12.3% listening to no other station, There
are other radio stations which suit the tastes and listener-
éhip habits of the Istanbul Radib. . -

P

29—~ Results obtained from the study of the attitude to-
ward the radio commercial programs indicate that attitudes od
1isteners differ under the prevailingcmditions at the time
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of the progrems. If the radio is on when there is a commer-
cial program, more people listen to the commercial than when
the radio is off and has to be turned on to listen to the
commercial programs under.the data given in part V (5) of
the field survey results and in table V. Radio commercials'
listenership is not well established and the listeners are
indifferent in attitude toward the commercial programs. The
majority of the listeners do not turn on the radio in order
to hear the commercial programs. This causes inefficient
use of the medium if the listenership habits of the majority
of the listeners do not conform with the radio commercials?
time, because the listeners are subject to the general radio
listenership habits, being selective and indifferent in
attitude toward radio commercial programs.

As deduced from the generzl evaluzation of the radio
comupercials with respect to time, the radio commercials are

inefficient, indicating the misallocation of radio time,

3= The radio commercial programs are insufficient, not
long enough in the entertainment side, and dontinuous announ=-
cements of all kifids make them boring. This fact prevents
building up of audience for specific commercial programs,
The audience cannot distinguish the radio programs it favors
from the programs with short intervals put altogether and
broadcast.  The listeners want longer entertainment or whole
programs that belong to one firm and only 11.0% want thenm
to stay the same, as the results in tsble XIII indicate,

4- A majority of the respondents are in favor of the
long programs with spots announcements scattered throughout
the day (54.6%), 22.7% bveing indifferent and only 14.4%

being against them.

1
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b- The radio listenership habits of people with diffe-
vent social and demographic types are also different. The
make~up of programs, as discussed under part vI.D, does not
allow the programs to be aimed at different groups.

B - Results

1~ In the light of the above factors, it can be
stated that radio adverfising with fixed schedules prevents
the most effective allocation of this medium and even helps
the listeners to avoid the programs.

2~ Commercial programs cannot build and maintain their
own audience effectively. They cannot be selective.

3= Money spent on commercials is wasied to a great
extent due to these factors, and misallocation of the radio
commercial time is evident.

4- Since the proposed whole programs belonging to a
single firm will be in the form of another radio progranm,
long enough end containing the necessary entertainment
part worth while listening to, they may well build their own
audience, The people the commercials prepared bj individual
firms are aimed at, may be attracted, these programs being
prepared in line with their tastes.

Since the majority of the announcements with high
frequeney per week belong t0 a few firms (44.3 % of the
total announcements are sponsored by 14.9 % of the firm )
they could very well purchase radio time. -

5- Spot announcements can be scattered between the
programs through-out the day. Spot announcements cannot be
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avoided since they are short and at the beginning of certain
radio programs. Determinihg the group which the advertiser
~aimg the commercials at, the spot announcements could be
scheduled right before the program listened t¢ mostly by
this group. The firms having commercial announcements once
or twice a week are in the majority; 40.3% of the firms
sponsor only 10.9% of the commercial announcements. These
firms then would have a better chance of being heard and
being heard by the right people at the right time.

C = Conclusion

The hypothesis is tested and in view of the results-
obtained from the facts and the supporting data, is confirmed.

1~ The present condition of the commercial programs are
inefficient, and conditions of being heard and being heard
by the right people at the right time with the right progrem
are accute. - '

2- The present programs are far from building up
potential listeners of the programs individually.

3~ The whole programs belonging to individusl firms
and the rest of the spot announcements being scattered
throughout the day would be more efficient and better adver-
tising strategies could be practiced.

However, the commercial programs being at specific
hours do not by itself limit the sudiance that listens %o
the commercials giving them the chance of turning the radio
off, but it limits the building up of new and loyal audience
for individual programs, Since the present commercial
programs are inefficient and prevents the most effective
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allocation of the medium to reach the right p60ple; the
radios of the right audiance are already off. It could

be stated that the present commereial programs being'at
specifie hours limits the right people t0 turn on their
radios.during the programs. Therefore this radical change
in the programs should be made for efficiency. But, the

new programs should be preparéd under £he guidance of mar-
ket research because, if they are left to the experience and
hunches of the agencies, the same inefficiency will creep
into the ¢ommerdial programs;
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VIIT - CONCLUSIONS

The principal problems of Turkish advertising were
summed up under part I.3 of this survey as :

l. Advertising has become necessary.

2. Advertising has become more costly.

3. Advertising could be far more efficient with the
budget firms appropriate at the present.

4. Research is necessary for planning and follow-up
of the commercials.

5. Limitations imposed by TRT prevent. the advertisers
from operating efficiently.

In the light of the gbove mentioned facts, the aims
of this study were set and the study was carried out.

With the developing economy in Turkey, and the parallel
development in competition, the importance of marketing is
now realized and sales promotion has become one of the impor-
tant functions of the firms. The pressing demand for adver-
tising, the ever=increasing number of advertisements, and
the increasing number of advertising agencies were the first

indicators of this need,

With the increasing and pressing demand, advertising
has become far more costly for the firms,

This study is conducted on redio advertising and indi-
cates that radic commercials could be far more effective
and efficient with the budgets firms appropriate at the
moment because of the following facts :
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a) Commercials are inefficiént with respect to the
time they are broadecast.,

b) Commercial progrems are inefficient with respect
to the wishes of the radio listenes.

¢) Commercial announcements are inefficient with
respect to the frequency of the announcements.

d) Commercials are inefficient with respect to the
advertising techniques used,

e) Commercials are inefficient in creating sales.
The reasons for the commercials being inefficient are :

a) There was no rese&rth conducted in Turkey on
advertising up to the time of this research. Therefore
the use of this powerful and effective medium was very
inefficient., Radio listenership time, effective appeals
and tastes of different groups withrespect to programs wvere

not known.

b) The firms and advertising agencies that sponsor the
programs are mostly unaware of the latest advertising and

marketing techniques.

¢) The advertising budgets arc too limited in most
firms to provide effective advertising. '

d) The specified schedles and strict rules of TRT
are hindrances to effective advertising.

The main conclusions reached are summarized above.
For the problem at hand, the survey conducted provides
solutions in . the order of the aims of the study stated

[N

under pxt I.3.
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A- A simple marketing research technique was used in
evaluating the Radio as 2 Medium. From the research and the
field survey conducted, the following date was obtained as
a quide for future studies and for better use of the medium,

1- The extent of listenership of the Istanbul Radio.

2- Radio listenership habits of the inhabitants of
Istanbul city by days and hours.

3- 1Listenership to radio stations besides the Istanbul
Radio, |

4~ The extent of knowledge of the time of radio commer-—
clial programs.,

5~ Attitude of the listeners toward the commercial

programs.,
6~ Listenership habits of the people.

7- The times radio commercials are listened to most,
by different days of the week and hours,

8~ Most favored programs and tastes of listeners,
9 Extent of commercial announcement listenership,

10- Reactions toward the programs scheduled at specific

hours.

11~ Opinion of the listeners on suggested whole programs
with spot announcements spread throughout the day.

12- Opinion of the listeners on what the form of the
commercial programs should be to attract their attention

and increase listenership.
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13- Opinion on the time of the commercial programs,
14~ Various effects the commercial programs accomplish.

The above facts were cross tabulated to obtain the
breakdown of the answers by sex and income, and get the
opinions of these groups seperately. The data obtzined
was analized giving the highlights of the results in a
general form. An advertiser could use the data to formulate
his advertising policy, according to the opinions and habi ts
of the groups.to which he want to advertise a more efficient
use of the medium could be obtained by wusing the study as a
guide.

For the advertising technique to be used, the study
gives highlights of the most obvious flaws and the basic
principles, From this point on, it is the job of the speci=-
alists of advertising to formulate the best announcements
and programs,

B~ The present programs, and use of strategies were tes-
ted with a hypothesis. The results indicate that the present
radio commercial times and the programs with their present
content are far from being efficient and effective, tlus
causing misallocation of radio commercial time and money
spent on advertising.

To correct the situation of the programs, the alternate
strategy suggested in the hypothesis that is proven to be

correct is as follows :

l- The radio administration should provide more time
for the spot announcements to be scattered throughout the

day, and not limit their times,




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL PAGE 3%

2- More radio commercizl time should be released to

firms With programs of their own, and with longer enterw
tainment parts,

3= The firms that advertise on a broad scale should
buy more radio time and, for a.better coverage, should use
spot announcements,

4- The commercial programs should be prepared in the
light of research that effectively reveals the character
of the medium,

As for‘the.general rules imposed by T.R.T., the most
obvious flaw is with the system of payments for commercisl
time. .For the advertising to be designed and broaduast
within appropriate limits, the advertising agencies should
not be charged on the basis of time only, dbut limitation
of words and different announcements within a time span shoulg
be checked by a system of payment similar to that of spot
announcenents., This would prevent agencies from squeezing
as many announceﬁents as they can into a specific time limit.

In general, the next steps in the resesarch should be
general follow up studies, and studies measuring the effect
of advertising on sales.

At present, the development of marke ting research
firms such as PEVA, vwhich started the first formal adver-
tising medla research in Turkey, is the encouraging sign in
this field.




TABLES



I. ISTANBUL RADIO LISTENERSHIP

1. DO YOU LISTEN TO THE ISTANBUL RADIC ¢

QUESTION 1l GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 4 BREAKDOWN MALE FEMALE
01500 - 1501-2500
Hb. % No. % No. % No. %
YES 97 97.0 54 100.0 43 93.5 33 97.1 24
NO 3 3.0 - - 3 6.5 1l 2.9
TOTAL 100 100.0 54 100.0 46 100.0 34 100,00 24 42 lOO.Q

—‘t_.'



II. 1. RADIO LISTIONERSHIP HABITS BY DAYS AND HOURS

SATURDAY

2. AT WHAT TIME OF THE DAY (SﬂIURDQY) DO YOU USUALLY LISTEN TO THE ISTANBUL RADIO?

QESTION 2 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLOMN § BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501+
No. % No. % No. % No. % No. % No. %
START-8:00 4 1.2 2. 1.2 2 1.1 2 1.7 1 1.3 2 1.3
8:00-9300 23 6.7 15 8.9 8 4.5 10 8.6 6 7.6 8 5.3
9:00-12:00 19 5¢5 6 3.6 13 7.4 9 7.8 3 3.8 T 4.6
12:00-13:30 31 9.0 12. T.1 19 10.7 11 9.5 6 T.6 14 9.2
13:30-15:00 24 649 8 4.8 16 9.0 6 5.2 6 7.6 12 7.9
15:00-17:00 14 4.0 5 3.0 9 5.1 5 4.3 2 2.5 6 4.0
17:00-18:00 21 6e1 6 3.6 15 8.5 6 5.2 6 7.6 8 5.2
18:00~19: 00 38 11.0 16 9.5 22 12.4 17 14.7 9 11.4 13 8.5
19:00-22:00 63 18.3 34 20,2 29  16.4 20 17.2 13 16.4 31 20,3
22:00-22340 52  15.1 28 16.7 24 13.6 16 13.8 12 15.2 24 15.8
22: 40-END 40 11.6 26 15.5 14 7.9 10 8., 9 1l.4 21 13.8
DON'T KNOW 16 4.6 10 5.9 6 3.4 4 3.4 6 7.6 6 4.0
TOTAL 345 100,0 168 100,06 177 100.0 116 100.0 79 100,0 152 100.0




II. 2. RADIOC LISTENERSHIP HABITS BY DAYS AND HOURS

(SUNDAY)

2. AT WHAT TIME OF THE DAY (SUNDAY) DO YOU USUALLY LISTEN TO THE ISTANBUL RADIO?

BREAKDOWN BY INCOME

QUESTION 2 GENERAL BREAKDOWN BY SEX
COLUMN 6 BREAKDOWR MALE FEMALE 0-1500 1501.-2500 - 2501 +
No. % No. % No. % No. % No. % No. %
START-8:00 3 8 3 1.5 - - 3 2.2 2 2.3 - -
8:00-9:00 25 6.8 i8 9.2 T 4.l 9 6.5 7 T.9 8 5.6
9:00-12:00 54 14.7 30 15.3 24 14.0 21 15.2 13 14.8 20 14.0
12:00-13:30 47 12.8 25 12.8 22 12.8 19 13.8 11 12.5 17 11.9
13:30-15:00 24 6.5 11 5.6 13 T+5 10 Te3 6 6.8 8 5.6
15:00-17:00 14 3.8 5 2.6 9 5.2 6 4.4 1l 1.1 5 3.4
17:00-18:00 21 5.7 8 4.1 13 7.5 9 6.5 5 5.7 T 4.9
18:00-19:00 31 8.4 14 Tel 17 9.9 14 10.1 8 9.1 9 6.3
19:00-22:00 56 15,2 29 14.8 27 15.7 18 13.0 11 12.5 26 18.9
22:00-22:40 45 12.2 23 11.7 22 12.8 16 11.6 10 11.4 20 14.0
22:40 END 29 7.9 18 9.2 11 6.4 8 5.8 6 6.8 l6 11.2
DON'T KNOW 19 5,2 12 6.1 T 4.1 5 36 8 9.1 6 4.2
TOTAL 368 100 196 100 172 100 138 100 88 100 142 100




II. 3 RADIO LISTENERSHIP HABITS BY DAYS AND HOURS

(OTHER DAYS)

2, AT WHAT TIME OF THE DAY (OTHER DAYS) DO YOU USUALLY LISTEN TO THE ISTANBUL RADIO?

QUESTION 2 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 7  BREAKDOWN MALE FEMALE 0-1500 1501=-2500 2501~ +

' No. % No. % No. % No. % No. % No. %
START-8:00 7 2.2 5 3.3 2 1.2 2 2 3 3.9 2 1.5
8:00-9:00 24 7.6 14 9.2 10 6.1 11 11 6 7.8 7 5¢3
9:00-12:00 16 5.1 4 2.6 12 7.4 7 7 4 5.2 5 3.8
12:00-12:30 24 7.6 7 4.6 17 10.4 10 10 4 5.2 10 75
13:30-15:00 12 3.8 4 2.6 8 4.9 5 5 1 1.3 6 4.5
15:00~17:00 7 2.2 1 0.7 6 3.7 3 3 3 3.9 1 0.7
17:00-18:00 16 5e1 3 2.0 13 8.0 3 3 6 7.8 7 5.3
18:00-19:00 39 12.4 18 11.9 21 12.9 17 17 9 11.7 13 9.8
19:00-22:00 64 20.3 33 21.7 31 19.0 19 19 14 18,2 31 23,3
22:00-22:40 52 16.5 28 1B.4 24 14.7 11 11 12 15.6 29 18,0
223 40-END 37 11.8 - 23 15.1 14 8.6 T 7 9 1l1.7 21 15.8
DON'T KNOW 17 5.4 12 Te9 5 3.1 5 5 6 7.8 6 4.5
TOTAL 315 100 152 100 163 100 100 100 77 100 138 100




3~ WHAT RADIO STATIONS DO YOU USUALLY LISTEN TO BESIDES THE ISTANBUL RADIO?

I11-

LISTENERSHIP OF RADIO STATIONS BESIDES

IHE ISTANBUL RADIO

QUESTION 3  GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME

COLUMN 8  BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501~ + -
No. % No. % No. % No. % No. % No. %

NO OTHER

STATION 17 12,3 8 12,1 9 14.5 11 24.4 3 8.5 3 5.2

ISTANBUL

in 58 42.1 30 45.5 28  45.2 15 23,4 17 48.6 27 46.5

ANKARA 42 30.4 25 37.9 17 27.4 11 24.4 10 28.6 20 34,5

FOREIGN 21 15.2 3 4.5 8 12.4 8 17.8 5 14.3 8 13.8

00 45 100 365 100 58 100
TOTAL 138 100 66 100 62 1




iV- 1. THE TIME OF THE COMMERCIAL PROGRAMS

4- AT WHAT TIME OF THE DAY (SATURDAY) ARE THE COMMERCIAL PROGRAMS BROADCAST 9.

QUESTION 4 GENERAT BREAKDOWN BY SEX BREAKDOVN BY INCOME
COLUMN 9 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501- +
No. % No. % No. % No. % No. % No. %
13:30-15300 28 16,7 11 11.8 17 22.7 8 14.8 9 19.6 11  16.2
18:00-19:00 54 32.1 33 35.5 21 28.0 16 29.6 17 36.9 21  30.9
22:00-22.40 49 29,2 30 32.3 19 25.3 18 33.4 15 °'32.6 16  23.5
WRONG TIME - - - - - - - - - - - -
DON'T KNOW 37  22.0 19 20.4 18 24.0 12 22.2 5 10.9 20  29.4

TOTAL 168 100 93 100 75 100 54 100 46 100 68 100




IV, 2, THE TIME OF THE COMMERCIAL PROGRAMS

4~ AT WHAT TIME OF THE DAY (SUNDAY) ARE THE COMMERCIAL PROGR MS BROADCAST 7 .

QUESTION 4 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 10 BREAKDOWN MALE FEMALE 0-1500 1501-2500  2501- +
No. % No. % No. % ©No. % No. % H§. %
13:30-15:00 36 20.8 20 20.6 16 21,1 10 17.5 11 23.9 15 21.4
18:00-19: 00 54 31.2 33  34.0 21 27.6 16 28.1 17 37.0 21  30.0
22:00=-22:40 47 27,2 27 27.9 20 26.3 18 31.6 13 28,2 16 22.9
WRONG TIME - - - - - - - - - - - -
DON'T KNOW 36 20.8 17 17.5 19 25,0 13 22.8 5 10.9 18 27.3

TOTAL 173 100 97 100 76 100 57 100 46 100 70 100




IV. 3. THE TIME OF THE COMMERCIAL PROGRMS

4., AT WHAT TIME OF THE DAY (OTHER THAN SUNDAY AND SATURDAY) ARE THE COMMERCIAL PROGR MS

BROADCAST ? .

QUESTION 5 GENERAL BREAEKDOWN BY SEX BREAKDOWN BY INCOME

COLUMN 11 BEEAKDCWN MALE FEMALE . 0=1500 1501~-2500 2501~ +
No. % No. % No. % No. % No. % No. %

13:30-15:00 R - - - - - - - - - - -

18:00-19:00 61 42.1 26 42 .9 25 41.0 19 39.6 18 45 24 42,1

22:00-22:40 50 34.5 30 25.7 20 32.8 18 37-5 16 40 16 28.1

WRONG TIME 2 1.4 2 2.4 - - - - - - 2 3.5

DON'T KNOW 32 22.0 16 35T 16 26.2 11 22.9 6 15 15 26.3

TOTAL 145 100 84 100 61 ©~ 100 48 100 40 100 57 100




V.

ATTITUDE TOWARD THE COMMERCIAL PROGRAMS -

5+ DURING THE COMMERCIALS, IF THE RADIO IS ON, DO YOU TURN IT OFF, OR SWITICH TO ﬂNOTHEﬁ

STATION?
QURESTION 5 GENERAL - BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 12 BREAKDOWN M ALE FEMALE 0-1500 1501-2500 2501l- +

No. % No. % No. % No. % No. % No. %

I TURN IT OFF 10 9.8 5 8.6 5 11.4 5 14.3 2 8.0 3 7.1
I LISTEN THE PROGRAM 58 56.9 27 46.5 31 70.4 17 48.6 17 68,0 25 59.5
I SWITCH 16 15.7 11  19.0 5 11.4 5 14.3 3 12.0 -7 16.7
OTHER 18 17.6 15 25.9 % 6.8 8 22.8 3% 12.0 T 16.7
TOT AL 102 100 - 58 100 44 100 35 100 25 100 42 100




6. IF THE RADIO ISN'T ON, DO YOU TURN IT ON FOR THE COMMERCIALS?

QESTION 6 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME'
COLUMN 13 BREAKDOWN MALE FEMALE  0-1500 1501-2500 2501~ +
No. % No. % - No, % No. % ~No. % Ho. %

YES, I DO 13 12.7 4 6.9 9 20.4 T 20,0 5 19.2 2 4.9
NO, I DON'T 56  54.9 33 6.9 23 52.3 18 5l.4 11  42.4 26 63.4
FOR SOME PROGRAMS 26 25.5 15 25.8 11 25,0 7 20,0 7 26.912 29.3
OTHER 7 6.9 6 10.3 1 2.3 3 8.6 3 11.5 1 2.4
TOTAL 102 100 58 100 44 100 35 100 26 100 41 100




VII. LISTENERSHIP OF THE COMMERCIAL PROGRAMS

7. DO YOU LISTEN TO THE COMMERCIAL PROGRAMS ON THE RADIO?

BREAKDOWN BY INCOME

' GENERAL BREAEDOWN BY SEX
QUESTION 7 BREAKDOWN MALE FEMALE 0-1500 1501-2500  2501- +
COLUMN 14 .
No. % No. % No. % No. % No. % No. %
YES I DO 37 36.3 16  28.1 21 46.7 10 27.8 12  48.0 15  36.6 .
NO I DON'T 9 8.8 5 8.8 4 8.9 6 16.7 1 4.0 2 4.9 =
SOMET IMES 42 M41.2 28  49.1 14 31.2 13  36.1 11  44.0 18  43.9 '
THE ONES I LIKE 10 9.8 7 12.3 3 6.6 4 1l - - 6  14.6
OTHER 4 3.9 1 1.7 3 6.6 3 8.3 1 4.0 - -
TOTAL 102 100 57 100 45 100 36 100 25 100 41 100




VIII. 1. COMMERCIAL PROGRAM LISTENERSHIP BY THE
HOURS OF THE DAY

8. AT WHAT TIME OF THE DAY (SATURDAY) DO YOU USUALLY LISTEN TO THE COMMERCIAL PROGRAMS?

QUESTION 8 GENERAL BREAKDOWN BY SEX BREAKDOWN BY IHCOME
COLUMN 15 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501 +
No. % No. % No. % No. % No. % No. %
1%:30-14:00 10 7.8 1 1.6 9 13.7 2 4.9 4 10.8 5 10,0
14:00-15:00 12 9.4 4 6.5 8 12.1 3 1.3 3 8.1 5 10.0
18:00-19:00 36 28.1 19 30.6 17 25.6 12 29,3 12 32.5 12 24,0
22:00-22: 40 30 23.4 14 22.6 16 24.3 12 29.3 9 24.3 10  20.0
NOT DEFINITE 32 25.0 21 33.9 11 16.7 9 21.9 9 24.3 13 26.0
DON'T KNOW 8 6.3 3 4.8 5 7.6 3 7.3 - - 5  10.0
OTHER - - - - - - - - - - - -

TOT AL 128 100 62 1060 66 100 41 100 37T 100 50 100

'8'[-_



VIII. 2. COMMERCIAL PROGRAM LISTENERSHIP BY THE
HOURS OF THE DAY

8. AT WHAT TIME OF THE DAY (SUNDAY) DO YOU USUALLY LISTEN TO THE COMMERCIAL PROGRAMS?

QUESTION 4 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 16 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501 +
¥o. % No. % No. % No. % No. % No. %
1%:30-14:00 12 9.4 4 6.1 8 12.9 2 4.8 3 8.3 6 12.0
14:00=15:00 11 8.6 2 3.0 9 14.5 3 Te.l 3 B.3 5 10,0
18:00-19:00 32 25.0 18 27.3 14 22.6 12 28,6 10 27.8 10 20.0
22:00-22:40 28 21.9 16 24.2 12 19.4 1% 3%0.9 8 22.2 8 16.0
NOT DEFINITE 38 39.7 24 36.4 14 22.6 9 21.4 12 33.4 16 32.0
DON'T KNOW 7 5.4 2 3.3 5 8.0 3 7.1 - - 5 10.0
OTHER - - - - - - - - - - - -

TOT AL 128 100 66 100 62 100 42 100 36 100 50 100

—g't—




8. AT WHAT TIME OF

VIIT. 3. COMMERCIAL PROGRAM LISTENERSHIP BY THE
HOURS OF THE DAY '

THE DAY (OTHERS) DO YOU USUALLY LISTEN TO THE COMMERCIAL PROGR AMS?

