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I.

Introduction

A, Factors Leading to the Development of Sites

Istanbul is a relatively large city with a population
of three million. 4as this city grew, at first the central
parts of the city got crowded, then the population started
to spread to the outskirts of the city. The movement to-
wards the outskirts shows an imporiant originaliity with
regpect to the regidential units built in these areas. <The
regular aparitment houses that are seen in the central parts
of the city lost their popularity to the kind of housing
projects called multi-unit dwellings. These types of
dwellings that are seen in the suburbs of Istanbul are
mostly in the form of "sites", A definition of "site" is
needed for the purposes of this study. A "site" will be
defined in terms of location and size. For a multi-unit
dwelling to be called a site, it should firstly be located
on the outskirts, or suburbs, of the city. Secondly, it
should have at least two blocks, and the number of flats
in these two blocks should be at least forty. Actually,
the sites thal are seen on the ouiskirts of Istanbul have
2 to 72 blocks, and the number of flats in them range from
40 to 1620. Jome of the sites have no other residential
areas near them whereas some are surrounded by other
residential units like normal sized aparitment houses, etc,

After defining sites, let us go back and study the
main factors leading to their development in greater detail.
Urbanization is the phenomenon which starts a chain of
reactions. TUrbanization creates housing problem in cities,
as a result of which suburbization occurs, and sites are
developed ag the residential areas of gubnrbs,
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The Scientific Americanl defines urbanization as "the
proportion of the total population concentrated in urban
settlements”". By this, it means thai urbanizetion is not
Just an absolute growth of urban pdpulation but a relative
growth of urban to total population.

According to the Turkish State Statisties Dureaun, urban
population consigts of people livinz in cities and counties
(ilce), and the rest of the population is rezarded as rural.
This is an sdministrative definition which is criticized by
same Turkish economists and statisticians., Amon~ them, Ru@a&
Kelez says that the concept of urbanism includes not only a
large amount of people, but that this zroup of people should
also have a2 hizh degree of complexity of division of labour
and specialization serving different functions.2 This high
level of division of lebour and specialization need a popula-
tion of a minimum of 100,000, Therefore, any city, couniy
or town can be accepted as urban as lon3s ag it has a popula-
tion of 100,000 or above, "The table below, showinz the diz-
tribution of urben and rural population in iurkey, is pre-
pared according to this last definition of urbanism.

YABLE I |
DISTRIBULICN OF URBAN AND RURAL PCPULASION I LURKREY?
. .. of urban % of rural

Year Total Top, Urban Pop. lop. Rural Pop. Pop,
1927 13,548,270 2,236,085 16.4 11,412,155 83.6
1935 16,158,018 2,484,197 16,6 13,473,821 83.4
1940 17,520,950 3,214,471 18.0 14,606,479 82.0
1945 18,790,174 3,441,89%  18.3 15,348,279 81.7
1950 20,947,128 3,883,865 18.5 17,063,323 81.5%
1955 24,064,763 5,328,846 22.1 18,735,417 7749
1960 27,809,831 6,967,024 25,1 20,842,807 7449

lthe 3cientific American, Sept, 1965, Vol, 213, No: 3,
Kingsley Davis,'Reurbaanization of the Human Population,!

2Ru§en “eleg, Qlirkivede Jehirlesme Hareketleri, Siyasal

Bilgiler Takiiltesi, Ankars, 1961, p. 68.
3(.:@ . cit.
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Analyzing Table I, it is evident that the ratio.of
urban population to total population is increasing, while
theratio of rural population with respect to total popula-
tion is decreasing. In other words, each year the percen-
tage of urban population is getting higher and the percen-
tage of rural population is getting lower. Also, it can
be seen that the rate of increase in urban population
accelerates especially after 1950,

I will discuss neither the reasons of urbanization,
nor its results except for the one which is directly re~
lated to this study. The result which will be discussed
ig the housing problem. Starting from 1950, the housing
problem made itself known especially in the larger cities
of Turkey. Thus, Istanbul, the city that wes.studied ifor
this paper, experienced this problem most seriously. High
residential density, increase in rents, and the excessive
need for new dwellings are indicators of the housing
problem. Residential demsily measured in number of persons
per room has increased in all big towns. Results of the
1955 population census show that the incidence of persons
per room is greater than one. 42% of workers in Istanbul
gshare their rooms with another person.l The same census
gshowag that 30.T% of families in Istanbul live in one roomed
dwellings.2 The index of rent can be cited as another
example of the housing problem, The index of rent, which
was ©8.05 in 1955, became 165,95 in 1960, showing an increase
of 95% only in five years' time .

lystanbul Isglicii Anketi, 1956, p. 46.

2Rusen Keleg, Tirkiyede 3Jehirlesme ilareketleri, Siya-
sal Bilgiler Pakiiltesi, Ankara, 1961, p. 68

30p « CitT.
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As a city grows, first its central parts get densely
occupied, and often, when space in the central city is
exhausted, suburbization offers itself as a solution to
the housing problem. Jo, suburbization can be said to be
at least partly the result of urbanization. In general,
the term "suburb" refers to the relatively small but
formally structured community adjacent to and dependent
upon a large central city. Suburban areas are primarily
residential areas which are farther away from the center
of the city than urban neighbourhoods but closer than
rural neighbourhoods. 3Since they are the dwelling places
of people who work in the central city, they serve as
dormitory towns.

In Iatanbul, the developmeni of suburbs has accelerated
after 1950, a period whicl coincides with the acceleration
of urbanization. This correlation confirms that urbaniza-
tion and the resuliting houring problem are mostly respon-
gible for the development of suburbs.

“Suburbization in Istanbul can be easily traced by
examining the distrivution of population amoag the districts
(ilges)}., The population of the districis which include
the suburban areas of the city shows a high rate of increase
after 1950.
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TABLE 11

POPULALION OF ISTAWBUL DISWRIBUTED 10 ITS ILGESI

Ilces
Adsalar

Bakirkoy
Begiktas
Beykogz
Beyoilu?
Emindni
Byip

Fatih
Gaziosmanpasga
Tadikiy
Jariyer
sigli
Uskiidar
gatalca
Kartal
3ilivri
Sile

Yalova
Zeytinburnu

Total

1950
15,405
42,596
73,432
37,152

279,337

123,056
44,938

226,853
77,993
31,240

72,425
45,346
29,832
28,328
16,196
22,255

1955
16,347
107,142
84,791
48,674
208,853
141,323
91,860
284,621
103,033
60,254
125,772
92,693
64,522
40,779
28,604
16,989
26,684

1960
19,834
102,617
93,647
58,317
216,425
134,852
180,011
300,599
63,986
131,328
48,990
181,402
111,821
60,944
68,462
33,231
18,175
33,011

88,341

1965
15,246
168,243
104,905
67,411
218,433
141,220
165,945
348,526
106,377
190,777
52,024
269,554
133,883
62,381
97,016
35,436
18,020
37,217
90,064

1,169,384 1,542,941 1,882,092 2,302,438

17he figures for the populations of "ilges" are ex-

tractedt from the publications of Bagbakanlik, Devlet
istatistik Bilirosu for years 1950, 1955, 1960 and 1965.

Genel Niifus Sayiml, Bagbakanlik Devlet Istatistik
Enstitisil Matbaasi,

2The population of the district of Jigli is included
in the population of Beyoglu in the 1950 census,
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It is observed from Table II that while districts
like Beyoglu and Emintnii which cover the central parts
of the city have experienced a very emall increase in
population, districts like Jigli and BakirkSy have gone
through a high level of population increase. In Beyoglu,
population increase from 1955 to 1965 is around 10,000
while, during the same peried, in jigli, which includes
suburban areas like Efiler and Levent, the population
increase is 80,000,

The aspect of suburbization that we are interested
in is the type of housing project it leads to. Ag was
pointed out in the beginning of this section, multi-unit
dwelling and the site, which is the best example of mulfti-
unit dwelling, is the type of housing project that is
mostly observed in the suburbs. The concept of economy
of space, which gained strength after the urbanization
process, seems8 to be the main factor in the emergence of
gites.
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B. Purpose of the Study

‘ This study is concerned with the changes in retail
trade due to the emergence of sites. [any of the sites are
built with their own retail shops within the blocks. It is
logical that retail trade follows people, but it is still
interesting that it follows consumers with this approximity.
The exigtence of some retail shops in the gites provides
a certain degree of self-sufficiency to the site.

The aim of this paper is to provide information on
the retail establislments of sitesg, to find ocut to what
degree site has become a self-sufficient unit in terms of
retail establishments, and finally to throw some light on
the shopping behaviour of the site inhkabitants.

To provide some information on the retail establish-
ments of sites, an analysis is made which covers the types
of retail stores that are present in the site, their
gsequeace of arrival to the sites, comparison of site stores
and other retail shops located in different parts of the
¢ity in terms of price and business volume, and some in-
formation on the policies and functions of site stores.

To evaluate self-sufficiency, the extent of use of
the exigling site stores is examined: To what degree and
why site households purchase from a site siore. If house-
holds buy from a store that is outside the site, then why
they choose to do so, their preferred shopping places,
and what they purchase.

The buying behaviour of a site household is mostly
studied with respect to demographic charzcterigtics of
the site families and with respect to some of the physical
characteristics of the site.
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The findings of this study may be helpful to retailers
in providing some information as to what kind of retail
establichments are the most desirable and what types are
least desirable according to the consumers of the site.
Some general rules could be laid to show that in a site
having certain characteristics, certain retail shops could
be opened. Also, the answers to the question of why the
inhabitants do not purchase from some sgite stores could be
uged in improving those site stores.

The scope of the subject is very wide and time limi-
tation makes it impossible to give a very detailed picture.
All the same, this study provides some informaiion on the
marketing aspects of sites, a kind of information which
was not available in Turkey up till now., The findings of
this study can be used as preliminary knowledge for studies
of bigger scope.
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1I1.

Methodology

A. Situation Analvsis and Informal Investization

In preparing this paper, the basic marketing research
procedure was followed as closely as possible, The first
step of the research was the 3ituation iAnalysis. This

. was made to obtain a background knowledge of The problem

and to acquire a broader information on the subject. At
this stage, data of every kind relaiing to the subject
ware souzht for. Unfortunately, being a very new phenome-
non, there was nothing written about the sites that could
be of any help. PForeign sources provided some information
on the multi-unit dwellings of the suburbs of some big
cities of the world, ©Though these dwellings are not the
exact dublicates of the Yurkish site, this information
was helpful. 'Scouting expediftion' which was used as a
means of informal investigation provided some practical
information as to where the major areas of sites are. It
was found out that ilecidiyekdy, Htiler, Levent, Ckmeydana,
and AtakCy are the districts containing the majority of
the sites of 1stanbul., Sites located in these areas were
explored to obtain a general idea about the size and age
of each site and the types of retail establishments
available in them. Informal interviews were made with
the owners of the site stores, All this information was
later used in preparing the formal ressarch project and
in determining the sampling procedure.
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B. Type and Source of Data

After the informal investigation, the next step was
planning the formal research project. At this stage, the
types and sources of dats collection were decided upon.

Pour {types of data collection methods were used to
provide general information on the retail establishmentis
of gitess; observational data wereused to determine the
types of stores that are present in the sites, historical
data wereused to estimate a pattern for the sequence of
arrival of the site stores, and spot check was used for
comparigon of site stores with retail stores located in
different parts of the city in terms of price and business
volume. Lastly, some informal interviews were made to
learn about the points of view of the shop owaners of sites.

kost of the data for this study-wereobtéined through
survey method. All the dats on the buying behaviour of
the site inhabitants and the extent of use of site stores
were provided by this method. In the survey methods,
the data gre collected by interviews, 1t was decided that
interviews should be carried out with the person who does
more than half of the shopping in each household. In all
cases, this person was the housewife of the family. In-
terviews can be made with or without the help of & question-
naire. In this case, a questionnaire was used.
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C. The Questionnaire Design +

A mixture of structured and unstructured guestionnaire
was used in this study. The part of the questionnaire that
deals with the demographic characteristics of the site
families requires factual information and thus is composed -
of straight forward questions. In the other parts of the
questionnaire, use of more gualitative, open-end guestions
ig made as well. '

At the beginning of the questionnaire, there are a
number of questions which provide backzround knowledge
about the site, the families of which would be interviewead.
Through these questions, some basic information about the
site such as its location, age, distance to the city-center,
other sites in its nheighbourhood and their distance from
the site is obtained. This preliminary part is filled by
the interviewer before going in for the interviews. Lhe
information provided by this part of the guestionnaire was
useful in explaining some parts of the purchasing behaviour
of the site iphabitents,

The first part of the questionnaire deals with the
demographic characterigiics of the household and other
information about the family. The first question of part
one agks the name of the interviewee for purposes of |
getting familiar with her. questioh 2 provides some in-
formation on the demographic characteristics of the family:
the household members, their age, occupations and the
digstricts where they work. The answer to this last part of
the question can throw some light on the buying patterns
of the family by showing whether the memobers of the family
patronize retail shops located in the districts where they

work. Question 3 asks whether the fawily owns the flat

lriefer to aAppendix 117,
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they live in or not. Question 4 supplements the preceeding
question by asking how much they have payed for the flat
if they own it and if they'do not own the flat, then what
is the rent they pay. This question is put forward to
make it possible to have some broad estimate of the income
level of the family. A more direct question about the
monthly or yearly income of the family is also asked, but
this question 1ig left to the end of the interview because
it wag thought that if asked at the beginning, the inter-
viewse might get irritated and refuse to answer the other
questions or might lose enthusiasm in answering the rest
of the questions. '

Juegtion 5 inquires about the means of transportation
that the family makes use of., The answer to this question
can provide information on the buying patterns of the
family. If, for example, the family owns a car, then it
is assumed that the family's purchases outside the site
would be greaver than if they had no car. It can also be
assumed that the family using "dolmug" would be purchasing
outside the site more frequently than a family using only
buses as its means of transporiaetion. Another advantage
of vhis question ig vhat it shows if the Tawily owns a car
or not, and this knowledge can also be useful in arriving
at a broad estimate of the fauily's iacome level.

In the last two questions of part one, the place of
regidsnce of the family vefore comiug vo the &ite, and
the year of thelr arrival at the site are asked. These
quesiions can be helpful in finding possible reasons for
the . loyalty. . ‘i, of the family. If the family favours a
shop whicn is very far from the site, then this shop can
be one tiiat is located in the family's old residential
area.,
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The second part of the gqueztionnaire deals with the
extent 10 which site stores are used, and there are some
questions relating T0 vhe buying behaviour of ithe site
consumers, This part of the questionnaire is prepared
with the assumption that the gsite has at least a grocery,
butcher, and a greengrocer. Ihe reason for assuming that
thege three stores are present in the site is that these
are the most common types of retail shops present in any
of the sites according to the informal investigation made
previously. Also, it was decided that the weigzht of the
study of self-sufficiency of sites would be on the food
consunption of site inhabitants.

The first two quesiions of the second part ask which
stores were present when the family first moved to the
gite and which stores were added later on., question 10
asks, "Who makes the purchases when a site store is
patronized?" Question 11 throws some further light on
the purchasing behaviour of the site families by asking
how many days a week, on the average, they purchase
vegetables, fruit, meat, and grocery items.

Questions 12 to 15 are designed 1o estimate the re-
lations of the site housewife with tke site grocery.
wuestion 12 asks, "To what extent do you use the site
grocery?" The alternative answers provided for this
quegtion are: always, most of the time, sometimes, very
little, never. In question 13, the reasons of buying
from the site grodery and those for buying frow an outside
grocery are asked, whichever is the case. Jome alternatives
for the answers of this question are: c¢heapness, quality,
convenience, an o0ld grocery that is trusted and accustomed
to, and others. This question also welcomes qualitative
" explanations. Guestion 14 requires a list of items that
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are most usually bought from outside groceries. Question
15 is directed to housewives who have indicated thai they
buy from outside sources: "From where do you purchase,
when you purchase from an outside grocery?®" Alternative
leads for this question are: from Migros, from a grocery
in a nearby site, from a grocery that is located in the
central part of the city, from a grocery that is located
in the nearest shopping area to the site, and others.
Question 16 asks, "Who makes the purchases when a grocery
inside the site is patronigzed?"

Questions that are asked in relation to the site
grocery are repeated for the cases of the site greengrocer
and the site butcher,

Wuegtion 27 inquires whéther the family has a credit
account at the site grocer, butcher, and greengrocer. In
part (a) of question 28, it is asked if the existence of
a credit account influences the purchasing behaviour of
the family, and in part (b) the date when the credit
account ig closed is asked.

Question 29 gives a list of all possible retail es-
tablishments that offer goods and services. This list
includes hardware store, haberdasher, electrical appliancec
store, bookstore, pharmacy, cobbler, dry-cleaner, pastry
shop, ironing and starching shop, hairdresser, barber
shop, and pork-butcher shop. 1he interviewer checks if
these shops exist or not before gzoing into the site., If
the shop exists, then it is asked to what extent the family
uses 1t, why and from where the family purchases if it
does not use the gite stores. The alternatives to the
"why" part of this.question are: I use it, I sometimes use
it, I don't use it., Qualitative answers:were also welcoue.
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If the shop does not exist, the family is asked to what
extent they would use it if it were present. Ihe answers
to this question were required in explanation form.

-question 30 provides the same list as in question 29
and asks, "Since when have you been using these shopst"
Alternative answers are: since we have moved to the site,
gince the shop is opened in the sgite, since some other
time, I do. not use it at all., If the interviewee chooses
the third alternative and says that the family started to
use & certain shop at some time later than their arrival |
at the site, or some time after the opening date of ihe
gite shop, then she ig asked the place where the family
bouzght these goods and services until the time they decided
t0 switch to the site store and the reasons for changing the
original place of purchasge.

The remaining part of the questionnaire deals with the
effects of distance on the buying behaviour of site house-
holds with respect to shopping and the effects of distance
on recreational activities.

Question 31 provides a list of shopping articles -
including men's shoes, women's shoes, hosiery, boy's pants,
etc. <Then the question asks from where the family used to
buy these goods before moving to the site, from where they
buy them after coming to the site and the reasons for
patronizing the districis where they shop after coming to
the gite. It is assumed that there will be somes changes
in the shopping districts that were patronized when the
family moves to a site which is at a greater distance from
the center of the city than the former place of residence.
The family could start patronizing some shopping districts
which are smaller in size but nearer to the related site.
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Question 32 asks, "When you go shopping, do you come
back immediately after finishing your shopping or do you
cowbine shopping with some other activity?" This question
and the one following ftry to determine if the distance fac-
tor hurts the fanily's recreational activities,

Question 33 asks, "Does the family go to the saue
number of movies, restaurants, theaters, etc. after arriving
at the site as it did before?®

As wag pointed out earlier, this guestionnaire empha-
gizes the buying behaviour of the sife inhabitants relating
the site grocer, butcher and greeagrocer. (mly one gite
out of the eight in which interviews were made d4did not
have any shops. The same quesiionnaire was used in this
gits but wivh one minor revision. The questions related
to the extent of use of the site grocer, butcher, and
greengrocer were not asked.

At the end of the questionnaire, the interviewee is told#
that since now she knows more or less what the study is
about, she can add any other information or remark that
she thinks is relevant to the subject and that can be
beneficial to the interviewer.
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D. Pilot Study

A pilot study was made with the aim of tesiing the
prepared questionnaire. PFour housewifes were intervieved
for this purpose. The pilot siudy necessitated some minor
revisionsg of the old questionnaire.

. the pilot study was helpful in providing some new
alternative leads to some questions., Por example, in the
original questionnaire, the alternative answers to the
question "To what extenit do you use the site grocery?" were:
I always use it, I sometimes usge it, and I never use it.