QUESTION 8 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCCME
COLUMN 17 BREAKDOWN M ALE FEMALE 0-1500 1501-2500 2500~ +
' No. % No. % No. % No. % No. % Ne. %
: : !
’_J
13:30-14:00 y
t

14:00-15:00
18:00-19:00
22:00~-:.22:40
NOT DEFINITE
DON'T KNOW
OTHER

TOTAL

2 1.8 1l 1.6 1l 2.0 - - - - 2 4.6
38 34.3 22 35.5 16 32.7 13 34.2 10 33.3 14 32.6
32 28.8 15 24.1 17 34.7 15 39.5 10 33.3 9 20.9
34 30.6 22 35.5 12 24.5 9 23.7 10 33.3 14 32.6

5 4-5 2 3-3 3 6.1 1 206 - - 4 903

111 100 62 100 49 100 38 100 30 100 43 100




IX, FAVORITE PROGRAMS

9. DO YOU HAVE ANY FAVORITES AMONG THE COMMERCIAL PROGRAMS?

QUESTION 9

GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 18  BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501~ +

No. % No. % No. % No. % No. % No. %
YES 73 83.0 41  B0.4 32 86,5 20 70.1 20 87.0 33 89,0
NO 15 17.0 10 20.6 5 13.5 8 29.9 3  13.0 4 11,0
POPULAR MUSIC #1 22.4 18 18.0 23 27,7 10 18.9 14  23.3 17 24.3
QURKISH MUSIC 19 10.4 7 7.0 12 14.4 5 9.4 9  15.0 5 7.1
PLAYS 24 13.1 13 13,0 11  13.3 10 18.9 6  10.0 9 12.9
PUZZLES-CON-
TESTS 56 30.6 34  34.0 22  26.5 15 9.4 16  26.7 24 34,2
PROGRAMS
OFFERING GIFTS 23 12.6 14 14.0 9 108 7 13.2 T  11.7 9 12.9
SPORT 12 6.5 10  10.0 2 2.5 4 1.5 5 8.3 3 4.3
OTHER 8 4.4 4 4.0 4 5. 2 3.7 3 540 3 4.9
TOTAL 183 100 100 100 83 100 60 100 70 100

5% 100
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X, THE COMMERCIAL ANNOUNCEMENTS LISTENERSHIP

10, DO YOU LISTEN TO THE COMMERCIAL ANNOUNCEMENTS WITHIN THE COMMERCIAL PROGRAMS?

QUESTION 10 GENERAL BREAKDOWN BY SEX : BREAKDOWN BY INCOME
COLUMN 19 BREAEDOWN MALE FEMALE 0~-1500 1501-2500 2501~ +
No. % No. % No. % No. % No. % No. %
DON'T LISTEN 26 28.6 16 29.6 10 27.0 6 21.4 8 32.0 12 31.6
CANNOT FALLOW
TOO FAST 22 24,2 14 25.9 8 21.6 10 35.7 7 28.0 5 13.2
YES 41 45.0 22 40.8 19 51.4 12 42,9 9 36,0 20 52.6°
OTI{ER 2 2.2 2 307 - - - - l 4.0 l 206

TOTAL 91 100 54 100 37T 100 28 100 25 100 38 100

...9'[.';



XI. REACTION TOWARD THE COMMERCIAL PROGRAMS

11, DO YOU HAVE. ANYTHING AGAINST THE RADIO COMMERCIALS AT A SPECIFIC HOUR?

QUESTION 11  GENERAL . BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 20 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501- +
No. 4 ¥o. 9% No. % No. % No. % No. %
YES 20 21.7 16 35.5 4 10.3 6 21.4 6 25 8 20,0 '
NO 72 78.3 39 64.5 33 89.7 22 T8.6 18 15 22 80,0 ]
g ,
A VASTE OF - |
 TIME 4 15.4 3 15.8 1 14.3 2 18.2 1 20,0 1 10.0
MIGHT BE BUSY .
AT THAT TIME 6 23,1 6 31.7 - - 1 9.1 2 40,0 3 30,0
OTHER 16 61.5 10 52.5 6 85.7 8 T2.7 2  40.0 6 60,0

TOTAL 26 100 19 100 7 100 11 100 5 100 10 100



XIT, OPINION ON THE SUGGESTED LONG PROGRAMS, SPOTS BEING
SCATTERED THROUGHOUT THE DAY '

L

12, WHAT WILL YOUR OPINION BE IF THE SHORT COMMERCIAL ANNOUNCEMENTS ARE READ BETWEEN NORMAL
PROGRAMS AND FPOR OKLY FULL PROGRAMS RADIO TIME IS ASSIGNED?

QUESTION 12 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLUMN 21 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501- +

No. % No. % No. % No. % Fo. % No. %

IT WILL BE BETTER 53 54.6 33  6l.1 20 46,5 16 48.5 13 54.2 25 62.5
IT WILL BE WORSE 14 14.4 6 1.1 8 19.6 4 12,1 7T 29.2 2 5.0
DOESN'T MATTER 22 22,7 12 22.2 10 23.3 9 27.3 4 16.6 9 22.5
KON'T KNOW 7 7.2 3 5.6 4 9.3 3 91 - - 4 10.0
OTHER 1 1.1 - - 1 2.3 1 3.0 - - - -
TOTAL 97 100 54 100 43 100 33 100 24 100 40 100




XIII. OPINION ON HOW THE COMMERCIAL PROGRAMS

SHOULD BE

13, IK YOUR OPINION HOW SHOULD THE COMMERCIAL PROGRAMS BE?

UESTION 13 GENERAL BREAKDOWN BY SEX BREAKDOWN BY TNCOME
oL 29 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501~ +
No. % No, % No. % No, % No. % No. %

LONGER MUSIC
SHORT ANNOUNCEMENT 45 41.3 24 37.5 & 46.7 1l 20.7 14 48.7 20 46.6

WHOLE PROGRAMS 31 28.4 21 32.8 10 22.2 12 32,5 9 31.0 10 23,2
STAY THE SAME 12 1.0 3 4.7 9 20,0 T 18,9 2 6.9 3 7.0
OTHER 21 19.3 16 25.0 5 1l.1 T 18.9 4 13.8 10 23.2

TOTAL 109 100 64 100 45 100 37 100 29 100 4% 100

- 61 ~




XIV. THE TIME OF THE COMMERCIALS

14. IN YOUR OPINION HOW SHOULD THE TIME OF THE COMMERCIALS BE SCHEDULED?

GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
QUESTION 14 BREAKDOWN MALE FEMALE 0-1500 1501-2500 2501~ +
COLUMN 23

No. % No. % No. % No. % No. % No. %

AS IT IS 43 43.4 18 3343 5 556 18 52.9 9 39.1 16 38.0
NOT SPECIFIC 31 31.3 22 40.8 9 20.0 9 26,5 9 39.1 13 31.0
OTHER 25 25.3 14 25.9 11 24.4 T 20.6 5 21.8 13 31.0
TOTAL 99 100 54 100 45 100 34 100 23 100 42 100




15,

XV

EFFECTS OF THE COMMERCIAL PROGRAMS

DID THE PROGRAMS M&KE ANY EFFECT ON YOU?
Question 15 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
Column 24 BREAKDOWN MALE FEMALE 0=-1500 1501-2500 2501 - +
No. % No. % No. % No., % No. % No. %
. |
’ [\¥)
YES 51 53.7 29 53T 22 53.6 17 5%.1 13 54.1 21 53.8 T
NO 44 46,3 25 46,3 19 46.4 15 46.9 11 45.9 18 46,2
IN DAILY PUR- | ‘
CHASES 19 19.4 8 15.1 11 24.4 4 11.8 5 20.0 10 25.6
IN IMPORTANT |
PURCHASES 9 9.2 6 11.3 3 6.7 3 B.8 3 12.0 3 TeT
IN DEPOSITING | . u
MONEY 6 6.1 3 5.7 3 6.7 3 8.8 2 8.0 . 1 2.6
INFORMED NEW
PRODUCTS 26 26.5 14 26.4 12 26.6 13 38.2 5 20.0 8 20.5
GAVE INFOR- .
MATION 30 %30.6 17 32.1 13 28.9 10 29.%4 -6 24.0 14 3549
OTHER 8 8.2 5 9.4 3 6.7 1l %.0 4 16.0 3 TeT
TOT AL a8 100 53 100 45 100 34 100 25 100 39 100




1l

XVI. THE HOUSEHOLD

HOW MANY PECPLE LIVE IN YOUR HOUSE?

QUESTION 1 GENERAL BREAKDOWN BY INCOME
COLUMN 25 BREAKDOWN 0-1500 1501- 2500 2501~ +
No. % No. % . No. % No. %
CHILDREN 170 37.4 55 42.9 38 34.5 77 36.0
MEN 131 28.8 36 28,1 34 31.0 60 28,0
WOMEN 153 33.8 37 29.0 38 34.5 77 36.0
- TOTAL 454 100 128 100 110 100 214 100

PEOPLE/HOUSE 4.54

= ZZ



XVII. BREAKDOWN BY INCOME

2 - WHAT IS THE TOTAL INCOME OF THE HOUSEHOLD (MONTHLY BASIS)?

GENERAL BREAKDOWN

QESTION 2

COLUMN 26 No. %
0-1500 %4 34
1501-2500 24 24
2501- + 42

XVII.L _BREAKDOWN BY EDUCATION

3 & WHAT IS THE LEVEL OF YOUR EDUCATION?

QUESTION 3 GENERAL BREAKDOWN BY SEX BREAKDOWN BY INCOME
COLOMN 27 BREAKDOWN MALE FEM ALE 0-~1500 1501-2500 2500~ +
No. % No. % No. % No. % No. % No. %
CAN READ AND WRITE 5 5 3 5.6 2 4.3 5 14.7 - - - -
PRIMARY 16 16 10 18.5 6 13.0 6 17.6 4 16.7 6  14.3
SECONDARY 9 g 4 7.4 5 10,9 4 11.8 3 12.5 2 4.7
LYCEE 26 26 9 16.7 17 37.0 T 20.6 9 37.5 10 23.8
UNIVERSITY 42 42 27 50.0 15 32.6 10 29,5 8 33,3 24 57,2
ILLITERATE 2 2 1 1.8 1 2.2 2 5.8 - - - -
TOT AL 100 100 54 100 46 100 34 100 24 100 42 100

-g2 - .
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XVIII, BREAKDOWN BY OCCUPATION

4. WHAT IS YOUR MAIN OCCUPATION®?

QUESTION 4 GENERAL
COLUMN 28 BREAK DOWN
No. %
GOVERNMENT EMPLOYEES 5 5
PRIVATE ENERPRIZE EMPLOEES 12 12
UNEMPLOYED/STUDENTS 28 28
HOUSEWIVES 18 18
PROFESSIONAL MEN 17 17
SCIENTISTS 4 4
TEACHERS 3 3
OFFICER IN THE ARMY 1 1
WORKERS 5 5
ARTISANS 7 7

TOTAL 100 100
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XIX, AGE GROUPS

5= AGE OF THE RESPONDENT (WITHOUT ASKING IF FOSSIBLE) 2

QUESTION 5 GENERAL
COLUMN 29 BREAKDOWR
No, %
20 OR IESS 12 12
21 = 30 39 39
31 = 40 21 21
41 = 50 16 16
51 OR MCRE 12 12
TOTAL 100 100,0
XX, SEX
QUESTION 6 BREAKDOWN OF
COLUMN 30 SEX
No,
WOMEN 46 46
MEN 54 54
TO0TAL 100 100,0
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08,15 'Kﬁgﬁk Ilenlar

= Meyva mistahsili, suhunet ve rutubetin yiikselmesi ile meyvalarda fazla za-
rar yapacak olan karaleke hastalifina karsi lictnci ilaglama zamani gelmigtir.
KikiUrtli veya organik mantar Gldiirdcii ilaglardan biriyle ilaclamayz ihmal et-
memelisin., Istanbyl BSlge Ziraat Micadele Reislili.

- Genglerin mecmuasiy Yelpaze yepyeni sekilde yarin ¢ikliyor.

- Liks Ankara Gemisi Avrupa gezisine 20 Haziran'da g¢ikacak ve lzmir'e de ugrayac
tir. Mtiracaat Gazeteciler Cemiyeti Binasi Istanbul.

10.30  giciik f18nlar
- Meyva Miistahsili (tekrar)

Karasinek, sivrisinek, tatarcik ve diZer ev hagerelerine karsi Shelltox kulla-
niniz. Shelltox. 7
-Genglerin mecmuasi Yelpaze (tekrar)

12,35  Kiigik Il&nlar

-Méyva Miistahsili (tekrar)

-Shelltox (tekrar)

-Lale hazir g¢argsflari beyazdan bagka bes renktir. Solmaz, cildi oksar ve yikand
ga glizellegir. LAle hazir gargaflari bir Mensucat Santral mamuliidlir. '

- Ikramiyeli tasarruf hesaplariniz hakiki degerini Denizcilik Bankasinda bulur.
- Genclerin mecmuasl Yelpaze (tekrar)

- Sanayiciler ve Tacirler, Lilks Ankara Gemisi'nin 20 Haziran'da Avrupa limanlara
gﬁtﬁ;eceéi seyyar sergiye katiliniz, Istirak parasizdir. Miracaat: Istanbul

Gazeteciler Cemiyeti Binasi.

17.50 Kiigilk Ilanlar |

- Kiraz Miistahsili, kirazlarin yesilden sariya dSndiiii bugiinlerde kiraz sinegi
miicadelesi yaparsan bol para kazanabilirsin. Aksi halde sadece kurtlu kiraz
alirsin. istanbul Bolge Ziraat Milicadele Reisligi.

- Ev kédlnlnln cargaf dikme zahmeti L&le hazir gargaflar: ile sona erdi. Lale
ﬁa21r gargaflari son moda beg renklidir. L&le hazir garsaflari bir Mensucat

Santral manmuliidiir.
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18,00  gOhretler ve Istekler. TEL Reklam Bal Arisi Ahmet'le sohbet.
-Hem ucuz hem faydali, mill? akaryakit hem yiiksek oktanli. En modern rafineriler
den elde edilen Petrol Ofisi ve Tiirkiye Petrolleri A.0 yakitlarindan milletge
faydalanmali. BOylece hem en iyisini kullanmis hem de petrol kaynaklarimizin
gelismesine hizmet etmis olacaksiniz. P.O ve T.P.A.O.

- Kalite, Zerafet, desen Moda Tekstil kumaslarinda.

- Yavrularinizi Ari Unlari ile besleyiniz.

- Modelde yenilik, kalitede iistiinlilk Akin Mobilya'da. Akin Mobilya Rumeli
caddesinde. '

- Babadan oZula, AZizdan agZiza Erdem Sekerlemeleri,

~ Poplin yazlak pantolonluk kumastir. Akin Tekstil.

- Temizlikte Danfil, Camasirda Danfil, BulasiRta Danfil,

- Iyisini segelim Kocatas Kola igelim,

- Migafirlerinize Konak Viyana Karemela.

- Ender zeytin ezmesi her yagtaki insanin gidasidir. Bnder zeyiin ezmesi.

- En Onemlisi glivendir; Aradifiniz giiven Pamuk Bank'ta. Aradifiniz, beklediZi-
niz sans Pamuk Bank'ta, Pamuk Bank.

- Floriirli disg mécunu ipana Florid, dig minelerinin sertlegtirir, clirlimeleri
6nler. Ipana Florid.
-Senenin kumagi Moda Tekstil kumasgi,

- Yilksek kalite Ari Unlarinda.

- Beklenen film Karanlikta Uyananlar, Istanbul'da bes sineméda birden baglada.
- Evde, yolda heryerde Yelpaze Mecmuasi. Genglerin mecmuasi Yelpaze yepyeni
sekilde yarain g¢ikiyor.

- Mefrugat Ulkii Ticaret'te, ucuzluk Ulki Ticare}'te, kalite Ulkii Ticaret'te,
nylon kolon Ulki Ticaret'te. Ulkii Ticaret +eveee.... Cad, No: 119

- Biiylk firsat, komole Aygaz faranlari 100 lira taksitle. Siz de Aygaz firai-
nina sahip olabilirsiniz. _

~ Klite, zerafet Emniyet gOmleklerinde. Emniyet gOmlekleri.

~ Milliyet Atatiirk Filmi'ni sunar. Osmanli devrinin son, T.C. ilk devirleri
bu hafta Konak Sinemasi'nda.

- Radyolarin radyecsu Nevtron radyosu. Nevtron radyosu ilk Tirk radyosu.

18.10-18.20 Kamera Reklam
- 102 yallik tecriibe, bankacilik iglerinde siirat, emniyet ve alaka, 4 milyari as

mevduat, zengin para ikramiyeleri Ziraat Bankasi'nda.
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~ Pinfinis balik aflar: yakaladifini birekmaz, kopmaz. Finfinis balik a#lari.

-~ Modern erkegZin tras makinas: Phlllshave biitiin Philips bayilerinde ve bii-
yilk magazalarda bulunur,

- Alfabe'de A B C,mozayikte BeTeBe,

- Akfil merpolin size yzkisir.

-~ Evinizin, odanizin duvarlarini CBS badana boyalariyle boyayabilirsiniz.

¢BS CBS'nin Tiirkiye'ye getidiZi yeniliktir.

-Alpay, Penguen plaklarainda,.

- Bozkurt Altin poplin yazlak pantolonlari Fincancilarda.

- Misafirlerinize Kbnak Viyana Karamelalari. ‘

- Imper ve Selka suya karsi, Imper ve Selka rutubete Karsi. Imper ve Selka
tecrit maddelerini kullaniniz.

- Afiyetle buz gibi Kulilp Kola ig¢iniz. Kuliip Kola,Kuliip Kola,

- Kristal ve porselen egyada Limbo, avizede Limbo, Mobilyada Limbo. Limbo zevkle
rinize hitabeden tek milessesedir, Limbo. Limbo Tiinel'de.

- Kadakdy'liiler, en ucuz, en giizel gbmlekler Erguvan'da. Erguvan, Ermeni Kili-
sesi karsisinda.

- Misafirlerinize Konak Viyana Karamclalari,

- Yelpaze, Yelpaze yepyeni gekilde yarain ¢ikayor.

- Vitamin kaynagZi Kuliip Meyva Sulari. Kuliip Meyva Sulari.

- Ah. Anladam, Fce makarnasi. Sce'dir adi a¥rz unutulmaz tadi.Ece Makarnasi.

- Tiirkiye'de terilen kumas Bozkurt markasiyle satilar.

~ Istanbul Reklam., Istanbul Reklam biitiin sinemalarda hizmetinizde. Ist. Reklam.
- Somaz renkler Yerey halilarinda. Uyar Hali Magazasi. Nisantas.

- Misafirlerinize Konak Viyana Karamelalari,

- Finfinis brandalari, Pinfinfs kamyon Ortilari en emniyetlidir.

12.,20-18,30 Radar Reklam Mac¢ Basliyor. (Spor Toto)
~ Yeni bir rekor, Zirzat Bankasi'nin mevduati 4 milyar lirayr agti. Sizde her-

- keg gibi tasarruflaranizi Ziraat Bankasi'nda toplayiniz.

- Ipana (tekrar)

~ Birnei sinif terzi yalniz Ivek Is kumaglarini tercih ediyor. Yenilik ve ka-
lite Inek is kumaglarinda.

- Intar ediyorvz, asinmig lastik kullanmak tehllkelldlr. Asainmig lastiklerinizi
Good Year'de kaplatiniz. Good Year.

- Sihhatimi seviyorum Kogatag Fruti igiyorum,
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-5imdi yeni kalite Fay temizleme tozu kutularinda 100 liraya kadarikramiye
var. Yeni Fay temizleme tozu kullaniniz.

-

Gegen sene kavigilan Altin Yildiz kumaslari tektar piyasada, Terilen kumag-

alirken bilhassa Altin Y1ldiz kumaslarini aliniz. Altin Yildiz kumaglari gim-
di Avrupa'da dahi araniyor. |

o

Karanlikta Uyananlar (tekrar)

- 4% 42 50 sobe. GOrdiim,Eti biskiivi ‘kutularainin arkasindasin, g¢ik. Hig ¢ikar ma

da her_kez gibli Bti biskiivilerinin tadini aldi. Eti biskiivileri 28 Cegittir.
PikniZe, ise, ava Java, Java, Java. Java Motosikletleri.

Afiyetle buz gibi Kuliip Kola iginiz. K.K. | . ’

En iyi, en emin, en ekonomik. Aygaz.

Saylav Mamiillerin Bakkalinigzdan isteyiniz.

Sabit Liks duvar boyalari, plastikten glizel, badanadan pratik ve ucuzdur.
Ipana (tekrar)

-Anneler, cocuklariniza (Maya Okulu) deniz kampi. Maya Okulu 4. Levent.

Dikkat, Kre.ili Meskenler Kumburgaz plaj sitesinde alacafiniz daire %25

gelir getirir.

Saglarinizin biriyantini Parkejol. Ug¢ erkekten biri muhakkak Parkejol kul-

lanir. Parkejol.

‘ Rahat, Hafif, burusmaz, yikanabilir. Bildim, Bozkurt terilen Alpaga'dir.

Telefon iglerinizde slirat Jet telefonlaranda.

fsrarle aranan Ishakol boyalari piyasaya arzedilmigtir.

Kuliip Meyva Kokteyli igenler lezzetine hayrun kaliyorlar.

Tiftruk teknigi ile hazirlanan Yelpaze yarin ¢ikiyor. Yarin Yelpaze aliniz.

18,30~1840 Ses Reklam Nege Can'in programl

102 yillik tecriibe Ziraat Bankasi (tekrar)
Dikis makinasi mi alacaksiniz? Zetina. Radyo mu alacaksiniz? Zetina. KHutla-

ka Zetina.

Alkom daima paril piril.

Sahaser gok befendim, Italya'dan m1? Hayir, Leydi'den.

Hakik® Ayvalik zeytin yazZ1 Kirlangi¢ zeytin yagidir.

Mutuk saraplari Paris'te altin madalya kazanmigtir.

Dani. Dani firga sanayiinde rakipsizdir. Dani. Dani boya fircalarini biitiin

boyacilardan arayiniz.

Pasta, sekerleme, karzmelalarin en iyisi nerede? Karakdy'de fatlicilarda.

Tatlicilar.
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- Kaliteli bali Uyarda, her keseye uygun hali Uyer'da, modern hali Uyar da
Uyar el halilari Nisantasa'nda.,

- Sancak tilln teni teshir salonlar: halkin hizmetine devam gdiyvor. Til perde

karar.nizi Sancak tilliin devamli teshir salonlarinds verebilirsiniz. Sirkeci
Dogu Hani. Sancak Tul.

~ Gegen sene Altin Yildiz (tekrar)

- AradiZiniz zerafet Kopuz gOmleklerinde. Fiatta ucuzluk Kopuz gbmleklerinde.
- Harika ne kadar glizel, Avrupa'dan mi, Hayir, Leydi'den.

- Her evde Aksu bahtaniyeleri var. Aksu.Aksu.

- Akbank'in 2,5 wmilyonluk ikramiye planinin yaz ¢ekilisine katilm: firsatini

kagirmayiniz. Yesil Yurt'ta 100 000 liralik aoartman dairesi, cem'an 1/2 mil-
yonluk ikramiyeler, '

- Zetina bedava dikis makinasi, badava radyo dagitiyor. Istifade ediniz.

~ Alkom mutfak esyasi. Alkom.

- Roger-Gallet dilnyaca maruf Jean Marie kolonyasi simdi de Tiirkiye'de. Roger

gallet. Tiirkiye miimessili PeReda.

Radyolin dig macunu agizdaki sigara kokularaini yok eder.

Aygaz firini (tekrar)

Biiyiik alaka topliyan Zeki Eren'in Yassiada hatiralari Son Havadis'te.

Garantinin sembolili Kopuz gbmlekleris, +...... Han No: 21
Mibliyet Atatiirk £ilmi (tekrar)
- Java motosikleti varsa otomobiliniz yok diye {izlilmeyiniz. Havada Jet kara-

da Java.

Rahat hafif Bozkurt (tekrar)

- Zerafet ve saflamlik Presfold'da elele.l965 Presicold btzdolamlarl.

- Saylav (tekrar)

18.40-18.50 Kahramen Reklam UZurlugil Ailesi

- Sananin garkisi

-Kahfaltida Sana uwargarini goguklariniza 31hhat verir. Sana ¢ok lezzetlldlr.
Agiza tad, vileuda sihhat verir,

- Yaz gekilisinde bir kisiye apartman dairesi, bir kigiye 100 000 lira.
Tirkiye Ticaret Bankasi.

- (BS plastik badana boyalari yuvanizl glizellegtirir.

- Bn glizel esarp Zrko. Erko, Erko, Erko,

- Annecigim, Ender zeytin ezmesi siirer misiniz?

kax



- tyisi Migros'ta

- Blitiin hanimlar Hoover'in yikadiZi gamasira hayran, Hoover camagir makinasl
Hoover., : »
- Pirelli lastik sanayiinde $6ftrle el ele. Pirelli, Cok g¢alisir, g¢ok tasir,
az asinir,

- Kizartmalarda daima Tad mutfak margarini kullaniyorum. Tad midede agirlik
yapmaz. Tad, evet Tad mutfak margarini,

- Extra Vim banyonuzu temizler, parlatir. Extra Vim en kudretli temizleme to-
gudur,. Extra Vim,

- Tokyo Ginza Tiirkiye'nin her yerinde,

-~ Hog kokulu Binaca dig wacununu siz de kullaniniz.