In the pilot study, two housewives said that they could not
fit their answers to those suggested, and as a result, two
more alternatives were added. “hese are "most of the time"
and "very little", The question asking the reasons for
buying from the site grocery or from an outiside grocery,
whichever the case, gained some new alternative leads
through the help of housewives in the pilot study. <the
alternatives "beczuse I have an old store which I trusi®
and "“there is no variety of brands in the site grocery"
were sugzested and ihus added to the list of alfernative
leads. Pilot study helped in providing other alternatives
in some other cases as well,

The questionnaire that is presented in the previous
gsection containg the revisions made as a result of the
pilot study.
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B+ Sampling Proceduresg

It was not possible to find a complete list identi-
fying the members of the universe, that is, a list of
gltes that exist in Istanbul, The intsrviewer iried to
learn about the universe through informal investigation
and was quite successful due to the fact that sites are
conglomerated in certain aress, The decision regarding
the sampling procedure of households was made as follows:
First of all, it was decided that time limitations would
not allow more than 35 interviews, and algo, 5 interviews
in each site was considered enough to represent the rele-
vant site. Thus, 7 sites were to be chosen as the sample
with 5 interviews in each of them. The above decisions
go in line with the two-stage area sampling procedure
which allows the seslection of representative sites without
knowing the complete universe,

Then came the problem of how to select the T repre-
sentative sites. If the complete universe were known,
quota sampling could be used, but in the present situation,
since it was impossible to use the exact quota sampling
procedure, it was decided that a mixture of quota and
conveniznce sampling should be used. Another requirement
was that the sample sites should be of different ages
confaining varying numbers of stores. These are the control
characterigstics as defined by quota sampling. 7This pro-
cedure dictatss that the universe ghould be reduced to
cells on the bagsis of control characterigtics and that this
allocation should be proportional. Iut since the number
of sgites constituting the complete universe is not known,
this method could be carried out only in an approximate
way. Jites were classified according to age groups as
follows: ‘1 to 2 years, 3 to 7 years, T years and above.
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It was decided that from eachk age group, one, three, and
three sample sites would be chosen respectively. ihis
allocation of the sample is not strictly proportional to
the universe, but still it more or less reflecis tue dis-
tribution of the universe, After decidinz that 3 sitves
would be sampled from the age group of 3 to 7 years, there
was still the problem of choosing these 3 sample sites,
The problem was solved by selecting as sample sites any
two sites that belong to the required age group. This
means that convenience sampling was used., All the same,
it was not exacily a convenience saupling becsuse while
choosing the sample sites in each group, it was assured
that each site of the group had different number of re-
tail establisiments.

The last step of fthe sampling procedure was the
process of choosing the sawple of households in each site.
For this purpose, at first random numvers were going to
be wade use of., Iut this plan could not bLe followed since
to many of <he housgeholds the interviewer was not adwivted,
or there was nobody at home, or in some cssses ihe inter-
viewer was not able to finish the interview. As a result,
interviews were carried out on a convenience basis and
only with those families willing to answer quesiioas.

Convenience sampling causes bias, and the magnitude
of this bias is not known. One cannot tell if <he five
housel:olds interviewed in each site are the resl repre-
gentatives of all the site households or not.

For the part of this paper that deals with the
analysis of the retail establishments of sites, nearly
all of <he sites knowa to the researcher were inciuded.
14 sites were ouserved ito estimate the types of retail
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ghops that are present in sites, and 10 sites were studied
for estimating a pettern for the sequence of arrival of
retail shops to sites (Appendix I). The size of these

gsamples was quite large and the observations consumed a'
lot of time,

As wes pointed out earlier, spot check was used to
compare site stores with other retail shops located in
different distriets of the city in terms of price and
business volume., 3tores that are compared are groceries,
greengroceries and butchers. 15 items were chosen rep-
resenting types of meat, vegetables, fruit, and grocery,
and prices of these were compared through 9 sites amnd 10
different districts. 1o see the difference in the busi-
ness volume of site and city shops, such measures as the
number of employees in the store, the existence of tele-
phone and delivery service were used. These measures
can give only approximate estimates of the business volume
of a store, but they are used all the same becausge shop
owners refused to give the aciual turnovers of their shops.

One possible source of bias should be recognized here.
When comparing a butcher in Higantas with a butcher in a
gite, it is assumed that the butcher in IIigantag is a good
representative of all butchers in the distriet in terms
of price and business volume. This may not be the case
since the butcher in Ei@antag'that wag observed may rep-
resent an extreme case rather than an average example for
the district. L4lthough this possible source of bias is
known, nothing can be done about it, because finding out
if the specific shop represents an average for the dis-
trict requires a complete study on its own being out of
the scope of this paper.
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Convenience sampling was used lastly in making inter-
views with owners of retail shopé. Interviews were carried
out only in some of the sites and in that only with some
shop owners. The decision of having an interview or mnot
depended on the presence of some responsible personnel in
the shop who could give the required information and on

the importance of the shop for this paper as judged by the
interviewer. '
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P. Interviews

- 35 interviews were made with the housewives in sites.
At each call, the interviewer briefly explainsd the pur-
pose of the study before asgking to be invited in., Jome
of the housewives refused being interviewed because they
were busy. All of them tried to understand if there were
any personal questions before deciding to answer or not.
Once they made sure that there was nothing personal and
that it was only a schoold study not to be published anywher
they became more hospitable. Although the interviewer was
invited in by most of the housewives, a few suggested that
they answer the questions at the door. .

Rach interview took 25 to 50 minutes depending on the
willingness of the interviewee to talk., 3ome housewilves
gave only the required answers to tie gquestions while
others were more helpful, giving extra information on the
subject. In some cases, towards the end of the interview,
housewives got very much involved and gave lengthy lectures
on their marketing ideals for their particular sites.

For the sake of getting betier and more correct in-
formation, the interviewer tried to be as friendly as
possible. The importance of the contribution of housewives
to the study was emphasized and they were asked to give
much thought to what they said. In trying to humour the
housewives, the interviewer sometimes had to put up with
family problems as well. When questlons about the members
of the family were asked, four or five housewives started
telling stories about their sons and daughters abroad and
about their own loneliness. 3Jome even brought the photo-
graphs of their children to the interviewer. Friendly
housewives usually suggested at the end of the interview
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that they take the interviewer over to other friends living
in the same site. On the whole, once asked in, the infer-~
viewer had excellent cooperation from the housewife.

Interviews with shop owners in sites were much easier
to carry out. All the shop owners or the respoasible
personnel who were asked if they could answer some questions
were helpful in providing the material needed. Uspecially
those who were not happy with their business in the site
went to great lengths in explaining their troubles.




THESIS

ROBERT COLLEGE GRADUATE SCHOOL

BEBEK, ISTANBUL P%%B

I1X. Findings of the Study

A. Retailing 3ftructure of 3Sites

1, Lines of Retall Trade: To come to a general
understanding about the existing lines of retail trade
in sites, an investigation was carried out in 14 sites.

TABLE I1X
LINES OF REVAIL TRADE EXISTING IN 3ITES
(14 sites observed)
No. of sites having % of sites having
the indicated line  the indicated line

Line of Ret., Trade of retail trade of retail trade
Grocery 10 70 %
Greengrocery 9 64 %
Butcher 8 57 %
Hairdresser 5 35 %
Haberdasher 4 28 %
3tarching and | Sl
Ironing shop 4 28 %
Hardware shop 3 21 %
Cobbler 3 2l %
Electrician 2 14 %
Pharmacy 2 14 %
Pork Butcher 2 14 %
Dry Cleaner 2 14 %
Pastry shop 2 14 %
Bookatore 1 T %
Barber shop 1 T %
tYufkaca? 1 T %
1 T %

'Cigerci!
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It can be deduced from the table above that grocery,
greengrocery, and buicher are the most frequently found
three types of retail shops in sites, 70 4% having a
grocery, 64 % having a greengrocery, and 57 % having a
butcher., The next most freguently observed group of
retail shops consists of hairdresser, hardware shop,
haberdasher, and starching and ironing shop. 35 % of
gites include a hairdresser, 28 % include a haberdasher
and a starching and ironing shop, and 21 % of sites in-
¢lude a hardware shop and a cobbler. 3Stores representing
the remaining lines of retail trade are only occasionally
obgserved in sites, Unly 14 % of sites has an elscitrician,
pharmacy, pork-butcher's shop, pastry and dry-cleaner's
shop, and 7 % of sites has a boockstore, a barber shop, a
tyufkacil! and a ‘'cigerci',

It is evident that the retail shops that are most
frequentily encountered in sites are those that are relatfed
to food consumption., But the interesting point is that
the next most frequently observed shop is that of <the
hairdresser.

2. Number of Retail Shops: The proceeding oObserva-
tions reveal a rough idea ag to Llhe number of retail
shops existing in sites, but in this section, a more
direct approach will be made to show how many shops there
are in gites.

TABLE IV
CLASSIPICATION OF 3IiE5 A3 10 IHE NUMBER OF SHOPS
Group l: Sites having no shops 4
Group 2¢: Sites having 1 to 3 shops 4
Group 3: Sites having more than 3 shops 6

Total no. of sites observed 14
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As can be seen in Table IV, sites are divided into
three groups with respect %o the number of shops they have.
The first group consists of those sites that have no shops
at all. ©The second group of sites have 1 to 3 shops.

The shope of the second group are those that are most fre-
quently observed in sites, that is, groceries, greengroce-
ries, and butchers. The third group of sites has 3 to 16
types of retail shops.

To understand why each group has different nuuwber of
retail shops, we will analyze the characieristics of
gites falling into each group. PEach group of sites has
some common characteristics. The analysis of common
characteristics will be made only in terms of physical
properties of sites such as their location, size, neigh-
bouring residence areas, and ages. <The buying behaviour
of site consumers is not taken as a factor that influences
the exigteace of retail establishments, because the initial
decision of opening a shop in the site is always taken
without considering the buying behaviour of the consumers.
Thig fact 1z deduced from the informal interviews with
shop owners, They all said that what influenced their first
gtep was the physical aspect of the site mentioned above.
The purchasing behaviour of site inhabitants only affects.
the later operations of some retail shops in increasing
or decreasing the lines of produvis, etc.

Exemining the common characteristics of the first
group, sites that include no retail shops, we see that
all of the sites are small in size and are near some
crowded district of the city which has an abundan? number
of retail shops. The characteristic of being small in
gize is shared by all of the four sites. This group of
sites have 1 to 3 blocks with 41 %o 100 flats, <hree of
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the four sites with no retail shops share the characteristic
of being located in a crowded district of the city. As

can be seen from Appendix 1, sites Fulya, Zmel and Hiilya

are located in rather crowded outskirts of the city such

a5 Etiler and liecidiyekdy and within 500 meters of each
gite, many kinds of retail shops can be found. ihe fourth
site in the first group, Istiridye 3ite, is at agreater
distance from the closest shopping area which is Ztiler,

but there is another site within 300 meters of it with

10 types of retail shops.

... The age of these gites do not play any role in their
having no retail shops. As can be geen from Appendix I,
all of the sites that have no retail shops, with one
exception, are at least three years old, and it will be
shown in later paris of the analysis that three years
are more than enough for a gite to have retail shops.

30, it can be concluded that sites which are small in
gize and are located very near fto areas where retail shops
can be found have no retail establishments of their own,

The second group includes sites with one, two or all
of the most common three retail sitore types, namely the
grocery, the greengrocery and the butcher. From Appendix I
one can see that this group includes Ulus Site, Basin sites]
Mobil 3Sitesi, and Ucaksavar 8itesi, In terms of size,
there is no significant difference between this and the
previous group. 3Sites of this group have 56 to 90 flats
while sites of the previous group had 41 to 100, Dut still
it can be observed from Appendix I that sites of this group
are more on the 90 side of the range while sites of the
preceeding group are on the 40 side of the range.

Analyzing this group of sites in terms of location,
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it is observed that this group is further away from shopping
areas than the previous one., Three sites of this group,
Ucaksavar, Ulus, and lobil, are located at least 1 km. away
frow any area with retail shops. This fact is enough
inducement for retailers to open shops which offer goods
related to food consumption which constitute the foremost
need of human beings. The forth site in this group is

not a typical example of it. This site, Basin 3itesi, is
only 100 meters from another site which has 10 {ypes of
retail shops. Thus, the inhabitants of Dasin 3itesi made
uge of The shops of the neighbouring site for their im-
mediate consumption needs.

- Another common characteristic of the second group of
gites is that each of these sites has some "gecekondu'" area
within a distance of 500 to 1000 meters to it. Informal
interviews with the owners of retail shops of these sites
showed that the inhabitants of these gecekondus also make
uge of thege sites. In fact, these shops sell 40-50 % of
their goods to gecekondu consumers.

The last group of sites consists of those which have
more than three types of retail establighments., These sites
are I.E.T.W. Sitesi, 3ite Atakoy, osubayevleri 3itesi, Yalda;
3ite, Petrol 3itesi, and Gayret Sitesi. To make generali-
zations about the characteristics of this group is quite
hard. With respect to size, it is scen that the number
of flats in them range between 88 and 1620, With respect
to location, again it is seen that there is no definive
pattern for the group. . Some sites of the group are more
than 5 km,'s away from any shopping area, while some Other
sites have nearby shopping areas. ULach site in this group
has different reasons for possessing a high number of re-
tail shops. For example, L.E.T.1. Sitesi and $ite Atakiy
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have a good number of retail stores because their size is
big. They have respectively 1620 and 600 flats, and the
nearest shopping area to these sites is at least 2 km.
away. In the case of 3ite Atakdy, the nearest shopping
area is BekirkSy which is 4 km, away. PFor I.E.7Y.T. 3itesi,
it is Jisli, at 2 km.'s distance to the site.

Site Atakby represents the most developed kind of all
gites and therefore requires some more attention., This
gsite has the following types of retail stores and services:
grocer, greengrocer, butcher, starching and ironing shop,
haberdasher, hairdresser, electrician, dry-cleaner, cobbler,
hardware store, pastry shop, pork-buicher's shop, pharmacy,
and bookstore. All of these shops exist in different sites,
but such a wide variety of shops all together is seen only
in 3ite Atakdy. I.E.D.T. Sitesi also manifests a wide
variety of retail shops and services but with the exceptions
of a barber, electrician, and bookstore., But in its turn
this site has two shops that are not seen in any ofher
gite, namely a 'cigerci' and a ‘'yufkaca'.

Site Atakdy is also unique in having a men's shoe shop,
a boutique, and an 'American Bazaar' shop. Lastly, Site
Atakdy is the only one which offers recreational activities
to its inkabitants. It has a discotheque, a resiaurant,
and a club., In short, it is the one site thatl has come
closest to the criterion of self-sufficiency.

Subayevleri 3itesi, which belongs to the last group
of sites, has only 5 types of retail stores even though
it is one of the biggest sites with 846 flats. ihe loca-
tion of this site geems to be the main faclor influencing
the anumber of stores it has., It is located betwsen Legik-
tag and liecidiyek@y, both of which districts are abundant
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with every type of retail store. 350, it can be concluded
that there was no particular attraction for retailers to
open shops in this site,

- Some of the gites in this lasi group, like Gayret
Sitesi and Yildiz 3itesi, are neither large in size, nor
are they far from shopping areas, yet still include many
shops and services within their blocks. Gayret Sitesi has
7 shops while Yi1ldiz Sitesi has 11, The existence of so
many types of shops in these sites cannot bhe explained by
the physical properties mentioned so far, The main reason
for the variety of retail shops in these sites seems to be
the existence of nearby sites. Both Gayret 3itesi and
Y1ldaiz 3itesi have two nearby sites each at a digtaance of
200-1000 meters from them. Jome shop owners in Yaldiz
Sitesi confirmed this point by admiiting that their motives
in opening their shops were influenced by the fact that
there were no shops in nearby sites, Their preliminary
considerations turned out to be correct since 10 to 60 %
of their sales are being made to consumers from nearby
sites.

3. . Humber of shops that a given line of retail
trade has in a sife: In most of the sites, each line of
retail trade is represented with only one shop., But there
are gome exceptions to this rule. As can be observed
from Table V, in some sites thers are more than one example
of a given line of retail trade.
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TASLE V
THE NULDSR OF sSHOPS THAY A GLVEW LINE OF REwAIL “RADL LAS
IN A SITE AND uid JUMBER OF SIf83 THAY HAVS ROS [HAW 00D
SHOP OF A GIVEN LINZ OF RECATL YWRADD
No, of sitiops that No. OFf sites that
the =ziven line of have tlre indicated
Line of Retail Trade trade has in & sive no, of reicil shops

Grocer 2 4
Greenzrocer 2 2
Dutcher 2 1
iflairdresser 2 1

Table V shows that only four lines of retail {trads are
represented in sites with more than one shop. .e can read
from the 200ve ftable that in four of the sites there are
two zrocers, in two of them thers are two zZr:ensrocers,
in one there are itwo butchers, and in one thsrz are two
hairdressers, I1I.B.T.7, hasg two grocers and two butchers,
Ugaksavar and 3Subayevleri have two grocers each and
Fayret 3itesl has iwo greengrocers,

T'ow can two grocers or two butchers survive in &
gingle site? Can they make profits or not? To answer
such guestions, we should =zain look for the physical
properties of azites hoviny two shops of a given reteil line,
3tudyinz the physical properties, we gze that there are
diffevent reasons for sites to have more than one shop of
a given line of retail irade.

ke main reason for Gayret Sitesi and Y1ldiz gitesl to
have more than one shop of a given line of trade iz that
both of trhe gites havz some nearby sites or regidence areas,
Informel interviews witl the owners of the zrszengrocers
of Zayret 3itesi ravealed that the survival of their shops
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is due to the existence of nearby sites., One of the green-
grocers said that 90 % of his goods are sold to Gayret
Sitesi inhabitants while the other greengrocer said that
only 50 % of his goods are sold to the consumers of

Gayret Sitesi and the rest to consumers coming from nearby
apartments or from Emel Sitesi which is adjacent to

Gayret Sitesi.

In the case of Ugazksavar 3itesi, we see that there is
a gecekondu area which ig about 500 meters away. C(ne of
the grocers in Ugaksavar Sitesi said that only 30 % of his
sales go to site consumers while 70 % of his sales are
bought by gecekondu inhabitants. O(n the other hand, the
other grocer said that 95 % of his sales is made to site
consumers. As suggested in the examples above, in most

butchers) makes most of his sales to site consumers and
the other grocer (or greengrocer, or butcher) makes most
of hig gales to consumers coming from nearby residence
areas.

|
of the cases, one of the grocers (or greengrocers,or i
\
|

The same kind of reasoning can apply to Subayevleri
Sitesi and I.8.T.T. Sitesi in their having more than one
grocer and butcher., 3But their size alsc plays an import-
ant role. They have respectively 846 and 600 flats and
two grocerm:. can easily survive in a site of this size.

4. Comparison with city structure:

a. Comparison of site store with stores in
different digtricts of the city in terms of price: Com-
parison of gite and city stores d4s made only for the ihree
most frequently observed lines of retail trade, the grocer,
the greengrocer, and the butcher., Are the prices in the re
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lated gite stores higher or level with respect to prices in
the city stores? To answer this question, an understanding
of the general price level in site stores is necessary and
to attain this, site stores should be coupared among them-
selves., This comparison can be made with the help of Table
VI which gives the results of the spot check for 15 food
items in 9 different sites., Prom the table, we can see
that the price differential among various site stores is
not of a great magnitude, especially when we consider price
differentials among siores in different regions of the city
which are given in Table VII. For example, the price of
cauliflower ranges between 2.25 1L and 3.50 L in different
gite stores, whereas the price range of cauliflower il
different districts of the city is from 1.50 TL to 4,50 TL.

The differences in prices in site stores are largely
due to the income levels of site inhabitants. 3tudying
the price ranges given in Table VI, we see that in most of
the casszs, the lower limift of the range is supplied by
a gstore in a site whoge families are of a relatively low
income level, while the upper limit is supplied by a store
belonginz to.a gite with families of a relatively high
inconie level. For example, Ugaksavar sitesi, which 1s a
site of relatively low income level, offers goods at The
lower limit of the price range (spinach at 1,50 uL), on the
other hand, ¥i1ldiz Sitesi, a site of relavively high income
level, offers goods at the upper limit of the range (spinack
at 2,00 ?L). Site stores are not expected to sell their
goods at identical prices, and price differentials that are
observed are explained. All the same, it can be said that
gsite stores offer goods at more or less uniform prices.
Average prices are calculatsd for each good of the spot
check offered in site stores and these are used to compare
price differences between site stores and stores in various
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districts of the city. The price level in site stores is
of such a nature that it ie hiher thaa that in some

digtricts of the city while it is lower tian ths price

level in some other districts. Irices in site stores

are definitely higher than prices offered in stores of

such districts like Zadikdy, L&leli, lksaray and mind-

nii, For ixample, the avaeraze site price of bLananas is

7.9C 1L, and when comparsd to the price of bananzs in

the above mentioned disgtiricts, this price is found to ue

muclk hizher (comparisons can be followed in Table VI and

VI1). Upon repetition of +the banana example, for other

zoode of the spot check, similar results

Cauliflower
spinach
Danansa

would e found.

Cranze (Washington)}2.5C

Cucumber

Apple (Amasya)
Beef (nuar)
Larbh (chops)
Veal (Bonfile)
Chicken
Chickpea
“agar Cheese
‘“hite Cheege
Rice (Bersani)

JABLE VI
PRICS3 OF 15 POUD itumlis IN 9 SILES
Yaildaz Ulus Lopil Gayret Petrol
Sitesi Sitesi Jitesi Sitesi Jitesl
3.5C 3.50 3¢5C 2.50
2.00 2.00 2,00 1.75
7450 : 8.00
3.00 2.C0 2450 2.25
1,25 1.00 1.C0 1.25 1.CO
3.00 2,50 2450 2.5C
16.00 14,00 15,00 14.00
16.00 15.C0 16.CC 15.50
20.00 17.00 20.00 18.C0
15.006 14,00 15.C0
3.00 3.00 3.00 3.00 3,00
22,00 22.60 22.00 22,00 21.00
12.00 12.00 12.00 12.C0 12.00
500 4,75 5.0 500 5.C0
5.00 5400 5.00 5.00 5.C0

Lean (Dermason)
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Cauliflower
spinach

Banana

Crange (Washingzton)
Cucumbver

Apple (Amasya)
Beef (nuar)

Lamb (chops) .
Veal (Bonfile)
Chicken
Chickpes

Zagar Cheese
“hite Cheese
Rice (Bersani)
Bean : (Dermason)

Cauliflower
Jpinach

Banans

Cranze (Washin:ton)
Cucumber

ipple (Amasya)
Beef (nuar)

Lamp (chops)
Veal (Bonfile)
Chicken

Chiclipea

itagar Cheese
“hite Cheese
Rice {(Bersani)
Bean (Dermason)

-Price flanges

2.25
1.5C
T.5C
2.00
Oe75
2.00
14,00
15.00
17.00
14.00
3.00
20.00
11.00
4.75

-~ 3.50
- 2.00
- 2,00
- 3,00
- 1,25
- 3.00
~16,000

‘-160CU

~-20.0C
~15.C0
- 3.50
~22.5C
-12.00
- 5,00

BEBEK, 1STANBUL ngﬂ
TADLE VI (continued)
Ugaksa- L.B.iWT Atakdy subayevleri
var Sitegi Sitesi Jitesi Jitesi
2.5¢C 2425 2450 3450
1.5C 1.5C 1.50 2,00
8.50 8.00 T.5C
2.00 2.C0 2.25 2,50
.75 1.0C 1.00 1.25
2.00 2.50 2.75 3.C0
15,00 14.C0 15.00 14,00
15,00 16.00 15.00 16.C0
18.00 17.00 18.00 19.C0
15.00 15.C00
3.5C 3.00 3.00 3.00
2C.00 20.C0 22.C0 22,00
11.C0 12.C0 12.00 12,00
5.00 5.00 5.00 5.00
500 500 5.00 5.00

Average Irices

No price difference

2.95
1.75
7+9C
2.35
1.05
2,60
14.,6C
15,60
18.30
14.8C
3.05
21.60
11.30
500
5.C0
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Cauliflower
Spinach
Banansa

Crancze {Washington)

Cucumter
Apple (Amasya)
Beef (nuar)
Lamb (chops)
Veal (Doafile)
Chicken
Chickpea
Kagar Cheese
White Cheesge
Rice (Bersani)
Beam - (Dermason)

Cauliflowar
jpinach
Banana

Oranze (Washington)3.C0

Cucumber
Zpple {Amasya)
Beef (nuar)
Lamb(Chops)
Veal (Bonfile)
Chicken
Chickpea
Hagar Cheese
vhite Cheese
Rica (Bersani)
Bean

BEBEK, I1STANBUL gggm
TABLE VII
PRIC&s CF 15 POODS Iuihs IN DIvPsRONT DISLRICES OF wLis CLdY
‘adqiedy T8 : e - ;
CSARE Lggt At semgpeRa
2,00 2.00 1.75 1.25
6.5C T.50 T«0UC 6.00
1.7 2.5C 2,00 L.75
0eT5=14,00 0.75 CeT5 Ce.T5
2.00 2.25 2.5C 2.25
16.00 15,00 13.00 13.C0
17.00 16.C0 16.00 16.00C
20.00 20.00 20.CC 19.C0C
14,00 15.CC 14.0C 13.C0
3.00 2.80 3.C0 2.50
20,00 20,00 22,00 19.00
11.00 12,060 11.GC0 11,00
4.75 5.00 4.60 4,50
4.75 5.00 4.80 4,75 _
Sigli Bebek Tigantagl iarbiye Humslgg}r
4,5C 3.90 3450 4.00 3.00
2,006 2.00 2,50 2.0 2.LC
1C.C0G 10.0C 11.CC 10.C0 8.0C
3.25 345C 2.80 2.C0
2.00 2.C0 1.75 a.00 1.00
3,00 3.00 2.70 3.C0 275
16.C0 15.5C 16,00 16.0C 15.L0
16,50 16,00 18.C0 18.L0 16,00
20,00 22.C0 22.00 24.C0 20,L0
15.C0 16.CC 15.C0 15.C0 15.C0
3.C0 3.50 3.15 3.5C 3.50
24.C0 22,00 22,00 22.00 22.L0
12,50 12.C0C - 12.00 1l.5C 11.00
5.00 5.C0 5.00 De25 4.8C .
5.00 5.C0 6.L0 5.50 5.00

(permason)
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TABLE VII (continued)
. o ‘ Price ranges
Cauliflower 1.50 - 4.50

spinach : 1.25 - 2.50
Banana 6.50 - 11,00
Crenge (Washington) 1,75 = 3.25
Cucumber : 0.75 - 2.00
Apple (Amasya) 2,00 - 3,00
Beef {(nuar) 13,00 - 16,80
Lamb (chops) 16,00 - 18.00
Veal (bonfile) | 19,00 - 24.00
Chicken. 13.00 - 16.00
Chickpea 2.50 - 3.50
Kasar Cheese 19,00 -~ 24,00
White Cheese . 11.00 - 12.50
Rice (bersani) 4,50 - 5,25
Bean (Dermason) 4,75 - 6,00

Comparing the prices in site stores with those in
districts like Nigantag, Bebek, Harbiye, Jisli, and Rumeli-
hisari, it is seen that the former are lower than prices
offered in these districts, or in some cases they are eqgual.

To contiinue our examplé of bananas, we obLserve that the
averaze site price of banaonas, 7.90, is lower than those
in Tigantag, Debek, llarbiye, and Jigli, and equal to the
price of bananas in Rumelihisari.

Tad1kdy, Léleli, Aksaray, and ‘mindnii are districts
where lower :.iddle income group famillies livs, while
familles in Tiganta,, jigli, larbiye, and Tebek have rela-
tively higher incom: levels, Decause most of the site
 families do not wish to disclose their monthly incoueg,
measures like car ownswrsiip and rent levels are used %o
determine tleir income l:vels. About half of all site
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families own a car, and the rents they pay are around 800-
1000 1L, with the exception of one site where the rents

are around 500 TL. With the help of these measures, 11t can
be said that wost of the site families bLelong to the higher
middle income group. Income level groups that are discussed
80 far seem to be the main reason of price differentials

in- stores of different districts of the city and in sike
gtorss., Prices in site storegs are lower Tuan those in
storzs located_in expensgive districts where high income
families live, but they are higher than prices in stores

of cheaper districts inhabited by lower middle income
families,

b, Comparison of site stores with sfores in
different districts of the city in terms of business volume:
Azain, this comparison will be made only for grocers,
greengrocers and butchers.

As was explained in the sempling procedure, comparison
of the business volume of site and ciity stores is made
with the help of some objective measures like the number
of employees working in a store, existence of telephone,
and home delivery service. Appendix III gives the results
of the spot check for stores of different districts of the
city and for site stores. The information in Appendix 111
ig summarized in Table VIII showing how site stores, stores
located in cheaper districts and those located in expensive
districts stand with respect to the above mentioned measures

S3ite stores seem Vo be uniform with respect to the
number of employees they have., In all of them only two or
‘three personnel work. Uniformity of site stores is 100 %
in view of their policy regarding the service of home
delivery,. that is, they all have home delivery gervices.
Lastly, it is seen that most of the gite stores do not
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have a telephone. Only 30 % of grocers, 25 ¢ of butchers
end 22 % of greengrocers own telephones.

After this anslysis of site stores, let us compare
them with stores in different districts of the city.
3toree in different districts will be divided into two as
wag done in the previous section; those that are located
in cheaper districts and those that are located in expen-
sive districts. Compering site stores with stores in
expensive digtricts like Tigantas, in terms of their
number of employees, we sce that there are fewer employees
in gite stores, VWhile two or three employees work in
gite storesg, the number of those working in the stores of
expensive districts ranges from three to five. C(n the
other hand, there is no difference in the number of
employees working in site stores and in the stores of
cheaper districts. These resulte show that site stores
cannot afford to hire the number of personnel in the stores
of expensive districts. It is also possible that two or
three personnel are sufficient to manage business in site
stores which ig usually limited to the number of inhabitants
in the site and nearby sites.,

In terms of telephone ownership, site stores are again |
gimilar to the stores in the less expensive districts of

the city. In these districts, only 25 ¢ of gzrocers, green- |
grocers, and butchers have telephones. This percentage |
ig very close to that of site stores having a telephone.
These percentages are 30 %, 25 %, and 22 % for site grocers,
butchers, and greengrocers respectively. On the other
hand, 80 ¢ of the greengrocers and butchers, and 100 % of
the grocers that are located in expensive districts have

telephones.
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Although in respect of number of employees and tele-
phone ownership site stores are more :.like stores in the
cheap districts of the city, in respect of delivery service,
they resemble stores located in the expensive districis.

As was pointed out before, all site stores provide delivery
gervice, Jimilarly, all of the stores observed in the
expensgive districts also provide delivery service. (n

the other hand, only 25 % of grocers and greengrocers, and
50 % of butchers located in the cheaper distriets have
delivery service,

It is interesting that even though the number of
employees in site stores isg equal to that in sftores located
in cheaper districts, the policies of the two groups
regarding delivery service do not coincide. This 1s because
a store locaied in g cheaper district with two employees
needs both of the employees to direci and manage the
business within the store. Jince delivery service takes
time and the store probably cannot be managed with a single
employee, the store owner cannot afford this service.

Cn the other hand, a site store wilh two employees can
easily provide delivery service. One employee can manage
the shop while the other is making deliveries because

the time needed for this purpose is too short.

If we assume that a store with a large number of
employees, a telephone, and a home delivery service has a
big volume of business, then in the light of the above
discussions it can be said that the business volume of
site stores is lowsr than that of stores in expensive
districts and equal to the business volume of stores in less
expensive districts. It should be repeated that even
though objective measures of business volume are usad,
8till they may not provide the most proper bases for com-




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL PAGE

parison. All the same, a rough idea can be obtained as to
the standing of a site store with respect to its business
volune when compared with stores located in different
digtricts of the city.

‘ TABLE VIIX
COLPARISON OF 3ITE STORES WILTH SPORES IN DIFRERENT DISTRICIS
OF 1HE CILY IN JERMS OF BUSIAESs VOLUs

Storeg in stores in
Site Storeg Cheaper Dig- IExnensive
tricts Digtricts
Grocer L
No. of employees . 2 or 3 2 or 3 3 t0 5
Telephone ownership 30 % 25 % 100 %
Home delivery 100 % 25 % 100 %
Greengrocex
No,., of employees 2 or 3 2 or 3 3or 4
Telephone ownership 22 % 25 % 80 %
Home delivery 100 % 25 % 100 %
Butcher .
No. of employees 2 or 3 2 or 3 3
Telephone ownership 25 <% 25 % 80 %
Home delivery 100 % 50 % 80 %

5.  Puactions, policies, and assoriments of site stores:
As was done in the previous section, site store functions
and policies will be analyzed for grocers, greengrocers and
butchers., In the preceding section, much information
wag provided on the functions and policies of site stores.
It was seen that 75 % of site grocerg and greengrocers,
and 50 % of site butchers do not have a teliephone, but
all of these stores have home delivery services., It can
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be easily deduced that the presence of home delivery
gervice compensates for the lack of wvelephone in sioras.
Most of the site stores send a personnel {o each flat
twice a day to inquire if anything is needed. In the
informal part of the interviews with site Lousewives,

it wes found out that if the housewife ragquired some-~
thing urgeantly, she eitlier calls to the store throush
the window or seads the doorkeeper to fetch the things
she wants. Thus, in practice, it does not matter much
whether the store has a telephone or not.

In most of the site stores, the owner actually works
in the store and there is a boy who is sent to flats for
delivery or for inguiring about the neceds of households,
3tores doing better business have three personnel wor-
king, in which case two boys are sent to the flats while
the owner siays in the store.

All site stores that were observed allow credit
accounts to their customers. shop owners think that the
existence of credit accounts provides encouragement to
gite consumers to buy from the site stores, but none of
the sife housewives have mentioned that they have credit
accounts., '

. . The assortments presented in all site storec are
normal with the exception of the assoriment of one grocer
which is located in Gayret Sitesi. This grocer has the
most original assortment in that goods that are totally
unrelated to grocery items are sold here., Among thege
goods, there are men's and wonmen's stockings, eau de
cologne, all kinds of Turkish sweeis, thread, and make-up
creams for women.
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- PFamilies living in Gayret Sitesi are very happy with
the assortment presented by their grocer, and the owner
of the store is just as happy with his sales. It is
interesting that such an asgsortment is seen only in a
site which is not big in size and which is located at a
very short distance from shopping areas. The oanly reason
that can be given for this assortment to be successful
is the attitude of the families of the site. They give
importance to the self-sufficiency of their site and
purchase nearly all of their requirements from site stores.
The grocer in this site saw that the consumers favour his
gtore, and started to widen his assoriment when he realized
that his policy was successful by gradually adding all
the unrelated items mentioned above.

6., Time and sequence of arrival of site stores:
To study the pattern of development of sites' retailing,
we have to analyze the sequence of arrival of site slores
and their time of arrival to the sites concerned. Appendix
I which gives this information can be helpful in following
the analysis. When information as to the time of arrival
was sought, arrival times could be obtained only in terms
of seasons and a more exact date such as the specific montih
of the year could not be obtained. This fact prevented
a finer comparison of time and sequence of arrival of
gsite stores,

When we look for a pattern of order of arrival, we
gee that the grocer, the greengrocer and the butcher are
the first to arrive. As it is shown in Yable IX, these
three shops share the first position with respect to their
order of arrival., When a site becomes habitable, these
three shops are the Pirst to arrive. We cannot distinguish
the order of arrivael among these shops because the exact
dates of their arrival could not be obtained. Sut in only
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one site it was observed that the greengrocer arrived
significantly later than the grocer and the butcher.
Studying the time of arrival of these stores, we see that
9 out of 10 grocers, 7 out of 8 butchers, and 7 out of 9
greengrocers have arrived at their sites within the season
that their sites became habitable. In other words, nearly
all of the sites that have grocers, butchers, and green-
grocers had these stores established within their blocks
not later than 4 months after they became habitable.

- It can be concluded from the above analysis that
gtores that are most closely relatsd to food consumpiion
are the first ones to arrive at a site and that they ‘come

witkin !4 wdethdéler tdithe C8idé bedomes Habitable,

The next shop that arrives is surprisingly the hair-
dregser. In 3 out of 5 gites that have a hairdresser,
it was observed that thic shop is the fourth to arrive at
g site. <The Time of arrival of the hairdresser does nov
show a significant pattern. It ranges from a season %o
5 years after the site becomes habitable.

TABLE IX

ORDZR AND 2TLE OF ARRIVAL OF SILE STORES (10 sites observed)
Line of NWo. of Crder of Jo. of dime of o of sites

retall sites arrival sites arrival whers indi-
trade with the whers gi- cated tine
given ven line of arrival
line of tr. occupiss ig seen
indicated
order  uithin first
Grocer 10 1 10 season 9
Butcher 8 1 8 LiLon 7
Greenzgrocer 9 1l 8 n T
Hairdreééer 5 4 3 no significant —

patiern
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As can be deduced from Appendix I, the other retail
shops do not show any significant pattern for order of
“arrival. The only generalization that can be made is that
if a site has two grocsrs, then in most cases, the second
grocer arrives at least one year later than the first one.

Time. of arrival of the rest of the stores also does
not show a definite pattern., A generalization that can
be wmede is that 3 years is the limit for a store to arrive
at a site, that is, stores arrive any time duriang the first
three years after a site becomes habitable but notv later
than that,

In mogt of the sites, after 3 years that they are
inkabited, there are no unoccupied stores left. <The only
way for new gtores to arrive in these sites is by means
of the addition of new blocks., This is what happeaned in
one site, After 5 years that the site becawe havitable,

a new block was added providing space for new siores which
did not fail io appear soon.

In a few gites that are more than 3 years old, there
are otill empty stores., It is observed that the stores
existing in these sites do not operate profitebly. JThis
fact explains why there are no new arrivals. TIrobably a
retailer who is interested in opening a shop in a gife
talks with the owners of shops that already exist in that
gite and decides accordingly. In these cases, any revailer
who is willing to open a shop is discouraged when he learns
that ithe otler shops in the site operave poorly.

30, it can be concluded thav in sites which are 3 years
old and have no empty stores, revailing can be further
developed only with the addition of new blocks, but sites
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which are already 3 years old and have no vacant stores
will most likely stay with the number of shops that they
have acqguired up to that time.

B. Evaluation of Present Structure

Up to this section we have studied the present
structure of sites. From here on, we will analyze and
evaluate the degree to whick the present structure fulfills
the needs of site consumers. Where grocers, gr:engrocers,
and buichers are concerned, the housewlives are asked the
extent of their use of site stores, the reasons for it,
the items they buy most frequentiy from outside sources,
and the places of purchase they patronize when not using
gite stores, For the rest of the lines of retail {trade,
only the extent of use, reasons for it and places of
purchase -~ .. ... when not using site stores will be
analyzed.,

l., Grocer:

Extent of use: Table X gives the extent of use of

grocers by housewives, The alternative "always" means

that 100 ¢ of purchases are made from the site grocers

the alternative "most of the time" is chosen if the family
uses the site grocer for about 75 % of the times if the
family usges the site grocer for half of its purchases, then
the slternative "sometimes" is chosens if the purchases

of the family from the site grocer is about 25 % of thelr
total grocery purchases, then the alternative "very little"
is chosens and finally if the family naver uses the site
grocer the alternative "never" is chosen. These approximate
percentases are offered to the housewife to help her in
choosing the category she belongs to. The answers reveal
that the most populcr albernative is "eometimes". 12 out
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of 35 housewives pointed out that théy use it only "some=-
times", while the next popular answer was "very littile"
ag given by three housewives. "Alweys" and "most of the
time" alternatives were the next favoured choicesy 7 and
5 housewives respectively chose these alternatives. ULhe
mever" alternative was chosen by only 3 housewives.

TABLE X
THE BATENT COF PURCHELSE PFROL THE 3ITE GROCER
No., of Housewlves Percentazge

Always 7 20 &
llost of the time 5 _ 14 %
Sometimes 12 35 %
Very little 8 ' 23 %
Never 3 8 %

35 100 %

Reasons: The reasons for extent of use of site
grocers are given in Table XI. In many cases, housewives
gave more than one reason.

The 7 housewives who said that they "always" purchased
from site grocers gave two reasons for deoing so,., ITive
of them said that they buy from the site grocer because
it is more convenient, and two said because it offers
goods of higher quality.

All of the housewitfes who "most of the time® purchase
from the site grocer, maintained that they do so because
it is more convenient, Three of thenm algo mentioned that
they made their purchases fromw the site grocer to help it
$o survive. Actually these housewives do not see them-
selves as benefactors, but want the site grocer to survive
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because of the convenience it offers. All of the house-
wives who purchase "most of the time™ from the site grocer
gaid that they purchase from an outside grocer only if they
cannot find the goods they nszed in the site grocer. The
goods that cennot be found in site grocers are things like
sausages, Dlue Cheese, and similar items which are rezular-
ly s0ld in pork butcher's shop but which can often be found
in most of the grocers. These housewives said that they

do not go down town for the special purpose of purchasing
the above mentioned items but only buy them if they happen
to be in town for other purposes.