-~ Gegen sene kapigilan Altin Yaildaz kumaslara (tekrar)

- Radyolin dis macunu dig safliZinizin bekgiSiﬁif.

- Akfil wmerpolin size yakigir.Akfil merpolin sizi glizellegtirir.

- En glizel esarp Erko.(tekrar)

19,45 Kiigiik Tl4nlar
- Kiraz miistahsili (tekrar)
- Kirazi dalinda yemek istiyorsaniz 5-6 Haziran'da Tekirdag Festivali'ne kafilin:
- Orta Dogu Teknik Universitesi girig imtihani hakkinda bilgi.
~ Para elden ele, Singer dikis makinasi nesilden nesile geger.
- Kondor radyosu (tekrar)
- Ankara Devlet Operasi Istenbul'da, Gilgamis, San Sinemasi'nda,
- Lale hazir gargaflari (tekrar)
- Akbank yaz gekiligi (tekrar) |
- RBir cekiliste bir milyon Yapi ve Kredi Bankasi'nda. Tasarruflarinizi yati-
rip ikramiyelerinizi aliniz,
- Ticaret Bankasil yaz cekiligi (tekrar)
-~ Lilks Ankara Gemisi Avrupa seferine gikiyor. Lilks 6000, hirinci 50000 lira

- Anksra Devlet Operasi (tekrar)

22,00-22.10 Pan Reklam SevdiZiniz tlirkiiler ($ahin Gliltekin)

- 4 milyar Ziraat Bankasi (tekrar)

~ AradiZiniz zerafet Kopuz gbmleklerinde (tekrar)

- Ugretmen goraplarinin kalin, kacmaz, file gegitleri.

~ Kulektan kulega giden yol Iskra telefonlarindan geger. Iskra. Iskra. Iskra,
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- Sayin kitapgilar, Bates Bayilik Ankara subesi hizmetinizdedir.

- Afiyetle buz gibi Kulilip Kola iginiz. .
»Ankara—istanbullyolculugunda Ofle yemefinizi Abant'ta yiyebilirsiniz. Kamil
Ko¢ Ctobiisleri.

- Kopuz gdmlekleri (tekrar)

- Akbank yaz gekilisi (tekrar)

Ipana (tekrar)

- Kopuz gtnlekleri (tekrar)

.Roger Gallet (tekrar)

- Vitamin kaynaZi Kullip meyva sularzi.

- Saylav (tekrer)

- En glizel sesleri Pethe plaklarinda dinleyebilirsinig.

- Taze balik, iyi meze yalniz Armenak'ta. Sariyer,

- Hafta sonu tanitha gezileri Moral Organizasyon. Tel:44 01 27

- Ogretmen coraplari (tekrar)

- En nefis ¢ikolata Birben,

22,10-22,20 Sedef Reklam Mediha Demirkiran sizinle

- 102 y1llik Ziraat Pankasi ({tekrar)

- Cutex en parlak, Cutex ilk sliriildligii gibi kalan tek tirnak cilfsidar,

~Antalya'da miizik, tarih, glines,siir. Ahtalya Tekstil. Antalya Tekstil.
-~ Tatli ve cana yakin bir gililiis tokalon rujlariyle boyanan dudaklardadar.
Yelpaze ... yarin cikiyor (tekrar)

Emniyet SandiZi yaz cekilisinde 1/2 milyon veriyor.

Ticaret Bankasi (tekrar)

Yazlik terilen kostiim mii yapacaksiniz? Arca kumaslsrainin yiin terilenini

israrla arayiniz,.

~ Tokalon pudra51n1n‘fatinasyon serisine dahil renkley, her ylize, her tene en
uygun havayi verir.

- gama§1r1n1z1 yipratmayan, cildinizi bozmayan saf Ayvalik sabunu Sezai Omer

Madre sabunudur.
- Iprokleskli Tokalon'la cildiniz taze ve nemli kalir. Tokalon'nun iprokslesli m

gece ve glinftiz kremini devamli kullaniniz.
- Tam bir asir memleket hizmetinde, itimadiniza mazhar olarak galisan Osmanla

Bankasl, her iig ayda bir ikrauiye ¢ekiligi yapmak suretiyle hesap sahipleri-



w8

ne sik sik kazanma iwkani veriyor. Yilan ikinei gekilisi igin 9 Nisan aksa-

mina kadar yatirdiZiniz paralarinizi 24 Haziran'da yapilacak gekilige kadar
nuhafaza ediniz, Osmanli Bankasi,

22,20-22.30 Umit Reklam-Giiniimiziin miizigi Erol Bliyiikburg ve arkadaglara
- 4 milyar Ziraat Bankasi(tekrar)

- Nigsantasi'nda tam konforlu apartman dairesi ile 100 000 llra kazanabilirsiniz.
Garanti Bankas1

- Profil Is sunar: Profil Is aliminyum dograma islerinde bagta gellr. Profil g %
Ig Tel:47:49 03 Profil Is Pilavei Pasaja, Sisli.

- Grapet, Sunburst, Mister Kola iginiz.

- Miistahsilden halka do@rudaﬁ do¥ruya satig Adil YaZci zeytin yagzlarinda. Ak-
saray'da yeni agilan Saray Gida Pazari'ndan Adil YaZcl zeytin yaZlarini arayain.
- Tiirkiye Halk Bankasi halkin bankasidir. Tasarruflariniza Halk Bankasi'nda
toplayiniz. B '

- Merbolin plastik ve sentetlk boyalarl. Merbolin boya01n1n agki,

- Tokyo Ginza nedir? Kauguklu sunger sandalettir,

Kral Mobilya,KadikOy.

- Emniyet SandiZi (tekrar)

- Akbank (tekrar)

- Grapet, Sunburst, Mister Kola iginiz.

-Kral Mobilya. En gik mobilyalar Kral Mgbilya'da. Kral Mobilya, Kadikdy.

3aylav (tekrar)

Cikolatada Ender, gekerlemede Ender., Ender, Ender, inder.

Tirkiye Halk Bankasi 27 yillik tecriibe, 72 gube ile emrinizdedir.

Her nevi badana,boya Istanbul Boya'da Sirkeci, Gar kargisi.

-Tokyo Ginza nedir? (Tekrar)

-Vakiflar Bankasi'nin yalniz gocuk 8grencilere tahsis ettigi ikramiye g¢ekilig-
lerinden istifade etmek i¢in siz de 21 Haziran aksamina kadar Turkiyé Vakiflar
Bankas1 'nda Sgrenci hesaba aQtlrlniz. T. Vakiflar Bankasi., T. Vakiflar Bankasi

22,30-22,40 Genglik Reklam Umit ig¢in yagiyanlar
-~ 102 yillak Ziraat Bankasi (tekrar)
ipanz (tekrar)

Saylav (tekrar)
Membadan bardaZa yegane Kola Kocatag Kola.
Philishave (tekrar) |



~ Good Year (tekrar)

- Aygaz firini (tekrar)

- Yiiksek kalite Ari Unlari'nda.
- Akfil merpolin size yakigir.
- Karanlikta uyananlar (tekrar)

- Garanti Bankasi (tekrar)

- Akbank {tekrar)

- Philips'in nam:i diinyada, diinyanin sesi Philips'te., |

- Senenin en cazip eZlence ve gezi programi 4-5-6 Haziran giinleri Abant Oteli 'nde
Muracaat: 44 47 O7 Moral Organizasyon.

- Yavrularinaza Ari Unlari yediriniz.

- Tiftruk .. Yelpaze {tekrar)

Karanlikta Uyananlar (tekrar)

Emniyet Sandigi (Tekrar)

25 /May /1965

08.15 Kiigiik Ilfnlar

~ Meyva miistahsili {tekrar)

- Tiftruk tekniZi ile hazairlanan Yelpaze bugiin ¢ikti. Yelpaze'yi mutlaka gt-
riintiz .

- Ev kadinin ... Lale ¢arsaflari (tekrar)

-Liiks Ankara Gemisi.. Fiatlar (tekrar)

10,30 Kiicitkk Il&nlar

- Meyva miistahsili (tekrar)

- Shelltox (tekrar)

- Tiftruk .. Yelpaze (tekrar)

12,35 Kiigiik Il&nlar
. Aksini kimsenin iddia etmeZe hakki yoktur sevgili dinleyiciler. 7 Haziranda

sizi belki biiylik bir istikbal bekliyordur. Bir Mill? Piyango bileti 7 Hazirana
velki hayatinizan doniim noktasi yapacaktir. Bir bilet alarak gansiniza yardimci =
vlunuz. 7 Haziranda Mill% Piyango tam 7.544 0CO liralix ikrawmiye dagatiyor.

- Shelltox (tekrar)
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- Tiftruk .. Yelpaze (tekrar)

_Lﬁks Ankara Gemisi Avrupa gezisine cikiyor (tekrar)

- Bahtiyar olmanin bir sarti da Umit etmekte hakli olabilmektir sevgili din-
leyiciler. Cebinizde bir Millt Piyango bileti yoksa 7 Haziranda milyoner olmafa
hakkiniz yok demektir. 7 Haziran piyangosunda tam ikramiye 7 544 000 liradir.

13.30~13.40  Alpagut Yayinlari- Arzulariniza gbére tiirkiiler programi

- Aziz dinley%ciler sicak giinlerde karigik yaflar ile midenizi rahat31z'etﬁeyin.
§af zeytin yagi, bilhassa Adil YaZcl zeytin yaglari midenizi yormiyacaZi gibi tam
nanasiyle besleyieidir, Adil YaZca zeytin yafin: bir defa kullananlarain begfen-
digi tek yaBdir. Mistansilden halka doZrudan dogruya satllah, ucuza alinabilen
Adil YaZcl zeytin yafani bir defa kullanirsaniz bize hak vereceksiniz.

- Oyal lezizdir, Oyal afiziniza tad verir, Oyal'in g¢ilolatave sekerlemeleri
Oyal'in kokulu g¢gikletleri,daima bagta gelir. Oyal.

- Ugli avizeler Tomurcuk'ta 45 lira,

- Tomurcuk'ta {liglii avizeler sadece 4% liradir. :

- Oyal Cikolata fabrikasinin en son sistem makinalariyle ve el degmeden im2l
ettigi tilp ¢ikolatalarini israrla arayiniz., Oyal'ain tip gikolatalari cgocuklarinix
zin gidasidir,

_Yaz tatilinizicIstanbuldn &n liiks otelinde gegirmek isterseniz, bir Ziynet
dikis makinasi veya Seiko kol saati aliniz.

- Tomurcuk (tekrar)

. Ozkur gaz ocaklar:i ekonomiktir, Ozkur.

- Herzaman, her i§te; heryerde, Vinileks, oturma odaniza Vinileks, yatak odaniza
Vinileks, bhanyo ve mutfaginiza Vinileks, giyim esyanizda Vinileks., Vinileks

suni deri ve yer musambalari, Vinileks siinger yex yataklari emsalsizdir. Vini-
leks Balkanlar ve Yakin DoZu'thun en bliyilk suni deri ve plastik fabrikasaidar.
Vinileks mamullerl Vinileks bayllerlnde blitiin Tirkiye'de ayni fiata satilir.

Her zaman, her yerde Vinileks mamulleri, Vinileks,

- Tomurcuk iigli avizeler sadece 45 liraya Tomurcukta, Tomurcuk Bliyilk Postahane
karsisainda. TO-MUR-CUK. '

- Eski elbiselerinizden faydaslaniniz. Takasla giyim Omer'de. Tel, 226032,

- Tomurcuk (tekrar) |

- Vinileks'in biitiin mamiilleriyle S8i1tki Uysal Miiesseseleri gsehir ig¢i servisi

hizmetinizdedir.
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17.50 Kigiik Ilanlar
- Simdiye kadar Mill? piyangodan kszanumadiniz m1 sevgili dinleyiciler? Unut-
nay1niz ki, en biiyllk abide de teker teker tégla yapilir. 7 daziran icin ala-
ca¥iniz bilet saadet abidenizin son tasi olacaktir.
- Kiraz afaci altznda piknik, bol eflence Tekirda? Festivalinde.
- Ihtimalleri hesap ediyorsunuz da niye Miili Piyengo bileti almay: ihmal edi-
yorsunuz. Bir anda 1 milyon kazanabilirsiniz; bilet aliniz.
- Lale hazir carsaflari (tekrar)
18,00-18.,10 Seza Reklam-Vita'nain Ozel programi- Koroglu Destani
-~ Vita'nin sarkaisa
- Evinizde her zaman Vita bulunmasina dikkat ediniz. Vita ile pisecek yemek-
ler hafif ve hazmi kolaydir. Vita yemegin lezzeti, midenin dostudur.
- l.sinif terzi yalniz Ipek Is kumaglarlnl tercih ediyor. Yenilik ve kalite
ipek 1Is kumaglaranda.
- Ipana (tekrar)
- Hayat, 200 aileye 1 hafta yaz tatili kargiliZi 1000 er lira Odiiypr. Kupon
ve tafsilat bu hafta Hayat Mecmuasi'nda.
- Gecelér Tekfen ile aydinlanir. Giineg batar, Tekfen dogZar.
- Iyisini secelim Kocatag Kola igelim.
- Eti Biskuvileri (tekrar) _
- Bu hafta okuyucularina Hayat, Fatih'in Ayasofya'ya girigini gisteren gok
renkli, nefis bir tablo hediye ediyor. '
- Saylav (tekrar) '
~ Java motorunuz varsa (tekrar)
Milliyet Atatiirk filmi (tekrar)
Gengclerin ... Yelpazé (tekrar)

18,10-18,25 T. Is Bankasi takdim eder-Zeki Miiren'le sohbet ve miizik

-~ Memleketimizde senelerdir bu inanigin yayilmasi igin T. is Bankasi biiyik
gayretler gOstermigtir. Senelerden beri tertip etmekte oldugu birbirinden
cazip ikramiye gekilisleriyle halkamazi tasarrufa tesvik i¢in hig¢ bir fedekfr-
liktan kaginmamistir.l9 Mayis'ta yapi1lmis olan 7 milyoun liralik dev g¢ekilig
T.Is Bankasi'nin, tasarrufu tegvik hizmetlerinden sadece bir tanesidir. T.Ig
Bankasi mevduat sahipleri igin gene gok zengin, gene ¢ok cazip bir gekilis
hazarlamaktadir. Pek yaklnda bu imkani 82reneceksiniz. Bekleyiniz. Biriktir-
diginiz paralar ig¢in bankanizi segerken sunuda asla unutmayiniz; T. Is Banka-
81 tasarruf sahiplerinin menfaatlering azami sekilde koruyan sizin bankaniz-
dir, T.Is Bankesi'na glvenenler, T.Is Bankasi'na tercih edenler daima memnun
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kalmiglardir. T. Is Bankasi ikramiye gekiligleri halk huzurunda otomatik ma-
kinalarla yapzlmaktadir. T.ingank331 paranizin, istikbalinizin emniyetidir.

18.25-18,35 Diinyanin Sesi Ajansi-Sesli Gazete
-102 y1llik Ziraat Bankasi (tekrar)

- Is Bankasi'nin dev gekiligi yapaldi. Talihlilerin isimlerini bildiriyoruz.
- Ipana (tekrar)

- Eski lastiklerizi Good Year'de yeniletiniz. Good Year bayinizden bilgi
isteyiniz., Good Year, _

- Tekfen ampulde tektir. Giinesg batar, Tekfen doZar.

- Cannes Film Festivali'nin hikfyesi resimlerle Hayat Mecmuasinda.

- Membadan ... Kocatas Kola (tekrar)

-Kopuz godmlekleri (tekrar)

- Her tiirli bankaciliak igleriniz igin Pamuk Bank'il seciniz. Yakindan tanidik=-
¢a siz de beZenecek gliveneceksiniz. Pamuk Bank. -

- Paramizin yurtta kalmasini safliyalim, kendi iiz akaryakitimiza milletce
baglanalim. En iyi akaryakiti almak; yiuksek oktanli benzinden yararlanmak
i¢in menfaat diigiinmeden bizler i¢in g¢aligan P.O ve T,P.A.0. nin hizmetimiz-
deki yﬁzlerée akaryakit istasyonundan faydalanalim,

- Caligirken Telefunken, dinlenirken Telekunken. Rakipsiz Telefunken radyolari.
- Israrla.. Ishakol (tekrar)

- Saylav {tekrar)

- Milliyet Atatiirk fitmi (tekrar)

- Garantinin sembolil Kopuz gOmlekleri., Cakmakcilar Han No:l

-{uliip Meyva kokieylini igenler lezzetine hayran'kallyorlar.

18.35-18,45 Televizyon Reklam— UZurlegil Ailesi

~Sarkisi '

- Kahvaltida Sana margarini (tekrar)

-T,Is Bankasi ismler (tekrar)

-Babacifim bu ne? Ulker Biskiivisi. Baba bu ne? Ulker ¢ikolatasi. Bu ne baba?
Bu da Ulker sekerlemesi. Gocuklarin gok sevdiZi Ulker biskiivi, gikolata ve
gsekerlemelerini evinizden eksik etmeyiniz.

- GBS plastik badana boyalarl yuvanizl glizellestirir.

- Pirelli (tekrar)
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. Brko {tekrar)

. 18.42-18.46 Arkadisinizi taniyor musunuz? Orhan Boran

Ne saf,ne temiz kokuyor Lilks tuvalet sabunu. Cok bol képiik veriyor Lilks Tu-
‘alet Sabunu. Cildi yumusatar, gengli¥i koruyor Liks tuvalet sabunu, Liks Tu-

alet sabunu. Liks Tuvalet Sabunu sinema yi1ldizlarinin onda dokuzunun Sabunudur.
.Akbank (tekrar) |

. Blitin yurtta -partman daireleri, gegitli‘ikramiyeler. Akbank,

. Telefon ihtiyac1ﬁlz igin tek isim Iskra. Iskra,iskra.

. Binaca (tekrar)

.Temizi Migros'ta. ,

- 250 gr. yag litfen. Buyurwn, sihhl ambalajli bir adet Tad muifak margarini.
jakkalinizdan ag¢ik yaZ yerine Tad, evet tadmargarini isteyiniz.

.Hoover (tekrar) |

. Saniyede temigler extra Vim. Hemen parlatir Extra Vim. Extra Vim.

2.50-18,60 Tempo Reklam- Miinir Nurettin Selcuk'la 10 dakika
- 4 milyari agtil..Ziraat Bankasi (tekrar)

.Geceler,.Tekfen.. (tekrar)

- Talisman'dan iyisi ancak Talisman'dir.

- Kaglik ve yazlik yuvanizi en iyi sekilde mefrug edecek tek miiessese Galeri
‘roteks.

- Afiyetle..Kuliip Kola (tekrar)

. Aygaz firini (tekrar)

- Yiksek kalite Ari Unlari'nda.

Apartman dairesi ve 100 00C lira T, Ticaret Bankasi'nda. T.Ticaret Bankasi.®
.T.IsBankas1i . isimler (tekrar)

Ipana{tekrar)

- Inseatlarinizda suyz ve rutubete karsi imper ve Selka kullaniniz.

- Milliyet Atatiirk f£ilmi (tekrar)

. Kuliip Meyve Sulari (tekrar)

- Yavrularinizl Ari ¥Ynlari ile besleyiniz,

. Kredili Meskenler Kumburgaz (tekrar)

- Radyolin dis macunu, dis etlerinde kan dolagimani saslar, dislere canlilik,

cuvvet ve renk verir.

.9.48 Kiigiik Ila&nlar
sansyici ve Tacirler Ankara Gemisi (tekrar)
- Sevgili dinleyieiler, inaniniz ki bazen kiiciik tesadiiflerden bilyllkk saadetler

lofabilir, Size 7 Haziran igin Dbir Milli Piyango bileti aliniz diyoruz. Bunu
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size duyurmamiz kiglik bir tesadiiftiir. Ama bu tesadiife uyarak alacsiiniz kii-

glik bir Mill%® Piyango bileti sizi 7 Haziran'da milyoner yapabilir,
- T.Ticaret Bankasi (tekrar)

-~ Akbank (tekrar)

- Ev kadininin... Lal® Hazir Garsaflari (tekrar)

- Ankara Devlet Operasi (tekrar)

- Sancak Tul'lin teghir salonlari (tekrar)

- Para elden ele, Singer dikis makinasi nesilden nesile geger.

~ Ankara Devlet Operasi (tekrar)

~Yapi ve Kredi Bankasi'nin devah eden gekiliglerinden faydalanmak istiyorsa-
nlz.tasarruflar1n1z1 Yapl ve Kredi Bankasi'nda toplayiniz. He kadar ¢ok para-
niz birikirse sansiniz da o kadar artacaktir. |

- ipana (tekrar) |

- Bazi dertlerinizi bir Mill? Piyango bileti ile giderebilirsiniz sevgili
dinleyiciler. Bir anda 1 milyon liranin cebinize doluvermesi cebinize ata-
cafiniz bir Milli Piyango bileti ile miimkiin olabilir,

22,00-22,10 Yap1l ve Kredi Bankasi-Gilinilip plaklari

- 50 bin veya 100 000 liras kazanmak istemez misiniz?g Bir gekiliste bir mil-
yonluk ikramiyeler Yapi ve Kredi Bankasi'nda, Tasarruflarini devamli dlarak
Yapl ve Kredi Bankasi'nda birakanlar bu ikramiyelerden kagzanabilirler.

-~ Apartman dairesine sahip olmak istemez misiniz? Yapi ve Kredi Bankasi
size bu imkanlari hazirlamistir. Talihliler arasina girebilmek igin tasar-
ruflarinizl devamli olarak Yapi ve Kredi Bankasi'nda bulundurmalisiniz?

- Yalin ikineci cgekiliginde Yupil ve Kredi Bankasa tarafindan 5 kigiye 100 er
bin, 5 kigiye 50 sef bin lira ve ¢esitli para ikr.miyeleri dagZatilacaktar.
Yap1 ve Kredi Bankasi'na yatiracaginiz paralar sizi de talihliler arasina

.katabilir.

22,10-22.20 Nur Reklan-Nezahat Bayram Sizinle

- 102 yillik,. Ziraat Bankasi.(tekrar)

~ T.1s Bankasi ..isimler (tekrar)

- Pirlanta gibi zarif,pirlanta kadar saflam Ambra buz dolaplari.
- Philishave (tekrar)

-Ah, anladaim, Ece makarnasi (tekrar)
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- Aygaz firini (tekrar)
-Java motorunuz varsa..... (tekrar)
- Afiyetle buz gibi Kuliip Kola iciniz.
- T.Ticaret Bankas: (tekrar)
- En modern rafinerilerden,. T.P ve T.P.A.O. (tekrar)
- Zerafet ve saflamlik Prescold'ds el ele,
- Kuliip Meyva Kokteyli. (tekrar)
- Philips (tekrar)
- Yenilik, Yelpaze'de. En modérn'Yelpaze'dc 4 yeni foto roman. Bugin g¢ikti.
~Hakikat, Tat11c1lar1n butin tatlilari kalitelidir. Tatlicilar, Tatlaicilar
KarakOy'de,

22.20-22.30 Tem Tam Reklam-Hediyeli Wasrettin Hocs Programi
- Istenbul Kredili Ingaat ve Turistik Tesisler Ingaust Sirketi bir evlik ar-

sa verecek,

- Dikkat, 29 Mayis gekilisine herkez katilabilir. Sanslar dileriz.

- Istanbul Kredili Ingaat ve Turistik Tesisler Insuat Sirketi sa¥in holki-
mizlin arsa ve ingaat isleri igin en wmiisait gartlar temin eder, Yarisi nesin
yarisl vadeli sirin evlere sahip olabilirsiniz. Az pegin, uzun vade mutena
yerde bir arsa zlabilirsiniz. Sigortali isgilere ve dar gelirli vatandagla-
ra 3 bin parsellik yeni bir site kuruluyor. Sigortali igg¢iler igin bulunma-
yacak firsat. Az pesinat, uzun vade, Ist. Kredili Ingaat ve Turistik Tesis-
let Insaat §1rket1.

- 4 milyar... Ziraat Bankasi (tekrar)

- T.igBankasi ..Isimler (tekrar)

- Grundig trunsistdrlii teyp, radyo satisi, tamiri Bak Bak'ta Bak Bak Yiiksek
Kaldairik'da,

-Cannes Pilm Festivali ..Hayat Mecmuaslf(tekrar)

-~ Akbank (tekrar)

- Guranti Bankasi (tekrar)

22.30-22,40 Hiirriyet Gazetesi takdim eder. Her okuyucuya 2400 lira.