TABLE XI
REASONS FOR THE INDICATED DEGREES OF EXTENT OF USE OF
SITE GRUCERS

Jo. of Reasons for Using Reasons for Using
Extent of Use families the 3ite Grocer an oubside source

Always 7 Convenience 5
Quality 2
Most of the 5 Convenience 5 Not finding the
time Want grocer goods needed in the

to survive 3 site grocer. 5

Jometimes 12 Convenience 12 Cheapness 8
Qguality 5
Presence of an
outside grocer
accustomed to 4

Very little 8 Convenience 8 Iot finding the
' goods needed in the |

site grocer 3

Quality 4
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TABLE XI (continued)
No., of Reasons for Using Reagons for Usingz
Bxtent of Use families the Site Grocer an (utside source

No variety of
brands in the
gite grocer 5

Never 3 Cannot get along
with the site
grocer 3

The housewives who purchase "sometimes" from the
gite grocer have different reasons for doing so. In some
cases, the housewives cited more than one reason. The
most common statement wasy, "I buy from an outside grocer
because the goods offered there are both cheaper and are
of betier quality." The most important congideration
for those who purchase "sometimes" from an ouigide grocer
is the chaapness of the good. 8 out of 12 housewives
asgid that they buy goods like rice, sugar, margarine,
and olive c¢il from an outside source (a cooperative, for
exanple) because they are cheaper. Because there are no
price differences, they mnake their rest of their purchases
from the site grocer as well as for the faci that i? is
more convenient. 5 of the housewives who gave cheapnes
as the main reason for purchasing frown an outside grocer
said that they also consider the fact that the quality
of goods is higher in the outside sources. Lastly, 4 house
wives mentioned that they sometimes buy frou an outside
grocer because they know an old grocer whow they trust
and are accustomed to. Zvery time they go downtown, they
patronize their old grocer. This happens twice or thrice
a week. These housewives do not mind the burdien of carry-
ing the goods.
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The reasons given by housewives who purchase "very
little" from the site grocer differ from some of those
that we have sesen so far. &5 housewives said that they
purchase from an outside grocer because there is not
variety of brands in the site grocer. They said that
they cannot find a specific brand of detergent, or of
chocolates that they are looking for. These housewives
also mentioned that some goods like eggs and biscults are
not fresh in the site grocer causing thewm to purchase
these from an outside source. A third reason given by
the "very little" category was that some of the goods
could ncet be found in the site grocer. The best example
of gzoods that are not found in site grocers is alcoholic
beversges.,

A housewife looking for a particular brand of good
becomes frustrated if she cannot find it and shifis her pat-
rorage frow the site grocer %o another source. ihen
she <oes outside to buy it, she also buys other gouds
that cun just as well be found in the site grocer. (ne
housewife said, "While I am here, I might as well huy
other things also because I don't know if I can find thew
in the site grocer." Thus, not trusting the site grocer,
the housawife buys most of the things she needs from an
outside scurce, and the site grocer loses in excess of the
profit of that particular brand of good that he could have
offered. The same kind of reasoning is relevant for the
housewife who buys Ffrom the outside grocer because she
is not content with the quality of some of the zoods in
the gite grocer,

Housewives who purchase "very little' from the site
grocer, use it only for items like bread, tea, water,
newspapers, Coca Cola, etc., which are standard in terms
of prics and quality. Thus, they do not have o e
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carried from an outside grocer.

The reasons given by 3 housewives for "nevept pur-
chasing from the site grocer are the same. They all said
that they could not get aloang with the site zrocer and
that is their sole reason for not purchasing frouw the site
grocer,

30 far, the reasong for different degrees of extent
of use were analyzed separately for each group. In ‘table
X1I, all of the reasons for buyinz and for not buying
from the site grocer are summarized,

TABLE XII
SULLLARY OF RBEASCHS PUR Usliyg THE SIVE GRUCER AND FOR
USING AN OUssIDE GROCZR

Reasons for Using an Reagong for Using the

Qutside Grocer 3ite Grocer
Quality g Convenience 30
Cheapness 8 Want the site grocer
ot finding the goods to survive 3
needed in site grocer 8 Quality 2
Variety of braands 5

Presence of an outside
grocer which is trusted
and accustomed to 4
Cannot get along with
the gite grocer 3

It can be said that convenience is the sole reason
for purchasing from the site grocer. 30 housewives indi-
cated that when they purchase from the site grocer con-
venience is the only consideration. The concern for the
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survival of the site grocer and quality are not important
reasons for purchasing from the site grocer.

On the other hand, the main reasons for buyinz from
an outside grocer are cheapnzs,quality, and not finding
the desired goods in the site grocer.

Itemg that are bought from outside sources: Table
XIII gives the list of goods that are most frequently
bought from outside sources and the reasons for buying
them from these places.

TABLE XIIXI
THE LIS1 OF GUODS THAT ARE MOsT PREQUeNTLY BOUGHT PROM
AN OUW3IDE GROCEA
Ho. of housewives Liain reasons for

buying the given  purchasinz from an
items from aa out- outside grocer
A gide grocer
Cheese types 14 Quality

Margarine, olive o0il 10 Cheapness
Rice | 10 Cheapness
Eggs 9 Quality
Butter S Quality, variety
| of braads

Joap 9 Cheapness, variety

_ of brands
Delicatessen items 9 Hon-existent in

site grocer

Beans 8 Cheapness
sugar 8 Cheapness
Canned vegetables 8 Variety
Canned fruits 8 Variety
Detergent. 7 Variety
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TABLE XIII (continued)

No. of housewives Liain reasons for

puying the given purchasin:g froi an
items from an out- outside srocer
gide grocer

Alcoholic beverages 6 Hon-existent in

gite grocer
Non-alcoholic v 6 Non-existent in

gite grocer

Biscuits 5 Variety, quality
Chocolate 5 Variety, quality
Onions 3 Cheapness
Potatoes 3 Clheapness

Cheese leads the items thal are bought from outside
grocers. 14 out of 25 housewives indicated that they
buy white cheese and "kagar" cheese from an outside grocer.
The items that are next mosiv frequently purchased from
outgide sources are margarine, olive oil, and rice with
ezgzs, butter, soap, and delicatessen items following.
Cther items that are mentioned are beans, sugar, canned
vezetables and fruit, detergents, alcoholic and non-alcoholi
beverages, biscuits, chocolates, onions, and potatoes,

The reason for buying cheese, eggs, butter, biscuits
and chocolate from an outside grocer is that they are of
poor quality in the gite store., Iutter, biscuits, and
chocolate are bought from an ouiside grocer also because
they lack variety in the site grocer. The same is true
for socap, canned vegetables and fruit, and detergents of
which there are not enouzh number of brands. iliargarine,
olive oil, rice, beans, sugar, onions, and potatoes are
bought from outgide sources because they are cheaper in

T4



THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL Pgﬁ?

these places. ZLastly, alcokolic and non-alcoholic bevera-
ges are bought from an outside grocer since they usually
do not exist in the site grocer.

Place of purchase patronized when site grocers are
not used: The answers of 28 housewives who purchase fronm

outside gources at varyinz degrees are shown in Table XIV.
In a few cases, housewives gave more than one place of
purciiase.,

TABLE XIV
PLACLS UF PURCHASE PATRUNIZED BY HOUSEWIVES WHEN SILE
GROCERS ARS WOT UsED

Places of Purchase No. of Housewives Duyingz ol
the Indicaved source

Migros trucks. 10

fearest lkiigros store 4

A grocer in the nearest
shopping area >

A certain store in the
core of the civy

A cooperatvive

A grocer in a nearby site

llHalH

N o w W

ligros is the most popular place of purchase for

grocery items that are bought from an outside source. 10
housewives indicated that they buy from the lL.igros truck
while 4 said thae¢ they buy from the nearest ..1gros store.
Thus, a total of 14 housewives favour i.lgros. 1This means
that 50 % of the housewives who buy fromn an outside grocer
select liigros as their preferred place of purchase. dhe
housewives who purchase f{rom Ligros are mostly those who
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had indicated that they purchase from an outside source
bec¢ause of the cheapness and better quality of zoods in
these places, Jome others who purchase from Lizros think
that this establiskment offers a wider variety of goods.

- The next popular places of purchasge are grocsrs
located in the core of the city. 9 housewives go to
grocers located in districts like iigantas and sigli
for some of their purchases. IThese housewives are mostly
those who are loyal to their old zrocer or those who
want to purchase delicatessen items like sausages or
Blue Cheese which cannot be found in the site grocer.

3 housewives said that they purchase some grocery
items from the cooperative they belonz 0 (such ag OeReileC.
which i1s a cooperative offering goods at chszap prices to
military personnel), and 2 housewives said that they
purchase from "hal". The reason. for purchasin from
a cooperative or "hal" is the same, namely cheapness.,

Finally, 2 housewives admitted that they buy from the
grocer in a nearby site. Approximity to this site plays
the most important role in threir decisions.

30 far we have analyzed the relations of site house-
wives with the site grocer in great detail. To gunmarize
and to give the main points of the discussion, it should
first be noted that 69 % of site housewives use the site
grocer for at least half of their purchases. The evalustion
of this percentaze is guite subjective, but I maintain that
this is a very low percehtage gignifying that site zrocers
do not satisfy the needs of site housewives. 1 had pointed
out that the major reasons for not buying from the site
grocer are high prices, bad quality of goods offered, and
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the fact that many of the goods needed by housewives are
lacking in the site grocer. Zlimination of these deficien~
cies can increase the seles of the sgite grocer to the site
consumers and thus increase the self-sufficiency of the
site, Dut the problem is how toeliminatethese deficien-
cies, At this point, the argument given by some of the
8ite zrocers should be presented. They complain of the
fact that they are forced to be content with a low busi-
negs volume because the site consumers do not purchase
from them. O(ne grocer said, “When I cannot sell one brand
of biscuits, why should I offer several different brandsi"
Grocers also claim that even though they buy very small
amounts of certain goods, these cennot be sold in the
expected time, and thus they lose their fresiness. Ihe
same grocer said, "Why should I buy new amounts of a good
when 1 cannot sell what I have in hand? Any way, 1 do

not have the money to buy the extra amount." Although

the site grocer is right in his argument to some extent,
this does not prevent the consumer from buying some bad
gquality good, or getting angry with the grocer for not
finding a certain good and cutting her purchases %o a very
low limi%. The situation is a visclous circle., uhe
consumer does not buy because of poor quality and lack of
variety of goods, and the grocer cannot provide variety
and quality because he does not have the necessary funds
which could be brought in by site consumers purchasing
from his store. This viscious circle can best be broken
by the site grocer. The recommendable sirategy of the
site grocer is to find the funds somehow or other and

to offer goods of high quality with a variety of brands.
Later oa, his efforts can pay him back. Then all © of
the site housewives who are using outside sources for their
purchases for reasons of quality and variety and for not
finding the desired items would switch to the site grocer.
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This would mean that 57 % of housewives will "always" buy
from the site grocer, and 35 % will buy at least "some-
times" from there. In other words, 92 % of site housewives
will be using the site grocer for at least half of their
purchases., Jo 1t can be seen that even without a change

in their price policy, the site grocers can increase thelr
sales to consumers with just an initial investment. 30

far the picture looks optimistic, but the grocer should
calculate if the additional investment is worth the
increase in sales or not, -

2. Greengrocer:

Extent of iigse® Table XV gives the extent of use of
site greengrocers by site households. The resulis are
more gloomy * - for the site greengrocer than for the
gite zrocer. '

TABLE XV
ELTPENT OF PURCHASE FROK THE SIYE GREENGRUCER

Ho. of Lousewives Percentages
Always 4 11 <
Most of the time 6 17 ¢
Sometimes - T 20 4
Very little 8 23 %
Never . 10 29 W
35 100 %

" never use the site greengrocer” and "I use the site
grsengrocer very little® are the most popular answeIls.
29 ¢ of housewives admitted that they never use the site
greengrocer while 23 % said that they use it very littdle.
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20 % of site housewives use the greengrocer for half of

their purchases. 17 % of site housewives use it all the
time.,

Reagonsg: Table XVI gives the reasons for each degree
of use of the site greengrocer.

TABLE LVI [~
REASUNS POR THE INDICATED DEGREE3 UF USE OF SIvE GREEN-
GRUCERS
: No., of . Reasons for Using Reasons for not
Extent of Use Families 3ite Greengrocer Using site Green-

arocer
Always 4 Convenience 4
Want the site
greengrocer to
survive 4
Moagt of the
time 6 Convenience 6 Cheapness 6
Want the site
greengrocer 1o
survive 4
Sometimes 7 Convenience 7 Cheapness 4
Quality 3
Very little 8 Convenience 8 ot finding the
goods needed in
site greengrocer 5
Jquality 3
Never 10 Not findinz the
goods needed ia 5

quality 5
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- The 4 housewives who always make use of the site
greengrocer said that they do so because of coaveniexnce
" and because of the fact thai they want it to survive.

All of the 6 housewives who purchase most of the
time from the site greeangrocer said that they buy from
outside greengrocers only if they are out of vThe site for
some reason other than shopping and happen to be passing
by a greeangrocer which olfers cheaper goods than can be
found in the site greengrocer. Ctherwise, these house-
wives use the site store because of the convenience and
the fact that they want it to survive within the sive.

4 out of 7 nousewives who claimed that they "some-
times® purchase from the site greenirocer said that
they preferred an outside gresengrocer because of the
cheapness of its goods., Uthe remaining 3 housewives
purchase from an outeide greengrocer where they can find
goods of better gquality. “hese housewives complained
of the fact that the goods available in the site store
are not fresh, for exaumple, cauliflowers and cucumbers
in the store are 3 or 4 days old.

411 of the housewives purchasing "gometimes" from
the site greengrocer sald that they would always purchase
from an outside greengrocer if they had the time. Zut
because of time shortage, they £ind it more convenient
to purchase from the gite greengrocer,

Housewives purchasing "very 1little" or "never" from
the gite greengrocer have common Ireasons for preferring
an outside sreengrocer. 5 of the housewives who purchase
very little from the site greengrocer said that they could
not find the fruits and vegetables they need in the site
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store, For example, they cannot find the type of oranges
called "Washington" in the site greengrocer. ihe result

is that they get frustrated and shift their loyaliy to an
outside source for the main bulk of their purchases. These
housewives buy from the site greengrocer only when gomething
ig needed urgently. Cne housewife said, "When somebody
comes unexpsctedly to lunch, and there is no fruitv in the
house, I purchase a kilogram of apples from the site green-
grocer., But when I have the time, I never patronize the
gite greengrocer." The remaining 3 housewives wii0 purchase
very little from the site greengrocer said that guality

is the guidin: elemsnt for their behaviour like other
housewives. These housewives also purchase frou the site
greengrocer only when something is needed urgently.

Lastly, 5 of the 10 housewives who never purchase
from the gite greengrocer said that they do so because
they can get fruits and vegetables of better quality
elsewhere. The other 5 housewives purchase frown an
outside source since they cannot find the goods they
need in the site store.

- Summarizing the reasons of all housewives using the
gite greengrocer'at differsnt degrses, we see that, as
was the case witlh the site grocer, uhe main reason for
using the site greengrocer is conveniencs, These reasons
are shown in “able AVII. 25 housewives indicated that
they purchase from the site greengrocer because of the
convenience it offers. 8 housewives also mentioned that
they want the site zreengrocelr to survive. Jhe interesting
observation is thal the housewlves who want the sgite green-
grocer to survive are those who always or most of whe Time
make their purchases from thal source. llousewives who
purchase from the site greengrocer only souwetimes or very
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little do so for the sake of convenience but do not care

much whether it survives or not since they are not content
with it anyway.

TABLE ZVII |
SUMMARY CF REASONS FOR UsIdd AGD WU. USING LHE SIW

GREM GRUCHR

¥

Reasons for Using the 3Site Resgons for not Using the
Greengrocer Jite Greengrocer
Convenience 25 Quality 11
Want the site green- Cheapness 10
grocer to survive 8 ot finding the goods

needed in the site
greengrocer 10

The reasons for not using the site greengrocer are
the same as the more important reasoans for not using the
gite grocer. These are quality, as indicated by 11 house-
wives, cheapness, as for the case of 10 housewives, and
not finding the goods needed in the site greengrocer, as
also indicated for 10 housewives.

. Items that are mostly purchased from an outside sreen-
grocer: Wable XVITigives the list of fruite and vezetables
that are mostly purchased frow an outside source, and uhe
reasons for buying them from these places., This list
gives an idea as to the kinds of fruits and vegeiables
that are not offered for sale in the site greeagrocer or

those that are of poor gquality. Tananas and grapefruits
are those fruivs that are most frequsatly purchased frou
an outside source, because these two kinds of fruit are
not available in site greeagrocers. Jince they are ratler
expensive fruils, site greengrocers think that there are
not enough customers to buy tliem, and hence do not offer

trer in their stores.
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CABLE XVIIL
THE LI3T OF FRUILS AUD VEGETADLES Wids ARE WOJY ClbGiuY
PURCHASED Fa0u Al OULSIVS GRECHGRUCER AD 1Ll RaasCis FOR
BUYING LHEK PROUL LEos8 SCOURCES

List of Fruits and o. of Ilousewives Reagong for Pur-
Vezetables buying the Indicated chagingz frouw an

Itens frow an Cui- Cutgide Jource

gide Ureengrocer

Banana 15 ot offered in site
Grapefruit ' 11 n "
Spinach ‘ 10 Quality
Cauliflower 9 "
Parsley 6 Not offered in site
Dill 6 il "
Turnip 6 " n
Orange 6 wuality

4 n

Celery

10 housewives zaid that they buy spinach from an
outside nreengrocer and 9 housewives said that they do
the same for cauliflower. The main reason for buying
these vezetables from an outside source is that they
are of inferior quality in the site greenzrocer. Une site
housewife said, "Yes, they call it cauliflower in the
site greengrocery, but it is not cauliflowor, it is
garbage. God knows if it 1s a week old or two." There
might be a certain degree of exaggeration in her state-
ment but it gets across the general feeling of the csite
housewife for gome of the vegetables and frults offerad in
the site greengrocer. FParsley, dill and turnip were in-
dicated by 6 housewives as items being purchased from
an outside zreengrocer, the reason being that they are
not available in the site greeagrocer. Lasvly, oranzes
and celery are bought from an outside source because
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housewives are not content with the quality available
in the site greengrocer, 7

Places of purchase patronized when the site sreen-
grocer is not uged: Table XIX. = gives the list of places
of purchase favoured by housewives when they do not use
the site greengrocer.

TABLE XIX .
PLACES OF PURCHASE OF HOUSEWIVEs WHEN waBY DU NOLI UoE
1t SITE GREANGROCER

Places of Purchase No. of Housewives Percentage
The nearest shopping ‘

area 15 50 %
Migros truck 9 30 %

A greengrocer in the
central parts of the
city 7 20 %

31 : 100 %

50 % of the housewives said that they patronize
certain greengrocers located in the nearest shopping
area when they do not use the site greengrocer. 30 %
of the site housewives purchase from [.izros trucks
and 20 ¢, from a greengrocer located in the central
districts of the city. 1% is obzerved that [ligros,
which is the most popular place of purchase for grocery
items, is not as popular for purchasing fruits and
vegetables. 7The main reagson for the preference of
housewives in purchasing from greengrocers located
in the nearest shopping area is that there is the
possibility of comparing the goods and buying that
which is the freshest and cheapest. 1t is possible
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that on a certain day, fruits and vegetables needed by
the housewife may not be available in wigros. Also,

the quality of goods cannot be compared with that in the
gite greengrocer,

To summarize the discussion about site grsengrocers,
we can say that they are even less successful than site
grocerg in terms of satisfying the needs of consumers.,

52 G of site housewives purchase either very little or
never from the site greengrocer.

The main complaint of these housewives is that they
cannot depend on the site greengrocer. C(ne housewife
said, "If you are going to cook something, you can never
rely on the site greengrocer. Xor example, if you need
parsley for a certain dish, it is highly likely that
you will not find it in the gite store, and the whole
dish will be sgpoilt, Therefore, I go out to buy the
fruits and vegetables that have a good chance of not being
sold in the site greengrocer, and once 1 am out of the
site, I purchase other fruits and vegetables as well."
This long explanation of a site housewife rzflectsz the
general view that prevails about the site greengrocer.
Thus, even a simple vegetable like parsley may cause the
gite housewife to buy everything else from an outside
gource. ' :

Jite housewives also object to the fact that site
greengrocers never sell a fruit or vegetable that has very
recetly come %o the Istanbul market Leing newly in season.
For example, if spinach starts to be available in city
greengrocers at a ceriain date, it is offered in the site
a week or two later,
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ow let us see some counter argumenis presented by
site greengrocers. Like site grocers, they said that
they cannot increase their business volume to a point
where they can offer all kinds of frults and vegetables
because site households do not purchase from ithem rezu-
larly. . They also pointed out that some expensive goods,
like bananas, are not offered because the chances that
they will be sold before they rot are very slight. DMinally
they maintained that they cannct previde fresh fruits
and vegetables every day because of the distance to the
city. But, they added that if the site housewives pur-
chased regularly from them, their stock would be finished
at the end of the day and they would Lave to renew it
the next day.

Again we see that the whole thing is a viscious
circle, and that it can best be broken by the green-
grocers, Locations of sites are such that they all have
some nearby shopping areas that can be patroanized by
gsite housewives ag well as the iligros truck which visits
gites regularly. Thus site housewives are not disturved
enough by tihe inefficiency of their site greengrocer to
attenpt to break the visclous circle, The best strutegy
for site greengrocers to adopt would azain be fto make
the necessary investment in order to offer every kind
of. fruit and vegetable of the best quality. Remembering
that only 30 ¢ of site housewives do nouv patronize the
gite greengrocer, the remaining 70 % will start buying
alwayse frdm him once the above strategy is followed,
and the 30 % who regard cheapness as an important factor
will at least "sometimes" patronize tke site greengrocer.
Following this strategy, site greengrocers may at first
incur some losses, but as soon as the site housewives
make sure that they can rely on their greengrocer, they
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will start patronizing it and the initial loss will turn
to profit., This prediction is based upon the succesgsful
relationships of site greengrocers and households. Tor
example, in Gayret Sitesi, housewives are hishly content
with their gzreengrocer. They say that every kind of
fruits and vegzetables of good quality is offered in their
site, and when the factor of convenience is added, there
is no reason for patronizing any other shop.

3. DButcher:

Extent_of use: The question "To what extent do you
uge. the site butcher" was asked to 30 housewives in this
case, because one of the sites in which interviews were
carried out did not include a butcher shop. The distri-
bution of answers as given in Table XX . shows that site
housewives are more gatisfied with their butcher than
their grocer or greengrocer,

TABLE XX .
ELTENY OF PURCHASE PFROL 1Mk SIPE BUYTCEHER SHOP
No. of Iousewives Percentage

Always : 0 0
Most of the time 17 57
Sometimes 3 10 %
Very little 3 10 %
Never 7 23 %

30 100 &

The interesting thing about the distribution of
angwers is that no housewife has indicated that she
"always" purchases from the site butcher. Cn the other
hand , 57 <% of housewives said that they purchase "most of
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the time!" from the site butcher, - 10 ¢ of housewives said
that they purchase "sometimes" while another 10 & admitted
that they purchase "very little" from the site butcher.
The percentage of housewives who "never" buy from the site
butcher is very high, especially when compared to the
percentage of housewives who '"never" purchaze from the
site groder or greengrocsr., 23 % said that they nevsr
purchase from the site butcher. It is evident that the
attitudes of site housewives are concentrated around two
eXtreme views., They either patronize the butcher or not.
"I sometimes use it" which was a very popular answer in
the case of gife grocers and greengrocers, is given only
10 % of the time with site butchers.

Reasong: Table {Xishows the reasons for using and
not using the site butcher.

TABLE XXI
REASCUNS POR Thl INDICATLD DuuREE UP Usi U S1lw BULCHLKRS

Reasons for Using ileasons for not Using
the Site Butcher the Jite Lutcher

Always 0
iiost of the time 17 Quality 15 Not finding the type
Convenience 17 of goods needed in
the site butcher 10
jometimes 3 Convenience 3 Quality 3
Very little 3 Convenience 3 Quality 3
Never T Presence of an old

butcher that is trus-

ted and accustomed to
3
Quality 4
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Hearly all of the housewives who "most of the time"
purchase from the site butcher gave two reasons for doing
80, They said that they paironize the site butcher because
of the convenience as well as for the good yuality of the
meat., 10 out of 17 housewives who most of the time
patronize the site butcher purchase from an outside butcher
only if they cannot find the goods they need in the site
butcher, The remaining 7 housewives said that in sone
cases they purchase from a butcher they have known before
moving to the site who is trusted and accusiomed to,

These housewives added that they do not go out of their way
to make their purchases from their old butcher, but only
do so if they happen to pass by it.

All of . .the 3 housewives who said that they "sometimes"
buy from the site butcher claimed that when they purchace
from an outside butcher, the sole rezzon is the betier
quality of the meat. Usually the butcher that is patronized
is located in the nsarest shopping area, and the housewife
buys from this butcher if she has gone there with the
main purpose of buyinz other thinzs. These housewives
gaid that they would always purchase from an outside
butcher if they had the time, but the convenience olfered
by the site butcher forecss them to make half of thelr
purchases within the site.

The 3 housewives who purchase"very little" from the
site butcher Lave exactily the sawe reasons for thelr
behaviour as the housewives who purchase "sometimes" from
the game source. They said that they prefer buying from
an outside butcher because of the betier quality of meat
that they can find, and that they purchase from the site
butcher only when something is needed urgently.
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3 of the 7T housewives who "never™ purchase frow the
site butcher said {that they had an old bulcher whom they
trust. These housewives lLave never even tried tlie site
butcher. The remaining 4 housswives said that they don't
purchase from the site butcher because of the extremely
poor guality of the meat.

.Reasons for using the site butcher and those for
using other butchers are summarized in Table JXII.

TABLE X4II
SUMBIARY OF REASCNS PCR USING AWD WOL USING iHi 3I4z
BULCLLR

Reagons for Using the Jite Reagons for noi Usinz the

Butcher Site Butcher
Convenience 23 Hot finding the type of goods
Quality 15 needed in the site butcher 10

Quality 10

Presence of an o0ld butcher
who 1s ftrusfted and accus-
tomed to 10

Convenience plays the most important role in patro-
nizing the site buicher, But an interesting observation
is that quality is also given as a reason fo» purchasing
from the site butcher. Iousewives had not mentioned
quality as a factor influencing their patronizing the
gite grocer or greengrocer. Thus we can conclude that
the quality of goods in the butcher shops of sites is
much higher than that of goods in site grocers Or green-
grocers,

Analyzing the reasons for patronizing an outside
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butcher, we see that no housewife has mentioned ihat she
purchases from an outside butcher because goods are cheaper
there, This shows that when purchasingzg meat, housewives
do not consider the price factor at all, and that iheir
main consideration 1s quality. ILousewlves paironize out-
side butchers also because they cannot find the lype of
meat that they need in the site butcher, or because tliey
have an old butcher whom they trust., A last observation
is thatv housewives are much more loyal to their old
butcher than their old grocer or zreenzrocer. ‘hile no
housewi’e indicated that site patronized her old zreenw-
grocer, and only 10 % of housewlves mentioned that they
patronize their old grocers, 33 & of housewives indicatved
that they still make their purchases from their old
buicher,

Itemg that are mostly purchased from an outgide
butcher: Table L{IITgives the list of items that are
most frequently purchased from an outside butcher and

the reasonz for buying them from an ouiside source.

TABLE XXIIT
LIST CF ITMEMS THAT ARE MOUSLLY PURCHASED PRUL AT OUwsIDE
BULCHER AND THE REASCHS PCR BUYING THiL PROUL AN CULSIDE

3CURCE
Items No. of Housewives Reasons for purchasing
Buvinz the Indicated indicated ltems fronu an
Items from an (ut- Qutside source
gide Buicher
Livepr 13 ot offered in the site
butcher
Drain _ 11 n n "
Kidney - 11 " " "

Chicken 10 " " "
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Liver, brain, kidney, and chicken are the items that
are most frequeatly bought from an outside butcher, because
they are not offered in the site butcher. Illousewives who
purchase "most of the time" from the sitie butcher are the
ones 1o buy the above ifems from an outside source. Louse-
wives who purchase only "gometimes" oxr "very little" from
the site butcher indicated that when they purchase from
an outside butcher, they do not look for any specific item,
but just purchase whatever the needs of the day are.

Places of purchase when an outside butcher is patro-
nized: Table XXI¥. shows the place of purchase when the
gite butcher is not patronigzed. '

TABLE XXIV .
PLACE3 OF PURCHASE OPF 3ITE HOUSSWIVES WHaN ThoY DO WUL
U3E THE 3ITE BULCHER ShOP

Placeg of Purchase Ho. of liousewives Percentaze
A butcher shop in the

nearest ghopping area 18 60 %
Migros shop 5 17 ¢

4 butcher shop in the
central part of the city 5 17 %

The butcher shop of a
nearby site 2 6 %

i ———

30 100 %

Tt is obgserved that 60 & of housewives purchase from
a butcher that is located in the nearest shopping area to
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their site. These housewives are mostly those who "mos?
of the time" purchase from the site bulcher and only 0

out to buy goods like liver and brains wiich cannot De
found in the site butcher.

Iizros, which was quite popular for purchasiny grocexr,
items is not that popular as a place of purchase of meat.
Cnly 17 % of site housewives indicated that they buy thelir
meat from a Liigros shop. These are the housewives 1o
never use the site butcher.

17 5 of housewives indicated that they buy vheir meat
from butchers locat:d in the central districts of vhe city e
mheme are the housswives who have an old butcher they truc
and are accustomed to.

Pinally, 6 % of housewives said that they purchase
fprom the butcher of a nearby site. Lhey Think that the
guality of meat in the neighbouring site is excelleat.

Comparinz the site butcher witi the site srocer and
greenzrocer, we can say that it is definitely more success-
ful than the site greengrocer and 2 1ittle bit beiter off
than the site zrocer in satisfyiag the needs of the site
consuners. 57 % of housewlives purchase most of tle time
fpom the site bubcher, whereas the correspondin’; pexrcen-
tages for housewlves purchasing most or all of the time
fprom the site grocer snd grcengrocer are 34 4, and 27 %
respectively.

jome gtrategles were offered to the zrocer and greein-
grocer for increacing their sales., 1o find o stratezy
for tbe aite butcher is not easy. This is because 30 %
of hougewives purchasge from an outside butcher just be-
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cause they are loyal to him and not because they have any
complaints about their butcher in the site, shifding
this loyalty is a2 difficult problem, Zrovidinz ertra
services can be g solution to this problem, but most of
the site storss allow credii accounis and Lave delivery
services. It can be pradicted that as time pecsss, site
housewives will 221t more used to the idea of purchasing
frowu the site butcher,
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4. QOther Lines of Retail Trade

The critical evesluation of the extent of use of site
gtores other than the three previously discussed ones will
be handled on a smaller scale beeause there are not nany
gites which have stores representing the other lines of
retail trade.

rairdrescser: ‘Twenty housewives belonging to 4 sites
were askad about the extent of uge of their site hairdresser,
and their rzasons and place of other hairdrescsrs they
patronize when they do not use the site hairdresssr., iable
iV gives the results of all these questions. It can be
deduced that the site hairdresser is not very succsssful
in serving the site housewife. 35, of the site no se.lves
do not use the site hairdresser, and 4U% only sometiies
use it.

The site housewives who do not use the site hairdresser
say that their reason for doing so is that tley have an
0ld hairdresser which they have been patronizing for many
years and that they have been accustor.ed to. Ilost of tiese
housewives added that they did not even think of trying
the site rairdresser. 7The hairdresser of one of thes
housewives is located in the shopping and regsidentisl arza

nearzat to the site, Iairdresssr of the remalailag 6 house-:. |

wives who do not use the site hairdresser is lo.:aved in one
of the central districis of the city like [isli or ./igantas.
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UibLs A&V
ROLATIGN OF SIUE HOUsSWIVES VISH SIvs HALRORESS8R

ixtent of use Reason Ylace of other iair-

: £Eason ==
Always use the dresszr(s)
gite hairdresser 5 25% Convenience = = cm-em—a

Sometimes use it 8 40% Convenience A hairdresser in the
nearest shopping area.d
A hairdresser in the
cors of the city.4

Do not use it 7 35% An old hair- A hairdresser in the
dresser nearest snoppiang arsa.l
which is 4 hairdresser in the
preferred core of the city.b6

20 100%

The housewives who travel to isantag or Jjigli for
their hairdo do not care for the distance they travel because
in most of the cases they have some eagagenents to attend
after the Lairdresser.

The hougewives who sometimes use the sife hairdresger
say that they use the sife hairdresser because 1t is
convenient, ‘These housewives gay that if the occasion demands
an ordinary hairstyle then the site hairdresser can be suffi-
cient, but if the occasion demands a wmore fancy hairstyle,
then they have to go to an outside hairdresser, one ..lLilcu
they trust and patronize for a long time. “hen an ouvside
hairdresser is used, 4 out of 8 housewives go to a hairdresser,
locaied in the central districis of the c¢city and the other §
housewives go to a hairdresser locaved in the nearssit shopping
and residence area. The housewives of the sites that are
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scattered around Ztiler, for example, go to a hairdresser
located in Levent and Etiler, which became the nearest
shopping and residence arecas.,

Cnly 25% of the gite housewives sre loyal to their
hairdresser and use it all the time. Theze housewivss think
using their site hairdresser is very convenient. They say
that they do not have to wait in the hairdrssser shon wa.ting
time. They meke their appointments beforehand and go down to
the hairdresser at the time they have their appointuent. Lere
it should be pointed out that 4 out of 5 housewives that usze
the site hairdresser live in 3ite Atakdy which is the site
having the longest distance to the core of the city. The
interpretation of this fact can be that nosgt of the sites are
not sufficiently far enough from the central parts of the city
to force the lhousewives living in them to use the gite hair-
dresser. Thus asg the location of siteg gets farthrer avay
from the central parts of the city, thes nw ber of site house-
Wives who will be using the sifte hairdresser will incrzase.

The owners of the hairdresser shops are optimistic.
about their busginess, They say that all the tine, tThe nu.ber
of their customers are incr:zsing. This shows that the site
housewives are .etiting used to patronizing their site hair-
dregger., Even the ownesrs of the ftwo halrdiressiag slups
that are located in the same gite do notv coumplain a.out the
condition of their business., Dut the main rsason for thls is
that the site that is meantioned has 2 neighbbor sites which
provide many customers. In fact, the ownere of thege 2 hair-
dressers said that the customers coming from the further away
gitss are even more numerous than the customers coming from
their own site.
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Haberdasher: The extent of use of the site haberdasher
is to be analyzed again from the ans ars given by 15 lLouse-
wives belonging to 3 sitss,

The site haberdasher proves to
be among the most successful of all the site stores in ful-
filling the needs of the site housewife. .11 of the 15 house
wives that were inferviewed said that whenever they need an
item that can be found in = haberdasher store they first

look for it in the site haberdasher. The housewives alzo sai.
that their site haberdasher has nearly al. of the items
that should be included in a haberdasher shop assortuent.

The interesting thing is that even though the site
housewives patronize their site haberdasher, the owasre of
these stops, except one, are not satisfied witl the voluwne
of ihedr sales and profit level, The site haberdasher tiat
is satisfied itk Tthe volume of iis sales is the one locaied
in Jite Atak0y which has the bisgest size amon; all sit:s,
The other haberdashkesrs say that they know. that the site
housewives patronize their shops when souethinzg is needed,
but the number of households 1s not high enouzl: to provide
a satisfactory business volume leading to a good profit
level. They say that, most of the tine, they oserate at
equilibrium level, without any profit or loss or with oaly
small profito.

Starching and Ironinz Jhop: Starchinz and ironing siops

of the sites are wore or less in the same situction asz the
site haberdacher. 7iThe site housewife who naikes uie of ihis
service always prefers the site ironinyg and storching shop,
but the trouble is that the nuw.ber of housewives who uaks
use of thig service is not Ligh enouzh o provide a good
earning for the owners of site ironing and sturching shups.
2¢ housewives belonszing to 4 sites wlich has ironing and
starching shop wers interviewed and S oFf thesge nousewives
said that they do the ironing at rone and do no% need starchin
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for the clothing ivems of the household. This means that

45% of the site housewives do not need the services of an
ironing and starching shop in the site. 55 of the housewives
who require this service, use the site ironing and sturching
gshop. <These housewlves sald that the quality of ssrvice in
thig shop ig high enough and also that it is very coavanient
to use the site shop. <Therefore they do nol see any rzacon

to patronize an ironing and starching shop outside their site.

The owners of the =ite ironiag and siarching slops say
that they earn some profits but they are not satisfied /ith it,

Ilardware Shop: The extent of use of ithe sife hardware
shop resembles the situation of the site hebericslher .nd
site ironins and starching shop., 15 housewives beslo.iniaz

to 3 sites, all claimed that They are very Lappy %o Lave a
hardare shop in their sites and whenever they nesd an iftem
gs0ld in a hardware shop they purchase it from the site hardia.g
shop. The owners of the hardware siops are not satisfied with
thig situatioh. As in the ca.e of the haberdiasher, tie Owner
of the hardware shop in 3ite Atakdy is quite happy with his
sales but the owners of ths other 2 shops claim that they

have little or no profit from their operations.

Cobbler: The services of a cobbler locatad in a gite

are 1outly welcome to the housevdives of tiose sit:e., 15
Lougerives beloaving to 3 sites are asiked 1 chey use the sits
cobbler in their site or not., 14 of she housgewives ans.vared
that- they use ths site cobbler, while only one of thke housa-~
wives said that she has an old cobbler in lisantas which she
still uzes.

amons all of the sits stores and services discussed so
far,it is seen that the site co Ller is besu avle to satinfy
the needs of the site houseiold. Tortunately in this case
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the site cobblers are azlgs satlgfied .ith their earninzs.
But one reason for their Uring satisfied is the precsnce of
residential arsas surrounding the sitss which have tie
cobblers.

Slectrician: All of the 1C housewivas wzloaging to 2
sites vwhich have electrician siops claimed thet they wake
ugse of ths site electriciaans whon reguired and that they are
satisfied with {heir services..

The electricians of both of the sit:s are harpy with
their earaings. Gne of the electricians also gerves a neaiuy
site and soi.e nearby resideatial areus, the slecirician in
Jite Atakiy has only the cite to serve but it keeps him
busy enouzh.

Tharmacys ‘Iwo 6f the biggest sites have vharmacies
of their own. 10 lousewives beloazing t0 thece 2 sites mzid
that when needed they purchase only fro. their site phamdacyw
The ovmers of these pharmacies ave also catisfled -ith
their profits.

Pastry: The same two blzzest sites baviag pl..rmacies,
include pasiry siovs in their blocks, The 1¢ house iv:s
beloaging to tiesze two sites are exirzmely happy thav their
sites La2 passry shons of their own wnd they cay that he,
i:ake uge of their pastry shops all the tine. The owners of
the pastry slops ace also satisfied with vheir profita,

Tork-Butcher's shop: The two bizgest sites tiat have

rautry sio.z and pharmaciss in theair Liocks alw hLave
pork-butcher's glons. In this case aslso, hoti: @iz jous . ived
and the ovmers of the rork-butcher's slops are savisfied

wit: eacl other,
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Dry Cleaning: The condition of dry cleaning service
in sites is more like the condition of site hairdressers.
10 housewives belonging to 2 sites that have dry clzaning

shops uake use of their dry cleaning service at difrferent
degrees,

TABLE £XVI
RELATICH OF 3ITE HOUSEVIVaS WITH THE 3ITE DRY CLEAWING 3i0F
Extent of use Reason Place of other drycleaner

used by site housevives
Always use it 4 40% Convenient ————m—=-

Sometimes use it 3 30% Convenient A drycleaner inthe centra!
parts of the city.

Do not use it 3 30% quality A drycleaner in the centr-
al parts of the city.

10 100%

Shown in table XXVI, 4(0% of the housewives use the
gite dry cleaner because it is more convenient. These
housewives say that quality is also important but their
first consideration is convenience,

3Cw of the housewives sometimes use the dry cleaners
in the sites and sometimes use a dry cleaner wiich is
located in the nearest central districts of the city like
31sli or ligantag. The reasons givea by these hLousewives
are very similar to the reasons given by these housewives
whogo. etimes use their site hairdresser and soietines use
another hairdresser. The housewives say that whenever a
less important piece of clothing necds dry cleaning then
they do not take the trouble of carrying it to a drycleaner
in the city and they just give it to the site dry cleaner,
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but when a more valuable piece of clothing needs dry

cleaning then ihey take it to their dry-cleaner that is in
the Citya

30% of the housewives do not use the site dry cleaner
at all., 20% of these housewives say that they have tried
their site dry cleaners and have not been satisfied with
them and 1C% said that they have heard that the site dry
cleaner does not provide first degree service and therefore
they did not even try it. All of these housewives use the
gervices of dry cleaners that are located in the central
districts of the city. PFProm the facts that 304 do not use
the gite dry cleaner and that 3C% only use it sometines,
it can be easily guessed that site dry cleansrs are nofi
happy with their operations. The 2 site dry cleaners sald
that teir profits are jusi enough not to close the shkops.

Bookgtore: Only site Atakdy has a booxsfore and all
of the 5 housewives interviewed in this site said that
they use the site bookstore and that they can find most of
the books or magazines that they want to buy. Lhe ovner
of the bookstore is also happy with his profits.

"yufkaci! and "cigerci'": These are 2 typically Turkish
shops., "Yufkaci" sells flour products and "cicerci" sells

some parts of the lambs like head, brain, kidaney, liver etc.
which can not be found in smaller butcher shkops. <The things
that are offersd by those 2 shops can nol be iancluded auong
the most necessury food consuzption items. Cn the average
people buy these itews once a wesex or so, tTherefore 1% can
not be expected that a "cigerci" and a "yufkaci™ located

in a site can normally survive. 3But the site that has a
wvufkacl” and "cigerci" is surrounded by other residence
areas. DBecause of this reason the "yurfkaci" and "cigerci"
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of the site are happy with their sales and profits.

The housewives of this site are also glad that they
have these shups ia their sites and trat they do not go
to more crowded parts of the city to find a'yufkaci" or
"cigerci"? All of these housewives said that whensver neede# ‘
they only make use of the "yurkaci" and "cikerci" that are
located in their site.