26/May /1965

08415 Kiigtik il&nlar
-Shell super motor yag:i gimdi de Tlrkiye'de. Her tip, her model otomobil
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iginher mevsimde Shell Super motor yuf1. Shell Super motor yag: Shell istas-
larinda. . , : -

- Sanayiciler ve... Ankara Gemisi (tekrar) '

10,30  Kiigilk Il8nlar

- Shell (fekrar)

12.35 Kiiciik Il&nlar

- Yeni Gazete 27 Mayis'ta okuyucularins bir devfim ilavesi veriyor.

- Bahtiyar olabilmenin bir garti da Umit cdebilmektir sevgili dinleyiciler.
Siz de bir Milli Piyango bileti alanaz,

- Denizeilik Bankasi (tekrar) |

- Lale Hazir garsaflari (tekrar)

-Yeni Gazete (tekrar)

- Birgok iglerde sabran sonu selamet, Milli Piyango da ise sebatin sonu ser-
vettir sevgili dinleyiciler, Cekilis 7 Haziran'da, biiylik ikramiye 1 milyoﬁ
lira, toplam ikramiye 7 544 000 liradir, Bilet aliniz ve sabirla bekleyiniz.

~ Litkks Ankara Gemisi Fiatlar (telrar)

- Her ¢ok azdan elur. sevgili-dinleéyi¢iler. 7 Haziran'da 1 milyon liralik ser-
vet de bir Milli Piyango biletinden olacaktir. Bu kiliglik bileti cebinige koy-
naga bakiniz. 0 kiigik biletin 7 Haziran'da 1 milyon lira olmasi pek 2&i&i "~
nilmkiindlir.

- Shell {tekrar)

- Simdiye kadar Milli Piyengo'dan kazanamadiniz m1l sevgilli dinleyiciler? Fakat
anutmayin ki en biiyiik abideler de ...(tekrar) | '

17.50 Kicik [la&nlar

- Aksini kimsenin iddia etmeffe hakki yoktur:Millt Piyango (tekrar)

- Ev kadininan... Lale Hazir garsaflari (tekrar)

- Istikbalin size ne hazirladiZini , ne mutluluklar hazirladifini bilebilir
nisiniz sevgili dinleyiéiler? Bilemezsiniz; ohalde nig¢in halinizden sikfyet
ediyorsunuz? Glnin birinde sizin de bliylik bir servete Mill? Piyango sayesin-
de kavusmiyacaginizi ne biliyorsunuz? Ilk firsat 7 Haziran.

- Shell (tekrar)

~ Sevgili dinleyiciler, efer insanin hayatina istikamet veren kuvvetler birden
fazlaise hi¢ sliphe etmeyin ki punlardan biri de Milll Piyango'dur. M.P. gim-
diye kadar 1000 lerce vatandasin hayatina yeni bir yOn vermistir. 7 Haziran'da
sira size gelmig olabilir. Bir biletle 7 544 000 liralik ikramiyelerden siz de

bir hisse alabilirsinig.
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- Bahtiyar olabilmemin.,. Mill? Piyango (tekrar)

_‘23-30 Mayis cumartesi, pazar, giindiiz, gece Gocuk Esirgeme Kurumu'nun ter-
tiplediZi Istanbul Festivali Glilhane Parkinda.

18,00-18,10  Super sunar-Tanju Okan'dan istedikleriniz

- 102 ya1llik..Zirast Bankas: (tekrar)

- T.l§ Bankasi ..isimler (tekrar)

- Hayat 200 aileye 1 hafta tatil igin 1000 lira dagitaiyor. 3. kupon ve taf-
gilat yarin ¢ikan Hayat'ta. '

- Alftin Yildaz kumaslari simdi Avrupa dahi araniyor., Yaz aylarinda Altin Yil-
diz kumaslariyle rahat ediniz. Altin Yildaz Kumagmari.

-Eski lastiklerinizi ...Go0d Year (tekrar)

- Shell (tekrard

- T.Halk Bankasi (tekrar)

-Kalite, zerafet Emniyet gbmleklerinde .Bmniyet g¥mlekleri,

~T.Halk Bankasi 22 yillik tecriibe ve 77 subesiyle emrinizdedir.
- fpana (tekrar)

- Paranizin yurttakalmasi...T.P ve T.P.A.O0. (tekrar)

~Ulki Ticaret (tekrar)

18,10-18,20 Deniz Reklam-UZurlugil Ailesi

~-Sana sarkisi

-Yahvaltida Sana..(tekrar)

- T.Is Bankasi..isimler (tekrar)

-BErko (tekrar)

- Shell (tekrar)

- Tayfun Goguk Bisikletleri.

- Extra Vim kapkacaginizi,banyo ve lavabonuzu temizler, parlatir, Extra Vim
mis kokuludur.

- Erko (tekrar)

- Pirelli (tekrar) . .

- Cok giizel olmug, nasil yapildiZinl tarif eder misin? Tarife ne hacet, Tad

mutfekx margzrinikullanirsan yemeklerin daha lezzetli olur. Tad, wvet, Tad
mutfak margarini.
- Hoover (tekrar)
- Akbank (tekrar)
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18,20-18.30  Tayfun Reklam-Yurdumuzu geziyoruz programinda Muzaffer Akgiin
- 4 milyari agti..Ziraat Bankas:y (tekrar)

- T.Is Bankasi ...isimler (tekrar)

-~ Glivenal zeytinleri tistiin kalitelidir,

~Gecen sene,..Altin Yi1ldiz kumaglari (tekrar)

- Ece makarnasi (tekrar)

- Yelpaze,Yelpaze,Yelpaze,birgok yeniliklerle. Ayhan Isik'in hayat hikfyesi
bugiin Yelpaze'de,

- Hakikl terilen Arca'nin yiin terilen kumasidir.

- Eti bisklivileri (tekrar) |

- Ipana (tekrar)

-~ Su bbrefinde ve baklavalarda nefaset Xarakby'de GulliloZzlu'nda.

~Dogacak ¢ocuklars ne lazimsa yalniz Efilmez'de., Osmanbey.

~-Tirkiye'de terilen kumas Bozkurt markésiyle satilar.

- Saylav (tekrar)

-~ Miitehassis eleman, tam randuman, hakik? garanti DoFan lastik kaplama fab-
rikasinda.

- Iyisini secelim, Kocatas Kola icelim,

- Glivenal zeytinleri afzinizin tadldlr.Gﬁvenal zeytinleri.

- Bir geng igin en biylk saadet Java motosikletine sahip olmaktir. Havada
jet, karada Java.Java.

-Bebek komple takimlari yalnzz EZilmez'de. Osmanbey benzinei kargisi.

-Adag balatalari, Emin Usta.

- Kulaktan....iskra (tekrar)

-Yenilik ve kalite Ipek Is kumaglarinda.

- Aygaz (tekrar)

- Vitamin kaynaZi Kuliip Meyva Sulari.

- Kamil Kog¢ (tekrar)

- 5ehfin en yakin arsalari Ziya Uzden miiessesesinde satilmaktadir. Ziya Czden.

18,%0-1845 Anten Reklam- Orhan Boran ve Yuki.

- 102 yi1llik ..Ziraat Bankasi (tekrar)

-~ Talisman (tekrar)

-Galeri Proteks (tekPar)

-Altin Yildiz kumasglariyle yazln rahat ediniz.

- Philips (tekrar)

- Fay (tekrar)

- Sigorta islerinizde Semih TuZlu.

~Cift emniyetli Aygaz tiipleri yalniz Aygaz'da. Aygaz.
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- Is Bankasi ..isimler (tekrar)
- Ipana(tekrar)

- lModa Ilk Baher Ana ve 11k Okulu kamp agiyor. Kayitlar baglamistir.
-Tatlicilar (tekrar)

- Evde, yolda, her yerde Yelpaze mecmuasi. GengliZin sevgilisi Yelwnaze yep-
yenl gsekilde gakti; gOriiniiz,

Kredili iesken (tekrar)

- T.Ticaret Bankasi (tekrar)

- Radyolin dis macunu, diglerin izerindeki kir.tabak351n1'yok eder, disleri
temizler, parlatir, ‘

- Roger Gallet(tekrar)

- En glizel tatilhediyesi motosiklettir; tabi? Java olursa.

- Kuliip Meyva kokteyli (tekrar)

-Beykoz, Karakulzk Suyu, Dai Restoran.

- Nevtron radyosu (tekrar)

- Yapil ve Kredi Bankasi (tekrar)

18.,45~12,55 Filiz Reklam-Nurten Innap'la adim adim Anadolu
4 milyar...Ziraat Bankesi (tekrar)

T.Is Bankasi ...isimler (tekrar)

Yarin Hayat mecmuasi'nda Fatih'in Ayasofyalya girisi. Hayat Mecruasi.
Piknik Sarabi. _
fetin Altan'in hadiseler yaratan Mor Defteri Istanbul sinemalarainda.

Sultan vermutu, Sultan saraplari.

Rzhat, hafif, yikanabilir,. 3ildim Bozkurt kumaglari.

-Tragta Poker Play New Gold bagta. Poker Play.

-Super Filiz dikissiz kadin coraba,

-Senta poplin yazlik elbiselik kumagtir. Akin Tekstil.

~En zevkli mobilya Minas Dekorasyon'da. Osmanbey.

- Garanti Bankasi (tekrar)

- Aglanli. 4slanli cgatallari zariftir, Aslanli kasiklari kalitelidir, Aslanla
bvigaklari garantilidir, Aslanli servis takimlari ucuzdur.

- Bozkurt altin poplin yazlik pantolonluk kumaglari Pincancilar Rizs iralp'te.
- Shell (tékrar)

- Saylav (tekrar)
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- lModa Testil kumaslarini muhakkak gdriintiz. loda Tekstil.

- Mor Defter (tekrar) |

- Az peginatli, uzun vadeli arsalar, Bilylik Postene karsisinda Xredili Insa-
at Sirketinde. ‘

19,50 Kiigtik Il&nlar

- Yeni Gazete Devrim ilfvesi {(tekrar)

- Angkara Devlet Operasi (tekrar)

~-Sevgili dinleyiciler, 7 Haziran piyangosunda 1CC 000 liray:r befenmiyorsa-
n1z onun izerinde 200 000 lira var. 200 000 lirayi beZenmiyorsaniz onun iize-
rinde de 1 ©00 000 lira var, Birbiri Uzerine yifilan bu para desteleri bir
11111 Piyango biletinin altinda buluouyor. Seviuili dinleyieiler, henlz va-
kit varken 7 Hazirana kadar biletinizi aliniz.

- L?ks Ankara Gemisi.f.. fzmir'e de uZrayacak (tekrar)

- Shell (tekrar)

-8inger dikis makinasz (tekraf)-

- T. Ticarel Pankas11l00 binler, apartman daireleri veriyor. Yaz gekiligine
igtirak ediniz.

- Ipana (tekrar)

- Tiirk Yurdu Dergisi'ni bayilerde bulabilirsiniz. Tirk Yurdu zengin miindere-
catli, Tlrk Yurdu. |

- Insanin hakik? dostlarindan biri de kendi servetidir. Size bu dostu kazan-
diracak Milli Piyango, 7 Haziran gekilisiyle hizmetinizdedir. 7 544 0Oulira
gagitiyor.

~-Yegane garantili radyc Kondor radyosu. Kondor radyosu.

- Tanidiklariniza sorunuz aralarainda muhakkak Yapa ve Xredi Bankasi'nda ikra-
miyve kazanmis birini bulacaksiniz. O halde siz de paranizi yatiriniz, arttiriniz
- Ankara Devlet Operasi (tekrar)

- Kiraz agaci altanda piknik, kiran kirana yaZli gliresler 5-6 laziranda Te-
kirdaZ TFestivali 'nde.

- Lale hazir gargaflari (tekrar)

~Yesilyurt'ta 100 000 liralik apartman daireleri heniiz kagirilmamigtir. He-
sap agtirmakta acele ediniz. Akbank. '

- Yeni Gazete Devrim ilBvesi (tekrar)

- Cocuk Esigeme Kurumu (tekrar)
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22,00-22,10 (Getin Reklam-Her hafta bir skeg

- 102 yallik ..Ziraat Bankasi (tekrar)

-T.IgBankasa isimler (tekrar)

- Yarazn Hayat, okuyucularina Fatin'in Ayasofya'ya...(tekrar)

- Akfil merpolin size yakisir.

- Sigortali isgilere Umraniye'de 10 000 dairelik bir site kuruluyor.ist. redil.
- Mor Defter (tekrar)

- Seker Bank memlekct hizmetinde yeni bir ¢i¥ir agiyor. Okulsuz bes kByde
bes okul. Seker Dank tasarruf ikramiyelerinden higbir kisinti yspmadan, def-
ter ve benzeri hediyelerden yapacaia kisintiyle Sk0yde 5 okul yaptiriyor.
~Caligairken Telefunxen(tekrar)

- Bski lastiklerinizi ...(tekrar) Good Year

~ Uzun vadeli tzksitlerle sihht daireler Biiyiilk Postane kar§131nda Kredili Ins.
- Ava, piknike, ige Ja¥a motosikletleri. Java, Jeva.

- Membadan bardagfa yegane kola Kocatas Kola.

- Ne kadar fazla dliglinlirseniz diislinlin gene Pamuk Bank'a segecek51nlz. Cunkl
kaz=nma sansiniz Pamuk Bank'ta daha fazladir. Pamuk Bank.

~ Eser. Eser toz ve krem deterjanlarini bakkallarinizdan israrla arayiniz.

22,10-22,20 Bat9§ Reklam- Meshur sesler, meshur melodiler

- T.Is Bankasi ...isimler (tekrar)

- Hayat 200 aileyé..... {tekrar)

- Afiyetle buz gibi EKuliip Kola iginiz.

- Senta poplin.... Akin Tekstil (tekrar)

-Aygaz firini (tekrar)

-Sayin bayi ve kitapg¢ilarimiz, Bates Bayilik tegkilatinin Ankara subesi’
1 Hazirandan itibaren emrinizdedir. Adres: Mithat Paga Wo: ,... Yenigsehir-Ank,
- Yarin Hayat okuyucularina......(tekrar)

- T,Ticaret Bankasi (tekrar)

- Mihat giyimian yazlik g¢esitleri milkemmeldir.,
-Cannes film Festivalie....Hayat Mecmuasi (tekrar)

- Kuliipp meyva sulari (tekrar)

- Tam vaktinde is basinda ¢linkii Java motoru var. Havada jet, karada Java.
Java motorsikletleri. Java.

- ibak oluklu mukavvada. ibak.
- Mevcudu glinden giine azalmakta olan Hayat Ansiklopedisinin 6 ciltlik tagy

takimini almakla ailenize, goguklariniza faydali olmug sayilirsiniz.
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22.20-22,30 Santral Reklam- Her Telden- Giilseren Giivenli.

- Ziraat Bankasi 4 Milyon (Tekrar)

- S;hhatimi seviyorum, Kocatas Fruti igiyorum.

- Jumbo yepyeni modellerle gene sofranizda, en iyi ¢atal,kasik,bicak Jumbo.
- Ah gene perde yirtildi, Tabii kocacifim, ben sana Feyzan perde rayl ve
“teferruati al demedim mi? FPeyzan.

— Krem Amber sizi glizellegtirir. Krem Amber cazibenizi arttirir.

- Kalite Italyan Gondola boya farcalarinda.

- Saylav {( Tekrar ) |

- Yiiksek kalite Ari Unlarinda. ( Tekrar )

- Tirkiye'de terylen kumas-Bozkurt. (Tekrar) |

- Dikigte nakigta Esiers en bagta, Esiera , Eli Agiklar.

- Nigantaginda apartuman . Garanti Bankasi. (Tekrar)

- Krem Amber. {Tekrar)

- Jumbo yepyeni modelleri. (Tekrar)

- En iyisi Jumbo.(Tekrar)

- Italyan Gondola boya firgalari Necati IFksioglunda.

- Yavrularinizi Ari unlari ile besleyiniz.

- Akin Tekstilin iglemeli ketenleri irlanda ipefindendir. Akin Tekstil.
- Dikigte nakista Esiera.(Tekrar)

-~ Israrla Isakol. (Tekrar)

-~ Sabit lilks badana boyalari (Tekrar)

-~ Cannes Hayat'ta {Tekrar)

-~ Dikkat kredili meskenler Kumburgaz. (Tekrar) ‘

- Tha , Job kullamiyorum, Oho , Job kullaniyorum, Ya siz? Ben de Job kullaniyoru
- Merbolin sentetik ve plastik boyalari. Merbolin boyacinin agkz.

22,30-22,40 Moran Reklam~ Orkestralar Gegiti.

I

‘Hayat 200 aileye 1000 lira (Tekrar) |
G.B.S plastik boya, yuvanizi glzellestirir. (Tekrar)
Biitiin hanimlar Hoover. (Tekrar)

Philips'in nami diinyada. , (Tekrar)

Tazesi Migros'da.
Yiiksek kalite Ari unlarainda.
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27/May /1965

08,15 Kiicilik Il8nlar

- Motor yaflarinda biiyik yenilik. Yarinin motor yagi bugiinden emrinizde.
Shell Super motor yaZi. Shell Super motor yaZi, Shell istasyonlaranda.

10.30 Kiiglik Il&nlar _

_'Motor‘yaglarlnda...... Shell (tekrar)

12,35  Kiiciik Il8nlar

- Simdiye kadar .... Mill? Piyango (tekrar)

- Lsle hazir gargaflari (tekrar)

- Pazar ginil yapalacak gekilise ka¢ kura numarasiyle ve hangi numaralarda
gidiginizi hesabainizin buluniugu Yapi ve Xredi Bankasi gubelerinden &ire-
nebilirsiniz.

- Ihtimalleri tecriibe.....(tekrar)

-~ 20 Haziran sizlere bir tek gey hatirlatmali; o de Lilkks Ankara Gemisi'nin
Avrupa'ya kalkis tarihini, Miiracaat: Istanbul Gazeteciler Cemiyeti Binasui.
~ Hava Harp Okulu'na girig igin malumat,

17.55 Kiigiik Il&niar

- Motor yaflarinda..... Shell (tekrar)

- Bv kadininin..... Lale hazir ¢argaflara (tekrar)

- fnanimz ki kiigiik tesadiifler.... Mill2 Piyengo (tekrar)

- Litkks Ankara Gemisi'nin 20 Haziranda Avrupa limanlarina yapacaZl gezide
cocuklara %50 tenzilat. '
- Dertlerinizin bzzilarini .... Mill% Piyango (tekrar)

18.00-18.10 Incili Reklam-Bu sporcuyu tanidiniz mi?
- 4 milyar...Ziraat Bankasi (tekrar)
- Besler biskiivileri, Besler g¢ikolatalari, Besler gekerlemeleri,

- Kalitede rekor. Ishakol boyalari. _
- U¢ Yildaz Bdnovali DSahtaniyeleri. Ug Yildiz Bemovali Bahtaniyeleri.

- Bliyiik yenilik: Cift Bkge kundura yalniz Side'de. Side BeyoZlu.
- Moda Banymlarlyeni tesislerle agilmigtair.

- Bozkurt yazlik pantolonlari Fincszneilar Riza Eralp'te.

- Iyisini segelim Xocatas Kola igelim. '

- Bu kavanozda ne var? Ender zeytin ezmesid.
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Poplin,yazlik pantolonluk kumastir. Akin Tekstil.

- Dibrom. Sinek,sivrisinek, tahtakurusu ve biitiin haserekere kargi Dibrom.
- Yiiksek kalite Ari Unlaranda.

- Emniyet Sandigai (tekrar)

— Pirelli (tekrar)

-Sabit Liks duvar boyalari, plastikten giizel, badanadaa ucuzdur.

~Oralet iginiz. C vitaminli taze portakal Ozii. Oralet.

-As kunduralari fevk&lade hamle yapiyor, 55«60 liraya yeni tip satiglara
baslaniyor. As kunduralari,

- Rahat.....Bozkurt (tekrar)

Hepimizin plajil MODA plaji.

Telefunken (tekran

Kredili Meskenler (teckrar)

- Motor yaflarinda.... Shell (tekrar)
-Yavrulariniza Ari Unlariyle besleyiniz.

-~ Vakiflar Bankasi..OZrenci hesabi (tekrar)
18,10-18,20 Erglin Reklam

- 102 yillik ...Ziraat Bankasi (tekrar)

- IThtar ediyoruz....Good Year (tekrar)

- Motor yaglari (tekrar) Sheill

- Ulki Ticaret (tekrar)

- Tekfen ampulde...(tekrar)

- Yiiksek kalite Ari Unlari'nda.

- side (tekrar)

- Emniyet Sandifi (tekrar)

- T.Ticaret Bankasi (tekrar)

~ Ipana (tekrar)

- As kunduralari (tekrar)-

- Ambra buz dolabir (tekrar)

- Yavrularinizi &ri Unlari ile besleyiniz.
-8ide (tekrar)

~ Kamil Kog¢ (tekrar)

- Radyolarin radyosu Neviron radyosu. Nevtron, ilk Turk radyosu.
~Umiir boy.nca aylik gelir, T.Vekiflar Bankasi'nda.
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18,20-15.30 Yzpl ve Kredi Bankasi kiiltiir yayinlaraindan ni¢in? nasil? ncrede?

Pazar glni yapllacak..,Yapi ve Kreci Bankasi (tekrar)

18,3%30~18,40 Petek Reklam-Muallf Mukadder ve saz arkadaglari.

4 milyar..Ziraat Bankasi (tekrar)

CGamagirlarinizi yipratmiyan, cildinizi bozmiyan saf Ayvalik sabunu Sezai

Omer Madra sabunudur.

—

Yazlik terilen kostiim wii yapacaksiniz? Arca'nin yazlik terilen kumasini

tercih ediniz.

Tatli ve cana yakin,....Tokalon Rujlari (tekrar)

Millet Yapar kampanyasina siz de katiliniz.

Yeni %ip As kunduralari satisa ¢ikariliyor. As kundurszlari.,

Fay temizleme tozu (tekraf)'

Garanti Bankasi (tekrar)

Emniyet Sandigi (tekrar)

Tokalon'un gece ve giindiiz kremlerinin tertibine ilfve edilen ilmin son bu-

lusu idrokret en kii¢ik hiicrelere kadar niifus ederek ciliinizin nemli kal-

masini saglar, Tokalon'la cildiniz daima canli ve taceuir.

1

Antalya Tekstil (tekrar)

Tokalon pudrasi (tekrar)

Millet Yapar (tekrar)

Diinya ¢apinda bir gbhret, muamelatinda doZruluk ve silirat Osmanli Banicasi'da.
‘Asirlik mazinin kszandirdid:z itimat, vankacilikta tecriibe ve bilgi Usmanla

Bankasi'nda, ter iic ayda bir gekilig, sik slk kazanma sansi Usmanli Bankasi'n
da, Tasarruflarizi OUsmenlil Bankasi'nda deZerlendiriniz. Osmanli sSankasi.

18.40-~18,.50 Tung Reklam- Cem sunar-Milkrofon Dergisi

102 y1llik ....Zirazt Bankasi (tekrar)

Aman ne giizel, yeni mi? Hayir Erar Hoffman'da temizlettim.
Iskra .(tekrar)

Motor yaglarlnda;...Sheil. (tekrar)

Philishave (tekrar)
Ece makarnasi (tekrar)
Membadan.... Kocatas Kola (tekrar)

Tekfen ampulleri....(tekrar) |
8 Haziran aksamina kadar tasarruflarinizi Emlak ve Kredi bankasinda toplayarak

vaz gekilisinde Istanbul Atakdy de apt. daireleri ve difer muhtelif kaymette
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para ikramiyeleri talihlileri arasina girebilirsiniz. Tirkiye smlak ve kredi
bankasi,

- Telefon ihtiyaciniz igin tek isim Iskra ,Iskra.

- Plaji, yemek salonlari, mevsimde bes ¢aylari servisi ile Turizm Bankasi
Yenikty BoZazigli gazinosu hizmetinizdedir.

- Diinyada rakipsiz Enesu motorlu bisikletleri y Enesu-Knesu.

- Gairgir giren evde dirdir olmaz.

- Ucuzu Migrosta, (tekrar)

'—‘Yeni tip As kundrasi satisa gikariliyor, As Kundralari.

— Roje Gale (tekrar)

- Ticaret bankasi yaz g¢ekilisi (tekrer)

- Philipdin nami dlinyada (tekrar)

- Sun restoran Yenikoy

-~ Yeni bir hizmet,Eskigehir yolunda Kamil Kog.

- Emniyet SandiZi (tekrar) _ |

- Sente poplin ... akin Tekstil (tekrar)

- Besler Biskiiileri (tekrar)

-Mevsimlerde 21 Haziranda yaz baslar, Vakiflar Bankasi (tekrar)
18.50~19,00 Hirriyet Gazetesi 6 ayda Almanca Dersleri.