Barber shop: Only one site, site Atakdy, has a barber
shop. Qut of the 5 housewives interviewed in that site,
one said that her husband and children go to the barber in
the gite, and 2 housewives said that their husbands go to
barbers which they had been goiang before they moved %o the
gite., The remaining 2 housewives did not Lave any idea as
to which barber shop their husbands and children use.,

SJummarizing the condition of the shops thatl were
digcussed in thisg section it can be said that the site
consumers are content with all tle stores and sesrvice except
the services of hairdressing and dry cleasingz. DZut the shop
owners that are not content witl their profits are aot oaly
the ones that own the hairdressing and dry cleaning siwups.
The owvners of haLerdasher shop, hardvare shop, and iroaing
and starching siop are also not satisfied wit. Thelr ecraniu ;He
It ig observed that the comi.oan proule:. of tThese siiop owners
is the smallness of site sizesy the nuw.ber of lhouseiolds
in their sites are not sufficient enough to mace it poscible
to establish a Lizgl. business voluue leading to suiisfaciory
profits., The ovners of the pork uulcher's shops, pasiry
shops, bookstores, pharmacy, "yufkaci" and "ecigercit,
electrician shope, and cobbler shops are all satisfied .1ti.
their sarnings, but it should bLe remembersd vhat vieir shope
are eitler located in sites of Ligzer size orx in sites that

-

are surrounded by residential aress. Thus it can be
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pradicted that if these shops were located in sites of
smaller size or in siies that are isolzted from other resi-
dentialkareas, then their owners would not be ag scuvisfied
as they are at present,

"To what exteat would you use the site haird_esser if
it were present in the gite?" This guestion and questioans
conceraing other types of shops were asked to ithe house-
wives that do not have thore shops in their sgites. Uhe
answers given indicate that the extent of use of site stores
that would have been made by housewives who do not have
theze shops in their gites ig consictent . ith the way of
action of the housewives who do have these shops in their
glte, Concerning haberdasher, hardware, cobbler, slectiriciay
pharmacy, pastry, pork-buicher'a,"yufkacr", “ci erci" shops
eand hookgtore, the site housewives claiied that tliey would
use these shops as lonz asg the things they need existed in
these shops.

Cut of 15 housewives who do not havs a hoirdrescer in
their sites, 6 said that they would e very glad if their
gite had a hairdresser ond they would use it eve: 1f it is
a hairdressser of mediocre cluss. 5 housewives said that tieJ
would try the site hairdresser if it exicted but that they
would not use it unlesz it completely zatisfied thew. Uhe
remaininz 4 housewives said thot they have o hailrarezeser

LS

.

they trust and ar:s accustomed to, an’ they wouldn't even
try the site hairdresser. Jo it 1s seen that thewse anwers
are consistent with the actual behavior of lLousewives Wi
have hairdressers in their sites., This sinilarity of
ancwors to the hypothetical guestiion and the zctusl way of
behavior is also geen for the dry cleaner and ironing

and starching shop.
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14 out of 25 housewives beloaging to sites (iav Lave a0
dry cleaner gaid t:av iftieir sive had a ary clzaner, t.ey
would use it ualess tre servicas ars exuvreiely poor. 9 of
the lousewives said that chey would uss thi:c citve iry clea-
ner only if ths guality of ifs services wor

presaat dry cleansr. iost of tie housewives in tlis cate-
gory use the services of a dry cleaner tTrat 1s locutad 1
the ceniral paris of the city even ithough vwere ars ¢
dry cleaners located in districis that sre nearsr (o « sivts.
This fact shows that the chance of the louse./ives usin?

the site dry cleaner is rsally not biz ualsss tTieir services
ars of sxcellent quality. Lastly, 2 out of 2> Lougaiives
saidl that they would not evea wry the sive dry clzaasr
bacruse they ars quite satisfied with vielr presaal dry
cleanzr,

y Tt f.ave no

(9]
W

4 out of 15 rousewives beloazin; to siv
ironinz a2d sterchin: shop sald thot T ey nevar reyuire
tlhe services of an iroming and siarciing shop, so 1t doves

not matiar if their site Lav suck a giop or aov., .he re-

2]

mainiag 11 housewives said tlhav if welw glve lLed an iv

&)

Al

and séarcling siop, they would use it uwaless services ware
gxtrei.ely poor.

Yo gummarize, vhe desired exvent of use ol atorss wian
they are ab.ent 1a the sitess and actual extiny 07 use
when precent are consistent. shis consigiancy o owg thut
¢ite inicbitants have a dafinite store patronigin putoern
wiies. could we us2d Jor future plannin ol the ratuil plany

of the sites.
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C. Buying Tehaviour of Hite Iﬂhabltuan'

Ihis section of the study will analyze hLow the buyin
beraviour of the gite families are iufluencad by sOu.: d2.05-
raphic cliaracieristics and Ly some other Jucturs. ‘e will
analyze buying belhaviour nogtly wivi. sespect to vie zs.avent
of use of site siores. In other words, 1t will e Lave.vi-

gated how the extent of use of giie scorss is iaflus.ced vy
factorz like size of household, azxe of Lousavives, evc. Jhe
other aspecis ol buying veluviour do not siow an; v.rizey
amon ; housewiveg to meke comparison possivie Tor oiivi Dle,
we could have analyzed if {the size of tThe houwelold 0. 2 e
of Lousewives influence the existence ol o crediv account,
But such anzlysis is impougible beceusze a.titudes ol sive
hougevwives rezavdiag the credit accouat are uciform. .11
of the housewiv:g thai wer: interviewediadicated v.av vhey
do noti choose %o have any credli accounvs in vhe slive
storeg, It could also be -nalyzed if size of household in-
fluences the person who makes the purchases in the fauily.
Thiz analysis is also not poesible beczuce all housewives
that were interviewed indicated that tliery neke tha purchosze
themselves when o site store is patronized. 34 Lousawives
indicated that when an outside srocer is patronized, =till
tley are the ones who make the purchi.s. Cnly one nousewiil
said that in such a cage her hucsband does the purcheriaz.
33 hougewives indicated that when an outside roan;rocer or
buteker ig patronized, still they awre the onss o iz the
purchasss aad housewives sal id that they chers the purc;ﬁHWn
aetivity witlh their lLusband.

lany housewives said that sometimes tiey eend tie door-
keeper for buyinyz urgently nseded zoodsz. seill, they nake
the decision of what to purchaue. “he above discussion shows

AN

thet uniformity also exizte witlh rezpect to fthe mouber of the
family who malke® the purchas?s le2aviny no room f0Xr compara-

$ive analysis of th&J&EEeCU Qg_gpuseﬂixgg' buying behaviour,
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Bite housewives show uaiform behavior also .itl. recpect
to the time that they start puironizing site siops. Cut
of 35 housewives thet were interviewed, all but one indi-
cated that they start patronizing the site siops as soon as
theyr arrive to the sile or as soon as the stores are opened
whichever happens first, This weans that, for exaple, if
a housewife is sometiues purchasing from tie site butcher,
then she has been doing so since siie has arrived to tie zive
or since the sture is opened., Only 1 housewifs indic.ted
that for one year she did not even try the site buicler aad
hoirdresser and pavroaized her old shops, buv one year af-
terwards she started fo paironize thesc site shops and now
she ig mogt of the Time using these shops,

After presenting some casesg of uniform behavior of
gite housewivsg that prevents couparative analysls of so.e
aupecis of their buying behavior, we can a0v siudy some of
the factors thnt influence the buying VLehavior of site
Fanilies with respect *o their extent of use.

1, 3ize of Houselold and Buying Dehaviocr:

The size of household can iave some influencz on the
buying behavior of the site housewile. lere 1% will be
analyzed whether the size of housel:old influsaces the exvuent
of use of some of the site stores and services to facilitate
the analysis, households are classifisd into 3 groups i th
respact to their sizejy households of one or two persons,
houselolds of 3 or 4 persons, and houssholds of 5 or nore
persoans, The influence of the houseshold size will be
analyzed only witlh respect %o stores and services: these
are grocery, greenzrocery, butcher, hairdrssser, and dry
clsaninz., The other types of stores and services show a0
ofiginality wit. recpect to their exteat of use, because
these shops and services are always patroaized by the house-
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wivase As can be followed fwow tavle "4VII, in he siles

having a grocer, aad o gresagrocer. , ohe au.u-r of houssio.ds
haviag 1 or 2 persoas sre ouly 2, Jie nuw.2r of Lou.eiodds
havinz 3 or 4 persons iy 28, and aw.ber ol houseiolds

having 5 or morsz persoas .1c 4. Analyzing the sieenv of

usz of zach group ol louss.old we sezs thav vie lur .
Louselholds maks more use of th: sive Zrocawy and Sriadu
than the susller housalolds. The <chree hioussuu

of L or.2 peopl: azver ua use of sits ,roczry ox Ji.en-~
grocery. (On the ocher hand, Lousenolds ol 3 or 4 poi.le
show varying doorres 07 extant 0 Us2.

In the 28 having a butcler, there ave I Loug:. olds
coaslsving of 1 or 2 weople, 23 LouselLolie 6o ..isvi:, of
3 or &4 . psopie, and 4 Louscholds couuasicoli; ol o 00 Lowe
peoyiz. The exveni ol u

@ of vhiz Luvclowe's saprvices 1s olso

RGN ‘s =
thal th2 3 housselolis consisvin; o7 1 or 2 psopl. <ic ihe
ones .hich never wake ugs of the sits Luocher i ii. ol 4

househiolds coansisiing of 5 ox wore p2ople awr: tlz ocazxs w.oich

{i

use the sitve Luitcher :oce of thi: Ui, (no uousesilz fa.

indicated that she alway. uses the Liwchar si0p).

o

[ia] L]

Jiza of hou.ehold i:fluczacas even iz exoont of uze of
sit2 Lelriresser and dry cleanzr. Jo the sives Lavi.; a Lalr-
dresser there ars 10 Louseholds cuusistiag of 1 or 2 people.

] o

15 out of 2C housekolls ithav were ouveeryed cuaxlot of 3 or
4 paopls aud tic re, uiding 4 Louseloxls co.asist of 5 or
rore people., It is inferesting To note that tiouzl: the
households consisting of 3 or 4 psople glow dilereatl de rees
of usze of the site hairdresser, the Louceloids concisvl

of 5 or more people arz ths only onss which alwayu wale use
of the gite hairdiressar. oxactly the same patiern can be
obsarvad Tor the cage of siv» dyy cleansr. Thile the 7

-~

houscholds consiatin: of 3 or 4 paople are ths cile dry
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cleaner in varying degrees, the 3 households concistin:
of 5 or more people are those who always make use of tha
gite dry cleaner,

Am shown in the above discussions, households of larsge
gize make more use of site stores and services than housa-
holds of smaller size. This result could well be expscted
becausze the time of a hougewife who beloazs to & houcelhold
of 5 or more is more precious than the “ime of a housewife
who lives alone or only with one other person., The forier
$ype of housewife does nol have the abundance oFf time 7o
spend in freguently goinz shoppin: outside the site, @r to
20 t0.a hairdresger in Hizantag, while the lacvter type of
housewife has most hours of the day to harssil so vhal she
can zo .shoppin: more easily whensver she feels like it, anc
she cen spand the whole afternoon in a hairdresser in
TTigantasg.

TABLE ZXVII ]
INPLUSKCE OF HOUSENOLD 51235 Ui wha BaWLgy UF Uss UF oUbis
SIdE SwORES AD SwrVIOss

Size of fo, of dxtant of rurchese Bxtent of Durchage

Household Iiouseholds from site Grocer from site gresn-

Zrocer

l-2 persons 3 Hever 3 Wever 3

3-4 persons 28 Very little 8 Wever T
Sometimes 12 Very little &
Most of the sometimes T

time 5 Wost of tie

Always 3 time &

5 persons or 4 Always 4 Always 4

more
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Size of Household

1-2 persons

3~4 persons

5 pergons or more

Size of Household

1-2 persons

3-4 persons

5 persons or more

Size of Ilousehold

1-2 persons

3-4 persons

5 persons Or more

TABLE £LVII (continued}

Ho.izg SJxtent of Purchase
Households from jite sutcher
3 Wever
23 Hever
Very little
sJometimes
liost of the time
4 Kost of the time
No,., of Extent of Use of
Houseliolds 3ite Hairdresgser
16 Do not use it
Jonetimes use 1t
Use it
4 Use it
No, of xtent of Use of
Households Jite Dry=Cleanexr
T Do not use it
sjometimes use it
Use it
3 Use it

L WO IR WV

13

W
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2. Age of Housewives.and Buying Behaviour:

Does the age of site housewives influence the extent
of usge of gite stores? To ancwar tris question, firstly,
housewives are divided into 3 groups wiil: respeci to their
age, lougewives agad up to 30, those between 30 and 55,
and housewives aged above 55 form the +tl.ree catezories.

Table XXVIII shows the extent of use of some of the site
stores and services by each age group.

TABLE XXVIII
INFLUSWCE OF IHE AGE OF HOUSEWIVES Oi uhi duidsae CF Usy

OF 30HZ OF THE 3100 3WCRES AND SLRVICSS

Age of o, of Extent of Yurchase Extent of Iurchase
llousewife Housewives frou uite Grocer from Lite Greencrocen
Up to 30 10 Hever 2 Never 4
Very little 6 Very little 3
Jometimes 2 Jonetimes 2
nost of the time 1

30 -~ 55 18 Never 1 iJever

6
Very little 2 Very little 5
Jometimes 7 sometimes 4
liogt of the Liost of the tine 2
time 4 |
Always 3 Always 1
Above 55 7 Sometimes 3 3ometimes 1
liogt of the
tine 1 liosv of the time 3
Always 4 Always 3
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TABLE ZLVIII-(continued)

Age of Housewife Ho. of Housewives 3xtent of Purchase

frouw Jite Lulcher

Up to 30 8 ever 4
Very little 2
Jometimes 1
Lost of the time 1
30 - 55 16 ever
Very little 1
liost of the time 14
Above 5% 6 Never 2

Jonetimes 2
Lost of the tiue g

Age of Eousewife [o. of Housewives Sxtent of Use of

Jite Halwvdvesser

Up to 30 6 Do not use it 6

30 - 55 8 Do not use it
sometimes use it 5
Use it 2

Above 55 6 Jometimes use it 3

Uge i% 3
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TABLE XXVII (continued)

Age of Housewife o, of Housewives ixtent o Uge of

vite Jry-Cleoaner

Up to 30 3 Do not uss it 1
sSorietimes use it 1
Use 1%

30 -~ 55 5 Do not use it 2
Sometimes use it 2
Use it 1

Above 55 2 Use it 2

Prom the table, it is seen that tie age of tlhe site
housewife does have an influence oa tie :xtent of use of
the site grocer and green.rocer. C(lder housewives make
more use of these Two stores. Tor exauple, none of the
housewives whose ages are below 30 moke any purchases
from the site zrocer, while 3 huusewives who belon:; to
the age group of 30 - 55 always make use of vhe site
grocer, and 4 of the housewives who are over 55 also
always nmake usz of tThe site sitors. (n the other hanu,
none of the housewlves who are over 55 have 1adicuted
that they nevear purchase frow the site _rocer, wi:ile 1
housewife belonginz vo the age group of 30 - 55 has in-
dicated that shs never purchases Jron vie gllte zrocer,
and 2 housewives below tlhe age of 30 Lave poinved out
also that they nsver purchase Ifrow tlhe siie zrocar.
The same analysis can be repeaved for ltle case of e
site greenzrocer. It is sizailicand that in Jhis cuse
as well gome of the housewives below the z_.e of 30 have
indicated tiat tiey always buy frow the slie zresagrocer.
only L housewife beloazing %o the age _roup of 30 - 55

has indicated bhav sie alva,s buyo frow vz site jresa-
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grocer, . The remaining 3 housewiveg who have indicated thav
they always purchase from the site gresaszrocer are those
of ages over 55,

From the above discussions, i< can be concluded wiat
the «ge factor influences ile mwobility of site housa.ives.
Clder housewives do uot waat %o o out of ths site for
purchasing grocery items, or fruit and vegstebles, .hey
prefer the site grocer and greengrocer. Younzer housewives
are more mobile, meking more use of outside zrocers and
greengrocers.

- When we analyze the influvence of housewife azes on the
extent of use of site butchers, we see thet the influesnces
that were ovserved in the cases of the site =srocer and
graengrocer are absent in this cage., There is no simifi-
cant pattern in the extent of use of tle sgite butcher
indicating that the sifte butcher is patroaized nainly by
oldexr housewives. While analyzinz the relations of the
gite housewife with the site butcker in $le provious section,
it was shown that moszt of Tthe housewives usin; an ouicide
butcher did so because of ¢uality reasonsg., It czn be
claimed that housewives, rezardless of thelir aze, waav
good guality. An older housewife who accepis The coavenl-
ences of 1the site grocer and greeazgrocar and purchazad
from tlese sources doecs not see the coavenieace of vurchasing
from the gite butchsr. as sufficient reason to patronize
that particular skop. Jo, when quality euerges as L2 unalin
reason of purciasing from outside of the site, housewilvsas
of all azes who care for quality go ouitside the site o
purchase meat.

Age of housewives influences thelr choice of halr-
dresser. ~ From the tables, we sce that all of whe © house~
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wives whose ages are below 30 do not use the site hair-
dresser, while 3 of the housewives whose azes are above

55 sometimes use the site hairdresser, and the other 3
housewives above the age of 55 always use the site heir-
dresser. 30, it can be concluded that younger housewives
give more imporiance to fheir hair style and do anot use the
mogt convenient hairdresser wkich is naturally the one in
the site. On the other hand, older housewives do no%

wish to ppend much time in a hairdresser outside the site.

The age of housewives influences the extent of use of
the sile dry-cleaner only to a certain dezree. It is sean
that site housewives azed above 55 always maks use of the
site dry-cleaner, but the extent of use of site housavives
belongins to the age jroup of?'30 -~ 55'and 'below 30' does
not show any sizgnificant patiern. Jo, for the case of
the dry-cleaner, we can just say that age influences the
mobility of housewives above 55 only.

 Summarizing the above discussions, it can be said that
the age of housewives influences the excent of use of tie
gsite grocer, greengrocer, halrdresser and to soue degree
the sgite dry-cleaner, but the extent of use of the site but-
cher is not influenced af all by the age disiribution of
housewlives.

3. Rent Levels and Buying Behaviour:

Does the income level of gite families influeace the
extent of use of site sbtores? Because most of the house~
wives did not answer the question about their monthly income,
we can mezsure the influence of income on shoppin; behaviour
in terms of ronts payed by site families asguming that fami-
lies paying hicher rents have higher monthly income and
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those paying lower rents have lower monthly income. But
the trouble is that out of 35 housewives that were inter-
viewed, 24 indicated that they own the flat they live in.
A small analysis is made for the 11 housewives who pay
rent for their flats.

TABLE XXIX
RELATIONSHIP OF RENT LEVSL Wisk whil S40807 OF Usk UF i
: Slus GRUCER

Rent Level No, of Families Paying Extent of Use of the
this Rent Jite Grocer
400-500 TL 4 Always
Jometimes
Very 1little

[

| el AV

800~-1000 TI, 7 Always
logt of the time
- Jometimes

H N W

Never

As can be observed from Table XXIX, the level of
rent payed by  the family does not have any corrclation
with the exvent of use of the site grocer. In other words,
the extent of use of the 4 fawilies paying rents betiecsn
4£00-500 1L does not significantly differ from the exient
of usge of the 7 families payinzy rents between 500-1000 ili.
This much of information is not really enough to arrive at
some conclusion, but we can say with caution that the
income levels of families do not play an important role
in the families' extent of uwe of the site grocer. The
analyses for the site greengrocer and the site buicher
algso lead to the above conclusion.
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4. Car Ownership and Buying Tehaviour:

Transportation facilities can also influsnce the
extent of use of gite stores. TPTirst, let us invesvizate
if the ownership of a car influences the sxtent of use of
site stores and services or not. Out of the 35 families
that were studied, 18 of them owned a car. As can be ob-
gserved from Table XXX, car ownerslLip definitely does in-
fluence the extent of use of the site grocer and green-
grocer,

‘ TABLE XX (a)
INFLUENCE OF CAR CWHERSEIP Ui ilis B D01 OF UsSE OF oliin
SIvs 3T0RAES AWVD SaRVICES
Car Cvmership ITo. of Zxtent of Use of

Pariilics 3ite Grocer
Pamilies own-

Extent of Use of
Jite reensrocer

ing a car 18 Yever Never 9
Very little Very Littile 7
Jometimes Jometinmes 1

lost of the iMost of <he
time time 1

Pamilies not

ownlnz a car 17 Sometimes Never 1
liost of the Very little 1
tine Jometimes 6

Always Licet of the
tiie 5
Always 4
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3%udying the extent of use of site yrocars by fauilies
that own a car, we sez that 3 of these rfawmiliss never pur-
chase frow the site grocer, 8 of then purchase very litvils,
> of the families purchase sonestimes, und only 2 of che
families purchase most of the time. Cn the olher bund,
families that do not own a car are those that soicevinzu,
moet of tne time, or always purchase from vhe site zrocer.
The same observatlons can be made for tie site zresa rucar.
Por example, out of 10 housewives wlho have indlcated hat
they never purchase from the site zrocer, I beloua; %o Tari-
lies whicl: have cars and only 1 belon-s to a family wiich
does not have a car. Cn the other ha.d, all of the 4 lfaui-
lies who always purchase from the site greenjrocer belong
to families who do not own cars. .lso, out of the 6
families who have .indicated that they purchase most of the
time from the site greengrocer, 5 belong to femilles that
do not own cars.