19.45 Kisa haberler.
- Motor yaZlaranda yenilik. Shell (tekrar) .

22,00-22,10 Yankil yayinlari- Akbank ig¢in hazirlanan Tiirk wmiiziZi dinleyici istekli

« Cekiliste kazananlarain isimleri.

é2;i0-22.20 Tam Tam REklam - Istanbul Kredili Inseat ve Turistik Tesisler
Imar Sirketi Programi.-Hediyeli Nasrettin Hoce
- Istanbul Kredili Inseat ve Turistik tesisler Imar girketi sayin halkimizain

hizmetindedir, Yarisi pesin, 5 sene-vade ille Bakirkdy, Sirinevlerhe s1hhi bir
daireye sahip olabilirsiniz, Az pesinat uzun vadell taksitlerle Umraniye ,
Cengelkly, Kiiglikgekmece ve Londra asvalti {izerinde bir arsa alabilirsiniz.
Sigortali iggiler kooperatifi dar gelirli vatandaglar; Umraniye de 40 bin
nifuslu bir site kuruluyor. Az pesinat, uzun vadeli bir arsa saftinalma imkanla-
rindan istifade ediniz. Istanbul Kredili mesken sirketi hizmetinizdedir.
Garanti bankasi Nisantasinda apt. dairesi...(tekrar)

Anapa g¢ocuklarinizin bonmargesi. Anapa.

Ece makarnasl .....{tekrar)

insaatcilar dikkat! Kerestede damping. Ozcan Tuna Begiktas.

Aranan siyeh sapli boya firgalari Necati Ekgiogluhda.

Merhaba!Ben Job...(tekrar)
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- Avrupa'yl sagirian model ve renkler Klas'ta., Klas Beyo¥lu'nda.

T

-

)

rrundig Teyp.....Bak Bak (tekrar)

Her nevi badana ve boya Istanbul Boya'da. blrke01 Gar karsisl.
T.Ticaret Bankasi (tekrir)

_2.20322,§Q Soley Reklam-Unutulmayan melodiler

. 4 milyar ...Ziraat Bankasi (tekrar)

r

Ipana (tekrar)

Oralet Mandalin iginiz. Taze ¢ vikaminli Oralet mandalin &zi. Oralet.

raranti Bankasi (tekrar)

Fevk&lede.... As kunduralari (iekrar)
Millet Yapar (tekrar)

Tekfen ampulde...(tekrar)

Emniyet Sandigi (tekrar)

-Pamuk Bank 705 bin lira veriyor. Pamuk Bank tansil bursu veriyor. Pamuk Bank

4

ek kelimeyle 11 yildir sizlere giliven veriyor.

. Oralet portakal (tekrar)
- ¥illet Yapar (tekrar)

. Dibrom (tekrar)

. Kocatag Fruti (tekrar)

. T.Ticaret Bankasi yaz ¢ekilisinde apartman dairesi ve gegitli para iliramiye- -

eri veriyor.5 Hazirana kadar paralarinizi T.Ticaret Bankasi'nda toplayiniz.

. Kredili Meskenler (tekrar)
- Rahat,hafif.,...Bozkurt (tekrar)
. T.Vakiflar Bankesi Oirenci hesabi (tekrar)

2,%0-22,40 Yonca Reklam-Feriha Tunceli'yi dinliyeceksiniz

D1k1§ makinas: mi alacaksiniz? Zetina.

. Uyumaktan da rahat; Ayaz Turizm'le sey.hat.

. Universiteler giris imtihanina hazirlama kursu Bilgi Ders.nesi. Cafzloiflu.

. Cennet Bahcesi kamp ve piknik yeri nizmetinizde. Cénnet Bahgesi Kiigiik Gekmece,

- A, salon takimlarina baylldlml Sihir Mobilya'dan aldim. Sihir,Sihir,Sihir.

ihir Mobilya KadikOy'de.

Bmniyet SandiZi (tekrar)
. Saheser Italyat'dan m1? Hayir, Leydi'den.
Merbolin'in yeni ve ucuz Merbomai duvar boyalari sayesinde kire¢ boyalarina

aydos.
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- Roger Gallet (tekrar)
-Harika Paris'ten mi? Leydi'den.
-Zetina bedava diki§ makin.si, bedava radyo de¥itiyor. Siz de istifade ediniz.
~ Emniyet gOmlekleri (tekrar)
- Nereye? Leydi'ye. Ben de Leydi'ye.
- Dani, Dani, Dani Avrupa ayarinda yegane boya fircasidir.
- Hato saraplari sihhat ve nege yaratir, Her zuman h:r yerd: Nato Jarwplari.
- Sevpilim saglarin ¢ok glizel olmus.Tabit Kuafdyr slUkri'den geliyoruti.
- Tatlicilarin bltin.......{(teckrar)
- Millet Yapar (tekrar)
- Oralet portakal (tekrar)
=5teno kurslari basladi. Tiinel Dersanesi.
~Erko (tekrar) | |
- Philishave (tekrar)
- Hem ucuzZ....T.P ve T.P.A.0. (tekrar)
-~ Yavrulariniza Ari Unlar:i ile besleyiniz.
- Brko (tekrar)
-Cannes film ,..Hayat Mecmuasi (tekrar)
- Binaca (tekrar)
- Akfil merpolin size yakisir.
- Shell (tekr.r) '
- Yapi ve Kredi Bankasi (tekrar)

28 /May /1965
08.15 Kiiglik Ilanlar

- Ev kadininin gargaf dikme derdi Lale hazair c¢arsaflari ile sona erdi. Lale
hazir gargaflari son moda 5 renkiir. Lale hazir ¢argsaflari bir Santral
mensucat mamuludur. |

~ Shell super yaZi...(tekrar)

- Liiks Ankara gemisi ...fiatlar. (tekrar)

- 29=30 Mayis .. Qoéuk esirgeme Kurumu . (tekrar)

10.35 Kiigitk ilanlar |

~ Shell Super (tekrar)

12,35 Kiiglik Ilanlar |

- Yeni Gazete her Pazar parapkz ilave veriyor. Yeni Gazetenin by ilavesi

Yazlik mayo ve kadin elbisesidir.
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- Dertleriniuin bir kismini bir Millt Piyango blletl ile gidermek miimkindir.

Bir anda 1 000 GO0 liranin cebinige doluvcrme51, cebinize atacaZiniz bir
1111 Piyango biletl ile miimkiingiir.

- Denizecilik Bankasi (tekrar) .

- Liks Ankara Gemisi .....Izmir'e de ugrayacak. (tekrar)

- Birgok iglerde sabrin sonu.,..Milll Piyango (tekrar)

- 29-30 Gocuk Esirgeme Kurumu (tekrar)

- Yeni Gazete ...:.mayolar (tekrar)

- Lale hazir carsaflari (tekrar) .

- Shell (tekrar) '

13.40 Yeni Ajans'in T.Ig Bankas1 ig¢in hazirladiZi DoZru mu? Yanlis mi? 1%.5%
- Kurulug yilindan bu yana halka hizmet yolunds hicbir fedfkarliktan kaginma-—
yanT.Is Bankas1'na halkimiz artan bir tevecciih gbsteriyor, T.ls Bankasi'na
gilveniyor. T.Is Bankasi da bu tevecciih ve glivene layik olmak ¢abasi ig¢indedir,
19 Mayis'ta yapilan Tﬂmilyon liralile dev ¢ekilisg, T.Is Bankasi'nin tasarrufu
tegvik yolunda yapt1Zi geylerden sadece bir tanesidir, T.Is Bankasi tasarruf
sehipleri i¢in daha nice dev g¢ekiligler hazirliyacaktir. T.Is Bankasi yeni
sﬁrprizini,’pek yakinda Ogreneceksiniz,. T.i§ Bankasi'nin diinyada meveut en
modern sistemlere gbre kurulmus servislerinde: Her tiirlii banka isleri menfa-
atinize uygun sekilde gbriiliir, T.Ig Bankasi'nin herhangi bir subesine girig-
te kencinizi samimi, sicacik bir hava iginde bulursunuz, Ustelik T.Is Bankasind.
para biriktirenler, gekilislere katilip, cazip ikramiyelerden kazanma sansi-
na sahip olurlar. T.i§ Bankasi'na giiveniniz, T.Is Bankasi'nil tercih ediniz
sevgili dinleyiciler. T.Is Bankasi'na gilvenenler daima karli gikmiglardar.
T.Is Bankasi'nin ikramiye gekilisleri halk huzurunda, otomatik makinalarla
yapilmaktadir. T.Is Bankasi paranizin, istikbalinizin emniyetidir, l

17.55  Kiiglik Ilénlar
- Ummadak tas bag yarar,derler sevgili dinleyiciler, UmmadiZiniz bir zamanda

bir Millt Piyango bileti sizi milyoner yapabilir. Cekilig 7 Haziran'da. Bile-
tiniz varsa 7 Haziran hayatinizin doniim ncktasi olabilir.

- lale hazir garsaflari (tekrar)

- Eger insanin hayatina istikamet....Milli Piyango (tekrar)

18.00-18,10 Murat Reklam~-Tiilin RKorman'dan size

-102 yillik...Ziraat Bankasi (tekrar)
- Plastik stor pancurlar Kamping'de. Kamplng Elmadag No:.. Imalat Plastik

Sanayii Qukurel Izmir,
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- Hali Sarayi, halilarin sarayidar,

- Sabit Liuks duvar boyalari (tekrar)

- Zevkler ve renkler Coskun'da bulustular. Coskun.

- Yavrulaniz:i Ari Unlari ile besleyiniz.

~ Aygaz {(tekrar)

- Uylesine ig agici, o kadar saZlam Prescold buz, dolaplari. 1965 Prescold
puz c¢olaplar:a, '

- Kemancl Mensucal bahtaniyelerink daima tercih ediniz.

- Pirelli {(tekrar)

- Kamil Kog (tekrar) |

- Besler Biskiivileri, Besler ¢ikolatalari. herkesi besler.

~-Eren Triko'nun mevsim yeniliklerini gbriiniz.Eren Triko.

- Glingdr'de bulugulim, en giizelini, en zarifini alalam. Glingdr.

-Emniyet SandiZi'ninl/2 milyonluk yaz ikramiyeleri cekilisine katilabilmek
igin blitiin tasarruflarainizi 7 Haziran akgamina kadar Emniyet SandiZi'na
yatiriniz. Bmniyet Sandigz,

~Coskun (tekrar)

- Saylav {tekrar)

~ Akfil merpolin size yakigsir, Akfil merpolin sizi glizellegtirir.

- Yiiksek kalite Ari Unlara'nda.

-~ Merhaba, ben Job. Agik altin sarisi renkte, hakiki Isveg celigindenim.
Aman taklitlerimden sakinin. Job, Job, Job trag bigaklari.

- BeTeBe (tekrar)

- Hal:i sarayil CaZaloZlu Nuri Osmaniye'de,

- Kunduradsa Glingdr. Gantada Gingdr. Glagdr, Harbiye'de.

- Israrla.Ishakol (tekrar)

18,10=18,20 Ates Reklam-Ugurlugil Ailesi

- Sana sarklsi

- Kahvaltida Sana...(tekrar)

- Akhank (tekrar)

~Ece makarnasi (tekrar)

- ¢BS plastik boyalari yuvanizi giizellegtirir,
- Nas1l yapildi#ani tarif eder misin? vesssTad (tekrar)
- Hersey Migros'ta.

- Binaca (tekrar)

-~ Shell (tekrar)

- Evde, sokakta, plajda Tokyo Ginza.

- Tekin Erer....Son Havadis.. (tekrar)



-31=

- Erko (tekrar)

- Ender zeytin ezmesi her yastaki insanin gidasidir. wnder.

- Akfil merpolin size yakigir, Akfil merpolin sizi glizellegtirir.
- Bxtra Vim piril piril yapar, Extr: Vim mis kokuludur.

- T.Ticaret Bankasi. (tekrar)

18.20-18,30 Teleks Reklam-Sevim Taniirek ve bir istek
- Tenl bir rekor...Zirast Bankasi (tekrar)

-Miijde, Fenerbahge plaj ve gzazinosu pazar gini aglilyor.
-Ipana (tekrar)

- Ece makarnzsi (tekrar) |

- Turkiye Halkx Bankasi halkin bankasi., Tasarruflarinizi Halk Bamkasi'nda top-
layiniz. ' '
- Kores saétleri..

-Roger Gallet (tekrar)

- Iyisini segelim Kocafag Kola igelim,

- Yemek odasi harika, Sihir Mobilya'dan aldim. Sihir.

-~ Ambra buz dolaplari..(tekrar)

- Ulxii Ticaret (tekrar)

- Saylav (tekrar)

- Tirkiye'de terylene,..Bozkurt (tekrar)

- Afiyetle....Kuliip Kola (tekrar)

-~ Emniyet gbmlekleri (tekrar)

- Tiirkiye Halk Bankasi 27 yillik tecriibe, 77 sube ile emrinizdedir.
- 26 sene garantili Isvicre saatleri. Kores, Kores,

—Yaték odasy fevkalade. Sihir Mobilya'dan aldam., Sihir.

~ Shell ¢tekrar)

- Merbolin sentotik, plastik boyalari. Boyacinin agka,

-Kores saatleri (tekrar)

- Bir geng igin...Java {tekrar)

- Ruliip Meyva Sulara (tvkrar)

- A, salon takaimlarina bayildim. Sibir Kobilya'dan aldam. Sihir,

18,30-18,40 Lir Reklam-Ahmet Sezgin'in sesinden

- 102 y1llik...Ziraat Bankas:i (tekrar)
- fmper ve Selka suya karsi. Imper ve Selka rutubete karsi. Imper ve Sclka

tecrit maddelerini kullanainlz.
~Shell Super (tekrar)
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- Emniyet SandiZi (tekrar:

-Afiyetle....Kulip ¥ols (tekrar)

-Tekin “rer,..Son ravadis. (tekrar)

- Senta poplin..(tekrar)

- Hemiucaz...P.O. ve T,P.A.0O, (tekrar)

~ Eti Bisktivileri (tekrar)

- Sehrin en yakin arsalari Ziya Ozden'de satilmaktadir, Ziya Ozden BeyﬂZlﬁtadlr-
-Kopuz gdmlekleri(tekrar)

Ucuz, daha ucuz, daima gsik, Dilberler.

Shell Super (tekrar)
Roger Gallet (tekrar)
- Membzdan....Kocatag Kola, (tekrar)

1

Alaturxa yztaklara veda., Sihhi, rahat, 5 sene gerantili Oya somyall yateklarzy.

18 40—18 20 Genger Reklam

- Qunyanln aort buca jinda taninan tek marka AEG. Buz dolabi, c¢amasir makine-

sinde en iistin kalite AEG, Sizde,herkesin tercih ettifi murka,diG'yi tereih
ediniz.

-Philivs. (tekrar) _

-~ En giizel tatil.....Java (tekrur) *

- Yenilik ve kalite Ipek L§ kumaglarinda.

~Hekikat, Tatlicilarin bitin mamQlleri .......(tekrur)

- Aygaz firini (tekrar)

- Kredili Meskenler (tekrar)

- Yarin Ses Mecmuasli sinema gévrelerinde blyik akisler yapacak bir yu.z1i ya-
¥inliyor. Sincma artistlerinin ihtiraslari. Yarin Ses iMecmuasi'nda,

19.45 Kiigitk Ilanlar

- Unmadik tas....Mi11%2 Piyango (tckrur)

- Lale hazir garsaflar: (tekrar)

- Ankara Devlet Operasi (tekrar)

- Shell Super (tekrar)

- T.Ticaret Bankasi (tekrar)

- Yapi ve Kredi Bankasi (tekrar)

- Tirk Yurdu Dergisi (tekrar)

- Kiigiikk tesadiifler....Milll Piyango (tekrar)

- Ipana (tekrar)

~ Pehlivanlar dikkat, bilegZinize gliveniyorsaniz =7 Heziranda TekirdaZ Kiraz

Festivali glireslerine katiliniz.



-52=

- Yeni Gazete ...yazlik mayo (tekrar)
- Kondor radyosu (tekrar)
7 Haziran piyangosunds 100 000 befenmiyorsiniz....Mill? Pi eango (tekrar)

Yenilik lizerine yunilik, Sancak TiUl' - muhteren misterilerini bir killfet-

ten daha kurtariyor. Tul icin dikis parasi vermeile paydos. Sancak Tul ek fi-
at almadan, ambalajden alinilp pencereye takilacak tiil imal ediyor. Tafsilat
sirkeci Dofu Is Hana.

- Yeni Gazete ...yazlik mayo..(tekrar)

- 29=30 Cocuk Bsirgeme Kurumu (tekrar)

- Ankara Devlet Operasi {tekrar)

- Akbank (tekrar) |

- Sanayiecl ve tacirler .. Liks Anakara Gemisi (tekrar)

- Istikbalin size¢ nelcr hagarladifini....Mili? Piyango (tekrar)

- § Haziran aksamina kadar tasarcuflarivnizia Zmlfk ve Kredi Bankasi'nda topli-
yarak, yaz gekili§inde AtakOy'de apartman dairesi ve muhtelif kiymette pars
ikramiyeleri_talihlileri arasina gircbilirsiniz. Emlak ve Kredi Bankasi.
22.,00-22,10 Karamani Reklanm-Nefeslerink tuttular

-102 yallik ....Ziraat Bankasi. (tekrar)

= Ece Makarnasi (tekrar)

= Yazin en iyi glnlerini Beykoz Korakulak Dag Restoran'da gegiriniz.

- Afiyetle...Kuliip Kola (tekrar) |

- Philips (tekrar)

- Saylav (tekrar)

- Emniyet Sandiiai (tekrar)

- T,Ticaret Bankasi (vekrar)

- Philishave (tekrar)

- Kulilip Heyva Kokteyli (tekrar)

- Aygaz firaini (tekrar)

- Telefunken (tekrar)

- Java varsa otomobilim yok diye....(tekrar)

- Yiiksek kalite Ara Unlari'nda.

- Xredili Meskenler (tekrar)

- Yavrularinizi Ari Unlari ile besleyiniz.

Sihhatimi ...Kocatas Fruti (tekrar)

20.10-22.20 Giiven Reklam-Gonliniize gore
- Ne kadar fazla.....Pamuk Bank (tekrar)
- Genglik, dinglik, huzur Balana'da. Balana.
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- Turkiye'de terylene...Bozkurt (tekrar)

- Temizlikte Teksin, camasirda Teksin, bulagikta Teksin.

- Pirsat Onlinlizde, gens elinizde, Istanbul Bankasi hizmetinizde.

~ Jumbo yepyeni modellerle sofranlzda En iyi ¢atal, kasik, bigak Jumbo.

- Jchre yakin kredili meskenler Biiyiik Postane karglslnda Kredili Insaav girketdi.
- En glizel tatil ....Java (tekrar)

- Akbank (tekrar)

- Hem ucuz.. P.0 ve T.P.A,0., (tekrar) :

- 200 ‘liranazla 100 QOO lirays Pamuk Bank'tan kazanebilirsiniz. 100 000 lira

ile de 50 0C0 liralik iki apartman dairesi alabilirsiniz. Pamuk Bank .
- Balana (tekrar)

- Saylav (tekrar)
Nevitron radyosu (tekrar)

T.Vakiflar Bankasi GZrenci hesabi (tekrar)

22,20-22,30 Giiney Reklam- Siir ve melodi
4 milyar ....Ziraat Zankasi (tekrar)

Misafirlerinize Konak Viyana Karamela,

Fay temizleme tozu (tekrar)

Canli ve teninize mygun dudaklara sahip olmak istiyorsaniz Tokalon'un ce-

gitli renkteki rujlarini kullaniniz.

- Komili zeytin yaZlarai 82 yildir mutfaginizda. Komili zeytin yaZlarai.

- Aygaz firini (tekrar) |

- Balvit yaslilaik ve gegitli sébeplerden meydana gelen yorgunluklari b.rtaraf
eder, Bal-Vit

~ Paranizin yurtta...;T.P.A.O.'(tekrar)

-Ipana (tekrar)

- Saylav (tekrar)

- Tokalon pudrasinin fatilasyon serisine dahil renkler her tene her ;lize
en uygun havayi veriry |

- Gilines ve tarih gehri Antslya.8imdi de poplinleri, pantolenluklara ile
Antalya Tekstll

- Bal-Vit zinde bir ga11§ma glicli sadlar.

= En kaliteli Ayvallk zeytin yaZ1 Komili zeytin yaglari
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22,30~22.40 USur Reklam-Altiyi bil,seytana uyma

- En eckonomik,en en emin gag Aygaz.,

- Buniyet Sandifi (tekrar)

- Erko -(tekrar)

- Max Factor_hanlmlarl davet eder. Max Factor'in makya] mitehassisi, cilt
bakimi, modern makyaj ve giizellik tavsiyelerini icretsiz gbstermektedir.
miiracaat: Elhamra Parfiineri Majazasi. '

- Zarii erkegin gémlegi Paksoy nylon tekstir. Paksoy nylon teks zOmleii.
- Rzhat, hafif....Bozkurt (tekrar)

_ Saylav (tekrar)

~ Yiiksek kalite Ara Unlari'nda.

- Gilzel kadinin kremi Debak ac1l badem vagi. Debak.

- Yavrularinizi Ari Unlaraiile besleyiniz.

~ Akfil sige yakisair. _

- Migafirlerinize Konak Viyana Karamela.

22,40-22.45 Yayla Makarnasi- Isteyin ¢aialam, bilin verelim.

- Reklam hakikati sOylemezse kiyusetten diiger. Yayls irmik makarnasindan sag-
mayinlz. Yayla irmik makarnasinin nefasetini anlamak i¢in tek ¢are tecriibe
etmenizdir.

- Midesini koruyanlarin omrii uzun olur, Midesini sevenler yemeZe Yayla irmik
makarnasiyle baglarlaf. Saf irmik Yayla makarnasi, lezzeti ve nerasetiyle
bastadar, :

- GOrip begendiler, pisirip tecribe ettilery Yuyla macarnasi harikadair, dedi-
ler. Yayla makarnasini siz de tecriibe ediniz. Yayla makarnasinin ikramiyesi

makarnasinin kalitesidir.

Saturday/May 1965

08.15 Kiiciik Tl4nlar

- Tiirk Yurdu Dergisi (tektar)

- Lale hazir garsaflari (tekrar)

-~ Sanayici ve tacirler..Lilks Zinkara Gemisi..{(tekrar)

~ Maden, enerji ve bankacilik faaliyetleriyle memleket ekonomisine Ug ayria
yonden hizmet eden Eti Bank'in milyarlari agan varligi, mevduatinizin temi-
natidir. .

- Cocuk Bsirgeme Kurump Il Merkezinin hazirlad.Zy Istanbui Festivali bu akgam

ve yarin Gilhane Parki'nda. Sevim Tantirek, Oztlirk Serengil........Glilhane

Parki'nda.
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12.35 Kiglk {l&nlar
- Yeni Gazete . +y1zlak mayo (tekrar)
- Shell Super (tekrar)
- Yeni Gazete ..yazlik mayo (tekrar)
- Luks Ankara Gemisi...fiatlar (tekrar)
Insenin dostlarinden ,....Mi11% Piyango (tekrar)
. Shell Super (tekra )
-~ Ankara'ds Kavaklidere'ce, Kaloriferli, parkeli, tam konforl. spartmas daire-
leri, zengin ve gegitli para ikramiyelerij Tosarruflarinizi Sti Bank'ta top-
liyanlarindair.

- (ocuk Esigeme Kurumu....Sevim Taniirek...(tekr.r)

1

14.00-14,10 Sevil Reklam- Saz ve sbzle deyigler dde Fatma Tiirkan,Saim Uygun
- Bankacilikta silirat Demir Bank'ta. Yilkksek isabet gansi Demir BDank'ta. Her
cekiligte apattman dairesi Demir Bankfta.

- Ipana (tekrar)

- Viper, iki deterjan, iki ¢amagir suyu yerine otomobil, camasir makinasai,
bisiklet, radyo veriyor. Viper. '

- Senenin kumasl Moda Tekstil kumagi.

- Yiiksek kalite Ari Unlari'nda.

- Emniyet gOmlekleri (tekrar)

- Kores saatleri (tekrar)

Turan OZuzbas'in beklenen kitabi,"Yaganwamis Mektuplar® gikiaz,

- Teksin (tekrar)

- Qoo..Job kullanaiyorum, |

- Modelde yenilik, kalitede listiinlilk Akain Mobilya'da. Akin Mobilya Rumeli
Caddesinde, _ _ |

- Murbolin sentetik ve'plastik boyalari. Merbolin boyacinin agka.

- Miijdeliyoruz, s8hretli Crosley buz dolaplari hizmetinisdedir. Hemen bir
Crosley buz dolabi almakta acele ediniz. Crosley, Crosley.

- Kalite, zerafet, desen Moda Tekstil kumaglarinda.

- Brdem kahveli karamelalari kahve zevkinl verir. Brdem.

- Danfil (tekrar):

~ Yavrularinizi Ari Unlari ile besleyiniz.

- Bvet, artik kullan=zcafiniz kalitell ve ucuz duvar boyasi merbomat. Merbo-
lin boyacinin agk:i.

- Radyolin digleri temizler.
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- Rehat, hafif,..GZozkurt (tekrar)

- Lezget ve rayihasina herkesin hayran kxldiz1 Hindistan cev1411 Ari Koko
biskilvileri yeniden satisa arzeullmlqtlr. |

- Dar gelifli vatandaglara Umraniye'de 3 000 parsellik yeni bir site kurulu-
yor. |

- Annecifim, -ekmeZime Ender zeytin ezmesi siirer misiniz?
- Mevsimlerde 21 Haziranda yaz baglar. Ikr.miy.de 21 Haziranda SZrenciye im-

kan saZlar. Mevsimlerde yaz, glines ve sihhatin wisali, ikramiyede tahsil
bursu, istikbalin misalidir. T.Vakiflar Bankasl. T.Vakifler .ankasz.

14.20-14.30 Askin Reklam-Hafta sonunda Tiirk miizigi,Safiye Filiz-BilentOral
- Tskra (tekrar)

Moda, Tekstil kumagi zerafetin semboludur.
Yiksek kalite Ara Unlari‘nda.

Tiirkiye'de terylene +«.Bozkurt., (tckrar)

Darvas Restoran Hisar'da.
- Akfil size yakisir, Akfil sizi glizellestirir.
Kopuz gomleklerl.(tekrar)

~ Saylav (tekrar)

- Senta p.plin ..Akin Tekstil (tekrar)

~ Cocuklariniza miijde, Moda'da kamp ag¢iliyor. Bu kampa iki yasindan iuvibaren
ana ve ilk okul c¢efindaki g¢ocuklariniz faydalanacéktlr. Sabah 08,00 den ak-
samlari 18.00 e kadar ¢ocuklariniz okuyacak, gezecek, eflenceik,denize gire-
cek ve istirahat edecektir. Cocuklarinizin sagligil Ozz1l kamp doktoru tarafine
dan kontrol edilecektir. Kamp glindiizlii ve yatilidir. Her scmt i¢in sevis ara-
balari hizmetinizde ve servisinizdedir. Okulda ikmale kalmig gbcuklarlnlz,
kampta tecriibeli OZretmenler turafinuan yetigiirilecektir.

- Bale mi, dediniz? Moda Ilk Bahar Ana ve Ilk Okulundéa. Piano mu,dediniz?

Moda I1k Bahar Ana ve Ilk Okulunda., Mandolin mi?...........Resim mi%¢..0c.....
Biitiin dersler Moda I.B.Ave I.0.'nda, Kampta. Ingilizce desler tecriibeli Ingi-
liz Sgretmenler tarafindsn verilir. Kamp kayitlarina baglanmigtir. Kamp 7 Ha-
zirandan 7 ZEyliile kadar devam edecektir. Tekrar ediyoruz, kamy kayitlarina
baglenmistir. Tel: 36 34 87

~ Kauguklu Beztles g¢untalarinin yegane toptancis. Aydan ticaret.Mustafa Tinel.
- Capalilars miijde, Lizbon Pastanesi, her gesit pasta, dondurma, seuerlemele=-
Tiyle hizmetinizdedir. Lizbon Fastanesi.

- Bayanlar dikkat, mevsim yenlllklerlyle Hayati Bilge-Mehmet Nasir Na31r Han'da

Vasir Han Fincancilarda.
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Alac.giniz Heyko saati size Istanbul u gorme s nsinl kazandirabilir.
- Simdi her yerde Akin Tekstil yazliklari. Akin Tekstil.
Kopuz gbmlekleri. (tekrar)

1

- ¥ml8k alim satim iglerinde miigterilerinin takdirini kazanmis segane nilesse-
se Onder Eml@k. Tel:,.. Arsa, zpartman, kat vEya .lmak veya ssimak istiyor—

saniz Kadikdy, Alti yol Cilek sok.k l;/l de Onder Fulfk. Dikket unutwayiniz,
7ersat Onder.

14.30~-14,40 Hareket Reklam-Sesli Mecmua
- Philishave (tekrar)

- Sinnet gocuklarina ne lazamsa Esin Altain to.:'da.

- Hakiki tzrylene, Arca'nin yiin terylene kumasidir.

- Aman n glizel yeni mi diktirdin? Hayir Yrar Hoffman'da temizlettim.

- Sahdser ¢ok begendim, italya'dan m1? Hayir, Leydi'den.,

~ Sincap aZizda tad, kalitede itimat., kuruyemiste tek ad.

- Yavrularinizili Ara Unlari ile besleyiniz.

- Taklit edilmeZe baglzdr. Kumas kenarindaki Akin Tekstil yazilaraine dikkat.
Akin Tekstitil.

- Harika, ne kadar glizel, Paris'ten mi? Hayir, Leydi'den.

-Uzun vadeli taksitlerle sihhi tesisler Bliyik Postans korgisinda Kreodli ites-
¥enler Inssat Sirketi.

Philips (tekrar)

Yiiksek kalite Ara Unlari'nda,

Bsin Altintop Bliyiik Postane karsisi.

Iffet Butik, Nisantagi, Iifet Futilk.

~Tekin Brer...Son Havadis..(tekrar)

-~ Nereye? Leydi'ye. Aaa,.,.. ben de Leydi'ye.

- 10 000 lerin sevgilisi gliniiik Adalet Gazetesi her sabah Istanbul'da,Adalet

1

Gazetesi Istanbul'da,
Miijde, Bahar piring unlarini bakkalinizdan arzyiniz.
Uzun vadeli....Kredili Meskenler Insaat Sirketi. (tekrar)

I

Iskra (tckrar)
Blitiin redyolar toptan Osman OkuroZlu'nda. Bayileris: Uzunkooru'de Burhsan,

Oziimetokali, Yiksek K.ldarim'da Ishakx v Momo Tanfranko, Hireke'de Akii Netin.
-~ Tdealistlerin Gagetesi Zafer her sabah Istanbul'da. Zafer Gazctesi her sabah
her yorde. Biitiin meselelerin ig ylUzll Zafer'de. Zafer $iryakisi olacafiniz
gazetedir., Zafer idealistlerin gazetesidir, okuyunuz. nkera'nin glnlik gazed
tesi Zafer'i bundan bOyle her sabah [stanbul'de, uiitin semt ve buyilerinde

bulapilirsiniz. Zafer Idealistlerin gazetesidir, okuyuuz.
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- Italyan Gondola boya fircalari Necati
galurinda.

Bksioflu'nda, Kalite Gon.ola boya Iir-

- Kalitede Uskan, Ucuzlukta Uskan. Uskan gBmlakleri.

- Israrla...Ishakol (tekrar)

- Gatakda Ar Yildaz, blgakta Ar Yildiz, modelde yenilik, kalitede tistiinlik
Ar Yildiz'da. |

- Tekin Erer...Son Havadis(tekrar)

- Paslanmaz'Kuft_blgaklarl.

Sabit Liks duvar boyalari (tekrar)

- Hergiin, Hergln Gazetesi oku,unuz.

L4.,40-14,50 Huzur Reklgm—Alpay'la 10 dakika
- Akbank (tekrar) ‘
- Zetina (tekrar)

- Alkom daima piril piral,

- Hakikat, Tatlicilarin....(tekrar)

~ Her evde Aksu Bahtaniyeleri wvar, Aksu.

- Evlerinizde krem Silon bulundurunuz..Krem Silon.

- Marangozlar, kalinlik makinslarinda Nihat Aslan. Rabita makinalarinda Ni-
"hat Aslen., Tlirkiye'de rakipsizdir. Arap Camii.

Nereye? Leydi (tekrar)

Kuafdr Jilkri, Rumeli Cuddesi.

Mutuk saraplari Paris'te altin madalya aldi. Hutuk.

Dani farg¢:lari (tekrar)

L}

Tiinel Dersanesinde pratik A1manca. Pritik Almance Tilnel Dersanssi'nde.
Tiinel Dersanesi ilinel'de.

- Zetina (tekrar) .

- Harika.....Leydi'den (tekrar)

~Ayaz Turizm (fekrar)

- Alkom mutfak esyalari. Alkom.

- Huzur. Huzur. Huzra kavusmak ml istiyorsunuz? o halde Huzur yataklarinda

yatlnlz; Huzur yataklari Tagkasap. iuzur yataklara,
- Merbolin'in yeni Merbomat duvar boyzlarinin fiatini boy.cainizdan sordunuzmu?

- Pazar giinii nereye gideceginizi diisiinmeyiniz. BayramoZlu Sanil Gazinosu'na
gidiyoruz,., Bayramoglu.

-~ Saylav (tekrar)

- Saheser....lLeydi'den (tekrar)

- Roger Gallet (tekrar)
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- Sun Restoran, Yenikdy,
- Tinel Dersanesi'nde steno kurslari. Steno kurslarai Tiincl Dersanesinde., Tii-
nel Dersanesi Tiinel'de, ‘ |
- Sevgilim, sac¢larin gok guzel olmug. Tabii, Kuafdr gikriitden geliyorum. Kua-
for Sikri, Rumeli Caddesi,
- Emniyet gomlekleri (tekrar)
- T.Vekaflar Bankasi O¥renci hesabi (tekrar)

14.50-14-60 Rektas sunar- Sporda bilmediklerimiz.

- Paramizin yurtia....T.P.A,0. (tekrar)

- Kaliteli mobilya Yavuz Mobilya'da. Yavuz Mobily- Besiktasg'ta.
- POplin'yazllk, pantolbnluk kumastir. ikain Tekstil.

- Super riliz dikissiz kadin gorabi, Super ¥iliz.

- Besler (tekrar)

- Beatle pantolonlari Yeni M:lek sokaZinda.

- Rahat, hafif.. Bozkurt (tekrar)

- Sabreden dervis nmuradina ermis. Crosley buz dolabini beklemekle en isabet-
1i yolu sectiniz.Bir Crosley buz uolabina sabhip olan onunla her zanman ifti-
har eder.

- iIsraria...ishakol (tekrar)

Senta poplin...Akin Tekstil (tekrar)

Saylav (tekrar)
¢ ¥Y1ldiz Bornevala bahtaniyeleri, U¢ Yildiz 3ornovali gorspvalari.
Binanizi sudan, rutubctien korum«k istiyocrsenzz dmiilzer tec:it maddesi

kullanainiz. Emiilzer. _
- Yilksek kzlite 4rai Unlara'nda. ‘
- Beatle pwnLoloularl Yeni Helek soka*inda.
- Moda banyolari yeni tesislsrle agilmistir.
- Ucuz, daha uguz, en ucuz. Deima sik, dayanikli gi. im esyasi yalniz Uilberlerd
Bilberler'in Mahmui. Paga'daki daimi ucuz egya dairesine mutlaka uirayiniz,
- Akbonik (tekrar)
- Pirelli (tekmar)
- Hepimizin plaji Moda plaji.
- Ipana(tekrar)
~ Bewtles pwntolonlari Yeni Melek sokaiinda.
- Besler (tekrar)
~ Sabit Liiks (tekrar)_
-~ SiMdi her yerde Akin Tekstil_yazlaklarl..Akln Tekstil.



-

-

=4

Super Piliz (tekrar)

Iyisini segelim Kocutas Kola igelin,

Bozkurt =ltin poplin paniolonluklari (tekrar)

-Yavrularinizi Ari Unlari'yle besleyiniz.

T.Vakiflar Bankasi S¥renci hesabi (tekrar)

17.57 Kigiik Il8nlar

-

Lale hazir gargzflari (tekrar)
Aksini kimsenin...Mill? Piyango (tekrar)
Shell Super (tekrar)

Sayln I'stanbul'lular, Bomonti bahgesi soBuk figa biralariyle hizmetinizdedir.

Bahgemize yameklerinizle gelebilirsiniz. Bomonii bahgesi, 51@11 Apide-i
jlirriyet caddesinde.

Bahtiyar olmanin DiT.......Mi1l% Plyan“0 (tekrar)
Shell Super (tekrar;
T.Eml8k Kredi Bankasa tarafindan tesis edilin Atakdy wnlaji agilmistir. Te-

sisliorin 3 glinliik hasilatil:Donanama Cemiyctine verilecefl s=yin halkim za

duyurulur.

[
l‘u‘o

00-18.10 Bakers Reklam- Yildiz Tezcan ve istekleriniz.

-

Shell Super (tekrar)

ipana (tekrar)

As kunduralari fevkalade hamle.....(tekrar)

Millet Yapar (tekrar)

Jumbo (tekrar) ‘

Ambra buz dolaplari (tekrar)

Mikemmel kélite, hakiki defer Ziynet dikis wmakinelerinde,
Iyisini segelim Kocatag Kola igekim.

Aygaz firani (tekrar) '

Yilksek Kalite Ari Unlari'nda.

Misafirlerinize Kbnak Viyena Karamela.

Kalitece Italyan Gondolzs boya firgalari.

Dikiste, nakista Ssiera en bagta. Zsiera Lllaglklar.

Millet Yapar (tekrar)
Miitehassih eleman, tam randuman DoZan lastik kaplama favrikasi.

-Besler (tekrai)

Tiirkiye'de terylene...Bozkurt (tekrar)

th, gene perde yirtildi..Feyzan perde rayl (tekrar)’

- Yevrularinizi Ari Unlari ile besleyiniz.
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- En glizel tutil...Java (tekrar)
- Krem Amber (tekrar)
- Italyan Gondola boya fircalar: Necatikaéioglu'nda.
- Yeni tipnAs kunduralari satis: ¢ikariliyor,

-T.Vakiflar Bankasi 8frenci hesaby (tekrar)

18,10~18.20 Is Reklam-isk ve melodi

- 4 milyar .,.Zirzat Bznkasi (tekrar)

. - Pamuk Bank Sultan Hamam'da., Papuk Bank Gzlata'da, Pamuk Bank BeyoZlu'nda,
Pangaltl'da, Nisentasi'nds, begiktas'ta, KadikSy'de. Pamuk Bank 20 subesiyle
blitlin bankzcilik islerinizde hizmetinizdedif. Pamuk Bank.

-~ Balana (tekrar)

- Tekfen ampulde..;(tekrar}-

- Sihhatimi seviyorum Kocatag Fruti ig¢iyorum.

- iskra (tekrar)

- Millet Yapar (tekrar) ‘

- Tiirkiys'de terylene ...Bozkurt {tekrar)

- Kredili Meskenler (tekrar)

- Giyim esyasanda 70U yil Onder, Dilberler. Dilberlir.igte, Dilberler'in
“halka yeni bir hizmeti: daima ucuz esya daircsi Mahmut Paga'dsa Agildw.

Istanbul Benkasi yarina gilivenle bakmanizi saglar,

- T.Picaret Pankasi (tekrar)

- Bzlana(tekrar) ,

- Bozkurt Altin poplin pantolonluklari Fincancilar..{(tekrar)

- Aygaz firini (tekrar) '

- Jumbo (tekrar)

- Shell Super (tekrar)

- Neviron radycsu (tekrar)

- Omiir boyuneca aylik gelir, psuranizin devahli gelir kaynagi, tahsil bursu

ikramiyesi, g¢ocug. nuzun istikbalinin duyanagl Y.Vakifler Bankaca.

18,20-13",30 Kervan Reklém-@rhmn Boran v« acalp rekorlar

~ 102 yillik...Ziraat Bunkasi (tekrar)

- Iipana (tekrar) ‘

- As kunduralari fevkslade ... (tekrar)

- Emniyet SandaZa (tekrar)

- Birineci sinif t.rzi ipek Is kumaglarini tereih ediyor.
- ¥illet Yapar (tekrar)

- Eski lastik ..Good Year (tekrar)
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- Geceler Tekfen'le (tekra:)

- T. Halk Bankasi {tekrar)

- Killet Yapar (tekrar;

- Telefunken (tekrar)

~ Shell Super (t:ckrar)

- Saylav (tekrar)

- Kuliip Meyva Sular: (tekrar)

-~ Yeni tip As kunduralari (tekrar) ;

- Mevsimlerde 21 Haziran.,.T.Vakiflar Bankasi (tekrar)

18.30=~18.35 Akbuank 208. programini sunar-Erol Biliylikburg ve arkadaeslara

- Sayin dinleyiciler, memlek:timizde Ilk defa sayin tasar uf sabiplerinin
hizmetine alinan elektronik beyin, buglnlerde yaz ¢okiligine katilacak bil-
unum hesap numaralariny ketrolinden gecirmektedir, Hesap sahiplecrine ait
haklarin titzlikle korundugu ve elektronik beyinin sagmzz hafizasinin iglet-
tigi bu sistem ic¢inde siz de Akbank'in yaz g¢ekilisiune katilabilirsiniz.

Bu cekiliste Istanbul Yegilyurt'ta tam konforlu apartman dairesi, 3 533
kisiye gesitlilpara ik;amiyeMeri verimektedir., Heszp agtirmakta liitfen ace-
1¢ ediniz. Akbank.

18,35-18.45 Bant Reklam- Zeki Miren'le bag basa

- Doige motor pargalari Nadir'de. Nadirler Taksim'de.

- fei zarif, disi zarif, ig¢i saflam disi saflam,1954 Prescel: buz dolarlari-
ni goriiniiz.

- Us.in kalite, uygun fiatla her yuvaya bi: Thomson radyosu. Thomson nct ve
gidr sesli radyodur. |

- Afiyetle..Kuliip Kola (tekrar)

- Anneler gocuklarlnlzl Paro ile besleyiniz. Paro,Paro.

- Su bdreginde, baklavada nefaset Earakdy'de -illiiclu'nda.

~ Gecen sene kapisiian Altin Yi1ldiz kumaglari (tekrar)

- Fay temizleme tozu (tekrar) |

- szupif kapa,ver parasinl distinoe,al en Alfsini. Eti ciskiiviloeri.

- @ce makarnasi (tekrar) '

- Kredili Meskenler (tekrar)

-~ En iyi kaliteli zeytin yag&l Kowili zeytin yegl. somili.

- Yenilik lizerine yenilik..Sancak Tiil.. (tekrar)

- Aygaz firaini (tekrar)

- Bir geng¢ igin ...Java !tekrar)

- Avrupa ayarinda Arca yln terylene kumaglari.
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Anneler gocuklariniza Paro yedir niz.

Argelik =lan memnun kalir, Argelik alan rahat eder, Argclik sizin 8z maliniz.
Saylav (tekrar) |

Tekfen ampulde..(tekrar)

Kamil Ko¢ (tekrar)

Komili zeytin yaglari £2 yildir..(tekrar)

Kuliip Meyva Kokteyli..(tekrar)

Philips (tekrar)

Oyal gikolatu, sekerlemeleri emsallerinden iistiindiir, Oyal.

18.45-13.55 Kivileim Reklam—?i:cl?i—ﬁﬁsmen Aga

4 milyar...Zirast Bankasi (tekrar)

CBS plastik boyalari yuviniza glizellestirir.

Binaca (tekrar)

Shell Super (tekrar)

Erko (tekraﬁ)

Haftanin plaklari Dedefon'da. Tel:24 22 00

Tayfun gocuk bisikletleri.

Gok giizel olmug...Tad..(tekrar)

Gin isig Japon igi Tlirkiye'de bunu yapan bir kigi. Tokyo “inza.
Euniyet Sandigi (tekrar)

Iyisi Migros'ta.

Erko (tekrar)

T.Ticaret Bankasi (tekrar)

Elbiselik, tregkotluk Akfil Sanfor terylene,

Piknige, ige..Java (tekrar)

Sahlan litii ve avizeleri, Sahlan ekmek kizarticilari, Jahlan clektrik ocak-

lari yurdun her.kégesinde. Sahlan.

T.Vakaflar Bankasi (tekrar)

19.45 Kigiik Ilfnlar

—

Tml8k ve Kredi BDankasi tarafindan t.sis edilen....{(tokrer)

Kondor radyosu (tekrar)
Yeni gazete her puzar bir ijlave veriyor. Yeni Gazete'nin yarinki ilavesi

yaxlik kadin kiyafetleri ve mayolaridir.

Ankara Devlet Op.rasi (tekrar)
Shell motor yagy (tekrar)
T.Ticaret Bankasi (tekrar)
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- Lale hazir gargsaflar: (tekraf)

- Singer dikis makinasi (tekrar):

- Ysp1 Kredinin aile clizdanma (tekrar)

- Mill% Piyango'dan kazanamadiniz mi?..(tekrar)

- Ankara Devlet Operasi (tekrar)

-~ Akbank (tekrar)

- Liikks Ankara Gemisi (tekrar)

~ Yuzlnaz Eti Bank'ta bir amligterinin 76 ikrawmiye, yalniz Bii Bunk'ta bir mls-
terinin2 apartman dairesi kazandiZi gOrilmistiir. Ikr.miye iswbet b-kimiuden
bu bir rekoruur. Siz de bundan istifade i¢in tasarruflarinizi Eti Iank'ta
toplayiniz.

- Sevgili dinl.yiecil.r, 1ht1maller1 Lecriibe...}illl Piyango (tekrar)

~ Yeni Gazete'nin ilavesi (tekrar)

- ipana (tekrar)

22,00-22.10  Giiney Reklam

-~ Emniyet SandaiZi (tckrar)

~8inolin plastik boyalari evinizi glizellegtirir.

~ Ruh ve ¥ adde 1 Haziranda g1klyor.

- Ayg.z firini (tekrar)

- Afiyetle...Kuliip Kola (tckrar)

- En zengin renk gesitleri,Sinolin scntctik boyalariunda.
- Besler (tekrar) |

~ Java (tukrar) |

- Radyolin dis macunu (tekrar)

- Ayda 50 lira tuksitle arsalar. Bilyik Postane kargaicil Kredili Meskenler
insaat Sirketi. '

- Kullip Meyva Kokteyli (telkrar)

~ Sinolin plastik boyalari evinizi glizellegtirir,

- Yeni tip As kunduralari (tekrar)

- P.O.ve T.P.A.O0. (tekbar)

En iyi kaliteli plastik boyasi Sinolim,.

Senta poplin Akin Tekstil (tekrar)

22 10-22.20 Kalpten kalbe- $iir ve Méloal
-~ 102 yillak.. .Ziraat Bankasi (tekrar)
- Kredili Meskenler (tekrar)

- Erko (tekrar)
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- Yavrulaerinizi Arl Unlary ile vesleyiniz,
- Merhaba ben Job,...(tekrar)

- Roger Gallet (tekrar)

- Afiyetle.. Kuliip Kola (tekrar)

- CBS yuvanizi gﬁzeile§tirir.

- Akin Tekstil taklit edilmez, patentlidir,
- Kuliip Meyva Sulari (tekrar)

-Emniyet SandiZi (tekrar)

-Aygaz (tekrar)

- Membadan... Kogatas Kola (tekrar)

- Mobilya ¢esitlerinde Happel radyo.

- I.Vaklflar Bankasi Ofrenci hesabi (tekrar)

22.20-22,30 Ankars Reklam- Nesrin Sipahi sizler igin sdyliiyor

-Tekin Erer....Son Havadis (tekrar)

- Tam vaktinde ig basgainda Java,

- Imn.. Ne kadar lezzetli olmus. Tabii Sancak marka diidiiklii tencerede pigir-
dim, Ohh.., Bu da enfes olmus. Onu da Sancak marka olidiiklil tencerede pigirdinm,
-~ Yeni formiille imal edilen Paklar ¢amagir tozunu mutlaka tecrilbe ediniz,
Palkar iistiin kalitedir.

- (Qikolata, scekerleme, Ender yoksa sakin yeme., inder yemeli, tatli sOylemcli.

Eaniyet Sandiii (tekrar)

- Yeni tip As kunduralari..(tekrar)

- Iyisini secelim Kocatag Xola igelim.
- Otomobilim yok diye ...Java (tekarar)
T. Vakiflar Bankasi (tekrar)

22.20—22.45. Grafika

- 4 milyer ...Zirast Bankasi (tekrar)

- Erko {tekrar)

- Rahat, hafif...Bozkurt (tekrar)

~ Tcereiliman, Terciliman., Terciiman fikirde, ropdrtajda.

- Zeraifet-Emin,

- Mutfak gaz kullaniniz.

- Terciiman Tlrkiye'nin tek tarafsiz gazetesi. Tlrkiy:'nin,dis minasebetle-
rinde miispet olan gazetesi. '

- Saylav (tekrar)

- Merbomat (tekrar)

— :
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Ingaatgilara, S.zer Tasel berulari standarttar,

fmerikan -Nesriyat Slirosu nilizik severlerin nizmetinde,
Tercliman Gazetesi(tekrar)

smniyet SandiZa (tekrar)

Sunday/May 1965

12.25 Kigik Ilanlar

- Bomonti Bahgesi (tekrar).