TABLE £4£ (b)

Car Ovmership 7o, of Fanilies Ixtent of Use of the Jite

Buiclier
Families owning
a car 14 Lever 5
Very little 3
Jometimes 2
Lost of the time 4

Pamilies not

owningz a car 16 Tever 2
gomnetines 1
l.ogt of the time 13
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TABLE XX£ (c)

Car Qwnership o, of Pamilies Extent of Use of the

3ite lairdrescser

Families owning

a car 18 Do not use it 4
Sometimes use it 6
Use 1t

Families not

owningz a car T Do not use it 3
Sonetires use it 2
Uge it 2

The influence of car ownership on the extent of use
of the site butcier is not as great as that on the extent
of use of the.zrocer and the groeagzrocer. .all the same,
it does exist. Cut of the 7 housewives that asver use tie
gite butcher, 5 beloaz to familiss who own cars and 2
belonz to families with no cars. Cn the oiher hand, out
of the 17 housewives who most of the time purchaue frou
the site butcher, 4 belonz to fanilies which own cars while
the remaining 13 belonz %o families with no cars.

Az can be deduced from Wable XX (c), car ownership
does not influence the exteat of use of site hairdrecsers.
Housewives who patronize a halrdrecser outoide the wite
do not care if they have a car or not, \hen they need
e hair-set or hair-cut,.they are willinz lo employ any
means of transporiation.

The extent of use of the site dry-cleaner, on the
other hand, is influenced by car ownz ship. 3 of the
fPamilies that own a car do not use the site dry-cleaner,
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while the fourth family that owns a car sometimes uses the
gite dry-cleaner, On the othar hand, out of the & families

with no cars, 4 use the site dry-cleaner and 2 sometimes
use it.

TABLE XXX (4}

Car Qwnership w0, of Pamilies Zxtent of Use of the

site Drv-Cleoner

Families owning
a car 4 Do not use it 3
Jometimes use it

—

Pamilies not
owning a car 6 Use it 4

Jometimes use it 2

To summarize, it can be said that car ovmership does
influence. the extent of use of vhe site ;rocer, greenirocer,
butcher, and dry-cleaner, but it has no effect on the choice
of hairdresser.

Car ovnership also influences the freguency of pur-
chases, TFrequency of purchase is divided into 3 groups:
purchasing every day, purchasing 4-6 days a week, pur-
chasing 1-3 days a week. Jable . .{LTI (a) shows tlat families
that do not own a car purchase fruit and vejetables nmore
fraguently than those who own a car., It is ovserved that
while 4 of the familiss owniny a car purchase fruits and
vegetables 1-3 days a week, all of the faiiliss wio do not
own a car purchase the same items &% least 4 days a weed.
This result is inveresting since it could be assumed that
when a faniily owns a car, the fresguency of purchage is
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greater because at any time, the car can be used as the
means of transportation. <This assumption doz2s not hold
True in this case because families who own a car have tle
advantage of making stocks of fruits and vegetablesg that
will be needed... For example, they zo out purchasinzt 3
times a week and get most of the fruits and vezetables
that will be needed that week. The car makes it easier
to carry all the zoods,

TABLE XXXI (a)
IKPLUEACE OF CAR CUHNERSHIP Ci JHZ FREGULICTZ OP PURCLASZES
OF FRUILS AWD VEGSIALLSS

Car Cwnership o, of Panilies Prequency of urchage of

Trults and Tegetablas

Families (Cwn-

ing a car 18 Purchase every day 10
Purchase 4-6 days a

week 4
Purchase 1-3 days a

week 4

Pamilies not

ovwning a car 17 Purchase every day 14
Purchase 4-6 days a

week 3
Turchase 1-3 days a

’week 0

The same observation is made in the case of purchasin
meat and other iiems sold in the butcher. thile there are
3 fguilies who do noi own a car that purchase meav 1-3
times a week, 6 fumilies that own a car purchase meat
1-3 times . a week. A housewife belonging to a fawmily wit.

a car, éiplained this behaviour in These words, " Ve go 1to
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TUglikcekmece every Sunday. We have fun, and also purcliase
tlie weekly meat'requirement of the fawily". thus azain
car ownership enables the family o caryy a lar;e stocl of
meat and for these families the freyuency of purchuse of
meat ig lower,

TABLE LLZI (D)

Car Ownership No. of Families Prequeiacy of rurchase of

r.eat
Families owning
a car 14 Turchase every day 3

Purchase 4-6 days a
week 15
Purchase 1-3 days a

weekx &
Families not
owning a car 16 Purchase esvery day 4

Purciase 4-6 days a

vieel 9
Purchase 1-3 days a

weel 3

5, DPrevious Residence Area of 3ite Families and
Buying Behaviour: '

Does the previous residence area of a siite lamily
influence its extent of use souwe sive stores? 1o answer
this question, fauiliss are divided into two sroups with
respect to their previous residence areas: familics that
came to Gtue site frow one of the central districius of the
city, like jigli, Tigantag, Takeglu, Teyoelu, etec., and

families tnat have arvived to the site froi. souwe suburban
distriects of the city. Then the extent of uge of theue Lo
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groups of families ig anaiyzed.,

TABLE IXXII (a)
L/FLUSHCE OF PRAVICUS RESIDANCE ARTAS OF STam Palilles CX

e R - - , - e
TLEIR ELTETD CP Us CF SULGS SXde datnld A v 2003

Wo. of Sxtent of Use of 3Zxtans of T'se of

Pamilies 3Jite jrocer site_Jree.zrocer

Pamilies coning Always 1 Alwvers 1
from central : Liogt of tle Lost ol ti.e
districts of the 22 time 1 tiie 2
city Jometimes 11 Sometimes 3

Very litile 8 Jery lit.le 7

Hever 2 lever 10
Pamiliss couming Always 5 Always 3
frow suburban liost of the Lot of tle
digtricts of the 12 time 4 tice 4
city Sometimes 1 Jometimes 4

Hever 1l Very litctle L

3tudying Table XXIXIY (a) we see that fanilizs coiiaz
to the sites from suburbasn areas make wore use of ©ine wice
stores tian Tawmilies cominz froi. cenvral paitc of the cit,.
Por exemple, out of 7 fauilllesy who al.cys make uss of tie
site grocer, 6 have coiie froum suburben disvricis and only
one has come from a centrel pesrt of the city , and out of
5 families who most of the time make use of the site grocer,
4 have come from suburban arsas and only one hag cone from
a central part. The same observatioans can be made for ftlre
site sreengrocer., TPor example, all of the 10 familisz who
nevar made use of lthe greenzrocer have come from central
parts of the city and out of 4 families who alway:z noke use
of the site greenzrocer, 3 have come from suburban districvs
and 1 from a central part of the city. For the case of the
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site butcher, it ig seen that the 7 families that naver

(=] 842

make use of the site butcher Fave all coie froi suburta:

freas. (ut of 7 fa.ilies wricl. don't use tre zite Lolpa

5 have coume from guburbg of the city and only 2 lave cone
from ceatral parte, “ut out of 5 fa i .iss viel mace uss of
the gite hairdrseser, 4 lLave core Trom
only 1 has come frow g ceavral pors
of 4 families which do not maits uss of tle C

3 have come from caatral perss of the cit L oize
Colie Irom a sulurban area and cut of 3 vanilizs -l ieh wmoce
usz of tie gite dry-cleaner, 2 Lava coue ¥vo.. su.urbon araas
and 1 hes come from a cinitral pa

T
<L
L

Jo. of &

Pamilies s1tz  utcher
Fairilies coning Lost of the tine 9
frow central 2¢ soniztimes 2
parts of the city Very Livele 2

ever 7

Families couing #03t of the time 3
froi. the civy 10 somztiiies

HHFC

suburbs Very little

SADLE X.aALi (e)
Ho.of Zotend of usaz of
Jamily ite halrdrssser
Parilies condngz © Con't use 5
fror cantral i3 Jometir.as 7
parts of the city Ussa 1
Mamilies co.dng 7 Zon't use 2
from susurbs of the sot.etlmes 1
city Use 4
TAOLS a1l (d)
. 0.0 Pam. =xbont of use of the _xy-Cleansy
Papilies co.ing = - = ST
frow canirel paris 6 Zon't uge 3
of the city Jonetines 2
Usa 1
. . PRI ¥ use 1
Pamilies coming _ont Ui
frou suburits of , Jometines 1
the city 4 Tse 2
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ALl the above digcussions prove that fa. ilizs couin - IroL:
cenwvral parts of the city make less use o

e
-

2

than the fariliss cowin: frow su.ur.an or
the conclusion that sits siores o 10% sctiss

farilies thet Lave come from czatiral paris of tr

[t
[¢]
H
<l

L
.

Temilies coming from central paris of Ihs city like “iganta-

§1 and Jigli are rostly Lish incone level fa ilies. .hase
faiiliee ars used $0 a collection of a wida varisty ond 22T

WA

guality o? zoods, It seems that site cworas do a0t Livse up
to their expectations and tlereiore tizse fooi.ios prarfer
gshoppiny from shops in their old disvricts. _kisg is nov vory
aiiicult ror thew vecause nost of the higr iacome lavel
familiss own cars,

6. Duration of residence in sives and buyin - .ehavior

This section will analvze whelker <re duration of rasideace
influences the extent of use of wive zvores. Is 1t trus that
there is a pattern siowiny that fanilies iuv Love .o2en Li-
ving in the sives, l:t us say for T years maiey nmore use of

the site siorss than fanilies that rave bean livin - ia the
sloes for only a year or vice varsat., 10 analyze tis auove
question, firstly faiilies are divided iavo 4 jroups w.ith
respect @ their duration of residznce ¢ Familieg ricisin:
in <he site for up o 1 year, tiose residin: wince 1 to 2
surs, thoge residing since 2 o 4 yesurs and vhouve resiuiny
for morz tian 4 years., Table _ZATITI shouvs the 2xvent 0 uss
of soms sive slores by each _roup of rauiiies., Studyiag
the (a) and (b) parts ol the va le, we see that uiere is no

1

patézrn slowiny that duradion of residsncs 1lallusaces tle
axeant of us: 0N site srocaries, _laen.r
If fa.iiies find vhaev vhe above menii.aed <lie svoress Jul-
£ill their needs only then do they purchase frow ithe sive

siores. Thus fariliss, vwiich for exai.ple Lav2 w2ea in tThe gi-

te for 7 yeurs, do not incrsuss thelr purcihases Trom local
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gtores afier o Tine ?rom thaip arrival to the siuve, jucy
bacuuse they are mors con.enient, wu

have iwproved their conditvions and =
neads of the families, “ein~ in the
dozs nov w2t the site comsuuer any closer to sive sioras
unless his nzeds are fullilled,

. TALLE KaaIll
DURATICN O Ra8IDSAC OF sl.s Ranlilss oo

. 1 . ] [N
B0 anieid Lo wesid i Voo

OF BOLis Siva 510z

a) Duration of ressidsnce o.of xtent of use Ttent of us

[
Pamily o sita  rocers oo oive jresn-
— LIOCCTE
Up to 1 year 3 Llweays 1 Alvays 1
sometimes 1 Toot of the
tine 1
Very littlel Clever 1
1 to 2 years 7 slveys 2 LLlvey 1
out of oot ol
the time 2 Ti.2 i 1
sometizes 2 ,0n. 261 .28 2
lever 1 levar 2
Tery little 1
2 to 4 years 8 Llvays 1 Alvays 1
cost of Ioat of the
thae vine 1 «1 2 1
sometines 4 Jometimes 2
Tery iltele 1 Tery livile 3
Tever 1 Heveay 1
llore than 4 years 17 rlways 3 ~lveys - 1
Lozt of the iost of ths
time P Clina 3
lometies 5 Lo tines 3
Tery Llittle 6 ery livils 4
Tever 1 Tevar 6
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b Durastion of residance

————,

TALLE

Yo, of Famiii:xs

Up to 1 yeat

1 to 2 years

2 to 4 years

liore than 4 years

(&2

14

4xalII (conitinued)

xtene of uue of

Jite ouicler
ogt of the vi.e 1
sowa vimes 1
‘aver 1
Lozt 07 ke tiLhe f
Jometies 1
Jer; Llutle <
Levar 1
o5t of the time 3
Somevines 1
Terr Livdle 1
svaxr 2
the wvine 1L

All farilies that .ere intervisw:d come to Their .ites,
“at the Yiwe of tie urrival of the _woc:r, el Ve L A
sutel er, or a’ter thesge siores -~ e2Ye eLt L . icied, Iioc ig
not ths cas: for the otlher retail .lops .iich 1.v:2 arrived
at ihe irrezular times after the povic s ol whe Jalily vo
the sits. Therefors the iaflusacs o duratiol ol rosicemce
on the sxgsnt 0 use of otlar sioos will not .2 analjwusd.
7, Disgtaunce andl wuying balavior:

In this s2cbion we ~1ll analyue low  imperva.t tie
distancs focvor iu ia ind.vencing el puyio cesavior of
the site O .BUL2IS.

Affecis of “igtance in Mxisat ol us» 07 Livs »UOXES

Pirst leb us aaalyzs 17 The ralative diseanc2s 00 LLv0B
crom the core o7 bie ity ial.usncse she zxmoane of uss of
storey in Glewse wnliag OF 10t. .o enalyze tle efiucus of
Gictan.e, rawmilless are Lividen iato 3 roups i T:5.2C
;o the reihilve istances o the slvss wvigy Livze ia fwoLn:
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the core 0f the city. s can be Ffollowal Tirow .able ... iV

1 [ e B . . R . . Coo
thr families are sroup:d as ferviliss livins in siwves . lceh

ars locatsd at 3 to 5 zu's to the core ol k2 cii;, . niliss
livinz in the eites that are iocated at & or 7 kuts To the
core of the city, and fariliss livin: in the site wlicl

ig locatsd at about lo ku.'s to the core of tTie city.

.nalyz-
in; thie extent of use of site stores of esach Iroun of ST
lieg we see that fa.iliez tha¢ are livin: in the oiv bs

ig located at lo im's from the cors are n.aila: raistzr uce

i

of the site stores than tle familise in the otiecxr w0 Jroups.

PEDTE LaiIV

TIPLUSI08 OF DL wA0s U suaiow GF U3d CF Suils 3Icd
3T0RES
do. of Axtent of use
, o Pamily site rocery ;
Pamilies living Always 1 B
in mites that are 10 liost ol the of tl.e
locatad at 3 to 5 Tinie 1 ¢ir.e 1
¥r'e faom core jomatines 4 joniecires 3
Vary little 3 "gry Liuvile 2
Tavar 1 Lavar 3
Wamilies liviang Always 3 Jometiges 4
in Sitzz that are 20 Logt of the tout of the
located at 6 or 7 Tine 2 Tiue 3
smtg from core Very little 5 Tery little o
evar 2 evear T
Jometimes [}
Pamiles living Llways 3 Al oys 3
in the gite trat ig 5 oze of the vone of the 7
located at 1C km's tins 2 Tiiie g

from core




THESIS

ROBERT COLLEGE GRADUATE SCHOOL

BEBEK, ISTANBUL

LAl

o

aeddV (convinued)

of Feeav of use of gits
Jamily _utchan
Pa_lilas Livids ino 10 wo0et of the tine 5
Sites that are locgted somatiiies 1
at 3 tv 5 g from very liuils 1
core TCevar 3
P S e, . ! - . A ~ . L ow
Tamild &'llVln; in 15 wost of the tine 9
oiuub that ars locavsd Ter; Llictle 2
at & or 7 um'sg from core Tevar 4
Mdmilies Living in fthe -
Sive trat is lo. catsd 5 :est oF the fie 3
at avout o km's Jometiues 2
from core
w0. 0 Txtent of uge 0. of weant oF ugk of
Tamily of sive boirs Qamily  oiud ary-clesasy
drefﬂer
Pdmilicg 1iving 5 ~lways 2 ~ -
in thé”sive'uLau Somzxtices 2 -
is locst=d v 3 non usgs 1 -
to 5 km's from
core
Pamiliss living 1C Jomatimss 6 5 JOravines 2
in sivas that Toa't use 4 son't use 3
ara locavzd ad
5 or T sm's from
core
, v ope . N N [ TTe. -
Pariliese living 5 Alwe, s 3 2 vee o 4
ind the"gite that Somatinas 2 sometines 1
is locavad ut
avous LT km's
from core
- . - . 5 . C 1
0T eAaupln out of 5 fa ilies thav wre iL.vin ia the
site wiich 1g located at about 1C km's from tha core,.ﬁ
alve. 5 purclase aal 2 1o.v of ©the Tiie puiclaie “LTou vhe
"site zrocary, sresnsrocary aad vuvcher. o nonaz o uhess
Sr Y et U . -
families havs indicated that they souetines, very li.ile, or
- never us? TLsir gile storas,
The gituation is sane r2zerdin  sive halr TEE3T apd
dry=-clsans» o she site. whe 3 of the vaiilllesc sald ilat
trey alwavs usge their give lalrivesser axd e rsuainia:
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2 saild tLat they somsiimes uce it, guly 4 oo vhie oo lisg

always nake use of th: sito qvv-cleunar and 1 Taidly sonetii.
Iilaa-{e use 9 i _:L'L . I

Pamilies livine in sitves thas are located at 3 o 9 =ut's
from core, do not slinificantly di’srer in vieir exvzni of
use of site stores from tis faliiiss L. Vig i siveg ©..aT
are located at 6 or 7 ku's Trowm the core.

:hese resuits show Glat the ezuznl 0. ULe 00 Sive Lwoi2p

can e influexncad by distvance 17 it iz weat 2acu b, It
seems that 10 km's is considsrad by the slie coisuizrs ag
great enouch a distence 4o force tlem %o wais 1ore use 7 their
site gtores. {n the other hand Tamilies livin: in giuves

Trat ars located up (o 7 im's Tron che cor: of whe city ar:
noti troubled by these distances.

Bffect of distance on shospinz soods.

30 far we lave analyzed the buyiag belavior o oide coa-
sumers with respect to coavenieance soous zng itk roopace w0
gowe servicss. in This sectioa,we 11l wnelyde oo vle uili-
tance factor iLafluences t.e wuyila . 2ravior ol ciuve coasu-~
mersi/iti. respect o sioppin; soods. itk the s.contion of
sitve Ltakdy, none of the glees hove any <oures woich w3ll
sioppin @ zoods. Lhersfore tThe sliue .0asWwiers v Lude O we
site for purchesinsg stoppln. 004s wilich .ncaude guci Lioznls
1ike hosgisry, mean's and women's sz.o0c shops, -oys' aad luis!
clothinzs women's dresses evc., L0 will we cooly el ooz

! b}

if the site co.suner is otill pauruai;in. the 8. 0p8 vowl she

wa. pavrocizing belfore arrivin, vo uie gilve o il Lhe clua e

the ghops wlay 83 patronizea s ure aisuw 10 chers is o
chaaze, whav is the zole of disvaacce in uhig crunie,
cut of 35 housswives who wers inuarvidvieuw <7 Llad eoav
1 L . - i T
there las sea oo chaease in. the shops vigy pairi.lizzd.
T a fadly living in egiklay puwcrasshiebelr

]

Tor examila 1
ons ol eyoelu, iU svell 02y wlEre JOr pur-

gioppin; .0

4.
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chasging shoppiny zoody artsrp wovin ;. to the site,

Caly 8 of the houswives meatloned that tley do not putro-

nize . the shops 4iat tiey patronized Lalure arriviag o

lleir sive, bub ansither do trey Deiroalzme sLops uihlcl ars

locaved in dizvricts wiich ars closer Lo v.eir ci.e, _rose

housewivzgs ars mos vly the ouss who were posic ing in divuricis

like Jultanbocam or Beyazit, lLen she Jeldly Les :oves o

a sive wilicl is locatad wrousd ztiler, for anaiple, iz dis-

tance ©to its 0ld residenc: and w0 pping erzas e wocowa (0o
sreat prevesving the members of tha famlly frow pavro.iigin

tne shops in their olg sioppiag arsa,

Zven thouszh 77 < the loustwies clalied olet ol

nov wasn i

¥.ey pavronived For sho.pin. Joods Las

Al el

-2ir arrival to tiedir sice, iv iz s¢ill ioe 2.y L0

L]

i Loca-

Pl

7

.

[eN

shops (et are patroaiszel, i oot

SR C L

Lousewives whio lavae i“d;cated )

&

o

v did not clan.ed, lave coie Lroi: oo

Ceawvral digitricis of fhe cley, COwliii g

GLiTeiics
M
aial
reiore
s ot

U

in Itiler  Lie

Jigll so iv is aorial Tor tlie

W

shops tier 2La2

s L S .- M- B
%ooof housewivas " ho love Loadicagcs

Ttrey claaged vk gLops ©hot b 2y pasrosizad aleer alolriag

to site mgy ve wore siusuificent.

iffectg of Disvance 91 Reereaitiosal ~Ctivitiss

waetly we will lnseetd jate 18 Jicuoace pluys aay wvole
o:xn Ul amouni of recreailonal activilics =2njoresd Uy tle fa-
millcs livin: ia e¢lz sites. It can ve assuns. ©at vecause
slvas ars ilccgead 20 [reatar diswaoces to o2 Core o ire
city, there wmuy be a decreasse in the amouns of recri:avioaal
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activivies enjoyed by the site arilies aftsr
¢

L
£ suel e

Or not, two quzstions wore =sliad to The

SRERSS

to tlreir sites. To understand

| 3and

Pirst 1t was inguired whatlerp they comnin
activity with some regrsational activity.
that if houvsswives wera trou . lsd with tle dizuoacs
cora of the city, then wien ¥er 20 dovavo n Tley would cown
bine many activities, Cut of 35 Lousewivas tiat -.ava i-

terviewed, 18 indiceisd tiat when tley 2o Jo.avora sor

sioppiny »urposes . they come sack o $leir oius

LoQL o soon
as they fiaish {tleir ”‘oynln “he reuvginin_ 17 lLouls ivacs
sald thav tley epscifically try 1o arranji? o recrosilionnl

activity alongzside spopnln;, That ig, «fver Ffi-diglin~ ) 21w
shoppin: they zo %o a ciaema, 0r vOo & Tiegire O v.er Luie

a vigit ete. These resulis srow thet Lal® of iz _iuve
Lousewives ragerd the distancd from tleir sivis o uho

of The city as time coasuwin: Tactor and thus try 0 minimize
0

T wine by comblaln: s:varal acvivities.

“he second yusstion anclyzin: tre iavluence of aig-
tance on the amount raaticon activiciag eaio
i

C J
tie glis Lousewives ds ¢ mors dirset ons. In LI

c
site as they 4id Latore., 6Y ¢ of the gite nouvcawies
cleim that ftre awiber of wovies,viecires zoe, w.at they
7o to did not cianme after co ing vo ke sils, cal 3100
gaid That the nuslzr off movies eve, dacr2cge. «fver a.rivia
to fie gite., Lhe. resulis s.ow thet disvancs do2s nov plag
a vary imncstunt role on the amount of recrsavionsl gcii-
vities enjoyed by tre site fa ilies. Jhe Ta.dilies wizcanever
pogsinle try o wininize uie @
ning recreational aciivities wivl ovisry gevivivize, uul

el i1 ost o cord Tl
her than thig cénsidzration most o Tlai Ao not reerd Tle
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distance factor as imporiant enouzl to dscreuse v.eir rec-

reational activities,
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IV. Conclusion

In the 1lizht of all the findings of the study, it can
be concluded that sifes of Istanbul have not becole sell-
sufficient uaits in terms of their retail structure., The
locationg of present sites ceause this fact., /ith the
exception of Jite AlakOy, noane of the sites are far enouzh
from the city to be forced to self-sufficiency. In other
words, sites are not isolated enouzh frow districis with
shopping possibiliiies where site houselholds can meet fleir
needs, Distances to nearby shoppiny arsas and to the center
of Tthe city are not biz enough to prevent site famiiles iToL
going there., Thus the shoppinz behaviour and even the
amount of recreational activities of site consumers are not
influenced to an important sxtent. If sites were located
at leagt at 10 km's dictance %o the core of the city, like
Jite Atakdy is, then this distance would force the rouse-
holds to patronize the site shops and services, and the
retail plant would develop %o be highly efficicnt as in The
case of 3ite Atakdy.

The income level of the families living 1in sites &lso
plays a negative role in the attainment of gelf-sufficiency
of sites. site families belonz at l=2ast to tie widdle
income level group. “hus, these familiss can easily afford
to =0 shopping out of their sites frequently. . housewile,
for example, doss not mind :0inj; o a heirdrescer in Ligane
tag twice a.week when she could instead patronize the site
hairdresser. aAnother factor that increasss tke mobilisy
of gits families, thus working against self-sufificizacy,
ig the ownership of cars as was observad in 50 ¢ of site
families. Tt should also be mentionsd that 65 ¢ of families
livin~ in sites were previously residinz in come central
district of the city. These families still have ties with
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their old shopping aress. In some cagesg, these Ties are
very strong. People have habits that they do not vant to
give up., TFor example, if a housewife has patronized & cer-
tain shop for very maany yesrs, she does. not want to break
the habit by chanzing her place of purchase. Jite familizs
with such habits do not have to abandon them since the
distances they have to travel are noi so zreat as to deter
them, and in any case, most of them have cars or enouzh
money %o spend in itaxis.

Summarizing the discussion up to this point, we can
gay that none of the factors like distance, income lavel,
previous residence area, and car ownersi:ip help to promote
the self-sufficisncy of sites' retail plant.

This fact explains why the number and types of retail
stores observed in sites are not much., The most frequently
seen stores in sites are those that are related to food
consumption such as grocers, greengrocers, and buichers.
All other lines of retall trade are only occacionally
observed in sites. The interesting fact is that the nost
frequently obgserved stores are not the most successful ones,
The most successful shops are those that sell standardized
goods. Pharmacies, bookeiores, hardware shops, and haber-
dashers are hishly patronized by sife consumers provided
that they have a hizh degree of assoriment. Cn. the other
hand, site stores and shops which do not offer sitandardized
goods and services are not successful even though they are
supported by a very important factor like convenience.

Convenience does influence the extent of use of these
gite stores but only to a limited degree, because housewlves
have other needs as well which are not satisfiel vy thess
storss, The site housewife represents the usype of coasumer
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who regards quality as the most important congideration in
her purchasing decisions., C(ther than not mestins the guality
expectations of site housewives, site siores also (o not
provide an asgortment of a variety that is demanded by them.
In short, convenience is a secondary or tertiary considera-
tion influencing the extent of purchase from the site store.

- In some few sites, it is seen that the stores have
achieved the standard that is expecied by the site conzumer.
In such sites, the extent of purchase from site siores i.
very high., Thus, it can be concluded that{ when coavenizace
factor is supplemented by high standards of ustores, then
the extent of use ol gitve stores increasess to a sailslaciory
level,

I will conclude this study by presenting some ustrategizs
that can be helpful to refailers who have storss in sitoes
or who tlink of opening such stores. If sive srocers,
greengrocers and butchers want to operave successfully, the
main foctors they should give imporvance to are guality
and assoriuent. Provided that they ofler gools of hizh
quality and a wide assoriment, they can be successful at
gites of any size and in any loczvion. The price facvor
is not as importaat as the other two., 7ut grocers, grecn-
grocers, and butchers tlal exlst in sites 1lick are gur-
roundad by "gecekoadu" areas or otier residence areas
ghould zive import:nce to priciaz if they want consumers of
these areas o patronize their stores.

Bairdressers and dry-cleaners also can be successful
in sites of any size and of any location as loans as tley
can provide the hizh quality of service that is demandad

by site consumers,
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Ironing and staréhing shops, pharmacies, hoberdasiers,
hardware shops, booksiores, paatry shopz, pork butcher's
shops, electrician shops and cobbler chope can all be
successfully operated in sites which are bizzger in size and
are surrounded by other regidsntisl areas.

It can be predicted that as gites zet larcer in size
and move further away from the city center, their self-
sufficiency will improve,
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Information About Sites .iith Rezard to iheir

APPENDIX 1

Location, Agze, and 3ize

Emel 3itesi

Fulya Sitesi

Hillya Sitesi

tstiridye Sitesi

Xplus Sitesi

Basgsin Sitesi

1)

Location--NMecidiyekdy, surrounded by
other residential aress,

Age--1966,

3ize~-2 blocks, 100 flets.

TLocation--Mecidiyekdy, surrounded by
other apartment houses,

Age--1966,

Size~=3 blocks, 4 flats.

Location--Etiler, 500 meters from the
main street,

Age—-l9 64 ]

3ize--approximately 60 flats.

ILocation-~1 km. to Etiler, no residential
area within 1 km. except for another site’
Age=-=19608,

3ize--2 blocks, approximately 40 flats.

Location-~L km. to Etiler, no residential
area within 1 km, except for gecekondus,
Age--1960, |
3ize--5 blocks, 84 flats.

Location--about 600 meters to Etiler,
has a nearby site,

Age-=1967,

Size~-3 blocks, 90 flats,
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Xy11d1z Sitesi

XMobil Sitesi

XUgaksavar Sitesi

Xcayret Sitesi

Subayevleri Site,

X3ite Ataksy

X1.BE.T.T. Sitesi

ii_

Location--about 600 meters to Etiler,
has a nearby site,

Age--1967,
Size--3 blocks, about 90 flats.

Location--700 meters to Iecidiyekdy,

- within 700 meters there are only sites

(1]

[ 1]

and gecekondus,
Age--=1963 )
3ize~-2 blocks, 56 flats,

Location--about 2 km. to Etiler, has a
nearby gecekondu area,

Age--1963,

Size~-5 blocks, about 100 flats.

Location--500 meters to lLecidiyekdy,
has nearby sites,

Age~-=1962,

size-~5 blocks, 88 flats.

Location--covers a large arca between
lecidiyekdy and Begiktag,

Age~--1962,

Size~--T72 blocks, 846 flats.

Location--Atakoy, 5 km. to the city,
Age~-1965,
3ize--T0 blocks, 1620 flats,

Location--0Okmeydani, surrounded by other
residential areas,

Age-=1962,

3ize--6 blocks, about 600 flats,
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Petrol Sitesi : Location--200 meters to Etiler, sur-

rounded by other residential areas,
Age--1963,
Size--about 400 flais,

Xinterviews were made in these sites only, while these and
all of the rest of the gites were used in collecting
general information about retail establishments in sites.
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APPENDIL II -

Sequence of Arrival of 3tores to 3ites

Ulus Sitesi (1960 3pring) Grocer--1960 Spring

Greengrocer--1960 Spring
Butcher--1960 3pring (closed
after two years)

Gayret Sitesi (1962 Autumn) Grocer--1963 iinter
Greengrocer--1963 winter
Butcher--1963 Winter
Hairdresser--1965 inter
Cobbler--1965 Autumn
Greengrocer--~-1966 Spring
Jtarching and Ironing Shope-

1966 3pring

I1.B.,T.T, Sitesi (1962 Winter) : Grocer--1962 Winter
Greengrocer--1962 Winter
Butcher-~1962 Winter
Pharmacy--1967 Sﬁring
Jtarching and Ironing Shop--

1967 3pring
Pork Butcher's Shop--1967

3pring

Grocery--1957 3pring
Hairdresser--1967 summer
laberdasher--1967 summer
Cobbler~~19467 summer
Butclier--1967 Summer
Pastry Shop-~1967 Autumn
'Cigerci'--1967 Autumn
Hardware Shop--1967 Autumn
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Mobil Sitesi (1963 Spring)

Ugaksavar 3itesi (1963 Summer):

Subayevleri 3ite.(1963 winter):

Site Atak8y (1963 Winter)

*VYufkacli!'==1967 Autumn

Grocer-~-1963 Spring
Greengrocer--1963 3Spring
Butcher--1963 3pring

Grocer and Ireengrocer--
1963 Summer
Butcher--1963 3wmmer (closed
in 1968, opened again
in 1969)
Grocer--1965 wWinter

Grocer--1963 Winter
Butcher--1963 Winter
Grocer--1964 vinter
Greengrocer--1965 yinter
Lairdresser--1965 Winter
Pharmacy--1965 3pring

Grocer--1963 Winter
Greengrocer--1963 wWinter
Butcher--1963 vinter
Hairdresser--1965 iiater
Cobbler--1965 JSummer
Haberdasher--1965 Summer
Pork Butcher's Shop--
1966 Winter
Barber 3hop--1966 inter
3tarching and ironing J3hop--
1966 inter
Dry Cleaner--1966 Winter
Pastry 3hop--1966 Spring
Pharmacy--1966 Spring
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Petrol sitesi (1963 Winter)

Basin 3itesi (1967 Winter)

v1ldiz Sitesi (1967 Summer)

e

‘Hardware Shop--1966 3pring

Bookstore-~1967 Summer
'American Bazaar'! 3hop--
1967 Summer
Restaurant--1967 Sumer
Doutique--1967 Summer
Pailor--1967 Summer
Electrician's 3hop--
1967 Summer
Men's Shoe 3hop--1967 Summer

Grocer--1963 Winter
Greengrocer--1963 Winter
Butcher--1963 Winter
Eaberdasher--1864 winter

Grocer--1967 Winter

Grocer--1%267 Summer
Greengrocer--1967 Summer
Dutcher--~1967 surmmer
Bairdresser~--1967 Autumn
hairdresser--1968 3pring
Greenzrocer~-1968 Autumn
Grocer-~1968 Autumn
Zlectrician's Shop--~

1968 Autumn
Ironing and Dry Cleaning

Shop--1968 aAutumn
Haberdasher--1969 Autunn
Hardware 3hop--1969 Autumn




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL PAGE
vii

1.

9

10.

APPSDIL I1X

Jyuestionaire used in the situdy

ame

Lembers of the [ousehold Age Profession ihe Districts

) they work
Wifte

fusband
Children

{Uthers

Do you own this flat or do you reat it7? Rent - Owned -.

a) If rented - how much is the monthly reat 7
b) If owned - how much did you pay ¥

What are the tfansportation means used by the family 7
Where 4id you live before coming to the site 7
When did you arrive to the site 7

which stores were present in the site when you arrived
to the site 7

Grocery - Greengrocery - Bulbcher - Hairdresser- -
troning and starching slop - and Others '

which stores arrived later 7
Grocery - Green;rocery - Butcher - Hairdresser - Ironing
and starching shop - and Uthers

who makes the purchases when & site store 1s pairo-
nized ¢
lousewife - Iusband - Jometires housewife and souetimes

luguand - Others
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11.

1z,

13,

14.

15.

16.

. zrocery °

Cn the avaraze, how many days a week do you purchase
vegetanles and fruits, meat, and srocary items
Grocery -

Greenzrocery -

Butcher -

Yo what extent do you use the site srocery ¢
Always ~ Mogt of the time - Sometimes - Very litile
dever -

What are your reasons for usingz or aot using the site
grocary wiichever and whenever is tie case ?
Reasons for using : . convenience - others

Reagons for not using : cheaper ouiside - better gualit

outside - no variely of bLrands
in the site _rocery - can not
find the needed 00d in the
glte sroc:ry - an outside gro-
cery that is accustouned to -
Others

What are the items that you mostly buy from an outside

[l

FProm where do you make your purchasesg whenr you don't
uge the site zrocery 7 \
liiszros trucks - liisros shop - a grocery of a nearby

gite - A grocery locaved in the nearest shoppinz area

to the site -~ (Qthers -

Who makes the purchases when a zrocery outside the

gite is patroaized 7

Housewife - Husband - Sometimes housewife and sometimes

hushand - QOthers -

{
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17. To what extent do you use the site -reengrocery ¢

Always - Liost of the time ~ 3ometimes - Very little
Tever -

18, 7hat are your reasons for using or not usin: the site
sreengrocery, whenever and wlichever is the case 7
(Alternatives)

19. What are the vegetables and fruite that you mostly
ouy from an outside greeansrocery 7

2C. From where do you make your purchase when you don't
use the site greengrocery 7 (Alternaiives)

2l. Who makes the purchases when a zIreensrocery ouitside
he gite ig patronized 7 (Alternatives)

22, To what extent do you use the site Lutcher ghkop 7
(Alternatives)

23. What are your reasons for using or not using the site
aresngrocery - whichever and whenaver is lhe cas2 7
(Alternatvives)

24, What are the goods that you wostly ouy from an outside
butcher 7

25, From where do you make your purchases whien you don't
uze tle site wutecher ? (Alternatives)

26, Who makes the purchases when a vutcher, outside the

eses
gite is patronized ? (Alternatives)

27. Do you have credit accounts in the site grocery 7
won,oon n " noon " gresenygrocery 7

1 n n n n t 1 n bU.t Cl“ 3 p 1”'3
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28,

29.

3C’o

a) Does the existence of the credit account influence

your purcrasiag Lehavior

S

b) When do you close tie credit account

Retail Yrade Does it oxist
in the site
YTes o

If it exists
in the site:
To what ex=~
tent do you
use it ?

If it doestt

exist in tle

sites To what
extent would

you usz it,1if
it were pre-

sent 7

Bookstore

Pharmacy

Zlectricien
Tairdresser

Cobhler

Dry Cleaner

Ironing and 3tarching
3hop

Barhber

Hardware shop
Lacardasher

Pastry

Pork
Shop

- butcher's

a) Since when have you been using these cshops and

garvices 7.

Line's of retail Jince the Since the J3ince some

trade camily ar-  store was other time
rived to the opensd
gite

Grocery

Greengrocery

Butechear

Bookstore

etc.{the stor:s in
yusstion 29 are repeated)
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31,

32,

33.

b) If "since some olher time", then where did the family
buy tlese goods and ssrvices Lefore they decided io
use giie stores and what were the reasons for clhaaging
tleir place of purchase 7.

Shopping Goods Which stores Which stores Why aid you

did you pat- did you pai- change your
ronize for ronize after place of
these slhiopping arrivin:s o purchage
goods welore oite 7

arrivingz to The

sive

lien's shoesg
Women's shoes
L.ogiery

Little Girls!
clothings
Little Doys'
pants and other
clothings

etc,

When you go to shopping for the items listed in question
31, do you come back to your home immediately after
finisghing your shopping or do you combine shopping with
some other activity 7.

Does the family go to the same numbsr of wovies, restau-
rants, theaters etc, after arriving to the sive as it
did before arriving to the site ?.
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APPoiDIL IV,

Results of s:0% check to determine the business
volumes of zrocers, zreeagrocers and butchers in
different districts of the city in terms of aum~
ber of employecs, telephione ownership, the existence
of home delivery services

Cheaper Districts

adiksy L8leldi Aksaray  Smindni

Grocary

No, of employees 2 2 3 2
Telephone o Yes o o
l.ome Delivexy Ko Ho Yes o
Gresngrocary

Ho. of employees 2 2 2 3
Telephone Ho §o Yes o
iome Delivery No 7o Ves o
Dutcher

No. of employees 3 2 ‘2 2
Telephone ' T Yes o To

iome Delivery ‘o Yes ¥o Yes
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APPENDIX IV. (continued)

Expensive Districts
3i8li Harbiye iizbek

Hisantag: lumeli-

Grocery

Ho. of employees 3 4 4 5
telephone o Yes Yes Yes
Home Delivexry Yes Yes Yes Yes
Greengrocsry

Ho. of employees 3 3 3 4
ielephone Yeg Yes Yes Yes
Home Delivery Yes Yes Yes Tes
Butcher

Ho. of employees 3 3 3 3
Telephone Yes Yes Yes Yes
Home Delivery Yes Yes Yes Yes

hisar

3
Yesg
Yes

Ho
Yeg

Ko
Yes
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APPuiiDIX V.

Results of spot cleck to dever.ine ithe Lusiness
voiumes of sit:z zroceries, sreenirocerlies und
butchers in ter. of nuw.ber of employees, Telzpione
ownership, and the ex.stence of home delivery

Service,
Jubay- Yildrz Uc¢aksa- Ulus Gayret
evlieri ositesi wvar sitesgi Sitesi
irocery
o. of employees 3 3 2 2 3
Telephone Yes o No Yes wo
liome pelivery Yes Yes Yes Yes Yes
Greengrocary
Ho. of ewp oyees 2 2 2 2 3
Telephone Yes No No o o
Tome relivery Yes Yes Yes Yes Yes
Butcher
No. of employees 2 2 -2 - 3
Telephone Yes No No - o

Home Delivexry Yes Yes Yes - Yes
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Lobil T.B.7U.T site  Lasin ‘Petrol
Jitegi Sitesi Atakdy 3itesi Jitesi
Grocery '
No,., of employees .2 3 3 2 2
relephone o Ho Yes o Lo
tlome Delivery Yes Yes Yes Yes Yes
Greeagzrocery
Hos of employees 2 2 3 - 2
‘eleplone Ho No Yes - o
Eome lelivery Yes Tes Yes - Yes
Sutcher
No. of employees 2 2 3 - 3
Lelephons o Wo Yes - 1jo
liome Delivery Yes Yes Yes - Yes
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