~ Liiks Ankara Gémisi....izmir'e de udrayacak..(tekrar)
- Yeni Gazete .;..yazllk mayo (teirar)

- Dertlerinizin bir kismini...Millt Piyango ( tekrar)
- Tlrk Yur du Dergisi (tekrar)

- Cgretménler Tilketim Kooneratifinde her sey daha ucuzdur. Laleli Saray ~asajil.

-~ Yeni Gazete mayo (tekrar)

- lale hazir carsaflari (tekrar) _

- Eti Bank maden, cnerji ve bvankacilik,.....(tekrar)

- Sanayici ve tacirler....&nkara Gemisi (tekrar)

- Yeni Gazete (tekrar)

- Inananiz ki, bazeun kiigik tesadiifler ..Mill: Piyango (tekrar)

- Memleketimizin yegane altin ve gimils miistahsilinti Bank'in milyonlari agan
varli#iy tasarruflarinizin teminatidar.

- Yeni Gazete (tekrar)

- T.Ticaret Bankasi (tekrar)

13.30 Renk Reklam-Rodi sunar-vrdem Buri soruyor, bu hafta ben kimim?

- Rahat,hafif...Bozkurt (tekrar)

- AEG teknilk uzmanlari satistan Once oldugu kacar satigtan sonrs da sizin
emrinizdedir. AEG garantisi biitlin diinyaya samildir.

-Camasirlariniz ylpfanmadan temizlensinimi istiyorsunuz?Paklar kullaniniz.
Paklar camasir tozu.

~-Ornamin, Ornamin.

Giyim esyasginia 90 yil Onder...Uilberler (tekrar)

- Yali Ciftli¥inin, Yala tereyafl, Yali yosurcdunu tecriibe ediniz,

ipana (tekrar)
Tekin irer....Son Havadis (.ekrar)
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- Yiiksek kalite Ari Unlari'nda,

- Bozkurt altin posiin yazlik pantolonlari Fineancilar Rizas Tralo'te.

- Omiir Boyuncs gelir, paranizin gelir kayna¥i...T.Vakiflar Bankasi (tekrar)
~ Bayanlar, cilt bakiminda tek marka Dr. Renauld Paris. Cilt bakiminda tan
bir netice elde etmek istiyorsaniz: askari 15 giin mildde.le Dr. R.,Pe.meyvall
giindliz kremi, geceleri Dr. R.,P. Siliko gece kremi kul.aniniz. Dr. R.P.

- Yasli, sivilceli, ergenlikli ciltler igin salatalik ;afs.z kremi kullani-
niz. bDr. R.P. _

- Imal&tinin %30 Avrupa'ya ihrag edilen DeTeBe mozaikleri, binalarln cephe,
duvar, muifak ve banyolarinda muvaffakiyetle kullanilmaktadir. EZcPele.

- UBS plastik boyalari yuvanizi glizellegtirir.

- Milyonlarca gekiliglerde dahi en yiksck ikramiye 100 000 liradar. Panmuk
Bank iki kigiye 100 000 lira veriyor. Pamuk bank.

- Ender zeytin ezmesini bakkalinizdan isteyiniz,

« Yavrularinizi Ari Unlari ile besleyiniz.

- Erko (tekrar) |

- Super Filiz (tekfar)

- Aygaz (tekrar) ,

- Yeni tip As kunduralari (ﬁekrar)

- Bayanlar, Dr. Renaud Paris (tekrar)

13,40-1%.50 Mikrofon Reklam~Mikrofonda 7 giin
- 108 yaillik...Ziraat Bankasi (tekrar)
- Biskitvide Ulker, cikolatada Ulker, gsekerlemede Ulker. Biiylk, kiiglik herke-

sin sagligi ve agiz tadi.Ulker.
-Talisman'dan iyisi ancak Talisman'dar.

- Galeri Protex (tekrar)

- Altin Y1ldiz kuwaslar:i simdi de....(tekrar)

- Yiiksek kalite Ara Unlari'nda.

- Yalin romani Kukla Kadin. Ceviren Adnan Tahir.

- Geceler Tekfen'le (tekrar)

- Aradifiniz fiat-ﬁrgelik'te, aradifiniz rshat irgelik'te, arauiliniz ge-

‘ranti orcelik'te. Argelik aradifiniza verebilecek tek marsadir.

- ¥n glizel baglama, ud ve tambur im&lati Semsi Yastiman sag evinde.Begiktag.
- Tirkiye'de terylene...Bozkurt (tekrar)
- ipana (tekrar)
- Kredili Meskenler (tekrar)
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-~ Hakiki Ayvalik zegtin yag1 Kirlangig Zeytin Yaglaricar,

- Yavrularinizi fri Unlari ile besleyiniz,

- Kukla Xadin (tekrar) V

- hkadyolin dig macunu a¥izdaki sigars kékusunu yok eder.

- Neemi Onur'un yeni kitabi Telsig Duveksiz Anadolu. XKitapgilardan isteyiniz.
- Bagel kilitleri malinizin bekgisidir. bagel, Dagel.

- Ylllnrikinci gekiliginde Yup:i ve Kredi Bankasi 5 kisiye 100 000lira 5 ki-
giye 50 000 lira, 965 kisiye de gesitli para ikramiyeleri dufitacaktir.

Yapl ve Kredi Bankasi'na birakacajiniz paralar sizi de talinlileri arasina
katabilir,

13.50~14,00 Sahap Balcioflu'nun crogrami-fag ka¢ bitecek?
- Telefunken bu hafta da sizlere rakipsiz tinlerinden birini sunuyor, Bandola

9W.GQok zarif bir ceviz mobilya i¢inde hazirlanan Bandola °W hoparldrii, ayar
tusu ile harikulade 6 Telefunken lambasi, terit antenni ile elekironik sana-
yin bir saheseridir. Evinizde ¢vlfdiyelik bir almak igin iki kelime sdyle~
yin. Telefunken =andocla.

- 4 milyar,.,Ziraat Bankasi (tekrar)

- Milano ve Hiinih'e yalniz Bosfor Otobiisleri. Tuvaletli, yatar koltulkluuur.
P.0O ve T.P.A.O yakitini kullanair,.

- lembacan ....Kocatag Kola (tekrar)

- §ans1hlzl Terciiman'da neden deunemiyorsunuz? Yecliman bu ay 27. anartman da-
iresini veriyor. Siz de Terciiman okuyarak dayali, dosehi apartman dairesi-
ne sahip olabilirsiuniz. Terciman.

- Fski lastik .. Good Year (tekar)

-~ Saylav (tekrar)

- .miral saaileri, saatlerin generalidir. %0 sene garantili Amiral saatleri
Mehmet Kocaalioilu,

tnzpa gocuklarinizin bonmargesidir. Anapa Tiinel'de.

~ Iskra (.ekrar)

- Uikii Ticaret (tekrar)

- Yiiksek kalite Ari Unlari'nda.

- Emniyet Sandiga (tekrar)

- Ipana (tekrar)
~ Aygaz firini (tekrar)
Yilda bir hafta degil, bir ay deZil, bitlin bir yil ucuzluk Dilbcrler'de.

Dilberler Mahmut Paga'da.
- CQelik esyads kalite ve zerafeti bir araya getiren tek warka T.knik Gelik.
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- Anneler mama devresindiki gocuklarinizin memasini iri Bebe biskiivileriyle
iazlirlayiniz. ‘

. Huzuru Rubh Dinyasi'nda bulabilirsinigz,

- Ragyolin dig wacunu ile hem dislerinizi gurlimeden hem de n.fesinizi miizig
cokulardan karumus olursunuz. '

- Yavrularinizi-Ari Unlaril ile besleyiniz.

- Umlir boyunca.....T.Vakaflar Bankasi (tekra:)

£4+00~14,1C Giin Reklam-Pazar fasli-Zeki Miiren
- Komili zeytin yaZlari (tekrar)

-Anneler yavrularinizi Paro ile besluyiniz. “aro,Paro.

- Paramizin yurbtta....P.0 ve T.P.A.0. (tekrar)

- S:ylav (tekrar)

- Pay temizleme tozy (tekrar) |

- bBabacigim bu kavanozda ne var? Ender zeytin :zzmesi.

- Aygaz firini (tekrar)

- Zerafette egsiz, saflamlakta cmsalsiz Ofretmen goraplari.
- Tekfen ampuide..(tekrar)

- GCemberlitas Baharatgisinin targin ve somatasinl araylniz.
- Philishave {tekrar)

- Sal@iteks, Mahsende yillanan Mahsen jarapiari.

- Afiyetle...Kulllp Kola. (Tekrar)

- Komili zevtin gmeflari 22 yildir....(tekrar)

- Anneler gccuklarinizl Papo ile besleyiniz, Paro, Paro.
- Tce makarnasi {tek: &r)

-~ Kamil Kog¢ (tekrar)

- Ambra buz dolaplari (tékra:)

- Kulip Meyva Xokteyli (tekrar)

- Bir geng¢ igin ...Java (tekrar)

- Sancak Til'in teshir salonlari uevam ediyor,

- Philips (tekrar)

- Tokyo Ginza nedir? Kauguklu slinger sandalettir.

- Kopuz gbmlekleri (tekrar) _

- Poplin yazlik pantolonluk...Akin Tekstil (tekrar)

~ Kr:.dili Meskenler (ﬁekrar)

14,10-14.20 Ozger Reklam-Ilden ile programinda Fatma Turkan ve a.kadaglary

~ 102 y1llik ....Ziraat Dankasi (tegrar)
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Givenal'in yesil ve siyah z.ytinleri emgalsizdir. Glvenal zeytinlari.

Altin Y1ldiz Avrupa de.,.(tekrar)

.Geceler Tekfen (tekrar)

Pay (tekrar)

Senenin kumasi Moda Teksfil kumagi,

Yaz geliyor jrgelik alarak rahat ediniz.

Danfil (tekrar)

Hakiki terylene irca'nin..(tekrar)

Java varsa ...(tekrar)

Bti biskivileri (tekrar)

Tasarruflarinizi Istanbul Bankasi'nda toplayiniz.
Yavrularinizi Aril Unlari ile besleyiniz.

jerbolin sentetik plastik boyalari(tekrar)

Ipana (tekrar)

Yaz geliyor Argeli. (tekrar) . _

Ka. ite, zerafet, desen poda Tekstil kumaglarinda. ioda Tekstil
Ece makarnasi (tekrar) |

0c00..., Job (tekrar)

Senta poplin ..Akin Tekstil (tekrar)

Emniyet gomlekleri (tekrar)

ingaat¢ilar dikkat, kerestede damping. Ozcan Turna sesictas.
fvde, bliroda, okulda Haylayf biskiivileri.

Yiiksek kolite Ari Unlaritnda,

Misafirlerunize Konak Viysna Karamela.

Nevtron radyosu (tekrar)

T.Vakiflar 3Rankasi O&renci hesabi (tekrar)

14.20-14,.%0 Dofu Reklam-Bilin kazanin. (Arca)

4 wmilyar..Ziraat Bankasi (iekrar)

Tskra (tekrar)

Sahaser...Leydi (tekr.r)

Besler (tekrar)

Sincap (tekrar)

Polyester yazlik yegane burusmaz elbiseliktir. 2kin Tekstil.

Yiksek kalite Ari Unlar:'naa.
Siinnet ¢ocuklari igin ne lazimsa Esin Altintop'ta.

sumaslari,

Alpaga elbiselikte Mithat. Terylene pani.olonda Mithat,{eten kanadyence

Mithat,
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- Akbank (tekrar)

- Philips (lekrar)

- Iffet Butik. Nigantasa.

- T.Ticaret Bankasi (tekrar)

- Zafer ildealistlerin gazetesidir okuyunuz.

- Israrla..lshakol (tekrar)

- Kzlite vondola boya firgalarindga.

- Uskan (tekrar)

- Celik sapli Kurt bigaklara.

- Sabit Liiks boyalari, (tekrar)

- Gondola boya fircal:zri Necati EkgioZlu'nda.,

- Catalda ir Yildiz (tekrar)

~ Garanti Bankasi (tekrar)

- Philisnave (tekrar)

- Esin Altintop Bonmargesi Bii itk Postane karsisinda,

- Bahar piring unlara (tekrar)

— Yiiksek kalite Ari Unlari'nda,

- Yazlik tergal kostiim nil yaptiracaksiniz? O halde hi¢ disiinmeden Arca'nin
yin terylene kumasini aliniz.

- Unutmayiniz, hakikil yiin terylene Arca'nin yin terylene kumasidir. Aumaslarin

kenarandaki Arca Yin Terylene markasina diknat ediniz.

;&,30-14.40 Tun¢ Reklam-Muzaffer Akgilin'le Edirne'den .rdahan'a.

Philishave (tekrar)
Shell Super (tekrar)
iskra (.ekrar)

Saylav (tekrar) _
Ucuz, daha ucuz...Dilberler (tekrar)

Gir Gir giren evie dir dir olmaz.
Membadan...Kocatas Kola (tekrar)
irko (tekrar)

Roger Gallet (tekrar)
Marengozlar, Tirkiye'de ilk kalinlikli rabite mskinasini Nihat Aslaz yapta.

Tsfsilat Hiirriyet'te.

- Sultan Vermut'u, Sultan Jaraplarl.

- Genglerin Java (tekrar)

- Mithat Giyim'in mevsim gesitleri milkeumeldir.

. Philips (tekrar.
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- Ipana (tekrar)

- lyisi Vigros'ta, tazesi Migfos'ta, ucuzu Migiros'ta, temizi ligros'ta.iier
gey Migros'ta, Daima iigros'ia.

- Saylav (tekrar)

- Binaca (tekrar)

- Akfil merpolin size yakisir,

- Kuliip Meyva Xokteyli (tekrar)

- Besler (tekrar) '

- Yeni bir hizmet, Kamil Kog otobiisleri simui de Eskisehir yolunda, Zamil Kog.
-Mobilya kilitlerinde Hassel. Gardrop, piyano, dolap menteselerinde Hasscl.
Siirgl ¢esiilerinde Hussel,

- Taklit edilmeie baglandi... Akin ‘ekstil (tekrar)

- Mevsimlerde 21 Haziran... T.Vakiflar 3ankasi (tekrar)

14.40-14.50 Prodﬁksiyon ?oyraz Reklam-Eti Bank sunar-Untutlmayan hatiralar
- Eti Bank halk hizmetinde.

- Heniliz Xti Bank gubelerinde bir hesabiniz yoksa . - ~ hayatiniza bir renk

verecek bliylik firsatlari kagirmak iizere oloufunuzun farkinda misiniz? Sevgie-
1i dinleyiciler, Eti Bank 1965 yilinda yapilacak fevkalfide zengin kesidele-
rinde yer alan Ankara'nin en mubena semti olan Havaklid.re'de kaloriicrii,
parkeli her tilirli konforu haiz milkellief apartman dair leri, ¢ugitli zen in
para ikramiyeleri, hayatlnlzln seyrini defiislirebilecek kuvveittealr. 2t1 fank
gubelerine yatiracafiniz vadesiz hesaplarin her 200 lirasi, vadeli meviuatin
her 100 lirasi bu z.ngin ikramitelerden birine kuvve.le nazzettir., rirsatlar-
dan tam zamaninda ictifade etmesini biliniz sevgili dinleyiciler.

~ Memleketimizin yegane altin, gimii§.....Eti Bk (teqrar)

14,50-15,00 Tay Reklam |
- Omiir boyunca z:vkle kullrnac-Ziniz emayeli Vezlyv 402 firinl: ocaklaridir.

Biitan ve havagaziyle galigir. Az gaz yakar, gaduk yemek pisi.ir. wmayeli
Veziiv 402 {firinli ocaklari.

- Xalite, zerafet, sail.mlik yalnli Pagabah¢e cam mamiillerinde.

~ Altin v1ldiz kumaslari Avrupa'da...(tekvar)

Bmniyet gbmlekleri (tekrar)

Ioana (tekrar) |
Hanimlar, mutfafinizda rahatlik, y.mefinizde tad ancaxs Veziiv 402 firinli

ocaklari ile temin edebilirsiniz.
- Sag¢siz baga simsir tarak, sagli basa Liksor t-rak. Sellloit Liiksor t.rekla-

rinin tzklitlerindsn sakininliz. .



=53
N

ez ' 13 ,3‘ i« ¢ e . B R
Cam mamull csya alirken, Pasabahce Cam sobrik.larinda im8l edilen ziicea-

ciye ¢esitlerini gormeden karar vermeyiniz,

Ingaat¢gilar dikkat, ,..0zecan Turns (tekrar)
Emniyet SandiBi (tekrar)

Neiis mezeler, nciis servis, stereo miizik restorsn 212 de, Hestoran2l?

Pendik Xaynarca'da,

Kalite, zeralet, sallamlik yaluiz Pasabahge cam mamullerinde.

Anneler mama devr-sindeki...Ari Bebe biskiivil.ri (tekrar)

Her nuvi badana ve boya Istanbul Boya'da, Sirkeci Gar karsisi.

Evde yeuek pigirme derdi emayeli 402 Veziiv ©1:1nli ocaklari il. sona erdi.
Hanimlay, Karmen gamasirlarini tercih ediniz.

As kunduralari hamle...(tekrar)

Unutmayiniz sevgili dinleyiciler, Pagabah¢e'nin Beykoz satls mafazasl pazar

glinleri de sayain migterilerinin hizmetindedir,

17.57 Ktigiik Il@nlar

Sabran sonu....Mill%? Piyango (tekrar),
Ev kadininia...lale hazir ¢a saflara (tekrar)
Ummadik tas ....111%2 Piyango (tekrar)

18,00-18.10 Yurt Reklam-Beni tanidiniz mi?

Hem ucuz...P.0 ve T,P.A.0 (tekrar)
As kundu:alari haml...(tekrar)

~-Ihtar ediyoruz...Good Year (tekrar)

18

Sihhatimi seviyorum Kocatag Fruti igi,yorum.
Tekfen ampulde...(tekrar)
Millet Yapar (tekrar)

Telefunken (tekrar)
kvet, artik kullanacaginiz ucuz ve kalitell tex duvar boyasi Meroomattir.

Giyim esyasinda 90 yil snder...Dilberler (tekrar)
Kredili Meskenler (tekrar)

Yeni tip As kunduralari (tekrar)

T.Vakiflar Bankasi Sgrenci hesabl (tekrar)

.10-18,20 Tiirk Pirelli takdim eder-Dimbiillii,Nuri Sesiglizel,Celll fahin

Turk Pirelli sayin kamyon sahiplerine harikulade bir lastigi piyasaya ar-

zettigini miijdeler. Pirelli PE 57 uzun ar.gtirmalar ve cenemeler neticesi
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im&1 edilen Pirelli PE 57 tip lastiklerimiz her Lurli yol ve ikhim sartlarin-
da muvaffakiyetle caligmaktadir., Pirelli PE 57 lastili asilt ve stabilize
yollarda oliugu kadar karli, ¢amurlu ve ham yollarda da iistiin randiman temin
eder., Pirelli PE 57 fazla yik tisimsfa elV@ll@llulI. Vasitanlzl gonil ra-
hatliga ile Pirelli PE 57 7 lastiZi ile doun.tabilirsiniz. Tiurk Pirelii'nin
gururla hizmetinize sunduiu PE 57 lasti¥i vasitanizin raniimenini bir kat da-
ha artiiracaktir. Pirelli Pi 57, Pirelli P. 57. Pirelli gok gall@lr.....;

18,20-18,30 Orhan Reklam
102 yillik...Ziraat Bankasi (iekrar)
- Saluteks, Mahsen garaplara (tekrar)

- Iyisini igeliwm Kocatas Xola icelim,

B Besler ({tekrar) |

~ Y1131 bir hafta deZil...Dilberler (iekrar)

-~ Kamil Kog¢ (tekrar)

- Altin Yildaz kumaglari Avrupa'da...(tekrar)

- Afiyetle Kullip Kola (tek:ar)

~ Shell Sucer (tckrar)

-~ Soker Bank 1:65 yilinda tasarruf sahiplerine 1 milyon 100 bin lira del’rtiyor.
Her c¢ekiliste 100 binlerce kisiye para ikramiyeleri. Seker bank.
- Bozkurt.....Necat:i Eksiofglu (iekrar)

- Bir geng¢ ig¢in...Java (tekrar)

- Misaf . rlerin.ze Konak Viyana Karamela.

-~ Kredili Meskenler (tekrar)

- Kuliip Meyva Sulari {tekrar)

- Tirkiyetde terylene ...Bozkurt {tekrar)

- T.Vakiflar Bankasi 6. renci hesabi (tekrar)

£8,30-18,40 Uzden Reklam
- 4 milyar ...Zireat Bankasi (tekrar) |
Yollari giivenle agan vasitalar pirellitden gilven alirlar. Pirelli cok g¢aligir..

Roger Gallet (tek.ar)

- Gegen Sene kapisilan Altin Yildiz kumaslara: (tekrar;

Kuafdr Figaro 1 Hazirandan itibu.ren Hilion Salonlarin.a.

Ustiin moLOpomplarl, traktir arabalarl, viske ve uanozlar, gorulmemLS ko=

I

layliklar Bajyhanler'da, Bayhanlar, Kegan, Uzunkbprii, Tekirdag, Halkara'da,
- Shell Super (pekrar)
- Emniyet Sandag: (tekrar)

- Ece makarnasi (tekrar)
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Prescold buz dolaslaray (tekrar)
- Akbank (tekrar)

- 9imdi her yorde Akin Tekstil yazliaklari. Akin Tekstil.
- Philips (tekrar)

~ Omiir boyuaca...T.Vakiflar Bankasy (tekrar)

18.40-12.50 Ziraat Sankasi takdi: eder.,

- Muhterem dinleyiciler, birikuis paranizi ve her .irlil banka muamelelerinizi
T.Ziraat Banka.1'nda $oplamakla daima karli c¢ikarsiniz. Aradiiiniz emniyeti,
strat ve alakayl T.Ziraat Bankasi'mda bulacaksiniz. Tasarruflariniz igin aza-
mi faiz ve milyonlar tutarinda ikramiye gekilisleri T.Ziraat Senkasi'undadir.
Siz de tasarruflarinizi T.Zircat Bankasi'nda topliy.rak biyik imkanlercan
faydalanma sansini elde ediniz. ner yerde her zamao T.Z2irzat Dankasi.

- Muhterem dinleylciler, siz.de tasarruflariniza T.Ziraszt 3snkasi'nda toenli-
yarak buyik imkanlardan faydaianma gansinl elde ediniz. T.Z1i.a:t Sankasi'nin
ikramiye cekilisgleri hali Oniinde ve Tirkiye'nin en modern ctomatik makina-—
lariyle yapilmakitadir. 7,5 milyonluk rekor g¢ekili.e katilmas i¢in T.Zivaat
Bankasi'nd. topladiZiniz tasarruflarinizi muitlake muhalsza cdiniz. T.Zirveat
Bankasi 7,5 milyon rekor g¢ekiliginde ve devam evdecek gekilislerde say:in he-

sap sahi:lerinebol sanslar diler. Her yerde,hcr zaman T.Ziraat Bankasi,

18.50-18,.60 Hiirriyet Reklam-Glizide Kasaci a.amizda

- 102 yallik ....Zirast Bankasy (tekrar)

- Bn glzel tatil ..Jave (tekra:)

- Saylav (tekrar)

- Yiiksek kalite Ari Unlari'nda.

- GBS plustik boyslary yuvanizi ;izellegtirirg

- Tam vekiinde...Jova {tekrar)

_ Bitiin otomobil camlari Sehzade Bagi'ndi. Lord, Yesane miiessili Cevat Ulubagg
- Shell Super (tekrar)

- T,Ticaret Bankasi (tekvar)

- Akfil merpolin size yakisir.

- Java varsa... (tekrar) |
- Degirmen tasin.a glivenebileceginiz tek marka Yalin Kartellar. Yalin Har-
tallar Istanbul'da Gazi Usman Paga'de.

- Yavrular.nizi Ari Usiarl ile besleyiniz.

- Bir geng iyin Java (tekrar)

-~ Nevtron radycsu (tekrar)

_ Mevsimlerde 21 Heziren....T.Vskiflar Bankasi (tckrar)

[}
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9,45 Kiigtk Il2nlar
. T.Ticaret Bankasi {tekrar)
- Eger insan hayatina,.Mi11% Piyango (tekrar)
- Kondor radyosu (tekrar)
- Istikbalin size...Mill% Piyengo (iek ar)
- Lale hazir {arsaflari (iekrar)
- Singer dikis makinesi (iLekrar)
- Yalin ikinci gekiliginde.,...Yapi ve Kredi Bankasi {teurar)
- Yesilyurt'ta 100 oco liralik apartman dairesi ....Akbank (tékrar)
- Ipana (tekrar)
~ 8 Haziran aksaminz kadzr tasarruflarini.i T.@nl8k Xredi Zankasz 'nda tonli-
yvarak biiylik yaz gekilisinde daiatilacak Istanbul AtakSy'de epartmen dairele-—
ri ve muhtelif kiymette paraikramiyeleri valihlileri arasina ;irebilirsiniz.
T.Eml2k Kredi Bankasi .
- Yurt kalkinmasinda enerji, diinya ekoncmisinde maden. En mede n imkanlerla
bankacilik faaliyetlerinde Eti Bank. Daima hizmetinizdedir.

- Ankara Gemisi fiatlar (tekrar)

22 ,00-22.15 Ipana-llsoru yar.smasi

- Tpana (tukrar)

22,15-22,25 Eko Reklam-Gegen sene bu hafta

- As ¥unduralari hamle..{teckrar)

- Ipana (tekrar)

-~ Zn iyi tatil ..Java (tekrar)

- 102 yillak ...T.Ziraat Bankasi (tckrar)

- ¥rko (tekrar)

- Akfil merpolin size yakisir.

~Philips (tekrar)

- Omir bovunca...T.Vakiflar cankasi (tekear)
- Bozkurt ywzlik pantolon (tekr.r) ,

- Yekfen ampulde (tekrar)

22.,25-22,40 Milli Piyango-Ansiklopediden sayfalar
w Bir Mill? Piyango biletine verecefiniz, .. {tekrar)
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Radio Advertisement Agencies in Istanbul

Monday:

Tuesgday:

Wednesday:

Name of the Acency

Tel Reklem
Kamera Heklam
Radar Reklam
Ses Reklam
Kahraman Reklam
Pan Reklam
Sedef Reklam
{imit Reklam
Genglik Reklam

Alpagut Yayinlari
Seza Reklam

Band Reklam

Diinysnin Sesi Ajansi
Televizyon Reklan

Tempo Reklam

- Yapl ve Kredi Bankasi

Nur Reklarm
Tam Tam Reklanm
Hilrriyet Gazetesi

Super
Deniz Reklam
Teyfun Reklam

Anten Reklam

#iliz Reklam
Getin Reklam
Bates Reklam
Santral Reklam
Moran Reklam

Time

18.,00-18.10
12,10-12,20
15,20-12,30
18.30-18.40
18.40-12.50
22,00-22.10
22.10-22.20
22,20-22.30
22,30-22.40

1%3.30-1%,40
13,00-10,10
12,10-1%.25
18.25«13435
17,.35=17.50
18.50-15.50
22,00-22,10
22.,10-22,20
22.20-22,.30
22.%0=22.40

18,00~1%.,10
18,10-17.20
12,20-12.30
12,30-1%.45
18,45-12.55
22,00-22,10
22.,10-22.20
22.20-22.30
22,30-22,4C



Thursday

Friday

Saturday

Name of Agency

Ineili Reklam
Ergiin Reklam

Yapi ve Xredi Bankasi

Petek Reklan
Tung Reklam

Hirriyet Gazetesi

Yanki Yayinlara
Tam Tam Reklam
Soley Reklam
Yonca Reklam

Yeni Ajans
Murat Reklam
Ates Reklam
Teleks Reklam
Lir Reklam
Genger Reklam
Karamani Reilam
Giiven Reklanm
Giiney Reklam
Ugur Reklam

Yayla Makarnasi

Sevil Reklam
Agkain Reklam
Hareket Reklam
Buzur Reklam
Rektag Rerxlam
Bakera Reklam
Is Reklam
Kervan RekKlam
Akbank

Bant Reklam
Kavileim Reklam

Time

15.,00-18,10
13,10-18.20
16.20-18.30
18,30-18.40
18,40-18.50
18,50-19.00
22.00-22,10
22,10~22,20
22,20-22,30
22,30-22.40

13.40-13.55
16.00-18.10
15.10-18.20

1€,20-18.30
18,30-12,40
18,40-12, 50
22 ,00-22,10
22,10-22.20
22,20-22.,%0
22,30-22.%5
22,3522, 40

14.00-14.10
14.20-14.30
14430-14.40
14.40-14.50
14,50-15.00
18.00-18,10
18.10-18.20
18,20-12.30
18.30-18.35
18,35-18.45
18.45-18.55



Sunday

Name of Agency

Glney Reklam
Selguk Yayinlara
Ankara Reilam
Grafika

Renk Reklam

- Mikrofon Reklam

Sehap BalcioZlu
Glin Reklam
Ozger Reklam

'Dogu Reklam

Tung Reklam

Prodiksiyon Poyraz Reklam

Tay Reklam

Yurt Reklam
Tirk Firelli
Orhan Reklam
Uzden Reklanm
Ziraat Bankasi
Hirriyet Reklam
ipana

Eko Reklam
Milli Piyango

Time

22.00-22,10
22,10-22,2C
22.,20=22,3%0
22.%0-22.40

13.30-1%.40
1%.40=1%.50
13.50-14,00
14.00-14,10
14.1C-14,20
14,20-14., %0
14.30-1 .40
14.40-14,50
14,50-15,00
12.00-1%,10
16,10-12,20
15.20-12.30
16.30-18.40
18,40=-177,50
16.50-13. 5
22.00-22,15
22.15-22,25
22.25-22,40
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ommerecials

layramoglu
leatle
lesler
‘eTeBe

Wlgi Dersznesi
Jinaca

3irben (ikolatalari
zomonti Bahgesi
josfor

3ozkurt Kumaslara
Jennet Bahgesi

SJevat Ulubag

Cogkun

Crosley Buzdolabi
Cutex |

GBS Boyalara
gemberlita§ Baharatgisa
Cocuk Esirgeme Kurumu
Dag Restoran

Danfil

Dani Firgalara
Debak Kremi

Dedefon

Demir Bank
Denizcilik Bankasi
Dibrom -

Dilberler

Dogan Lastik Kaplama
Dr., Renauld Paris
Ece Makarnasi
Egilmez

Emin

Emlak ve Kredi Bankasil
Emniyet GOmlekleri
Taniyet Sandiii
Emiilzer

Fnder Sekerleme
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Commercials

“nder Z. Ezmesi
Erzr Hoffman
Erdem Sekerleme
Eren Triko
Brzuvan

Erko FEsarplar:
Eser Deterjan
Esiera

Esin Altintop

Eti Bank

Eti Bisklivileri
Fay Temizleme Tozu
Fenerbahge Plaji
Feyzan Perde Rayi
Finfinis

gal:ri Proteks
Garanti Bankasi
Gir Gir Siplirgesi
Gondola Firgalari
Good Year

Grapet, Sunburst,Mr. Kola

Grundig Teyp
GillioZlu

Glingdr Mafazasl
Glivenal Zeytinleri
Hali Sarayl

Halk Bankasi
Hapvet Radyo
Hassel Kilitleri
Hava.Harp Okulu
Hayat Angiklopedisi
Hayat Mecunuasi
Hayati Bilge
Haylayf Biskivileri
Herglin Gazetesi
Heyko Saztleri
Hisar Restoran

Hoover Camasgir Makinasi
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Commercials

Adalet Gazetesi
Adil Yagci Z. Yaflara
ABEG buzdolaba
Akbank

Akfil Kumaglari
Akain Mobilya

Akin Tekstil

Aksu Banhtaniyeleri
Alkom

Altin Yaldaz

Ambra Buzdolabi

Amerjikan wegriyat bBurosu

Amiral Saatleri
Anépa

Ankara Devlet Operas:
Antalya Tekstil
Arca Kumaglara
Arcelik

Ari Bebe

Ar1 Koko

Ari Unlari
trmenak
Aryildiz

As

Aslanli

Ayzz Turizm
Aydan Ticaret
Aygaz

Aygaz Firini
Bahar Piring Unlari
Bak Bak

Balana

Bal-Vit

Basel HKilitleri
Bateg Bayilik
Bayhanlar
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Commercials

Huzur Yatzklara
Hirriyet Gazetesi
IBAK

iffet Butik

imper ve Selka
ipana Dig Macunu
ipek Is

ishakol Boyalari
iskra Telefonlar:
Tstanbul Bankasa
Istanbul Boya

Istanbul Bblge Ziraat

Miicadele Reislizi

Istanbul Kredili Insaat Sir.

Isizanbul Reklam

Is Bankasa

Java lotosikletleri
Jet Telefonlara

Job Tras Digafi
Jumbo Catal Kagik
Kamnil Kog¢ Otobiisleri
Karanlikta Uyananlar
Karmen Camagirlarl
Kemancl  iMensucat
Kirlangig Z. YaZlara
Klas iaZazasi
Kocztag Fruti
Koéatag Kola

Komili Z. Yaglari
Konak Viy:na Xaramela
_Kondor Radyosu .
.Kopuz (tOmlekleri
Yores Saatleri

Kral Mobilya
Kredili Meskenler
Krem Amber

Krem Silon

Kuafdr Figaro
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Commercials

Kuafor ;ikri
Kukla Kadin
Kuliip Kola

Kuliip Meyva Xokteyli

Kuliip Meyva Sulari
Kurt Bigaklari
Lale Gargaflara
Léydi

Limbo

Lizbon Pastanesi
Lilks Ankare Gemisi
Itiks Tuvalet Sabunu
Liksor Taraklara
Mahsen Saravlari
Maya Okulu

Max [actor
Merbolin Boyalara -
Migros

Millet Yapar

Mill? Piyango

Milliyet Atatiirk Filmi

Minas Dekcrasyon
Mithat
Moda Banyolari

tloda Ilk Bahar Okulu

Moda Plaji
Moda Yekstil
Moral Orzanizasyon
Mor Defter
Mutfak Gaz
Mutuk §afaplar1
Nadir |
Nato Sarabi
Fecati Eksioiflu
Heviron Radyosu
fihat Aslan
Ckuroglu |
Cralet Mandalin
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(1)
(2)
(1)
(1)
(10)
(7)
(12)
(41)
(5)
(1)
(3
(2)
(2)
(2)
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(2)
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(1)
(2)
(1)
(1)
(2)
(7)
(2)
(1)
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Commercials
Oralet Portakal

Ornamin

Orta DoZu Teknik Universitesi
Osmanli Bankasi
Oya Somyall Yataklara
Oyal Jekerleme
Ogretmen Coraplari
Cgtetmenler Tiiketim Kooperatifi
Omer

Bnder Emlfk

O0zcan Turna

Ozkur Ocaklari
Paklar Sabun Tozu
Paksoy GOmlekleri
Pamuk Bank
Parkojel

Paro (ocuk Mamasi
Pasabahge

Pate Plaklara
Penguen Plaklara
P.0 ve T.P.A.O,
Philips

Philishave

Piknik Saraplari
Pirelli Lastikleri
Plastik Sanayii
Poker Play
Prescold Buzdolaba
Profil Is

Radyolin Dig Macunu
Restoran 212

Roger Gallet

Ruh ve Madde

Sabit Lilks Boyalari
Sana Margarini
Sancak Tencere
Sancak Tl
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(13)
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Commercials

Saylav Mamiileri
Senih TuZln

Ses Mecmuasi

Sezai Cmer Madra
Sezer Tekel Borulari
Shell

Shelltox

Side .

Sihir

Sincap Kuru Yemigsleri
Singer Dikis Makinasa
Sinolin Boyalara

Son Havadis

Sultan Saraplara

Sun Restoran

Super Filiz Coraplari
Sahlan Util,Avize
Seker Bank

Semsi Yastiman

Tad Margarini
Talisman

Tam Sigorta
Tatlicilar

Tayfun Gocuk Bisikletleri

Tekfen Ampulleri

Tekirdas Kiraz Festivali

Teknik Celik
Teksin Sabun Tozu

Telefunken Radyolari

Telsiz Duvaksiz Anadolu

Terciiman Gazetesi
Thomson Radyo
Ticaret Bankasi.
Tokalon Krem
Tokalon Pudra
Tokalon Ruj
Tokyo Ginza
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(1)
(2)
(1)
(39)
(4)
(3)
(4)
(2)
(5)
(4)
(7)
2)
(2)
(4)
(1)
(2)
(1)
(5)
(3)
(3)
(6)
(2)
(14)
(4)
(1)
(2)
(7)
(1)
(4) -
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(3)
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Jommercials

fomurcuk

furizm Bankas1l Yenik8y Restoran
Piinel Dersanesi

rirk Yurdu Dergisi
Jskan GOmlekleri

Jyar Hali Mazazasa

U¢ Yildaiz Bahtaniyeleri
Ulker Biskiivileri

Ulki Ticaret

Vakiflar Bankasi

Veziiv 402 Fairanli Ocaklara
Vim Temizleme Tozu
Vinileks

Viper Camzgir Suyu
Vita Margarini

Yali Ciftlizi

Yalin sartallar

Yapr ve Kredi Bankasi
Yaganmamnis Mektuplaz
Yavuz HMobilya

Yayla Makarnasi

Yelpaze Mecmuasl

Yeni Gazete

Zafer Gagzetesi

Zetina Diki:z Makinasi
Ziraat Bankasi

ziya Czden

Ziynet Dikisg Makinasi
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Jommercials

Ari Unlafa
Zirasat Bankasa

vill? Piyango

Shell

ipana Dis Maéunu
Bozkurt Kumaglarl
Saylav Mamilleri
Java Motosikletleri
Vakaiflar Bankasi

Emniyet Sandifa
Ticaret Bankasi

Lilkks Ankara Gemisi

Akbuank
Akin Tékstil
Lale Hazar Cargaflara

Xocatas Kola

As Kunduralara
Aygaz PFirina
Kredili Mesksznler
Yeni Gzzete

Erko Fsarnlari
Philips Radyo
Tekfen Ampulleri
Yelpaze Mecnussi

Is Bankasa,
gulip Kola
Yapil ve Kredl Bankesi

Altin Yildaiz Kumaslara
P.0 ve T.P.A.O '
Tatlicilar

Akfid Humaslara

Hayat tecmuasa

Leydi Mafazasl

Millet Yapar

Iskra Teleioalari

Istanbul Kredili Insaat Sirketi
Roger Gallet '

Ankara Devlet Operasi .

Fregquency
gl YWeek )

41
41

39
37
34
32
27
26
25

22
22

21

20
20
20

17

16
16
16
16

15
15
15
15

14
14
14

13
13
13

12
12
12
12

11
11
11

10



Frequency

Conmmercials (1 Week)

Besler Biskivileri , , 10
Fce Makarnasi 10
Kopuz Gomlekleri ‘ 10

GBS Boyalara

Eti Bank

Garsnti Bankas:a
Good Year Lastikleri
Kamil Kog Otoblisleri
Kuliip Meyva Kokteyli
Kuliip Meyvva Sulari
Merbolin Boyalara
Philishzve

Pirelli Lastikleri

Dilberler

Emniyet GOmlekleri
Ishakol Royalari

Moda Tekstil Kumaglara

Arca Rumaslari

Aygaz

Cocuk Esirgeme Kurumu.

Gondola Foya Pirgalari

Halk Bankasi '
Istanbul Rlilge Ziraat Miicadele ReisliZi
Konak Viyena Karamela '
Migros |

Nevtron Radyolarl

Pamuk Bank

Sabit Liikks Boyalara

Sana Margarini

Son Havadis

Telefunken Radyolari

Binaca Dis Macunu
Ender Zeytin bzmesi
Bti Biskiivileri

Fay Temizleine Tozu
Job Tras Bicagl
Radyolin

Tokyo Ginza

Zetina Dikis Makinasi

Ambra Buz Dolabl

Dr. Renault Paris

Is Bankasi

Kocatas ¥ruti

Komili Zeytin Yaflara
Milliyet Atatiirk Filmi
Mithat

Paro (ocuk Mamasi
Prestcold Buz Dolabl
Singer Dikis ﬂaklnasl
Tad Margarini

Ulku Ticaret
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Commercials

Alkom Mutfak Esyasi
Arcelik Buz Delabi
Balana

Danfil Deterjan

Emlak ve Kredl Bankasi
Esin Altintop

Hiirriyet Cazetesi
Kondor Radyosu

Kores Suatleri
Pasabahce

Sancak Tul

Shelltox

Sihir Mobilya

Tekirdaf Kiraz Festivali
Terciiman Gazetasi
Tomurcuk

Tirk Yurdu Dergisi
Vim Temizleme Tozu
Zaier Gazctesi

Antalya Tekstil
Beatle

Betebe Mozaikleri
Dani Faircalari
Denizcilik zankasi
Emin

Ender Sekerleme
Esiers

Galeri Proteks
Glivenal Zeytinleri
Hoover Qzmagir Makinasi
fmper ve Selka
istanbul tankasa
Istanbul Boya
Kaersnlaikta Uyananlar
Krem Amber

Krem Silon

Kuafdr Silikri

Mor Defter

Oralet Portakal
Cyal Selkerleme
Ozcan Turna

Side VMagazasl
Sinolin Beyalari
Sultan Saraplari
Super filiz Goraplara
Talisman

Tam Sigorta
Tokalou Pudra
Tokalon Ruj

Tinel Dersanesi
Veziv Ocaklari
Yayla Makarnasi

Adil Yzg&ci Zeytin YaZlara
ARG Buz Dolabi

Frequency

(1 Week)
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Commercials

Akan Mobilya

Aksu Bahtaniyeleri
Ar: Bebe

Ar Yildiz Gatallari
Ayaz Turizm

Bahar Piring Unlari
Bak Bak

Bal-Vit

Basel Kilitleri
Bomonti Bahgesi

Cogkun

Crosley Buz Dolabi
Dibrom

Dofan Lastik Kaplama
EZilmez

Erar Hoffman

Peyzan Perde Rayl
Pinfinis Balaik Aglari
Gir Gir Siuplirgesi
Grapet,Sunburst,Mr.Cola
Gruniig

GlilluoZlu

Glingor

Iffet Butik

Jet Telefonlara

Kral Mobilya

Kukla Kadain

Kurt sSigaklara

Mahsen Saraplara

Moda 11k Bahat Okulu
Moda Flaji

Moral Organizasyon
Mutuk Saraplara

Necati #ksioglu

Nihat Aslan

Osmanly iankasi
0gretmen Coraplari
Paklar Sabvun Tozu
Paksoy G0mlekleri

Ruh ve Hadde

Sezai Omer Madra Sabunu
Sincap

Seker Bank

Tayfun {ocuk Bilsikletil
Teksin Sabun Tozu
Tok=lon Krenm

Uskan Gomlekleri

Uyar hala Mafezszasi

Ug Yildiz Bornovali Bahtaniyeleri
Ulker Biskiivileri
Vinileks

Vita Margarin

Ziya Ozden

Ziynet Dikigs Makinasi

Frequency

!lWeek!



Jommercials

Adalet Gazetesi
Amerikan Negriyat Biirosu
imiral Saatleri
Anapsa,

dri1 Koko

Armenak

Aslanli Catallara
Aydan Ticaret

Bates Bayilik
Bayhanlar
BayramoZlu Gagzinosu
Bilgi Dersanesi
Birben (¢ikolatalari
Besfor Otobiisleri
Cennet Sahcesi
Cevat Ulubas

Cutex

Gemberlitas Saharatgisi
Daf Restoran

Debak Krem

Dedefon Plaklari
Demir Bank

Emiilzer Tecrit Maddesi
Enesu Hotorlu Bisikletleri
Erdem Sekerleme
Fren Triko

Tser Deterjan
Fenerbahce Plaji
Hali Sarayz

Happet Radyo

Harp Okulu

Hassel Kilitleri
Hayat Ansiklopedisi
Eavati Bilge
Haylayf Riskilivileri
Hergiin Gazetesi
Hevyko Saatlari
Hisar Restoran
Huzur Yz=tzaklara
Ibak Oluklu Mukavvalari
Istanbul Reklanm
Karmen Camaslrlari
Kemanci densucat
Klas Mobilya
Kuzfdr Migaro

Limbo

Lizbon Pastanesi
Lilks Tuvalet Sabunu
Litksor Tarklara
Maya Ilk-Ana Okulu
tax Faktor

Minas Dekorasyon
Moda Panyclara
Mutfalk Gaz

Wadirler

Frequency

(1 Wemk)
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lommercialsg

lato Saraplara

Jkuroflu

ralet Mandalin

Jrnanin

)rta DoZu Teknik Universitesi
)ya Somyali Yataklar:
Jgretmenler Tilketim Kooperafifi
mer

nder

izkur Ocaklari

’arkojel

ate Plaklara

>enguen Plaklara

Xiknik Saraplara

>lastik Sanatii

>oker Play Trag Bigaklara
arofil Is

lestoran 212

sancak Dlidiiklil Tenceresi
Semih Tuilu

Ses Mecnuasi

Sezer Tekel Borulara
>ahlan

Jemsi Yastiman

Teknik Gelik

Telsiz Duvaksiz Anadolu
Thomson Hadyo _
Turizm Fankasy YenikOy Restoran
Viper Camagir Suyu

Yali Ciftlizi

Yalin Kartallar
Vaganmanls Mektuplar
Yavuz Mobilya

Frequency

(lWeek)
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jalet Gazetesi

jil Yagea Z.Yaglarz

3¢ buz dolaba
oank

¢fil

¢in Mobilya

¢ain Tekstil -
zsu Bahtaniyeleri
Lkom

ttain Yaldaz

nbra Buz Iolabi

nerikan Negriyat Bliro.

niral Saatleri
1apa Bonmargesi

1kara Devlet Bperasi

ntalya Tekstil

rca Kumaslari
rgelik Buz Dolabi
ri Unlar:

r1 Bebe

ri. Koko

roenak

r Yildiz

s Kunduralari
slanly Q.tallara
vaz Turizm

ydan Ticaret

ygaz

ygaz Firini

ahar Piring Unlari
alana

alvit

agel Kilitleri
ates Bayilik-
ayhanlar

ayramoflu Gazinosu
eatle Pantolonlara
esler biskiivileri
stebe

ilgi Deshanesi
inaca Dis Macunu
irben Gikolatalara
omonti Bahgesi
osfor Otoblisleri
ozkurt Kumaglarz:
ennet Bhhgesi

evat Ulubas

Osicun Haiazasi
rosley Buz Dolabi
utex

BS Boyalari

emberlitas Baharat¢lsi
ocuk IsirgemcKurumu

af¥ Restoran
anfil Deterjan
ani fircgalara
ebak Kremi
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jefon Plaklara
rir Bank
1izeilik Bankasi
oFomn

lberler

*an Lastik Kaplama
. Renault Paris
e Makarnasl
ilmez Mafazasi
in Hafazasi

18k Kredi Bankasa
nivet Gomlekleri
aiyet Sandifa
iilzer

der Sekerlemecmeri
der Z.Ezmesi

esu Bisikletleri
ar Hoffman

dem Jekerleme

en Triko

guvan Ma¥azasi
xo Esarplari

er Deterjan

isra ‘

in Altinton

i Bank

i Bisgiiivileri

7 Temizleme Tozu
nerbaihg¢e Plaja
yzan Perde Rayil
nfinis AZl.ri
leri Proteks
ranti Bankasi

r Gir

ndola Fircalari
od Year

pet Sunburst Mr.Cola

undig

1liioZlu

ngdr Mafazasi
venzl Zeytinleri
i1 Sarayi

1k Bankasi

ppet Radyo

ssel Sirgl

va Harp Okulu
vat Ansiklovedisi
vat Mecmuasi
yati Bilge

viayf Bisiklivileri
rglin Gazetesi

vko
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aver Camasir Makinasi

zur Yateklary
rriyet Gazetesi
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fet Sutik

per ve Selka

ana

ek Is

thukol Boyalari
kre Teleionlara
tanbul Bankasa
tanbul Loya
t.00lge Ziraat Reis.
tbanbul Reltlam

, Bankasi

wa Motosikletleri
vt Telefonlara '
b Trag Bigaga

wmbo Catallara

imil Kog

wranlikta Uyananlar
irmen Camagirlari
mancl Mensucat
rlangic Z.Yaglara
.ag lagazesy

catag Fruti

ycatag Kola

mili Z.Ya%lary
ynaek Viyans Karameld
ywrdor Radyosu

ypuz FOmlekleri
wres Szatlari

‘al Mobilya

~adili Meskenler
em Amber

~em Silon

wfdr Figaro

1:£0r Stkri

1kla Kadan

11iip Kola

11iio Meyva Kokteyli
1Lip Meyva Sulari
rt Bigaklarys
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zbon Pastanesi
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la Plajz

ja Tekstil

a2l Organizasycon
~ Defter

fak Gaz

suk Saraclara
idrler

;0 Saraplari
ratl BksioZlu
vtron Kadyolara
12t Aslan
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let Mindulin
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